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Who  picks  those  "Today’s  Chuckles"  that 
roll  the  gnns  onto  page  one? 

Who  plans  those  Woman’s  Pages  that  even 
the  men  want  to  read? 

Who  pounds  out  those  di- 
rect-as-daylight  headings  like: 

"If  You  Want  a  Man — Here’s 
How  to  Chase  Him!’’? 

And  who  —  as  author  and 
columnist — creates  those  read- 
across  -  the  -  country  columns, 

"The  Golden  Years”? 

Who?  Who  else  but  Geor¬ 
gia  -  born  Thomas  Collins  — 
facile,  forthright  and  forty  • 
four — the  feature  editor  of  the 
Chicago  Daily  News. 

"Put  the  inhibitions  in  the 
closet — keep  it  lively!"  That’s 
the  Collins  creed. 

A  revolution?  Precisely — 
and  it  started  in  1946.  Tlien 
Tom  Collins  got  his  present 
post.  And  John  S.  Knight 
tossed  him  a  question.  "Why,” 
he  asked,  "do  features  have  to 
be  done  the  way  they’ve  always  been  done? 
Why  do  any  of  our  features  have  to  be 
dull?" 

And  that  set  the  pattern  for  Tom  and  his 
department.  Incidentally,  his  staff  of  gifted 
writers  includes  four  women  whose  spare-time 
bylines  often  grace  the  slick  paper  features  of 
national  magazines.  "Put  the  inhibitions  in  the 
closet!”  , 

This  diey  have  done  vigorously  by  coming 
up  with  (Creating,  if  you  please!)  the  feature 
stuff  that  people  want  to  read  .  .  .  and,  then, 
adroitly  treating  it  in  a  way  to  make  people 
stop.  They’ve  made  them  stop— the  men,  too! 


If  Society’s  travel  is  storied  at  hay  fever 
time  you  may  even  see  it  captioned:  "Where 
Society  Sneezes.”  Or,  if  it’s  a  story  to  house¬ 
wives  on  Social  Security  forms  for  their  maids, 
it  might  explode  with  a  jolt: 
"Lady,  the  U.S.  Can  Put  You 

The  Collins  change-of-pacc 
pitch — a  beauty — is  his  column 
-VlMIPBI  ft  oldsters,  "The  Gulden 
^g^3Piil  1^  Years,”  now  syndicated  to  90 
newspapers.  He  teaches  the 
subject  evenings  at  Northwest- 
ern  University.  His  new  book, 
identically  titled,  was  pub- 

But,  with  Filins,  news- 
papering’s  the  thing — and  for- 
^  ever  "keeping  it  lively.”  So, 

IMK  MiK  '  society,  cookery. 

M  fashions,  beauty,  comics,  enter- 


The  CoMen  Years 


or  what  have  you 
V  (and  don’t  forget  the  breezy 
^ Roto  and  magazine  page)  you’ll 
see  this  ever-changing  touch . . . 
^  the  ’’keep  it  lively”  motif  .  .  . 

found  only  in  the  Chicago  Daily  News. 

In  what  newspaper  in  the  land— other  than 
the  Chicago  Daily  News— do  the  features  vie  so 
successfully  for  interest  with  the  fjront  page  news? 

This  question — and  it  is  significant — has 
been  answered  out  at  Colorado  Springs,  Col¬ 
orado,  where  the  nation’s  newspaper  managing 
editors  convened  last  November.  The  manag¬ 
ing  editors’  committee,  finding  the  Daily  News 
unique  in  the  whole  newspaper  feature  field, 
asked  Tom  Collins  to  come  out  and  tell  their 
members  how  he  does  it! 

Memo  to  readers,  and  to  advertisers,  too: 
"Are  you  listenin’?” 
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150  River  Street.  Hackensack.  N.  J. 
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Mr.  David  J.  Scott, 

President, 

Walter  Scott  &  Co.  ,  Inc. , 

525  South  Avenue, 

Plainfield,  N.  J. 

Dear  Dave: 

The  two  years  or  more  that  you  and  we  have  spent  in  perfect¬ 
ing  your  new  automatic  paster  have  certainly  not  been  wasted. 
You  might  be  interested  in  our  score  card  on  the  last  325 
pasters  attempted,  better  than  96%  efficiency  on  all  sorts  of 
newsprint  and  in  the  face  of  economy  efforts  that  can  be 
blamed  for  nine  of  the  twelve  misses  due  to  all  causes. 

Two  of  the  lost  pasters  we  can't  account  for.  One  was  caused 
by  a  break  at  the  edge  of  the  web.  Nine  were  due  to  core 
breaks  before  the  pasting  button  was  pushed,  a  result  of  our 
effort  to  save  every  pound  of  newsprint  possible. 

Thus  your  average  actually  was  better  than  99%  rather  than 
96%,  blaming  your  paster  for  the  two  unexplained  misses  but 
not  the  paper  break  or  the  nine  that  were  our  own  fault. 

In  January  1954  I  wrote  you  that  I  thought  you  had  the  best 
paster  in  the  business.  Now  I  know  it. 

Cordially  yours, 

DGB:L 

Mr.  Publisher: 


DONALD  G.  BORG 
EDITOR  AND  PUBLISHER 

March  17,  1956. 


Since  these  8  Scott  Pasters  were  installed  20 
additional  Pasters  have  been  sold — 4  of  which 
have  just  been  placed  in  operation  at  the  Holly- 
wood  Citizen,  Hollywood,  California. 


There  are  only  2  buttons  to  press — Pastes  may 
be  made  from  threading  speed  to  full  press 
speed — short  cutoff  tails  are  uniform  at  all 
speeds. 


We  believe  we  have  the  least  complicated  most  reliable  and  efficient  Paster  on  the  market. 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD.  NEW  JERSEY 

i  -  ■  - 


B-SS-S 


its  world-wide  roster 
of  distinguished 
newspaper  clients. 


This  important  Michigan  newspaper, 
published  daily  and  Sunday, 

is  now  receiving  the  round-the-clock 
global  news  and  news-feature 
cervices  of  INS. 


INTERNATIONAL  NEWS  SERVICE 

23S  East  45th  Street 
|  W  '  New  York  17,  N.Y. 
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^yUliai  Our  deaden 


Such- 


-People 


To  THE  Editor:  Why  do 
newspapermen  stay  in  the  busi¬ 
ness,  although  generally  com¬ 
plaining  about  their  lot? 

Though  the  newspaperman 
often  laments  his  financial  con¬ 
dition,  and  threatens  to  leave 
for  the  publicity  goldfields,  he 
usually  stays  right  where  he  is 
— covering  homicides  or  writing 
obituaries,  fascinated  by  the 
personalities  he  works  with,  the 
most  amusing  people  of  all. 

Most  people  on  papers  have 
strange  other-lives.  On  the  de¬ 
funct  Brooklyn  Eagle  there  was 
a  man  who  exposed  the  cop 
graft  in  the  city,  winning  the 
paper  the  Pulitzer  Prize.  His 
hobby  was  raising  falcons  and 
he  was  a  great  expert  on  the 
hunting  birds. 

The  City  Editor  was  a  bridge 
shark,  and  when  the  last  edi¬ 
tion  went  down,  he  could  be 
found  deeply  engrossed  in  the 
bridge  expert’s  daily  problem 
(which  no  one  else  on  the  staff 
understood). 

Police  reporters  on  any  paper 
eventually  become  so  enamoured 


of  playing  cops  and  robbers,  or 
going  to  fires,  that  you  would 
swear  that  they  were  law  en¬ 
forcement  officers  or  firemen,  if 
you  listened  a  while.  One  man 
in  New  York  has  a  red  car,  a 
chief’s  hat,  special  sirens  and 
lights,  and  is  a  bigger  buff  than 
the  Fire  Commissioner  ever 
dreamed  of  being. 

And  where  else  can  you  fino 
an  elevator  man  whose  sideline 
is  conducting  funerals?  The 
J ournaU American  has  such  a 
practical-minded  pilot. 

Jeanne  Too.mey 
New  York  Journal- American. 

Ad  Scholarship 

To  THE  Editor:  I  fully  agree 
with  Professor  Ross  (E&P, 
March  24,  page  38)  that  “Stu¬ 
dents  Aren’t  Buying  Advertis¬ 
ing  as  Career.’’  Although  we 
are  strictly  a  public  lelations 
firm  and  do  not  handle  adver¬ 
tising,  our  clients  in  the  indus¬ 
trial  and  retail  field,  as  well  as 
many  of  our  friends  among 
agency  people,  have  had  much 
to  say  on  this  very  subject. 

Just  a  week  ago,  one  of  our 


retail  clients  decided  to  stop 
talking  about  it  and  do  some¬ 
thing  about  it.  He  established 
a  scholarship  fund  designed  to 
attract  college  students  into  re¬ 
tailing  and  retail  advertising. 
In  effect,  he  will  turn  over  all 
of  his  newspaper  space  for  a 
period  of  about  two  weeks  to 
the  students.  This  client,  Harry 
Suffrin,  is  one  of  the  nation’s 
largest  men’s  clothiers  and  also 
one  of  Detroit’s  largest  news¬ 
paper  advertisers.  In  fact,  he 
uses  newspaper  space  exclu¬ 
sively. 

Mr.  Suffrin  has  indicated  a 
willingness  to  gamble  approxi¬ 
mately  $125,000,  on  a  project 
to  attract  young  people  into  re¬ 
tail  advertising  as  a  career. 

Ja.mes  P.  Chapman 
Detroit,  Mich. 

Reverend 

To  THE  Editor:  The  Church¬ 
man,  like  other  grown-up  jour¬ 
nals  in  the  religious  field,  has 
done  its  bit  in  the  attempt  to 
kill  the  atrocious  usage,  “Rev. 
Jones.”  I  have  concluded  that  it 
is  a  lost  cause.  But  I  was  given 
a  cheering  lift  by  Roy  Cop- 
perud’s  manning  of  the  guns  in 
your  issue  of  March  24.  As  a 
parson,  I  have  always  hoped 
that  the  individual  who  invent¬ 


ed  the  term  Reverend,  meaning; 
“deserving  of  reverence,”  was 
properly  hanged,  drawn  andi 
quartered  —  probably  a  citj 
room  hangover  on  my  pan 
Why  do  parsons  deserve  anj| 
more  reverence  than  laymen? 

Guy  Emery  Shiplq] 
New  York  City. 


Short  Sahea 

Headlines: 

Reports  on  Treatment  o: 
Death  Submitted.  — 

(Idaho)  Evening  Statesman. 


White  Slave  Opened  Hei 
Before  Judge.  —  Clarksbu 
(W.  Va.)  Telegram. 


Inattentive  Youngster  Somtj 
times  Needs  Change.  — 
Joseph  (Mo.)  News-Press. 


Poiso.NED  Pop  Found  li 
Presidential  Car.  —  Glenda 
(Calif.)  News-Press. 


Missing  Woman  Goes 
Amarillo.  —  El  Paso  (Texg 
Times. 


PENNSYLVANIA’S  MOST  PROFITABLE  RETAIL  MARKET 

The  KEYSTONE  of  the  KEYSTONE  STATE 


THE  IDEAL  TEST.  MARKET 
...  So  Rated  by  Both 
Burgoyne  and  Nielson 


Completely  Covered  By 


(TliP  patriot 
ehr  ?Eurning  Npuib 
i>uniiag  Patrint-J^nus 
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A  Great  Editorial  Cartoon  Service 
with  Two  Top  Men: 


Tin  Getting  That  “Unnanted’ 
Feeling  Again 


First  Plateau 


Recognizing  the  need  of  modern  newspapers  for  two  good  editorial  car¬ 
toonists,  The  McNaught  Syndicate  has  contracted  to  sell  and  distribute 
the  work  of  Don  Hesse,  regularly  with  the  St.  Louis  Globe-Democrat. 

For  several  years  past  we  have  had  great  success  with  the  cartoons  of 
Reg  Manning,  associated  with  the  Phoenix  Republic  &  Gazette. 

Now  we  offer  the  work  of  these  outstanding  cartoonists,  in  combination 
or  separately,  for  publication  six  days  a  week. 

Each  man  has  great  individuality  in  style  and  ideas.  Manning  em¬ 
phasizes  a  humorous  approach.  Hesse  is  noted  for  directness  and  power 
in  graphic  expression. 

Ideas  are  timely  and  forceful  on  the  day  of  publication. 

Wire  or  write  for  proofs  and  prices. 


McNAUGHT  SYNDICATE,  INC 


60  East  42nd  Street 


I 


(  A  dvertisement ) 
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They  Travel  “In  Class“ 

Our  high  school  correspondent  says 
that  Economics  and  Geography  stu¬ 
dents  are  going  in  for  “grass  roots” 
studying. 

They're  going  to  charter  buses  and 
take  off  on  Operation  See-For-Your- 
self — have  a  ten-day  look  at  some  of 
the  things  they've  been  studying  about. 

As  I  remember,  it  was  hard  to  keep 
your  mind  on  schoolbooks  at  this  time 
of  year.  Today’s  kids  can  give  in  to 
that  old  urge  to  bust  out  of  the  class¬ 
room — with  a  clear  conscience.  Wish 
they’d  take  me  along. 

From  where  I  sit,  it  doesn't  hurt  us 
adults,  either,  to  get  out  and  see  how 
the  rest  of  the  country  lives.  We  find 
the  ^'typical  American"  doing  every¬ 
thing  from  herding  cattle  to  flying 
planes  .  .  .  with  everything  from  steak 
to  chowder  for  his  favorite  dish  .  .  . 
everything  from  beer  to  buttermilk  for 
his  favorite  beverage.  And  the  more 
we  study  our  differences  the  more  we 
learn  how  alike  everyone  is  underneath. 


^rtvin  6 
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From  where  I  sit 
/y  Joe  Marsh 


★  ★★★★★ 

Newsmen  may  be  somewhat  inclined  to  wince  at  the  title 
“How  to  Get  Newspaper  Publicity”  but  it’s  the  name  of  • 
helpful  20-page  booklet  that  stresses  the  value  of  newspaper! 
over  other  media  and  seeks  to  turn  community  space-grabben 
into  useful  reporters.  Editors  who  examined  it  said  it  will  prove 
helpful  to  newspapers.  Approximately  1,000  copies  already  have 
been  sold  ($1)  by  the  author  to  civic  clubs,  churches,  business 
houses.  The  writer  is  Mack  H.  Williams,  reporter-rewritemaa 
for  the  Fort  Worth  Press,  a  newsman  for  20  years,  formerly 
with  the  Dallas  Times  Herald,  Denton  (Tex.)  Record-Chronicle, 
Fort  Worth  Star-Telegram^  Paso  Robles  (Calif.)  Journal,  John-' 
son  City  (Tenn.)  Times.  Copies  of  this  booklet,  useful  in  pre-l 
paring  publicity  for  newspapers,  may  be  obtained  from  Mr.  I 
Williams  at  3901  Meadowbrook  Drive,  Fort  Worth,  Tex.  ’ 

— Fred  Wyatt,  New  York  Daily  ISeu>»  radio  news  departmenli 
and  at  times  a  copydesk  man,  began  his  extensive  news  career| 
on  the  San  Francisco  Chronicle  after  friendly  advice  and  inspirsi 
tion  given  him,  like  hundreds  of  others,  by  the  late  belovd; 
columnist,  O.  O.  McIntyre,  who  wrote  him  from  Paris  in  1930.^ 
changing  the  course  of  his  studies  for  a  business  career  at  the 
University  of  Washington.  “That  O.  O.  card  with  exotic  postmark! 
was  a  big  lift  for  a  puzzled  kid  at  a  time  when  biz  was  going  U 
hell,"  writes  Fred,  “and  1  made  the  lightning  and  undeviatinil 
decision  of  my  life — to  be  a  newspaper  reporter."  f 

— A  female  printer’s  devil  is  a  printer’s  angel,  according  tcj 
I  a  classified  ad  in  the  Baltimore  Sun  ...  A  labor  union  charged 
the  Bridgeport  (Conn.)  Sunday  Herald  accepted  free  typewriten 
(untrue)  and  then  favored  the  manufacturer  in  a  labor-manage 
ment  story.  Labor  Eiditor  Tom  Allen’s  refutation  story  was* 
headed:  “Underwooded  but  Not  Underhanded.”  .  .  .  And  tj 
classified  ad  in  the  Champaign-V rbana  (Ill.)  Courier  offerefl 
an  “Elsie  Smith  Standard  typewriter.”  Doubtless  she’s  L.  C.« 
wife  .  .  .  Interesting  head  in  the  Newark  (N.  J.)  Sunday  S/'ifjj 
Ledger:  “Westinghouse  Still  St(r)uck.”  ...  “I  hear  more  abou 
old  friends  in  your  lively  column  than  any  place  else,”  write 
Managing  Editor  Todd  W.  Wright,  Know  the  Facts,  that  news 
new  magazine  in  Washington.  (Population  facts  offered  her 
March  24  were  lifted  from  it). 

— They  begin  early,  in  these  advanced  times,  to  read  E&f 
evidenced  by  this  note  from  Mrs.  Cecil  P.  Rosener,  Cheshin 
Conn.,  to  Circulation  Director  George  S.  McBride:  “It  is 
birthday  present  to  my  8-year-old,  who  is  an  ardent  embry 
Fourth  Estater.”  Maybe  the  old  journal  w'ill  have  to  put  i 
comic,  strips  .  .  .  UP  Executive  Editor  Harry  Ferguson  note 
spelling  trouble  with  the  w’ords  “inoculate”  and  “accommodate 
and  “recommend,”  and  he  recommends  (sic)  a  spelling  bee  . . 
Noting  that  pictures  are  called  pix,  crackers  are  called  crax  an 
tickets  are  termed  tix,  A.  W.  Miller  e\-New  York  Journal  i 
Commerce,  suggests  as  handy  headline  helps: 


Rax 

Rackets 

Dix 

Dickers 

Jox 

Jockeys 

Mox 

Mockers 

Bux 

Buckets 

Bax 

Backers 

Lex 

Lectures 

I.4IX 

Lacquers 

Marx 

Markets 

Hex 

Hecklers 

Frex 

Freckles 

Bix 

Bickers 

Uox 

Crockers 

Frax 

Fractures 

Ux 

Liquors 

Tinx 

Tinctures 

llux 

Hucksters 

Punx 

Punctures 

Mex 

Mechanics 

Flix 

Flickers 

mind 

es. 

reels,  reason 

totters — I  must 

be  going 

concludes. _ 

Vol.  89,  No.  15,  April  7,  1956.  Editor  &  Publinher,  the  Fourth  Estate 
published  every  Saturday  with  an  additional  issue — The  International  Year  B" 
Number — in  February  by  the  Mitor  &  Publisher  Co.,  Inc.  Editorial  and  b* 
ness  offices  at  Suite  1700,  1476  Broadway,  New  York  86,  N.  Y.  (Printed ' 
Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail  privileges  auth--^- 
at  New  York,  N.  Y,  under  the  act  of  March  8,  1879,  with  Titles  Patented  f 
and  Contents  Copyrighted  1966  by  the  Bklitor  ft  Publisher  Ck).,  h 


One  of  a  series  of  office  advertisements  note  running  in  The  Kansas  City  Star 
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From  Country  Lanes, 
a  City  Slicker 

T 

'  i  HIS  is  Bill  Moore,  Star  reporter,  a  sort  of  latter- 
day  O.  O.  McIntyre,  with  overtones  of  Robert  Benchley 
,i„.’  and  Will  Rogers.  (For  young  readers,  it  might  be 
)ve<l  stated  this  is  par  for  the  newspaper  writing  course). 

Around  the  office.  Bill,  a  quiet,  shy  type  who  writes 
iiarll  "mostly  for  The  Star’s  morning  edition,  is  regarded 
,g  J  as  a  genius  of  some  kind.  He  frankly  admits  it.  “Yes,” 
niml  says  Bill,  “I’m  unique.  You  know  how  reporters  in 
fiction  always  stumble  onto  the  big  ones?  Me,  I 
rgel  stumble  off  big  stories.  In  ’53  I  was  down  in  New 
•iten'  Mexico  doing  a  series  on  artificial  rainmaking  when 
lagfr  the  Big  Flood  hit  Kansas  City.  It  was  the  local  story 
was;  of  the  century.  My  stuff  from  New  Mexico  was  washed 
nd  i1  clear  back  to  page  52.  Last  year  I  was  in  the  Colorado 
Terei  state  penitentiary  interviewing  the  biggest  con  man 
■  since  Ponzi,  with  four  steel  doors  and  seven  electronic 
eyes  between  me  and  outside,  and  what  happens  back 
ho.ne?  Only  the  Allen  kidnaping,  that’s  all.  In  Korea, 

I  changed  my  mind  about  spending  the  night  at  the 
P.  O.  W.  command  base  on  Pusan  Beach  and  took  off 
for  Seoul  a  bare  three  hours  before  Syngman  Rhee's 
boys  turn’ed  loose  9,000  American-guarded  anti-Com- 
munist  war  prisoners.  This  nearly  wrecked  the  Pan- 
munjom  conference.  I’d  have  been  the  only  reporter 
there.” 

That’s  how  it’s  always  been  with  Bill.  Rough. 
Even  getting  started  at  The  Star  was  an  ordeal.  In 
September,  1926,  Bill,  a  raunchy,  square-toed  farm 
boy  from  near  Gardner,  Kansas,  visited  The  Star  with 
a  high  school  group.  Compared  to  the  south  end  of  a 
team  of  mules,  a  desk  and  typewriter  looked  down¬ 
right  fascinating.  “This  is  for  me,”  Bill  swore. 

After  graduation.  Bill  applied  for  work  at  The 
Star.  Too  timid  to  approach  an  editor,  he  tried  the 
press  room  and  was  ordered  out.  Then  he  tackled  the 
mailing  room  and  composing  room.  Same  result. 
Finally,  he  ventured  into  the  business  office  and  was 
shown  to  the  desk  of  the  late  John  T.  Barrons,  adver¬ 
tising  manager.  “Go  upstairs  and  see  Percy  Smith. 
Maybe  he  can  use  you,”  advised  Mr.  Barrons.  Percy, 
for  years  Star  purchasing  agent,  hired  Bill  as  an  office 
boy. 

Later  Bill  studied  journalism  at  Kansas  uni¬ 
versity  in  Lawrence.  College  behind,  he  worked  as  a 
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Bill  Moore  un«l  friend* 


reporter  on  the  Concordia  Blade-Empire  and  Lee’s 
Summit  Democrat.  When  he  returned  to  The  Star  in 
1933,  he  went  to  work  reporting  in  the  Kansas  office 
under  Clyde  Roberts.  Later  Bill  became  Johnson 
County  correspondent,  a  post  he  held  until  brought 
into  the  office  during  the  World  War  II  manpower 
shortage. 

Some  appealing  quality  in  Bill’s  writing — a  sly 
humor,  a  mastery  of  the  courthouse  square  idiom — 
caught  the  eye  of  Managing  Editor  John  Colt,  then 
assignment  editor.  After  Bill’s  two-year  turn  in  the 
army,  Colt  saw  to  it  the  former  Johnson  County  scribe 
got  assignments  that  gave  full  scope  to  his  flair  for  the 
whimsical  and  human  values  in  news  happenings. 

Bill  has  handled  practically  everything  in  re¬ 
porting,  from  death  notices  and  police  court  items  on 
up  through  Churchill’s  iron  curtain  speech  in  Fulton 
and  interviews  with  the  likes  of  Ike  and  Gen.  George 
Marshall,  to  the  newest  mewling,  mooing  arrival  at 
Swope  Park  zoo.  Lady  wrestlers  have  received  his 
rapt  attention.  He  has  done  many  of  the  best  crowd- 
and-color  stories  on  basketball  contests  ever  to  appear 
in  The  Star.  He  once  accompanied  24  pints  of  blood  all 
the  way  from  the  donors  in  Kansas  City  to  a  wounded 
soldier  just  behind  the  front  lines  in  Korea.  Bill’s 
great  sense  of  humor  and  bemused  preoccupation  with 
problems  of  perplexed  citizens,  harried  coaches,  con¬ 
fused  GI’s  and  overmatched  underdogs  in  general  have 
brought  laughter  and  a  warm  sense  of  fellowship  to 
tens  of  thousands  of  Star  readers. 

Bill  has  a  wife,  two  sons,  age  16  and  18  respec¬ 
tively,  and  an  open-mouthed,  country  boy  approach  to 
reporting  which  fans  hope  he  will  never  lose.  He  is 
another  reason  why— 

•A.  P.  Pholofruplicr  Bill  Siraficr. 

FAR  IS  YOUR  KANSAS  CITY  STAR. 
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editorial 

Worker  Says  E&P  Is  Wrong 

The  above  statement  is  the  gist  of  a  four-page  letter  from  Max 
Gordon,  city  editor  of  the  Daily  Worker  protesting  our  editorial 
last  week  which  had  stated  the  action  against  that  paper  is  a  tax 
case  and  not  a  free  press  issue. 

We  re  not  at  all  surprised  by  the  Daily  Worker’s  retort,  nor  at 
the  letter  from  one  of  its  editors.  But  there  is  hardly  a  fact  in  that 
letter  which  we  did  not  print  in  our  story  last  week.  Their  opinions 
based  on  those  facts,  which  differ  from  our  opinions,  appear  in 
our  story  this  week. 

Of  course,  Mr.  Gordon  claims— he  and  everyone  else  at  the 
Worker  will  continue  to  claim  it  as  long  as  they  have  a  forum— 
that  the  tax  laws  are  being  used  to  suppress  the  Daily  Worker. 
He  says  “because  there  may  be  a  basis  for  tax  action  against  some 
newspapers  hardly  proves  there  was  a  legitimate  tax  case  against 
the  Daily  Worker.” 

We  didn’t  say  there  is  “a  legitimate  tax  case”  against  the  paper. 
That  the  government  thinks  it  has  a  tax  case,  there  can  be  no  doubt. 
The  Worker  disputes  the  government’s  contentions  down  the  line. 

This  is  still  a  tax  case,  pure  and  simple.  The  Worker  is  still 
publishing  every  day  and  selling  more  copies  than  it  has  in  a  long 
time  as  a  result  of  the  publicity.  The  Worker  will  have  its  day  in 
court,  if  it  chooses,  at  which  time  the  legitimacy  of  the  government’s 
case  will  be  decided. 

Until  the  Worker  is  actually  suppressed,  or  until  there  is  more 
evidence  that  the  government  is  trying  to  suppress  it,  we’ll  hold 
to  this  view. 

Question  TV’s  Effectiveness 

WHEN  an  important  advertising  agency  executive  dares  to 
question  the  effectiveness  of  television,  that’s  news.  And  for 
daring  to  stick  his  neck  out,  Ernest  Jones,  president  of  MacManus, 
John  &  .\dams,  will  undoubtedly  be  skewered  and  roasted  on  a 
spit  at  the  forthcoming  meeting  of  the  NARTB. 

Anyway,  Mr.  Jones  is  among  the  first  big  users  of  television 
time  to  admit  that  in  the  light  of  long  experience  there  may  be 
something  TV  can’t  sell. 

But  Mr.  Jones  says  TV  can’t  sell  durable  goods  as  well  as 
newspapers  and  magazines  can.  He  ought  to  know  because  of  the 
money  his  agency  has  spent  trying  to  sell  automobiles  over  TV. 
“For  major  purchases  requiring  thought  and  consultation  among 
members  of  a  family,  the  60-second  commercial  is  too  fleeting,” 
he  commented. 

Here  is  another  “first”— the  admission  by  anyone  ever  connected 
in  any  way  with  TV  that  a  60-second  commercial  is  “fleeting.” 
Up  to  now,  also,  we  have  heard  only  of  the  “impact”  of  commercials 
and  the  positive  assurance  that  every  commercial  is  heard  and 
registered  by  everyone  tuned  in  to  a  program. 

We  hope  that  such  an  honest,  brave  and  perspicacious  adver¬ 
tising  executive  as  Mr.  Jones  is  not  set  upon  too  harshly. 

Grace  Kelly  Mob  Scene 

^  I  ^HE  mob  scene  at  the  sailing  of  Grace  Kelly  Wednesday  was  a 
disgrace  to  every  profession  represented  at  the  press  conference. 
Even  the  heat  of  competition  did  not  justify  250  technicians,  camera¬ 
men  and  reporters  creating  such  a  furor  that  even  a  public  address 
svstem  was  almost  ineffective  against  it.  The  most  unfortunate 
part  was  that  newspaper  photographers  were  prominently  in  the 
forefront  of  the  scene  and,  although  they  may  have  been  responsible 
in  part  for  what  happened,  the  entire  incident  undoubtedly  will 
be  blamed  on  them. 
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Let  not  your  heart  be  troubled:  yi| 
believe  in  God,  believe  also  in  me. 

— John,  Xiy ; 


Editor  &  Publisher 


The  Oldest  Publishers'  and  Advertisers’ 
Newspaper  in  America 

With  which  has  been  merged:  The  Journa 
established  March  22,  1884;  Newspaperdo* 
established  March,  1892;  The  Fourth  Esta* 
March  I,  1894;  Editor  &  Publisher,  Decemb 
7,  1901;  Advertising,  February  I,  1925. 
Chairman  of  the  Board 
James  Wright  Brown 
President  and  Editor 
Robert  U.  Brown 
Publisher  and  Treasurer 
Charles  T.  Stuart 
General  Manager 
James  W.  Brown,  Ji. 

Executive  Editor,  Jerome  H.  Walker;  Feature, 
James  L.  Collings,  Ray  Erwin,  Erwin  K 
Advertising  News,  Robert  B.  McIntyre;  Mi 


Adverti 

Annual 

Circula' 

Classifii 

Editoria 

Editoria 

Letters 

Persona 

Photogr 

Promotii 

Ray  Erv 

Shop  L 

Short  L 

Syndical 


Din 


“Fro 

you’d 

solely 

tars.” 


“Tha 
^lickpoc 

—I 


keting  and  Research  Manager,  Courtland  Inean  t 


lorical 


Smith;  Librarian,  Janet  Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advert  )ress  oj 
ing  Manager,  Leach  Laney;  Advertising  Pi 
duction  Manager,  Bernadette  Borries;  Prom 
tion  Manager,  George  Wilt;  Circulati  ,  ^ , 
Director,  George  S.  McBride;  Circulati  ^ 

Manager,  George  H.  Strata;  Classified  ^  ^ 

vartising  Manager,  Evelyn  Z.  Kolojay.  the 

General  Offices — Times  Tower,  Times  Squ* 

New  York  36,  N.  Y. — BRyant  9-3052. 


Ai, 


BUREAUS 

Washington:  James  J.  Butler,  Manager,  I 
National  Press  Bldg.  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-W^ 
Editor;  Harry  B.  Mullinix,  Western  Advei 
ing  Manager;  Grant  Biddle,  Advertisi 
Representative;  360  North  Michigan 
State  2-4898. 

Detroit:  George  W.  Parker,  Correspondei 
720  Free  Press  Building. 

Philadelphia:  Joseph  W.  Dragonetti,  Coi 
spondent,  1046  Commercial  Trust  Bldg.,  Ii| 
and  Market  Sts.  Rit  6-4582. 

San  Francisco:  Campbell  Watson,  Pacific  Coj 
Editor;  Duncan  A.  Scott,  Pacific  Coast 
vortising  Representative;  Suite  2,  Penthoi 
Mills  Bldg.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Coi 
spondent.  School  of  Journalism,  Univen{ 
of  Southern  California,  3518  University  A 
Duncan  A.  Scott,  Pacific  Coast  Advert' 
Representative,  2978  Wilshire  Blvd.  D. 
kirk  8-4151. 

London,  England:  Allan  Delafons,  Manager; 
Dorchester  Court,  Muswell  Hill,  Londi 
N.  10;  Bethami  Probst,  Correspondent, 
Gledhow  Gardens,  London  SW  5. 


rfublic 


Paris,  France:  G.  Langelaan,  Correspond^ 
48  Avenue  de  Paris,  Vincennes  (Seine)  ' 


Charter  Member  Audit  Bureau  of  CireulationsJ 
Member  Associated  Business  Publications, 
mo.  averase  net  paid  Januai7-June,  196(-'| 
19,677.  Average  renewal  for  7  years  77.0Sflw 


EDITOR  ac  PUBLISHER  for  April  7,  Iff) 


“WHi 


All 
o 

public 
in  tl 
jividual 
^but  n 
pblic  to 
of 
Wd  the 


St 


^^.ME  y( 
lommoni 
toI( 
.^ers  fi 
wnbers 
yers  w 
tirr 
expie 
[5  sent 
ratern 
Npped 


ITO 


T 


E  &  P  Index 


Adver>i$in9  News  .  17-30 

Annual  Linage  .  48-65 

Circulation  .  40 

Classified  Clinic  .  32 

Editorial  .  6 

Editorial  Workshop  .  45 

Letters  . 2 

^  Personals  .  46 

Photography  .  72 

Promotion  .  34 

'  3^  Ray  Erwin's  Column  .  4 

Shop  Talk  .  84 

Short  Takes  .  2 

Syndicates  .  70 


Q  and  A  Panel 

Question:  Classified  Display  Rates 

WHAT  percentage  of  newspapers  in  this  country  charge  a  higher 
rate  for  Local  Classified  Display  advertising  than  for  Local 
Display  advertising? 

The  answer  to  this  probably  will  not  come  from  metropolitan 
newspapers  because  of  the  metropolitan  rate  structure.  I  have  had 
some  replies  to  this  question  from  smaller  newspapers  and  while  the 
estimates  differ,  many  have  replied  that  they  charge  .01  or  .02,  etc. 
more  per  line  for  Display  Classified  than  for  R.O.P.  display.  This 
happens  to  be  true  here.  We  simply  make  a  flat  charge  of  .10  per 
column  inch  more  than  our  Local  Display  advertising  rate.  This  is 
about  10%  extra  for  Classified.  We  feel  that  the  cost  of  production, 
cut-off  rules,  preferred  position,  etc.,  justify  the  additional  charge. 


[Direct  Quotes 


“Fro.m  the  American  newspapers 
Ijou’d  think  America  was  populated 
solely  by  naked  women  and  cinema 

stars.” 

— Lady  Nancy  Astor 


I  “That  paper  has  treated  me  like  a 
pjiickpocket.” 

— Ex-Pre.sident  Harry  S.  Truman 
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What  did  the  First 


Amendment 
and  Inean  to  its  authors?  ...  A  few  his- 
orical  facts  show  that  freedom  to  ex- 
dvart  iress  opinion  was  all  that  the  Founders 
'9  ^  lad  in  mind  .  .  .  Free  trade  and  free 
ompetition  in  ideas  were  the  freedoms 
ntended  to  be  protected  ...  It  has 
er  been  claimed,  so  far  as  I  know, 
lhat  the  constitution  abolished  the  com- 
lon  law  criminal  liability  for  obscenity.’ 

— Judge  Charles  S.  Desmond, 
New  York  Court  of  Appeals 

•r,  I 

id-wl  "All  the  business  which  persons  in 
kdvermblic  office,  high  or  low,  perform  is  of 
vertivl  public  nature.  So  there  is  no  conflict, 
in  the  case  of  privacy,  between  in- 
idual  rights  and  the  public’s  demands 
but  rather  between  the  right  of  the 
^blic  to  be  informed  and  the  arrogative 
°'«bt  of  persons  in  public  office  to  with- 
pld  the  information.” 

— Leon  R.  Yankwich,  United 
States  District  Judge,  Los  Angeles 


years  ago  in  the  British  House  of 
"''^^[j^nimons,  the  gentleman  who  had  the 
^r  told  how  a  group  of  English  fish 
pers  felt  a  genuine  kinship  with  the 
Jntibers  of  our  profession.  The  fish 
tyers  were  holding  a  convention  at  the 
^^e  time  as  a  group  of  newspapermen, 
express  their  good  will,  the  fish  fry- 
J  sent  this  message  to  the  journalists: 
*Wraternal  greetings  .  .  .  Our  work  is 
ppped  up  in  yours.” 

— George  Chaplin,  editor, 
New  Orleans  (La.)  Item. 


Answers  from  E  &  P  Panel  Members: 

J  A  survey  completed  only  last  month  throws  a  very  interesting 

light  on  this  question. 

Four  hundred  and  twenty-two  newspapers  answered  a  question¬ 
naire,  which  dealt  with  several  facets  of  Classified  not  within  the 
scope  of  this  question  but  still  closely  enough  related  to  it.  The  por¬ 
tion  of  the  survey  whieh  would  apply  to  this  question  shows  that  230 
newspapers  will  and  192  will  not  aecept  Classified  Display. 

To  clarify  the  figures  which  I  will  use  it  must  be  pointed  out  that 
there  is  a  difference  between  Classified  Di.splay  and  Display  in 
Classified. 

Classified  Display  is  the  designation  generally  applied  when  the 
advertising  involves  use  of  larger  type,  borders  and/or  cuts.  Display 
in  Classified  is  the  term  employed  when,  though  10,  12  or  even  18  pt. 
display  lines  may  be  used  along  with  the  normal  body  type  and 
white  space,  the  advertising  is  run  in-eolumn  under  its  proper 
classifieation. 

To  be  more  specific  I  have  separated  the  answers  to  the  ques¬ 
tionnaire  into  groups  according  to  the  circulation  of  the  newspapers 
whieh  run  Classified  Display.  The  first  group,  under  15,(X)0  circula¬ 
tion,  with  37  newspapers  reporting,  shows  26  or  70%  with  higher 
rates  for  Classified  Display  than  ROP  Display;  3^  or  8%  with  ROP 
rates  higher  and  8  or  22%  with  Classified  Display *and  ROP  rates  the 
same.  Although  comparison  of  rates  was  not  requested  several  news¬ 
papers  volunteered  the  differences  when  reporting  higher  Classified 
Display  rates.  They  were  as  follows:  31%  ($1.20  vs  $.91);  24% 
($1.12  vs.  $.90)5  25%  (this  percentage  furnished  instead  of  rates); 
7%,  ($1.35  vs  $1.26);  19%,  ($1.25  vs  $1.05);  10%  ($1.00  vs  $.90); 
16%  (this  percentage  furnished  instead  of  rates). 

The  second  group,  15,000  to  25,000  circulation,  with  32  news¬ 
papers  reporting,  shows  20  or  63%  with  higher  rates  for  Classified 
Display  than  ROP;  3  or  9%  with  ROP  rates  higher  and  9  or  28% 
with  Classified  Display  and  ROP  rates  the  same.  Only  one  in  this 
group  volunteered  rate  differentials,  62%  ($2.60  vs  $1.W),  Classified 
being  the  higher  rate. 

The  third  group,  25,000  to  50,000  circulation,  with  47  newspapers 
reporting,  shows  30  or  64%  with  higher  rates  for  Classified  Display 
than  ROP;  6  or  13%  with  ROP  rates  higher  and  11  or  23%  with 
Classified  Display  and  ROP  rates  the  same.  Those  reporting  higher 
Classified  Display  rates  noted  the  following:  76%  ($4.20  vs  $2.38); 
50%  (this  percentage  furnished  instead  of  rates);  54%  ($3.00  vs 
$1.95);  64%  ($2.80  vs  $1.70);  10%  (this  percentage  furnished  in¬ 
stead  of  rates);  65%,  ($2.28  vs  $1.38);  25%,  ($4.90  vs  $3.92). 

( Continued  on  page  73 ) 
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That’s  right.  All  the  news  for  a  ten  day 
period  is  on  this  single  reel  of  The  New 
York  Times  on  Microfilm  ...  a  complete 
record  of  national  and  world  affairs,  easy 
to  file,  easy  to  use. 


Only  $160  pays  for  a  full  year’s  service 
starting  with  the  current  (or  a  future) 
month.  It’s  an  investment  that  pays  for 
itself  quickly!  For  with  The  New  York 
Times  on  Microfilm  you  save  96%  of  the 
storage  space  needed  for  newsprint  edi- 

I 

tions,  and  you  save  all  the  expen.se  of 
repairing  or  replacing  them. 
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Is  your  staff  enjoying  all  the  advantages 
of  having  “the  newspaper  of  record’’  in 
this  handy,  space-saving  form?  It  takes 
up  only  4%  of  the  room  required  for 
newspaper  files  and  clippings.  Yet  you’re 
.storing  all  the  news,  all  the  photographs, 
maps,  tables,  charts,  all  the  full  texts  of 
important  documents  and  speeches  that 
are  published  every  day  in  the  only  fidly 
indexed  U.  S.  newspaper. 


If  you’re  not  using  The  New  York  Times 
on  Microfilm  now,  why  not  give  your 
hard-working  staff  a  lift  by  having 
your  subscription  entered  without  delay? 
You’ll  like  the  fast  service  .  .  .  each  new 
reel  will  be  mailed  to  you  within  four 
days  of  the  ten  day  period  it  covers. 


Sljc  -Nciai  ^|ark  Sxmejs  ON  MIC 

229  West  JfS  Street,  New  York  S6,  New  York 
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Every  Saturday  Since  1884 


NEWSPAPER  AND  ADVERTISING  FIELDS 


Costs  Plague  50,000-Daily; 

Net  Down  with  More  Business 

Despite  Boom  Year,  1955  Profit 
Was  the  Lowest  in  11 -Year  Record 

By  Robert  U.  Brown 

Despite  an  increase  in  volume  of  almost  $100,000  during 
1955,  Editor  &  Publisher’s  “typical  50,000-circulation  daily” 
still  had  trouble  fighting  rising  costs  and  ended  the  year  with 
smaller  net  profit  than  in  1954p — $128,870  as  compared  with 
$136,637. 

Profits  after  taxes  were  the  smallest  in  last  year’s  boom 
limes  of  any  in  the  11  years  that  E  &  P  has  been  studying  its 
figures. 

Net  profit  in  1955  amounted  to  4.75%  of  total  revenue 
whereas  in  1945,  the  year  of  our  first  study,  the  net  was  15.35% 
of  total  revenue.  Cross  profit  before  taxes  that  first  year 
amounted  to  26.39%  whereas  last  year  it  was  10.01%  of  total 
revenue. 


(E&P  cross-section  cost  study 
of  newspapers  in  four  circu¬ 
lation  groups,  March  31,  page 


16a,  revealed  that  newspapers 
in  the  50,000  to  100,000  circula¬ 
tion  classification  showed  the 
poorest  picture  of  increased  re¬ 


venues  in  relation  to  increased 
expenses.  On  the  average,  news¬ 
papers  in  this  group  had  6.48% 
rise  in  revenues  with  5.88%  rise 
in  expenses,  according  to  the 
last  E&P  study.) 

Decline  in  Net  Profit 

In  11  years,  E&P’s  “typical 
50,000  circulation  daily”  had  an 
increase  in  revenue  of  117.1% 
with  expenses  running  ahead 
165.77%  in  that  period.  As  a 
result  there  was  a  decline  in 
net  profit  of  31.78%.  It  means 
that  higher  costs  more  than  ate 
up  $1,463,715  gain  in  volume 
over  that  period. 

The  11-year  record  (see 
table)  reveals  the  shifting  im¬ 
portance  of  different  revenue 
and  cost  items.  National  and 
classified  advertising  play  the 
same  relative  role  as  they  did 
in  1945.  But  local  advertising 


revenue  has  become  increasing¬ 
ly  more  important  rising  from 
41%  to  49%  of  total  revenue 
while  circulation  revenue  de¬ 
clined  from  31%  to  23%. 

Paper  and  ink  used  to  account 
for  17%  of  total  expenses.  Last 
year  this  item  consumed  23.18% 
of  total  costs.  Composing  room 
costs  have  risen  similarly  in 
importance,  but  the'  editorial 
department  appears  to  have 
been  de-emphasized,  declining 
from  17%  to  13%  of  total  costs. 

Mechanical  department  costs 
have  risen  from  24.88%  of  total 
expenses  in  1945  to  28.47%  in 
1955.  But  mechanical  costs  plus 
paper  and  ink  have  risen  from 
41.88%  of  total  expenses  to 
51.65%  last  year. 

All  Income  I'p 

This  newspaper  experienced 
the  same  frustrations  it  has  had 
almost  every  year  since  World 
War  II — expenses  rose  faster 
than  income.  An  increase  of 
$95,023  in  revenue  was  more 
than  wiped  out  by  an  increase 
of  $109,990  in  expenses.  All  in-- 

(Continued  on  page  74) 


ll-YEAR  RECORD  OF  REVENUES,  EXPENSES  AND  PROFITS 


Operating  Revenue 

1955 

%  of 
Total 

%  Inc.  ’65 
Over  ’54 

Local  Adv . . 

$1,. 345, 078 

49.56% 

1.88% 

National  Adv.  .  -  — 

386,999 

14.26 

12.68 

Classified  . . . . 

336,879 

12.38 

6.27 

Total  Ad.  - 

2,067,956 

76.20 

4.45 

Circulation  . . . 

646,759 

23.80 

1.07 

Total  Rev . . . .  . . . 

2,713,715 

100.00 

3.63 

1954 

%  Inc.  ’55 
Over  ’50 

1950 

%  Inc.  ’55 
Over  ’45 

1945 

194.5  %  of  Total 

$1,320,257 

16.47% 

$1,154,900 

157.73% 

$  521,887 

41.76% 

343,450 

14.76 

337,227 

126.18 

171,099 

13.69 

316,062 

29.86 

258,644 

111.56 

158,764 

12.70 

1,979,769 

18.12 

1,760,771 

142.79 

851,760 

68.14 

638,923 

3.29 

625,183 

62.15 

398,250 

31.86 

2,618,692 

14.22 

2,375,954 

117.10 

1,250,000 

100.00 

Operating  Expenses 

Paper,  Ink  — . - . .  569,323 

Composing  Room  - - -  543,697 

Editorial  dept.  - 341,818 

Circulation  dept.  _  254,941 

Advertising  dept.  -  219,355 

Adm.  &  General  _ 156,298 

Bldg.  &  Plant  _ _ _ 93,320 

Business  Office  . . . . 49,731 

Business  Taxes  _ 28,769 

Stereotype  dept . .  60,303 

Press  Room _ _ 63,011 

Photo-engraving  . . 32,270 

Depreciation  . 34,887 

Prov.  for  Dbtfl  Acet . .  8,639 

Total  Exp .  2,456,362 

Operating  Profit  257,353 

Other  Income  . . . —  20,966 

Total  Income  . . . . 278,319 

Other  Deductions  . . . 6,549 

Profit  Before  Income  Tax  .  271,770 

Prov.  for  Tax  . 142,900 

Net  Profit . . .  $  128,870 
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23.18 

7.41 

530,047 

30.61 

22.13 

4.90 

518,300 

29.62 

13.92 

—  1.26 

346,180 

13.96 

10.38 

2.77 

248,045 

26.78 

8.93 

—  1.83 

223,444 

18.35 

6.36 

18.93 

131,420 

15.61 

3.80 

4.58 

89,233 

16.88 

2.03 

.93 

49,273 

27.11 

1.17 

11.80 

25,733 

—16.81 

2.45 

4.12 

57,917 

23.38 

2.57 

11.86 

56,330 

27.63 

1.31 

4.06 

31,011 

14.17 

1.42 

14.99 

30,339 

22.35 

.35 

—  5.07 

9,100 

52.09 

100.00 

4.69 

2,346,372 

23.36 

—  6.60 

272,.320 

—33.12 

—10.46 

23,415 

—37.56 

—  5.89 

295,735 

—33.48 

—  6.42 

6,998 

14.75 

—  5.88 

288,737 

—.34.14 

—  6.05 

162,100 

-15.44 

—  5.68% 

$  136,637 

—47.11% 

^  1956 


435,900 

262.16 

.  157,201 

17.00 

419,440 

210.55 

175,075 

18.94 

299,948 

106.39 

165,617 

17.91 

201,090 

168.92 

98,461 

10.65 

185,337 

138.46 

91,986 

9.95 

135,188 

162.20 

59,611 

6.45 

79,842 

78.46 

52,293 

5.65 

39,125 

93.29 

25,729 

2.78 

34,583 

25.35 

22,950 

2.48 

48,875 

190.10 

20,787 

2.24 

49,369 

183.32 

22,240 

2.40 

28,265 

168.40 

12,023 

1.30 

28,614 

88.55 

18,503 

2.00 

5,680 

390.02 

1,763 

.19 

1,991,156 

165.77 

924,239 

100.00 

384,798 

—21.00 

325,761 

33,578 

263.11 

5,774 

418,376 

—16.05 

331,535 

5,707 

283.20 

1,709 

412,669 

—17.60 

329,826 

169,000 

3.55 

138,000 

$  243,669  —31.78%  $  191,826 
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Acid  Thrower  Attacks 
Columnist  Victor  Riesel 


ISetvspaper  Plant 
Imperiled  by  Fire 

Daytona  Beach,  Fla. 
While  reporters  covered  a 


Labor  columnist  Victor  Riesel 
suffered  severe  burns  and  pos¬ 
sible  loss  of  his  eyesight  when 
an  unidentified 
assailant  threw 
acid  in  his  face 
early  Thursday 
morning  (April 
5)  on  a  New 
York  City  street. 

Mr.  Riesel, 
whose  columns 
on  labor  affairs 
in  the  New  York 
Mirror  are  na- 
'*'*‘*'  tionally  distrib¬ 

uted  by  Hall  Syndicate,  stands 
only  a  .^0-50  chance  of  saving 
his  sight,  physicians  said  as 
E&P  went  to  press. 

The  attack  occurred  two  hours 
after  .Mr.  Riesel  had  finished  a 
radio  broadcast  in  which  he 
substituted  for  BaiTy  Gray,  va¬ 
cationing  New  York  Post  col¬ 
umnist.  Mr.  Riesel  discussed 
labor  racketeering  on  Long 
Island  and  the  Negro  integra¬ 
tion  issue. 

Mr.  Riesel,  accompanied  by 
an  assistant,  Betty  Nevins,  was 
entering  his  car  at  51st  Street 
and  Broadway,  heart  of  the 
theatre  district,  when  the  at¬ 
tack  took  place. 


at  an  early  age  by  his  father, 
who  held  card  number  1  in  a 
union  of  skilled  embroiderers. 
Later  the  columnist  edited  labor 
papers  and  worked  in  Detroit 
factories  and  mine  patches  near 
Pittsburgh. 

“I  grew  up  in  the  midst  of 
the  worst  kind  of  gangsterism 
and  street  warfare,”  he  once 
told  an  interviewer.  “I  got  a 
bitter  hatred  of  violence  and 
terror.” 


half  million  dollar  fire  by  look¬ 
ing  out  the  front  windows, 
other  members  of  the  staff  of 
the  Daytona  Beach  Netvs-Jour- 
nal  on  the  night  of  April  2 
went  to  the  roof  of  the  building 
to  prevent  embers  from  igniting 
the  new’spaper’s  plant.  For 
some  20  minutes  there  was  no 
water  supply  because  of  a 
break  in  a  city  main. 

The  Empire  theatre  and  an 
adjacent  hotel  were  destroyed. 


Ferger  Says 
Enquirer  Net 
Is  Up  50% 


Secrecy  Lifted  on  List 
Of  Postmaster  Eligibles 


‘Deliberate  Ambush’ 


“Mr.  Riesel  and  I  were  about 
to  get  in  the  car  when  this 
young  fellow  walked  up  to  us 
and  threw  something  in  Mr. 
Riesel’s  face,”  Miss  Nevins  said. 
“Then  he  walked  out  to  the 
middle  of  the  street,  turned 
around  once  to  look  back  and 
then  kept  walking  in  the  street 
toward  Eighth  Avenue.” 

The  columnist  was  taken  to 
St.  Clare’s  Hospital  nearby. 

“It  was  a  deliberate  ambush,” 
he  said  from  his  hospital  bed. 
“He  called  out  to  me,  though 
he  didn’t  call  my  name.” 

Police  were  checking  on  sev¬ 
eral  men  with  records  as  labor 
racketeers  or  acid-throwers 
whose  pictures  were  picked  out 
of  the  rogues’  gallery  by  Miss 
Nevins.  The  Mirror  and  Hall 
Syndicate  offered  a  reward  of 
$10,000  for  information  leading 
to  arrest  of  the  attacker. 

The  43-year-old  columnist  has 
long  been  a  foe  of  racketeering 
and  Communist  infiltration  in 
labor  unions.  He  began  his 
“Inside  Labor”  column  in  1942 
for  the  New  York  Post,  a  year 
after  joining  the  paper  as 
a  reporter. 

.\n  alumnus  of  New  Y’ork’s 
turbulent  Lower  East  Side,  he 
was  introduced  to  union  affairs 


Washington 

The  Gannett  Newspapers 
have  won  a  30-month  battle 
with  government  agencies  for 
release  of  names  of  postmaster 
candidates. 

Abe  McGregor  Gobb,  Post 
Office  Department  solicitor,  told 
Rep.  John  E.  Moss,  chairman 
of  the  House  Government  In¬ 
formation  Subcommittee,  that 
decision  has  been  made  to  re¬ 
verse  the  position  heretofore 
taken  that  the  information  on 
postmastership  candidates  was 
confidential. 

A  committee  staff  member 
said  Rep.  Moss  will  write  to 
Chairman  Philip  Young  of  the 
Civil  Service  Commission  say¬ 
ing  he  “assumes”  the  names  of 
postmaster  eligibles  will  be 
made  available  to  the  press. 
The  CSC,  at  the  request  of 
the  Post  Office  Department, 
“clammed  up”  on  postmaster 
eligible  lists  in  June  1953. 

Gannett  News  Service  and 
other  newsgathering  organiza¬ 
tions  were  joined  by  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  in  protests,  first  to 
the  departments  concerned,  then 
to  the  Moss  committee. 

Paul  L.  Martin,  chief  of  GNS 
Washington  bureau,  wrote  Rep. 
Moss  after  the  secrecy  order, 
observing: 

“There  are  approximately 
40,000  postmasters  in  this  coun¬ 
try,  They  are  probably  the 
government  officials  best  known 
to  the  public  in  the  local  com¬ 
munities.  They  occupy  non¬ 
sensitive  positions  in  a  security 
sense.  I  do  not  see  how  any 
kind  of  a  case  can  be  made  for 
refusing  to  let  the  public  back 


home  know  who  are  applying 
for  postmaster  jobs,  and  which 
of  them  are  being  rated  as 
eligible  under  civil  service  ex¬ 
aminations.” 

Eugene  J.  Lyons,  assistant 
Postmaster  General  for  the 
Bureau  of  Personnel,  told  the 
committee  last  Fall  that  CSC 
was  requested  to  withhold  the 
names  after  “an  extensive 
postal  survey”  for  the  Senate 
Civil  Sei-vice’  Committee  showed 
the  number  of  postmaster  ap¬ 
plicants  was  reduced  because 
of  the  publicity  connected  with 
the  names  of  those  rated 
eligible. 

Reason  for  Secrecy 

Mr.  Gobb  pointed  out  in  his 
letter  to  Rep.  Moss  this  week 
that  the  department’s  testimony 
showed  the  secrecy  policy  was 
adopted  on  the  theory  “that  by 
saving  the  unsuccessful  candi¬ 
dates  from  embarrassment,  we 
would  thereby  tend  to  attract 
a  higher  type  of  applicant. 

“We  still  feel  there  is  justi¬ 
fication  for  our  action  from 
an  administrative  viewpoint,” 
Mr.  Gobb  added. 

“However,  since  you  feel  so 
strongly  about  the  matter,  we 
have  given  the  most  careful 
consideration  to  a  change  .  .  . 
we  cei'tainly  do  not  want  to  be 
inconsistent  with  our  established 
policy  to  make  available  ,  .  . 
the  widest  possible  information 
on  the  department. 

“Such  publicity  will  present 
a  lone  exception  to  the  Civil 
Service  Commission  policy  of 
not  publicizing  lists  of  appli¬ 
cants  who  qualify  for  govern¬ 
ment  career  positions.” 


Cincinnati  i|y|- 

Roger  H.  Ferger,  president  IVlC 
and  publisher,  reported  this 
week  that  during  the  first  five  xlC 
months  ended  Feb.  28,  the  En¬ 
quirer  showed  net  profit  of  50?!  Pe 

over  a  similar  period  in  the  .  .  .  to 
preceding  fiscal  year.  So 

Net  profit  during  five  months  res^earcl 
last  year  was  $161,087.54;  this  Ijjjg 
year,  $243,189.75,  a  gain  of  $82, -i 
102.21. 

Two  Times-Star  columnists—  ! 

Nixson  Denton  and  Joe  Garret 
son — undertook  the  task  of  giv-  newspa] 
ing  the  lie  to  the  “  rabble- rous- 
ers  who  have  been  trying  tor^®  .P® 
paint  the  Times-Star  as  some 
thing  between  a  sweatshop  andP®'' 
a  concentration  camp.”  search. 

Both  praised  the  treatmentl™®  ^ 
they  have  received  at  the  Times-l  ^ 
Star  and  said  they  could  notj 
understand  how  Enquirer  staff  ' 
ers  would  give  any  credence  tc. 
stories  that  they  would  suffer! 


if  the  Times-Star’s  owner;  .  ^ 

should  become  their  employers  f 

.nized  aj 

*  :  on  requ 

4  Chosen  to  See  {for  a 

Blast  at  Eniwetok  iP®'’  cop 

Washington  manage 
Four  reporters  to  cover  the 
nuclear  detonation  at  Eniwetol  ■ 
about  May  1  were  selected  thi; 
week  by  the  chairman  of  th?  ^  ^"®  ' 
Congressional  Press  Galler; 
standing  committee. 

They  are:  sui 

Morning  papers — William  A  eh 
Laurence,  New  York  Timet  thei 
and  Thomas  R.  Phillips,  St  “The 
Louis  (Mo.)  Post-Dispatch.  e  cons: 

Afternoon  papers — Edwin  A  le  and 
Lahey,  Chicago  (Ill.)  Dail^  choice  a 
News,  and  Marvin  Miles,  Lo' 
Angeles  (Calif.)  Times 
Alternates — Dick  Cohn,  Min-  b 
neapolis  (Minn.)  Star  ani  ®Pts  r{ 
Tribune,  and  Thomas  R.  Henry 
Washington  (D.C.)  Star. 

Each  press  association  wil  1.  Rer 
send  one'  reporter  and  the  White  aper  t 
House  Photogp'aphers  Associa  *velop 
tion  will  desigpiate  cameramen  i  paper 
including  one  for  stills.  2.  Thi 


6-Column  Makeup 

Honoltju 

The  Star-Bulletin  has  begut 
an  experiment  in  makeup — th«  3.  In 
first  three  pages  and  the  front  *  an  e 
page  of  the  second  section  air  ^  >ts  i 
in  six  columns.  Text  is  set  k  ®nner 
9-point-on-lO  and  columns  art  '’"tent, 
separated  by  8  points  of  white  *Per  n 
space.  The  page  width  i-' 

14%  inches.  “ 
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Why  They  Read  Morning  Daily: 
To  Gain  a  Feeling  of  Security 

Motivation  Research  Report  Tells 


How  Emotions  Govern  Reader  Choice 

People  read  morning  newspapers  for  a  psychological  “lift” 
to  gain  a  feeling  of  security  and  well-being. 

So  reports  a  psychologist  who  supervised  a  motivation 
thsjresearch  project  sponsored  by  the  Detroit  (Mich.)  Free  Press. 
'his  I  The  two-year  study  tapped  the  hearts  and  minds  of  300  Detroit 
I  residents,  representing  a  cross-section  of  the  city’s  market. 

Research  teams  came  to  this  conclusion:  A  person’s 
emotions  influence  him  much  more  in  the  choice  of  a  daily 
newspaper  than  has  been  indicated  in  statistical  surveys. 


For  its  own  editorial  guidance, 
he  Detroit  Free  Press  com¬ 
issioned  Dr.  Burleigh  B.  Card¬ 
er  and  associates  at  Social  Re- 
earch,  Inc.,  of  Chicago,  to  make 
[this  pioneer  motivation  study. 
Book  Made  Available 
Because  the  findings  proved 
significant,  the  Free  Press 
as  published  a  120-page  book 
ffjjViting  highlights. 

’  General  distribution  is  being 
ade  to  advertisers  and  recog- 
ized  agencies,  without  charge, 
n  request.  The  price  to  others 
(for  a  limited  number)  is  $5 
copy,  Frederick  N.  Lowe, 
anager  of  sales  promotion  and 
esearch  for  the  Free  Press, 
vised. 

Staff  member  Dorian  Hyshka 
f  the  Free  Press  prepared  the 
ok.  John  R.  Aniold  designed 
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In  summary,  the  study  offers 
his  challenge  to  newspapers 
d  their  advertisers: 

“The  reader  no  longer  can 
considered  a  mere  statistic, 
and  the  newspaper  of  his 
hoice  are  inseparable.” 

Key  Concepts 

The  book  lists  these  key  con- 
a,j.fepts  revealed  by  depth  inter- 
iews,  word  associations  and 
ther  motivation  “triggers.” 

1.  Readers  liken  each  news- 
aper  to  a  real  person.  They 

social^velop  a  definite  impression  of 
imcrf  paper’s  personality. 

2.  This  personality  in  turn  re¬ 
ts  on  a  reader’s  feelings.  He 
oks  to  a  certain  newspaper  to 
tisfy  strong,  emotional  needs, 
ey  become  close  friends. 

3.  In  regarding  a  newspaper 
an  entity,  the  reader  thinks 
its  advertising  in  the  same 
nner  as  he  does  its  editorial 

s  If  he  considers  the 

whittl*?®'^  reliable,  he  also  will  have 
th  i'fhh  in  the  products  advertised 
it. 
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In  the  interviews.  Dr.  Gardner 
said  Detroiters  frequently  men¬ 
tioned  a  yearning  for  peace  of 
mind — and  how  morning  papers 
in  particular  meet  this  need. 

Psychologically,  the  average 
person  tends  to  feel  tense  after 
a  night’s  sleep,  the  book  ex¬ 
plains.  Having  lost  contact  with 
the  world  for  several  hours,  he 
awakens  with  a  gnawing  con¬ 
cern  about  the  unknown.  This 
strain  is  relieved  when  he  reads 
the  morning  edition,  researchers 
reported.  Like  a  friend,  the 
paper  reassures  the  reader.  His 
confidence  returns. 

Rejuvenated  emotionally,  he 
then  looks  through  the  paper 
to  organize  his  day.  “He  be¬ 
comes  primed  for  the  work 
ahead.  His  spirit  soars,  his 
thinking  is  reactivated  and  he 
is  supplied  with  a  new  stock  of 
conversation.” 

Prone  to  Suggestion 

For  newspaper  advertisers, 
this  reaction  is  especially  mean¬ 
ingful,  Dr.  Gardner  suggested. 
The  reader  is  receptive  to  what 
he  sees,  eager  to  be  stimulated, 
prone  to  suggestion. 

According  to  the  research  re¬ 
port,  the  Free  Press  appeals 
equally  to  all  classes.  Just  as 
many  in  the  blue-collar  bracket 
said  they  read  the  paper  as 
did  those  in  the  professional 
and  managerial  group. 

Those  interviewed  also  refuted 
the  claim  that  women  don’t 
have  time  to  read  morning 
papers. 

“Just  the  opposite  is  true,” 
the  study  declared.  “Detroit 
women  said  the  only  time  they 
have  to  read  a  newspaper  in 
leisure  is  in  the  morning,  after 
the  children  have  left  for 
school.” 

Advertising  in  the  morning 
editions  has  a  particular  appeal 
for  women,  the  book  disclosed. 


“To  the  housewife,  the  adver¬ 
tising  represents  keeping  in 
touch  with  that  part  of  the  out¬ 
side  world  which  has  the  great¬ 
est  bearing  on  her  main  interest 
— her  home,”  the  report  added. 

She  too  is  stimulated  by  this 
psychological  pick-me-up  before 
starting  her  day’s  activities. 

Shaping  a  Personality 

Employing  the  same  tech¬ 
niques  which  had  been  used 
chiefly  for  product  research,  the 
Detroit  project  dramatizes  how 
a  newspaper’s  personality  can 
be  determined  scientifically. 

Persuaded  to  talk  freely,  read¬ 
ers  revealed  clearly  -  definable 
feelings  toward  the  three  Motor 
City  metropolitan  dailies. 

In  choosing  a  favorite  news¬ 
paper,  the  majority  of  those 
interviewed  said  they  preferred 
the  one  with  such  traits  as 
reliability,  sound  judgment  and 
genuine  interest  in  people  and 
their  problems. 

Dr.  Gardner  explained  why 
this  was  true. 

‘“The  survey  covered  every 
social  class  from  the  upper- 
lower  to  the  upper  -  middle 
groups,  which  represents  the 
bulk  of  Detroit’s  buying  power. 
Only  the  extremes  of  the  social 
scale  were  omitted. 

“This  ‘middle  majority’  has 
a  high  regard  for  morality. 
Housewives  in  the  group  judge 
behavior  in  terms  of  desirable 
or  undesirable.” 

Thus  they  seek  a  newspaper 
whose  personality  (as  they  pic¬ 
ture  it)  best  fits  the  moral  idea 
they  admire. 

It  Can  Be  Trusted 

In  Detroit,  readers  said  they 
felt  the  Free  Press  had  the 
qualities  with  which  they  wanted 
to  be  identified. 

Speaking  of  reliability,  the 
study  summarized:  “The  reader 
says  he  is  certain  that  what 
he  reads  in  the  morning  Free 
Press  can  be  trusted  .  .  .  that 
it  is  accurate,  fresh  and  straight 
from  the  shoulder,  with  no 
trickery  or  distortion.” 

Readers  said  they  accepterl 
the  advertising  out  of  loyalty, 
reasoning  that  everything  in  the 
Free  Press  is  sound  and  re¬ 
spectable. 

Further-demonstrating  a  news¬ 
paper’s  psychological  lure,  re¬ 
searchers  pointed  out  that 
housewives  in  the  mass  market 
think  of  the  world  as  a  fearful 
place. 


“They  worry  about  the  pos¬ 
sible  effect  of  evil  outside  infiu- 
ences  on  the  home  and  family.” 

To  ease  this  anxiety,  the 
housewife  seeks  reassurance  in 
a  newspaper  .  .  .  preferably  one 
she  can  trust.  It  reinforces  her 
beliefs,  helps  her  sell  herself 
on  the  idea  that  she  is  on  the 
right  track,  the  book  asserted. 

Respect  Is  Important 

“Snob  appeal,”  so  important 
to  some  publications,  is  not  a 
determining  factor  in  news¬ 
paper  readership,  the  Detroit 
study  indicated. 

“Detroiters  said  they  were 
more  interested  in  being  identi¬ 
fied  with  a  paper  that  is  re¬ 
spected,”  the  book  stated.  “They 
derive  pride  from  the  associa¬ 
tion.” 

Along  with  good  sense,  the 
same  people  approached  in  the 
survey  declared  that  they  are 
most  contented  when  adhering 
strictly  to  routine.  They  seek 
this  attribute  in  a  newspaper. 

“The  Free  Press  scores  heavily 
on  this  point,  in  its  readers’ 
eyes,  since  it  is  planned  depart- 
mentally  and  anchors  features 
in  the  same  place  every  day,” 
researchers  said.  “Also,  it  is 
written  and  edited  to  be  read 
quickly  and  easily.” 

Initiative  —  a  striving  for 
something  better  —  is  a  trait 
widely  respected  by  newspaper 
readers,  according  to  the  De¬ 
troit  findings. 

“Interviewees  consider  the 
Free  Press  to  be  up-to-date,” 
the  book  went  on.  “The  very 
nature  of  the  suiwey  suggested 
to  them  a  symbol  of  planning 
for  the  future.” 

His  Friend 

Through  a  mental  quirk,  read- 
ers.who  look  upon  a  newspaper 
as  a  friend  also  see  the  paper 
as  agreeing  with  them,  the  re¬ 
search  revealed. 

Supported  by  this  sense  of 
“rightness,”  a_  man  can  sally 
forth  to  a  conversation  duel, 
aided  by  the  power  of  HIS 
press  behind  him. 

For  women,  the  daily  news¬ 
paper  offers  a  way  to  build  ego 
and  confidence,  the  motivation 
project  indicated.  The  book  re¬ 
ports  why: 

“In  most  homes  the  woman 
directs  the  financial  matters. 
Having  had  no  formal  financial 
training,  she  must  nvaintain  a 
reputation  among  her  family 
that  she  is  shrewd. 

“By  reading  the  newspaper 
ads,  she  assures  herself  that 
she  is  doing  a  good  job — that 
she  deserves  the  praise  her 
family  gives  her  for  financial 
ability.” 

(Continued  on  page  71) 
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1  ^  •  paper’s  lawyers  demanded  this  the  week’s  loss  to  the  paper 

|\  C  p  ^C^T*11T1T1V  procedure  so  as  to  prevent  re-  would  approximate  $7,000. 

J  curring  liens  against  the  com-  Some  of  the  amount  was  in- 

r  O  1  •  •  T  •  pany.  eluded  in  a  $2300  bank  balance 

I  It  ^11  r|Cr*T*lT^'t’10Tl  I  IQtQ  paper  got  back  occupan-  still  held  in  lien  by  the  Bureau. 

I-  i — lo  (.y  of  premises  at  35  East  Mr.  Gordon  had  drawn  checks 

12th  Street,  desks,  typewriters,  to  pay  bills  to  the  United  Press 
By  Philip  Schuyler  addressograph  and  plate-cutting  and  the  telephone  company 

machines,  and  other  equipment,  among  others.  These  checks  hail 

“Censorship  by  harassment”  was  charged  tliis  week  by  the  A  lien  was  retained  on  the  li-  been  returned  uncashed. 

Daily  Worker  in  New  York.  brary,  microfilm  of  back  files,  Mr.  Gordon  also  said  there 

Removal  of  subscription  lists,  damage  to  addressograph  fnasthead  and  subscription  list,  was  no  cash  on  hand  to  pay 

plates,  evident  search  for  names  and  information  rather  than  Bureau  believes  these  four  sa  anes.  to  mem  ers  were 
an  inventory  of  assets  emerged  as  issues  in  the  seizure  of  the  ^ 

^  »TVT  xfifl-  1  II  ji*  value  which  Director  Moysev  is  Committee  for  Press  rreedom. 

Communist  papers  New  York  offices  for  aUeged  tax  delin-  still  trying  to  determine.  ’  Robert  Dunn,  the  committee’s 
quencies,  when  the  staff  was  permitted  to  return  to  their  desks  Meanwhile,  the  paper  has  the  secretory,  said  approximately 
on  Wednesday,  April  4.  use  of  these  facilities.  $3,000  had  come  in  from  “all 

Doors  of  the  office  were  un-  OtT  inctriWinna  tho  Trorita  ilft  Worker  has  not  missed  parts  of  the  country.’’  Most 

sealed  Tuesday  night,  after  a  nvomiaoa  tvipv  edition  during  the  tax  sei-  donations  were  in  amounts  of 

week  under  padlock.  Reoccu-  them  ’’  .  as  .  action.  The  staff  has  been  $2,  $5  and  $10,  Mr.  Dunn  said. 


By  Philip  Schuyler 


pancy  was  permitted  on  pay¬ 
ment  to  the  government  of 


‘The  seizure  was  political,” 


working  in  the  offices  of  the 
Freiheit,  a  Yiddish-language  pa- 


.onno  r  -  John  Gates,  editor-in-chief,  con-  -  A 

$3,000  toward  the  tax  claim  of  .  ,  „,aintain.  “Back  tax-  and  the  printing  has  been  the 


tinned  to  maintain.  “Back  tax¬ 
es,  which  we  do  not  owe,  were 


Names,  Not  Income 
Mr.  Gordon  contended  that 
e  case  of  the  Worker  could ' 


$46,027.90  for  the  years  1951,  done  in  the  regular  shop  which  not  be  compared  with  other 

1952  and  1953.  This  amount  was  ,  ^  pretext  Particularlv  ^  separate  com-  newspapers  cited  by  Editor 

the  a^eed  upon  value  of  some,  .locking  was  the  removal  of  ,  &  Publisher  as  shut  down 


not  all,  of  the  paper’s  as.sets, 
the  appraisal  of  which  was  the 


our  subscription  lists. 

“A  profound  principle  that 


Plates  Broken  jnn  delinquencies.  He  wrote 

This  reporter  was  a  visitor  at  a  long  letter,  reiterating  the 


announced  purpo.se  of  the  ^  concern  of  ^he  Worker’s  offices  after  the  claim  that  the  paper  lost  money,  I 

Bureau  of  Internal  Revenue  in  newspapermen  is  involved.  were  reopened.  The  mail  and  the  assertion  that  the  tax  i 

seizing  the  shop  March  27  un-  pretext  of  examina-  containing  cabinets  filled  claim  was  “based  on  a  demand 

der  a  ‘jeopardy  assessment’’  levying  a  tax,  the  gov-  with  trays  of  address  plates,  for  names,  not  income  consider- [ 

^ing.  It  will  be  returned  with  e^nment  can  .seize  the  names  representing  subscribers  to  the  ations. 


6%  interest,  if  the  Bureau’s  o 

,  .  V,  1  i  .r  M  t  ^  newspaper  s  subscribers  a 


Worker,  the 


“Our  nation  has  a  history  of! 


claiin  on  back  taxes  fails  to  j.  g  ^  I  danger  of  censorship  Worker  and  the  Morning  Frei-  independent,  dissident,  Social- 
sta^  up  in  court.  through  harassment  arises.”  received  violent  han-  ist-minded  newspapers  which; 

The  newspaper  contends  it  Sacher,  the  attorney,  dling.  Plates  were  strewn  over  exist  through  contributions  and 

has  always  filed  deficit  tax  Supreme  Court  deci-  were  bent  and  circulation  efforts  of  their  sup- 

statements  and  publishes  fre-  Rumely  case  a  few  broken.  Mr.  Gordon  said  a  new  porters,”  the  letter  concluded.  i 

quent  figures  to  show  it  ojic-  upholding  the  right  plates  had  to  be  cut  at  a  “if  the  Internal  Revenue  Divi-r 

rates  in  the  red.  ^  publisher  to  refuse  to  di-  $750.  From  the  front  sion’s  attack  on  us  is  upheld,  iti 

Photos  Show  Disarray  vailge  the  names  of  subscribers,  business  office,  cards  of  sub-  will  have  life-and-death  powers' 

TLa  Edwsrd  A.  Rumely,  executive  scribers’  names  had  also  been  ©ver  all  such  papers, 

tnnir  tVio  K  ^  r'lf  Secretary  of  the  Committee  for  removed  and  returned  tied  in  “What  is  involved,  then,  is| 

namec  niit  nf  tbo  HifiM  Constitutional  Government,  had  bundles  by  alphabetical  listing,  the  power  of  the  government  to  I 

tbo  ^  lefused  to  tell  a  House  com-  The  staff  wondered  why  so  suppress  such  papers  through! 

f  p  Krc7  ®  m"*  ’  ^ittee  the  names  of  persons  »"“ch  photography  had  been  manipulation  of  the  tax  laws.’ 

^  subscribing  to  the  group’s  pub-  considered  a  necessary  part  of  Mr.  Gordon  also  protesW 

Wnrlp?  Hcations.  The  Supreme  Court  appraisal.  They  had  seen  flood  published  reports  that  the 

,  ■  weie  o  er  ©naniniougiy  exonerated  him  flash  lights  in  use  during  Worker  was  founded  with  “Mos- 

foT^ntinn  •'"i  a  contempt  charge  with-  night  searches.  cow  gold.” 

formation  rather  than  appiaisal  passing  on  the  First  Joseph  Clark,  foreign  editor,  “The  Daily  Worker  was  not 

of  assets  was  the  object  of  the  An^g^jment  question.  laughed  at  the  jumbled  condi-  started  by  anyone  abroad,”  he 

pvernment  visitors,  according  «etricilv  I-PiraP  bis  desk  and  files.  Cause  said.  “It  was  started  by  the 

-^*^*11  II.  of  his  amusement  was  a  letter  Communist  party  in  the  United  r 
‘  Everything  IS  strictly  legal  ’  f^om  Moscow  written  in  Rus-  States,  and  was  originally  iU 
undoubtedly  FBI  men  were  m-  Henry  C.  Clark,  counsel  for  the  gian.  Mr.  Clark  declared  it  had  organ.  The  $35,000  used  to 
.  .  ,  .  been  taken  from  one  of  his  desk  launch  it  was  raised  by  a  year- 

He  produced  a  set  of  photo-  conference  in  Director  Donald  drawers,  placed  on  top  of  a  long  campaign  conducted  by 
graphs  that  showed  the  office  R.  Moysey  s  office  on  Monday,  hupg  pile  of  papers,  and  pho-  the  then  weekly  Worker.” 
had  been  ransacked — addresso-  ‘We  are  following  rules  and  tographed.  When  translated,  • 

graph  plates  were  broken  and  reflations  very  cfefully.  This  Clark  said,  the  letter,  con-  A.l 

disarranged;  papers  were  scat-  is  being  handled  like  any  other  gidered  so  important  for  the  ,  i 

tered  over  the  floor  and  piled  tax  matter  ...  numosp  nf  nn  inventorv  of  ns-  20  yo 


tered  over  the  floor  and  piled  tax  matter  ...  purpose  of  an  inventory  of  as-  20^^ 

in  disorderly  array  on  top  of  Technical  Arrangement  sets,  was  from  a  Russian  indi-  Atlanta,  Gt 

desks.  Sacher  told  the  court  he  vidual  interested  in  drama-  The^  Atlanta  Journal  anc 

As  They  Found  Them  had  not  been  permitted  in  the  turgy.  He  had  written  to  ask  Constitution ^  are  rationing  re- 

When  questioned  about  the  editorial  offices  and  mail  room  for  text  of  American  plays  he  tail  advertising  space  for  April 

pictures  and  charges,  a  spokes-  of  the  newspaper.  He  said  he  could  translate.  Each  advertiser  is  allowed  20^ 

man  for  the  Internal  Revenue  had  in  fact  been  threatened  Alan  Max,  managing  editor,  less  space  than  he  used  ii 

Bureau  told  Editor  &  Pub-  with  physical  violence  when  he  reported  he  had  some  toys  in  April,  1955.  The  classified  space 

I.ISHER:  personally  protested  removal  of  his  desk  drawer  which  had  been  maximum  is  10  column  inches 

“At  the  time  of  the  seizure,  subscription  lists.  donated  to  be  auctioned  off  to  per  day. 

the  premises  were  in  great  dis-  In  a  technical  arrangement,  help  raise  money  to  keep  the  The  papers’  newsprint  supply 
array.  Books,  papers  and  mis-  Max  Gordon  acquired  some  of  paper  going.  A  half  dozen  were  was  reduced  by  the  week-lonf 

cellaneous  material  were  strewn  the  assets  of  the  publishing  missing,  he  said.  shutdown  of  the  Bowater  mil 

all  over  desks,  tables  and  floors,  company  for  $3,000.  The  news-  Mr.  Gordon  estimated  that  in  Newfoundland. 

EDITOR  8C  PUBLISHER  for  April  7,  195< 
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Antics  of  250  Newsmen  ‘Scare 
Grace  Kelly  at  Ship  Interview 


5  plank  as  Miss  Kelly  first  came 
O  aboard.  Crowds  of  her  fans  and 

L^IJ.  well-wishers  on  Pier  84,  at  44th 

Street  and  the  Hudson  River, 
•  called  out  greetings  to  her. 

1^  T Some  photographers  com- 
V  XV./  TT  plained  that  “pushy  cops”  el¬ 
bowed  them  at  the  gangplank 
The  movie  princess  who  is  to  could  not  get  pictures, 

tcome  a  real  nrincess  Anril  19  soon  as  Miss  Kelly  made 


United  States. 


Cops  Are  Worried 


many  telephones,  was  a  busy 
scene  after  the  ship  sailed  at 
noon  and  scores  of  reporters 


■»if  The  movie  princess  who  is  to  could  not  get  pictures. 

Mob  ocene  1^  latters  Movie  Star  become  a  real  princess  April  19  As  soon  as  Miss  Kelly  made 

/-V  f  T  xfTT  .  T*  T»»  made  it  clear  that  news  reports  ^®*',  ^^®  Tool  Cafe, 

Un  Her  Way  to  He  rrince  S  Hride  from  Europe  had  misquoted  the  »ts  bar  was  opened  for  the  press. 

Prince  when  they  stated  he  said  '^.^®  P*"®®®  room  on  the  pier. 
By  Ray  Erwin  she  prefers  Europe  to  the  eq“>PPed  with  long  desks  and 

United  States.  many  telephones,  was  a  busy 

Mob  scenes  reminiscent  of  movie  chillers  frightened  the  *  ^  scene  after  the  ship  sailed  at 

movie  star,  Grace  Kelly,  as  she  sailed  Wednesday  from  New  Cops  Are  Worried  noon  and  scores  of  reporters 

York  for  Monaco  to  marry  Prince  Rainier  III.  Hard  -  pressed  and  plainly-  telephoned  the  latest  news  of 

A  press  conference  aboard  the  American  Export  liner  •'orned  secnrity  officers  extrl-  the  interimtional  romance  of  the 

Constitution  degenerated  into  a  near  riot  for  a  few  mad  “TZ  v  IZ’.  newspapers  and 

.  ,  1  •  •  I  trapped  in  her  corner,  finally  news  services, 

minutes  as  250  press  representatives  sought  to  interview  and  j^^^ced  a  narrow  lane  through  „ 

photograph  the  blond  prmcess-to-be  all  at  once,  disregarding  the  howling,  pushing  mob  and  onips  rress  Koom 

a  carefully  prepared  program  in  which  reporters,  photographers  led  her  to  an  open  deck  where  The  Cabin  Class  children’s 
and  newsreel  and  television  cameramen  were  to  have  her  full  scores  of  still  photographers  Pl^y^^oom  on  the  ship  has  been 

attention  for  three  separate  30-minute  periods.  formed  two  long  lines,  two  or  transformed  into  a  working 

A  light  rain  fell  just  before  - : - —  three  deep,  and  some  hanging  P^®®®  the  voyage. 

Miss  Kelly  greeted  the  press  P’'®®®  representative,  took  the  from  deck  rails  and  ship’s  Desks  and  typewriters  have  been 


and  newsreel  men  moved  their  mike  and  pleaded  repeatedly  for  rigging, 
heavy  cameras  and  equipment  so  questions  could  be  a»ed  Entreaties  were  j 

from  the  deck  into  the  Pool  answered— and  heard.  Dan  stentorian  authority: 

Cafe,  increasing  the  alarming  Torrell,  M-G-M  press  represent-  “Grace!” 

din,  confusion  and  crowded  con-  ®y'^®  New  York,  begged  for  “Please,  over  here, 

dition  already  prevalent  inside,  ®®  ^"®  conference  could  “Put  the  lights  on 


?ging.  ®®t  the  convenience  of 

Entreaties  were  yelled  with  the  press.  Messages  may  be 
entorian  authority:  ®®"*^  telephone. 

“Grace!”  Assisting  the  press  will  be  Mr. 


In  the  first  furious  moments  .  -  -  -  -  d  u-  x  •  j  ,  j  i  j 

of  the  so-called  interview.  Miss  Finally,  reporters  bellowed  “Look  over  to  me,  Grace!”  Bay— his  press  friends  kidded 
Kelly,  keeping  her  composure  o'^t  their  questions  as  best  they  Obligingly  and  tirelessly,  she  »®®“t  being  in  the  Isolation 
but  not  being  able  to  keep  fright  could,  Mr.  Hudgins  repeated  tried  to  obey  multi-voiced  di-  ,  •.  u  l 

at  the  tumult  of  shouting,  shov-  them  over  the  microphone  so  rectors.  Her  Serene  Highness  The  bride-elect  said  she  hopes 
ing  and  pushing  from  being  be-  Miss  Kelly  could  hear  them  and  (to  be)  tried  to  keep  serene  *^®t  the  voyage  and  to 
trayed  by  her  wide  blue  eyes,  she  answered  over  the  micro-  in  appearance  if  not  in  spirit  ®“‘fh  up  on  her  heavy  mail, 
was  asked  what  she  thought  Phone.  under  the  most  trying  acting  *  ™  told  that  m  the  week 


“Please,  over  here,  Grace!”  Graham,  PR  director  of  the 
“Put  the  lights  on!  shiP  hne.  Because  of  lack  of 

“Hey,  Miss  Kelly,  Miss  Kelly!”  ®Pace,  he  is  sleeping  in  Sick 
“Look  over  to  me,  Grace!”  Bay  his  press  friends  kidded 
Obligingly  and  tirelessly,  she  him  about  being  in  the  Isolation 
ied  to  obey  multi-voiced  di-  Ward. 

ctors.  Her  Serene  Hie-hness  The  bride-elect  said  she  hopes 


trayed  by  her  wide  blue  eyes,  ®“®  ® 
was  a.sked  what  she  thought  Phone 
of  the  mob  scene.  Son 

•It’s  Frightening’ 


she  answered  over  the  micro- 


but  1  just  wish  people  would 
be  more  considerate  of  each 
other,”  she  answered  in  a  low 


Some,  of  the  women  reporters  role  before  cameras  she  had  preceding  the  wedding  there 
were  persistent  with  questions  ever  filled.  The  shouts  went  on:  he  23  functions,  each  to  be 

a  that  any  bride  might  regard  as  “Grace,  can  you  give  us  a  reported  in  sui.able  attire,”  said 

1  m  flattered  by  the  attention  impertinent  such  as:  wave  here’”  Cynthia  Lowry,  Associated 

"Are  you  carrying  a  dowry  “Keep  your  head  down.  Mac, 


to  your  husband?  What  gift  huh?” 
are  you  taking  him?  Has  he  “Wil 


.  •  -  u\\T-4.u  1  4.  •  are  you  taking  him?  Has  he  “Will  vou  eive  us  a  wave’” 

loice.  With  people  stamping  telephoned  you  ?  Has  he  written  “One  more  wave  Grace'”  mals,  a  semi-formal,  and  some 

Are  there  to  be  guests  “Male Tt  hiXr  wS  you’”  duds  identifled  as  sepa- 

frightening.  ...  ,  ,  “  nigner,  will  you.  ,ates,  which  means  a  couple 

When  Miss  Kelly  had  been  jjm.jng  the  honeymoon’  ^Will  Third  Degree  bf  skiits  and  an  assortment  of 

seated  in  a  comer  of  the  Pool  yo^r  Children  be  American  citi-  Then  began  the  third  session  blouses  of  varying  degrees  of 

C^e  for  the  first  penod  that  degree— before  the  formality  to  go  with  them, 

suppose  e  evo  ed  o  ^Qj^pg^y  you  when  you  come  newsreel  and  television  cameras.  Pool  Basis 


frightening”  y®'^’ 

wu  Tu'  V  11  1.  J  u  you  on  the  royal  yacht 

When  Miss  Kelly  had  been  during  the  honeymoon?  Will 
seated  in  a  comer  of  the  Poo  ’’.hiid^en  be  American  citi- 

Cafe  for  the  first  penod  that  -  w;ii  Pvirx.xx  Poinix.,  ox.. 


reported  in  sui.able  attire,”  said 
Cynthia  Lowry,  Associated 
Press,  who  sailed  on  the  ship. 
“This  means  quite  a  passel  of 
clothes — in  my  case,  two  for- 
mals,  a  semi-formal,  and  some 
dressy  duds  identified  as  sepa¬ 
rates,  which  means  a  couple 
bf  skiits  and  an  assortment  of 


Pool  Basis 

“I  feel  thpt  I  have  something 


intemYew"wX"irphotogm^hy  /  visit?  Did  the  T^e  tumult  was  so  g  “I  feel  thpt  I  have  somethin, 

of  any  kind,  photographers  y°®  ®  ^*"i®T'*®^  was  entiiely  make-do  for  any  occasion, 

l..ped  on  tnblox^nd  chairs.  1“'’  «'>»  T"/ t  she  added.  -Now  the  _proble. 


she  added.  “Now  the  problem 


shouted  and  shoved  so  the  inter-  f®" .  ’  Are  you  sad  at  jJ'Pj®^®^  ha.?  their  otnlessiol  invited  to  the  functions 

view  was  completelv  broken  un  1®^^!"?^  y®"*’  country?  Is  there  they  had  had  their  own  session,  ^^ere  I  can  show  off  the  clothes, 

at  its  inception.  ^  ^  ®  ’^®®’'  ®^  protocol  to  tell  you  after  taking  over  the  reporters  rpj^^  ghaoing 


where  l  can  show  off  tne  domes.  1 1 
The  way  the  thing  is  shaping  j ; 


Allison  S  Grkham.  American  *'®^  ‘®  ®  princess?  How  session  and  newsreels^^^^^^^^^  not  ^p^  the  festivities  will 

Export  Lines  public  relations  ™a"y  P‘®®®®  a*-®  y®®*-  t^®®®-  be  made  without  a  modicum  of  covered  on  a  pool  basis.” 

director,  climbed  on  the  bench  ®®^  •  .T«ni4»«  FHmund  Duffv.  New 


James  Edmund  Duffy,  New 


cJ  on  which  Miss  Kelly  was  seated.  When  Miss  Kelly  was  puzzled  ,  Jt^'irthe  movif  fnteil?e®w  ^  York  World-Telegram  and  bun, 
J  grabbed  the  microphone  and  by  ^at  last  puzzler  the  girl  1®®^  f®J  Jbe  movie  interview  to  York’s  ship  news 


^^  :h:ute7atThe  teprhi^^^^^^^  reporter  explained  she  meant  be  repeated. 
“Usten,  this  "conference  is  ' 


reporters,  said  that  it  was  the 


A  ..will  Jjisren,  mis  conierence  is  ,,  „  ,,  , 

April-I  »  Miss  Kelly  could  not  supply, 

onal  over  if  you  do  not  move  back.  _  .  .  ,  u 

TX1.-4. _ _ J  4.^  For  her  ordeal  by  press  co 


Security  officers  su^ounded  biggest  and  most  boisterous 
Miss  Kelly  and  wedged  a  way  contingent  that  he  had 


Photographers  agreed  to  waii  ^  ^or  her  ordeal  by  press  con-  through  the  dense  crowd  for  aboard  a  ship  in  his 

tKxx.-..  If  fhL  A^  ference,  Miss  Kelly  wore  a  beige  her  to  the  door  and  forward  ,p  x.  „ 


I  "  their  turn.  If  they  do  not  do  so  »  x 

®®'".  we  will  not  go  on  with  a  ®®>t  and  white  straw  hat. 
mob  press  conference.”  ,  ,Wben  she  was  asked  hov 

felt,  she  shuddered  slightl 
supply  ’Quiet,  Please’  she  looked  at  the  260  ] 

‘k-lonf  Morgan  Hudgins  of  Holly-  party  and  said:  “I  feel  all  i 
»r  rail  wood,  Metro  -  Goldwyn  -  Mayer  but  a  little  numb.” 


lerence,  miss  iveiiy  wore  a  oeige  ner  m  ine  uoor  ana  ^  waterfront, 

suit  and  white  straw  hat.  to  her  Sun  Deck  suite,  S-5,  the  shin  was  heavilv 

When  she  was  asked  how  she  where  she  went  into  comparative  boS?erbefore  the  LTll  wedding 
felt,  she  shuddered  slightly  as  seclusion  with  her  family  and  reservationf  th! 

she  looked  at  the  260  press  friends.  The  wedding  party  de-  able  to  Sie  press 

party  and  said :  “I  feel  all  right,  parting  on  the  ship  numbered  76.  ^  P 

but  a  little  numb.”  Photographers  lined  the  gang-  {Continued  on  page  77) 
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Expensive  Global  Beat 
Major  Daily’s  Obligation 


By  Bramwell  Terrill 

Baltimore,  Md.  ( 
Germany,  Russia  and  Israel 
are  three  focal  points  to  which 
the  Sun  has  dispatched  corres- 
pondents  in 
the  last  few 
months. 

Its  world- 
wide  coverage 
of  important 
news  began 
with  its  special 
Mexican  War 
news  service 
that  beat  the 
Dorsey  War  Depart¬ 
ment  couriersin 
informing  the  President  on 
April  10,  1847,  that  Vera  Cruz 
had  been  captured  in  the  Mexi¬ 
can  War. 

Since  then,  the  Sunpapers 
have  sent  reporters  to  the 
trouble  spots  of  the  world  — 
Europe,  Africa,  the  Orient  in 
World  War  II;  Korea,  where 
two  of  its  reporters  were 
wounded;  India  and  Pakistan 
where  two  new  nations  were  in 
formation  when  Price  Day  wrote 
his  Pulitzer  Prize  series;  to  na¬ 
tional  political  conventions, 
Congress,  the  state  Legislature 
and  Tim  Buc  Tu  to  learn  how 
Mr.  and  Mrs.  America  are 
traveling  under  wartime  condi¬ 
tions. 

Today’s  News  Centers 

Where  are  today’s  news  cen¬ 
ters? 

Before  the  fall  of  Germany 
and  Japan,  says  Charles  W. 
Dorsey,  managing  editor,  there 
were  two  powerful  forces  keep¬ 
ing  the  great  Russian  Bear  in 
check.  Since  World  War  II, 
those  forces  have  been  lacking 
and  Russia  has  expanded.  So 
Russia  still  is  news — and  the 
countries  around  her. 

In  January,  1955,  Edward  C. 
Burks  was  sent  to  Bonn  to  open 
a  new  bureau  on  the  free  world 
side  of  the  Iron  Curtain. 

And  more  recently,  January, 
1956,  Howard  Norton  (whose 
series  on  mental  hospitals  in 
Maryland  won  the  Evening  Sun 
a  Pulitzer  Prize)  has  opened  a 
bureau  in  Moscow. 

That,  Mr.  Dorsey  says,  is  the 
first  time  that  the  Sun  has 
opened  two  important  bureaus 
in  such  a  short  time. 

When  the  Israel-Arab  ten¬ 
sions  began  to  rise  anew  re¬ 
cently,  Peter  J.  Kumpa  was  pre¬ 
pared  to  go  to  the  Near  East  to 


cover  the  news  in  that  section. 
It  was  by  chance  that  he  was 
in  Rome  when  the  big  news 
broke  in  Cyprus,  and  immedi¬ 
ately  asked  permission  to  fly 
there  to  handle  that  story.  He 
went  on  toward  his  ultimate 
destination,  Israel,  with  stops 
in  the  surrounding  Arab  coun¬ 
tries. 

Eyes  on  Japan 

Japan?  The  Sun  hopes  that 
it  can  open  a  bureau  there  in 
the  not  too  distant  future,  Mr. 
Dorsey  says,  but  Tokyo’s  atti¬ 
tude  toward  the  West  still  is 
too  indefinite  .  .  .  especially  in 
the  matter  of  taxes  on  foreign¬ 
ers.  Should  the  Japanese  revive 
their  once  excessive  taxes  cn 
foreigners,  the  cost  would  be 
about  prohibitive  for  an  indi¬ 
vidual  paper,  he  says.  And 
Tokyo  is  the  logical  place  for  a 
Far  Eastern  bureau. 

“I  don’t  think  any  great 
strides  are  going  to  be  made  in 
getting  Russia  back  until  Ger¬ 
many  and  Japan  once  again  are 
significant  powers,”  Mr.  Dorsey 
says.  “So  I  prefer  having  cor¬ 
respondents  in  West  Germany 
and  Japan  to  any  other  places.” 

Also  abroad  are  Patrick  S. 
Catling,  who  is  relieving  Brad¬ 
ford  Jacobs  as  correspondent  in 
London — where  the  Sunpapers 
have  had  a  bureau  for  many 
years.  That  bureau  also  includes 
Joan  Graham,  a  by-liner  who 
has  a  regular  column  in  the 
Sunday  Sun. 

Price  Day,  now  an  editorial 
writer,  recently  revisited  India 
and  Pakistan  for  a  new  look  at 
those  young  countries  where, 
during  the  religious  strife  soon 
after  gaining  their  freedom,  he 
narrowly  escaped  being  killed  by 
a  fanatic. 

Big  Corps  in  D.  C. 

On  the  national  scene,  the 
Sun  maintains  a  corps  of  about 
dozen  correspondents  in  Wash¬ 
ington,  headed  by  Gerald  Grif¬ 
fin.  It  is  this  corps  which  will 
handle  most  of  the  campaign 
news  during  this  presidential 
year. 

What  are  the  plans? 

“We’ll  play  it  by  ear,”  Mr. 
Dorsey  replies,  because  the  pic¬ 
ture  can  change  day  by  day  as 
the  conventions  near. 

In  Washington  are:  Mr.  Grif¬ 
fin  who  will  do  the  general 
roundup  political  writing;  Wil¬ 
liam  Knighton  Jr.,  White  House 
correspondent;  Paul  W.  Ward, 


State  Department;  Mark  S. 
Watson,  Defense  Department;  1 
on  the  Hill,  Philip  Potter,  vet-  i 
eran  war  reporter  and  Far  East-  i 
em  correspondent,  Rodney 
Crowther,  financial  expert,  and  ; 
Bynum  Shaw;  John  Van- 
Camp;  Jacobs,  when  he  returns 
from  London;  Kumpa,  now  in 
the  Near  East,  and  Col.  Geor¬ 
ge  W.  Combs. 

For  State  news,  the  Sun 
maintains  correspondents  in  An¬ 
napolis  when  the  Legislature  is 
in  session.  Charles  G.  Whitford 
and  Odell  Smith  are  the  regu¬ 
lars  for  the  Sun  and  William 
Jabine  and  Carol  Wharton  for 
the  Evening  Sun.  All  four  work 
in  the  home  offices  when  the 
General  Assembly  is  not  meet¬ 
ing. 

High  Cost  of  Moscow 

The  cost  of  this  vast  cover¬ 
age  of  state,  national  and  world 
news? 

It  is  an  obligation  of  a  metro¬ 
politan  paper,  Mr.  Dorsey  says. 
Not  that  the  newspaper  in  a 
smaller  city,  or  even  in  a  small 
town,  is  not  performing  an  im¬ 
portant  service;  but  the  paper 
more  fortunate  economically  has 
the  obligation  to  cover  a  broader 
field  for  a  special  audience.  And 
those  papers  which  do  special¬ 
ize  in  such  broad  coverage,  he 
said,  are  not  always  the  biggest 
in  circulation. 

The  Moscow  bureau,  he  said, 
is  an  extremely  expensive  pro¬ 
ject.  In  addition  to  the  cost  of 
sending  Norton — and  later  his 
family — to  Russia,  there  are 
high  cable  rates;  he  must  be 
provided  an  automobile  impor¬ 
ted  from  America;  a  chauffeur 
must  be  provided  for  the  pro¬ 
tection  of  the  correspondent 
from  possible  imprisonment  in 
case  of  an  accident;  and,  until 
the  correspondent  becomes  pro¬ 
ficient  ,in  the  language,  inter¬ 
preters  are  needed  at  salaries 
of  a  professional  grade. 

At  present,  Norton  is  living 
in  the  National  Hotel,  but  ex¬ 
pects  that  by  the  end  of  June 
he  will  be  assigpied  an  apart¬ 
ment  by  the  Communist  regime. 

Sports,  too,  come  in  for  their 
share  of  special  coverage. 

With  Baltimore  in  the  major 
leagues,  the  Sun  has  Lou  Hat¬ 
ter  and  Bob  Maisel,  and  the 
Evening  Sun  has  James  Ellis 
who  works  with  the  team  at 
home,  on  the  road  and  in  train¬ 
ing  camp. 

Special  Assignment 

Staff  correspondents  are  sent 
to  the  Army-Navy  and  many 
other  major  football  games. 
Regular  men  are  assigned  to  the 
two  principal  Maryland  football 
teams — Navy  and  University  of 
Maryland.  And  William  Boni¬ 


face,  racing  editor  of  the  com¬ 
bined  Sunpapers,  usually  works 
the  major  racing  meetings, 
north  and  south. 

And  men  are  sent  on  special 
assignments  to  such  places  as 
the  Far  North  for  a  series  on 
the  Canadian  Royal  Mounted 
Police;  to  Monaco  for  Grace 
Kelly’s  wedding. 

It  is,  Mr.  Dorsey  says,  costly, 
but  the  obligation  of  a  major 
metropolitan  paper. 


n  are  xne  regu-  i 

ol  Wharton  for  Kavanaugh,  I 

Uru  irje.!  Dorsey  Made  | 

of  Moscow  Sun  VPs  ! 

this  vast  cover-  Baltimore 

tional  and  world  ^  n  u  j  I 

Emmett  P.  Kavanaugh  and  i 

o  Charles  H.  Dorsey  Jr.,  have 

ition  of  a  metro-  ,  ,  ^  ,  •  -j  i.  j  i 

dr  Dorsev  savs  elected  vicepresidents  of  ; 

a  A.S.  Abell  Company,  pub-  i 
newspaper  in  a  ^  t- 

even  in  a  small  *>\h«r  of  the  Sunpapers 
rforming  an  im-  ^r.  Kavanaugh  was  advanced  J 
;  but  the  paper  to  the  vicepresidency  and  re-  | 
economically  has  tamed  his  positions  as  secre-  ' 
)  cover  a  broader  tary  and  business  manager.  Mr.  , 
al  audience.  And  Dorsey,  managing  editor  of  the  I 
rhich  do  special-  morning  Sun,  succeeded  J. 
lad  coverage,  he  Hamilton  Owens,  who  resigned 
vays  the  biggest  ^s  vicepresident  and  editor-in- 
chief  of  the  Sunpapers. 

bureau,  he  said,  Mr.  Kavanaugh  has  been  with 
^  expensive  pro-  fhe  A.S.  Abell  company  since 
n  to  the  cost  of  4*  when  he  became  a 

^ _ and  later  his  district  reporter  for  the  Sun. 

ssia,  there  are  He  later  covered  state  politics, 
es;  he  must  be  Sept.  5,  1927,  shifted  to  the 
itomobile  impor-  circulation  department  in 
ica;  a  chauffeur  charge  of  street  sales.  On  Dec. 
led  for  the  pro-  *^0  became  general  cir- 

e  correspondent  culation  manager  of  the  Sun- 
imprisonment  in  papers.  On  June  28,  1934,  he 
iripnt*  ntiH  until  was  made  assistant  business 
mt  becomes  pro-  manager;  on  Sept.  20,  1948, 
language,  inter-  business  manager,  and  on  April 
leded  at  salaries  ^^39,  secretary  of  the  com- 
lal  grade.  T^ 

Norton  is  living  Mr.  Dorsey,  an  instructor  in 
il  Hntol  blit  PY-  philosophy  at  Johns  Hopkins 
the  end  of  June  University  in  1930-31,  became 
ligned  an  apart-  Evening  Sun  reporter  in 
immunist  regime,  He  was  named  acting  as- 

:ome  in  for  their  city  editor  of  the  Eve- 

il  coverage.  "‘"S  »  ^®w 

ore  in  the  major  months  later,  assistant  manag- 
m  has  Lou  Hat-  Sun.  He  has 

Maisel,  and  the  managing  editor  since 

has  James  Ellis 

th  the  team  at  William  F.  Schmick  Sr.,  is 
oad  and  in  train-  president  of  the  A.S.  Abell  com¬ 
pany,  and  Harry  C.  Black  is 
Assignment  chairman  of  the  board,  with 

.  Gary  Black  as  vicechairman. 

Navy  and  many  Scbmick  Jr.,  is 

football  games,  executive  vicepresident  and  E. 
re  assigned  to  the  Jett,  head  of  WMAR-TV,  is 
Maryland  football  a  vicepresident.  E.  Paul  Fla- 
md  University  of  herty  is  treasurer  and  William 
d  William  Boni-  L.  F^tzell  is  assistant  treasurer. 
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‘HE’S  RAVING  MAD— 
lOEE  THAT’S  HOW  I  GOT  IN  HERE’ 

and  ^  FischettI,  NEA  Service 

lave 
of 
)ub- 


‘ALL  OUR  SINS 
ARE  WASHED  AWAY’ 

Dowling,  New  York  Herald  Tribune 


TOUGH  ON 
THE  CLEAN-UP  MAN 

Morris,  AP  Newsfeatures 


Britons  Made 
^  ^Prize-Happy 
By  Contests 

By  Bethanii  Probsl 


iced 
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London 

Contests,  long  a  feature  of 
the  Fleet  Street  landscape,  have 
loomed  to  Cinemascope  propor¬ 
tions. 

When  the  Daily  Mail,  fighting 
to  stay  above  the  two-million 
sales  mark,  offered  a  £15,000 
Dec.  I  ($27,000)  cash  prize,  the  Daily 
cir-  I  £'r;;re.<i«,  with  a  circulation  of 
Sun-  I  just  over  four-millions,  coun- 
f  he  tered  with  £16,000. 
iness  |  xhe  ante  was  raised,  and  re- 
1948,  I  raised,  until  both  papers  sank 
April  I  back  exhausted:  the  Mail,  of- 
com-  ■  fering  £26,000  ($72,800)  had 
(fulfilled  its  promise  to  top 
or  in  [  everyone  else  by  a  £1,000;  the 
Express  stopped  at  £25,000  and 
a  “mystery  prize”  (still  un¬ 
revealed). 

An  Express  executive  said 
resignedly;  “C’est  la  guerre.” 

Ingenious  Offers 

The  “guerre,”  with  sales  prices 
up  and  circulations  shrinking, 
has  not  greatly  affected  the  type 
of  contest  offered — generally  a 
'Upon  affair  where  10  dresses 
jor  safety  rules  or  songs  are  to 
)be  rated  for  their  importance  or 
(xcellence. 

But  the  prizes  are  often  in- 
nious.  They  include: 

Two  round-trips  to  the  1956 
Melbourne  Olympics  plus  £1500 
I' ($4200) ; 

£3.500  ($9800)  so  you  can 
‘art  your  owm  business; 


pkins 
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Two  round  trips  “in  your  own 
private  yacht  chartered  for  a 
week”  to  Monaco  for  the  Grace 
Kelly  wedding  and  £1000  ($2,- 
800)  pocket  money; 

Four  two-week  trips  to  the 
Soviet  Union,  all  expenses  paid 
(offered  for  suggesting  10 
sights  which  Bulganin  and 
Kruschev  should  take  in  on 
their  forthcoming  British  trip); 

A  racehorse  entered  in  the 
Derby  and  all  the  steed’s  ex¬ 
penses  during  the  1956  racing 
season; 

100  free  holidays  in  Britain 
or  on  the  Continent; 

A  £4000  ($11,200)  architect- 
designed  house; 

“The  world’s  most  exclusive 
car,”  a  $13,800  Bentley  plus 
£1000. 

Mink  coats,  diamond  neck¬ 
laces,  ordinary  $2800  cars,  grey¬ 
hounds,  all  find  their  way  into 
lucky  readers’  homes. 

The  “quality”  papers  —  The 
Times,  Daily  Telegraph  and 
Manchester  Guardian  —  remain 
aloof  from  contest-mania.  But 
only  the  powerful  Daily  Mirror 
(Circulation:  4,604,042)  es¬ 

chews  competitions. 

For  A  Better  Paper 

Circulation  Manager  Alfred 
Ashwell  told  E&P:  “We  don’t 
jump  on  any  bandwagons.  Ex¬ 
perience  has  shown  that  the  way 
to  build  circulation  is  to  make 
a  better  paper,” 

Since  even  Mirror  sales  slip¬ 
ped  a  little  during  the  last  .ABC 
period,  the  fabulous  tabloid  is 
making  its  pitch  with  a  hard¬ 
hitting  series:  on  “How  do  you 
woo?”,  “Telemania,”  “Working 
Girls”  (“What  Makes  Typist 
Tap-Happy?”)  and  pubs. 

Most  of  the  other  newspapers 


have  “competitions  managers,” 
assigned  full-time  to  dreaming 
up,  preparing  and  holding  post¬ 
mortems  on  contests. 

The  Express,  after  explain¬ 
ing  all  about  the  newest  Ameri¬ 
can  sensation  is  offering  a  £250 
($700)  reward  for  a  “British 
case  of  reincarnation  in  the 
Bridey  Murphy  manner.” 


8  Chicago  Guild 
Awards  Posted 

Chicago 

Eight  winners  of  Page  One 
Awards  for  newspaper  work  in 
1955  in  the  Chicago  area  were 
announced  by  the  Chicago 
Newspaper  Guild. 

The  winners  will  be  presented 
the  traditional  “sticks  of  type”, 
April  20.  They  are: 

Edwin  Diamond,  Interna¬ 
tional  News  Service  science 
writer;  “super  H-bomb.” 

Emmet  Barden,  Daily  News; 
a  crippled  child,  “When  Can  I?” 

Joseph  Kordick,  Sun-Times; 
Whiting  (Ind.)  oil  refinery 
blast. 

Jack  Olsen,  Sun  -  Times ; 
stories  exposing  smut  maga¬ 
zines. 

Louise  Ryan,  Life  of  Niles 
Township;  stories  in  behalf  of 
retarded  children. 

John  S.  Cooper,  Wall  Street 
Journal;  suburban  building 
problems. 

Russell  Daley,  Daily  News; 
portrait  of  Aid.  Paddy  Bauler, 
“Sit  Down,  You  Slobs.” 

John  Puslis,  Daily  News; 
basketball  picture,  “Joy  and 
Despair.” 


Youth  Having 
Its  Fling  in 
Los  Angeles 

Los  Angeles 

The  accent  is  on  youth  in  Los 
Angeles  newspapers. 

Both  the  Mirror-News  and 
the  Herald  &  Express  have 
begpin  special  coverage  of  teen¬ 
age  and  high  school  news  and 
features,  and  the  Examiner  con¬ 
tinues  to  expand  its  blanket 
coverage  of  high  school  and 
junior  college  sports. 

In  the  Mirror-News  a  new 
teen-age'  column  and  expanded 
coverage  of  news  and  features 
of  youth  run  every  Friday.  The 
Herald  &  Express  met  the  com¬ 
petition  with  a  special  Satur¬ 
day  page  of  high  school  news. 

The  Mirror-News  youth  ac¬ 
tivity  began  •after  a  six-months 
study  of  the  question  with  other 
newspapers. 

As  Managing  Editor  J.  Ed¬ 
ward  Murray  describes  it,  the 
enterprise  is  “a  careful  effort 
to  get  teenagers  to  read  the  pa¬ 
per. 

Before  launching  the  new 
column  Mirror-News  editors 
talked  over  the  problem  with 
editors  of  high  school  papers 
and  then  held  a  dinner  meeting 
with  about  35  high  school  jour¬ 
nalism  teachers  in  an  attempt 
to  discover  the  major  interests 
of  their  potential  readers. 

Result  of  the  studies  was  the 
decision  not  to  let  the  teenagers 
write  the  material,  but  to  do  a 
purely  professional  job. 
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4- A  Forms  Rewritten 
To  Comply  with  Decree 


First  indication  of  what  ef¬ 
fect  the  consent  decree  ending 
the  anti-trust  case  against  the 
American  Association  of  Ad¬ 
vertising  Agencies  will  have  on 
advertising  came  to  light  this 
week  when  the  4-A  issued  new 
forms  for  the  placing  of  agen¬ 
cy  orders  for  space  and  time. 

Four  revised  forms — Order 
Blank  for  Publications  and 
Transportation  Advertising,  and 
Contracts  for  Spot  Broadcast¬ 
ing  and  for  Spot  Telecasting — 
were  announced  to  agencies  and 
media  throughout  the  U.  S. 

Order  for  Publications 

Actually,  there  are  only  three 
substantive  changes  in  the  Con¬ 
ditions,  so  that  the  principal 
differences  between  the  1956 
forms  and  earlier  versions  are 
as  follows: 

Two  provisions  which  ap¬ 
peared  on  earlier  forms  have 
been  removed  in  order  for  4-A 
to  secure  approval  of  the  re¬ 
vised  forms  by  the  Department 
of  Justice. 

The  wording,  “There  shall  be 
no  secret  rates,  rebates,  or 
agreements  affecting  rates,” 
which  was  part  of  paragraph 
2(a)  of  the  Order  Blank  for 
Publications,  appearing  between 
the  sentences  reading  “All  rates 
shall  be  published”  and  “All 
rates  shall  be  furnished  agen¬ 
cies  if  requested,”  has  been 
omitted.  The  two  latter  sen¬ 
tences  remain  in  revised  lan¬ 
guage  in  the  new  forms  as  fol¬ 
lows:  “Publisher  represents  that 
all  of  his  rates  are  published” 
and  “Publisher  shall  furnish  his 
rates  to  Agency  if  requested.” 

Similar  Sentences  Out 

The  4-A  said  that  similar 
sentences  as  to  “secret  rates,  re¬ 
bates  or  agreements  affecting 
rates”  have  been  removed  from 
the  copyrighted  forms  for  other 
media. 

“We  see  no  reason  for  agen¬ 
cies  or  advertisers  to  be  dis¬ 
turbed  by  this  deletion,”  the  4-A 
announcement  said,  “since  agen¬ 
cies  are  entitled  to  all  rate  in¬ 
formation  on  request.” 

Another  change  made  by  4-A 
has  to  do  with  the  wording, 
“The  agency  agrees  that  it  will 
not  rebate  to  its  client  any  part 
of  the  commission  allowed  by 
the  publisher.”  This  wording, 
formerly  paragraph  7(a)  of 
the  Order  Blank  for  Publica¬ 
tions,  was  deleted  because  4-A 
was  enjoined  by  the  consent 


decree  from  “Requiring,  urging 
or  advising  any  advertising 
agency  to  refrain  from  rebating 
or  splitting  agency  commis¬ 
sions.” 

The  4-A  explained  that  it  was 
advised  by  special  counsel  that 
for  any  non-rebating  clause  to 
be  included  by  4-A  as  a  Condi¬ 
tion  on  the  back  of  4-A  copy¬ 
righted  forms  “would  be  deemed 
a  violation  of  the  injunction.” 

New  Provision 

The  second  substantive 
change  concerns  a  new  pro¬ 
vision  added  on  each  form  with 
the  approval  of  4-A  special 
counsel.  This  reads  as  follows: 

“Agency  represents  that  it  is 
primarily  engaged  in  the  busi¬ 
ness  of  developing,  servicing, 
and  placing  advertising,  and 
that  no  advertiser,  medium,  or 
supplier  has  a  direct  or  indirect 
financial  interest  in  it,  and  that 
its  principal  owners  are  active 
in  its  work.” 

This  provision  appears  as 
the  last  provision  of  the  Con¬ 
ditions  on  each  of  the  forms. 

Words  Added 

The  third  major  change  has 
to  do  with  a  number  of  words 
which  have  been  added  at  the 
beginning  and  end  of  para¬ 
graph  2(c)  of  the  Publication 
form  as  indicated  below  by  the 
italicized  words: 

“The  publisher  represents 
that  the  rate  stated  in  the  con¬ 
tract  is  the  minimum  rate  at 
which  an  equal  or  less  amount 
of  space,  for  the  same  class  of 
advertising,  to  be  published  in 
a  like  position,  under  the  same 
conditions,  within  the  same  pe¬ 
riod  of  time,  can  be  secured  at 
the  time  this  contract  is  exe¬ 
cuted.” 

The  4-A  notes  that  similar 
wording  has  been  added  to 
corresponding  paragraphs  in 
other  forms. 

Minor  Changes 

In  addition  to  the  above,  a 
number  of  minor  changes  in 
wording  have  been  made  in  the 
Conditions  and  on  the  face  of 
the  forms,  including  changes,  as 
the  4-A  puts  it,  “required  by 
the  government  attorneys  for 
the  purpose  of  making  each 
form  appear  to  be,  as  it  is,  a 
contract  between  an  individual 
agency  and  an  individual  me¬ 
dium. 

“These  changes,”  the  4-A  an¬ 
nouncement  continued,  “do  not, 
in  our  opinion,  affect  the  day-to- 
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day  usefulness  of  the  forms 

from  the  viewpoint  of  either  1 1 C  W  O 

agencies  or  media.  There  is 
nothing  in  the  new  forms  which 
should  require  any  change  in  an 
agency’s  customary  methods  of 
dealing  with  media. 

“It  should  be  noted,”  the  4-A 
emphasized,  “that  the  important 
provision  which  makes  the  agen¬ 
cy  solely  liable  for  payment 
has  been  continued.” 
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How  To  Modify  Forms 

According  to  the  4-A  an¬ 
nouncement,  agencies  and  media 
are  free,  as  always,  to  add  pro¬ 
visions  or  modify  the  Conditions 
to  suit  their  needs. 

“Any  changes  affecting  the 
copyrighted  Conditions,”  the 
4-A  said,  “must  be  clearly  and 
conspicuously  noted  on  the  face 
of  the  forms.  Changes  on  the 
back  are  not  permitted. 

“This  is  necessary  so  that 
neither  medium  nor  agency  will 
need  to  read  the  fine  print  on 
the  back  of  each  order  to  find 
out  whether  the  Conditions  have 
been  altered  in  any  way.” 

4-A  makes  clear  in  its  an¬ 
nouncement  that  the  copy¬ 
righted  forms  are  desig^ned  pri¬ 
marily  for  use  by  member  agen¬ 
cies  but  that  permission  to  use 
them  is  not  restricted  to  mem¬ 
bers.  Any  agency  may  use  the 
forms,  without  individual  per¬ 
mission,  so  long  as  it  is  pre¬ 
pared  to  sign  the  representa¬ 
tions  and  commitments  em¬ 
bodied  in  them. 

Permission  may  be  with¬ 
drawn,  however,  in  any  indi¬ 
vidual  case  where  the  forms 
have  been  used  to  deceive  or 
mislead  media,  or  to  perpetrate 
a  fraud,  or  in  any  way  which 
is  detrimental  to  advertising. 

Use  of  the  4-A  order  blanks 
and  contracts  is  entirely  op¬ 
tional  with  the  agencies,  and  ac¬ 
ceptance  is  optional  with  media. 


Chicago 

How  do  you  read  a  newspi- 
per  in  Detroit,  where  two  ont 
of  three  people  travel  to  and 
from  work  in  private  passenga 
cars  and  less  than  one-half-of- 
one  percent  commute  by  train! 

Answers  to  this  question  ii 
terms  of  home  delivery  cover 
age  were  given  by  the  Detroit 
(Mich.)  News  to  more  than  IM 
Chicago  advertising  agency  ex¬ 
ecutives  at  a  luncheon  presenU-.  „ 
tion,  based  on  a  color  slide  filul 
entitled,  “Life  in  Detroit  Islir.* 
Different.”  It’s  a  13-minut<| 
story  of  the  News’  home  cot 
erage. 

Unlike  many  major  citiei 
there  is  no  commuting,  no  sub¬ 
way,  no  elevated  lines  in  De¬ 
troit,  says  the  News.  Detroit'; 
lone  commuter  line  carries  fev¬ 
er  than  3,000  passengers  dailj 
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There  are  more  cars  than  fam-IPalnie 


ilies  in  Detroit,  according  te| 
the  News’  presentation,  which 
adds :  “The  predominance'  of  the 
passenger  car  and  the  absence 
of  commuter  service  confine 
l  eading  to  the  home  ...” 

“The  Detroit  News  doesn' 
pretend  to  circulate  in  market' 
wheie  local  newspapers  can  do 
a  better  job,”  asserts  the  News. 
“As  a  result,  95%  of  its  week¬ 
day  and  82%  of  its  Sundayl 
circulation  is  concentrated  in 
the  three-county  Detroit  Stand¬ 
ard  Metropolitan  Area.” 

The  News  then  goes  on  to 
show  that  it  has  the  largest 
ABC-recognized  home  delivered 
circulation  of  any  newspaper 
in  the  country. 
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Section  Edited 

By  Robert  B.  McIntyre 


‘Brand  Names  Week’ 
Holds  Linage  Promise 
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Promotional  and  linage  po¬ 
tentials  of  Brand  Names  Week 
(April  15-21)  have  whetted  the 
interest  of  newspapers  and  re¬ 
tailers  throughout  the  U.  S., 
according  to  Nathan  Keats, 
vicepresident,  Brand  Names 
Foundation. 

Seventy  percent  of  10,000  tie- 
in  kits  distributed  by  BNF 
were  mailed  at  the  specific  re¬ 
quest  of  local  newspapers,  re¬ 
tailers,  ad  clubs  and  chambers 
of  commerce,  Mr.  Keats  told 
Editor  &  Publisher  this  week. 

Observance  Extended 
He  said  that  while  all  media 
have  joined  with  BNF  on  a 
non-competitive  basis  to  help 
pay  tribute  to  manufacturers 
of  brand  name  products,  the 
number  of  requests  for  the  kits 
showed  increased  interest  among 
newspapers  to  get  in  on  a 
legitimate  linage-building  pro¬ 
motion.  He  added  that  it  was 
also  at  the  request  of  both 
newspapers  and  retailers  that 
|this  year’s  Brand  Names  ob- 
lerv-.nce  was  extended  from  a 
single  “day”  to  a  “week”  in 
duration. 

Many  newspapers  told  us 
after  last  year’s  celebration 
that  they  could  have  sold  far 
more  linage  pegged  to  Brand 
Names  theme  had  the  promotion 
run  a  full  week,”  Mr.  Keats 
told  E&P. 

Kit’s  Contents 

This  year’s  Brand  Names 
Week  kit,  prepared  by  a  17- 
^n  committee  chairmanned  by 


n  famlPalmer  Hoyt,  publisher,  Den- 
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Cr  (Colo.)  Post  and  a  director 
BNF,  includes  an  editorial 
rtoon  (see  cut)  created  es- 
^ially  for  the  Week  by  Bur- 
confiWM  Jenkins,  New  York  Journal 
\nerican,  an  editorial,  also  by 
tlhat  paper,  plus  suggested 
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confident  that  this  year  we’ll 
see  double  that  amount.” 

Special  Section  Book 

A  special  book  has  been  pre¬ 
pared  for  use  by  newspapers 
contemplating  special  sections 
developed  around  their  home¬ 
town  winners  of  Brand-Name- 
Retailer  -  of  -  the  -  Year  awards. 
This  book  offers  both  editorial 
and  advertising  suggestions  on 
copy  and  layout  and  contains 
background  material  on  the 
awards  themselves,  of  which 
there  are  120. 

Thus  far,  according  to  Mr. 
Keats,  scores  of  newspapers 
throughout  the  nation  have  al¬ 
ready  scheduled  special  sec¬ 
tions.  “The  linage  in  these  spe¬ 
cial  sections,”  he  emphasized, 
“is  in  addition  to  thousands  of 
lines  of  extra  advertising  that 
will  result  from  the  winners 
themselves,  congratulatory  lin¬ 
age  by  various  suppliers,  plus 
linage  developed  from  the  tie- 
in  kits.” 

Associations  Active 

Working  through  various 
newspaper  associations — NNPA, 
NAEA,  NEA  and  ANCAM— a 
considerable  number  of  newspa¬ 
pers  have  ordered  quantities  of 
window  streamers  prepared  by 
Curtis  Publishing  Co.  and  Life 
magazine.  These  streamers  will 
be  distributed  through  the 
newspapers’  retail  ad  depart¬ 
ments  to  local  retailers. 

Brand  Names  Day  through¬ 
out  the  U.  S.  will  fall  on  April 
18.  In  New  York  City  some 
1,800  people,  including  the  120 
Brand  -  Name  -  Retailers  -  of  - 
the- Year  award  winners,  will 
attend  a  banquet  at  the  Wal¬ 
dorf-Astoria  and  hear  Vice 
President  Richard  M.  Nixon 
deliver  what  is  expected  to  be 
a  major  address. 
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Cartoon  and  typical  ad  contained  In  BNF  Kit. 

‘Executive  Memo’  Ad  Column 
Debuts  May  20  in  Newspapers 


w  by  retailers.  Working  with 
■r.  Hoyt  on  this  kit  were  Hal 
Kenyon  &  Eckhardt, 
Sunda;^->  Don  Barry,  McKesson  & 
sted  iipbbins,  Charles  Gould,  New 
Tork  Journal-American,  and 
Jom  Cochrane,  New  York 
Pru's. 

"Last  year,”  Mr.  Keats  said, 
'our  tie-in  kit  stimulated  edi- 

f rials  and  cartoons  in  more 
»n  250  newspapers.  We  are' 


Big  Market  Ad 

Santa  Rosa,  Calif. 

Continuing  voluminous  adver¬ 
tising  that  has  marked  its 
growth.  Park  Auto  Markets  car¬ 
ried  a  48-tabloid  page  section 
in  a  recent  issue  of  the  Santa 
Roaa  Preas-Demoerat.  A  year 
ago  the  firm  carried  a  36-page 
tabloid  in  a  single  ad. 


A  new  advertising  medium  de¬ 
signed  to  bring  nationally  sold 
products  and  services  to  tiie  at¬ 
tention  of  buying-level  execu¬ 
tives  is  set  to  debut  Sunday, 
May  20,  with  insertion  of 
“Executive  Memo:  A  Column 
of  Selected  Advertising”  in 
eight  of  the  country’s  leading 
newspapers. 

The  column,  published  by 
Foresight  Publications  Com¬ 
pany,  New  York,  will  appear 
every  Sunday  in  the  business 
section  of  the  New  York  Timea, 
Cleveland  (Ohio)  Plain  Dealer, 
Pittsburgh  (Pa.)  Presa,  Phila¬ 
delphia  (Pa.)  Bulletin,  Detroit 
(Mich.)  Newa,  Chicago  (Ill.) 
Tribune,  Loa  Angelea  (Calif.) 
Timea,  and  Atlanta  (Ga.)  Jour- 
nal-Conatitution-  Expansion  of 
the  initial  list  of  papers  is 
planned  for  the  near  future. 
Magazines  also  figure  in  future 
planning. 

Multi-insertion  columns  un¬ 
der  standing  headings  have 
been  successful  in  consumer 
advertising  for  years;  “Execu¬ 
tive  Memo”  is  believed  to  be 
the  first  such  column  prepared 
expressly  for  executive  reader- 
ship. 

Two-Column  Feature 

The  two-column  feature  will 
convey  product  and  service  in¬ 
formation  of  participating  ad¬ 
vertisers  in  informal  soft-sell 
style  geared  to  leisurely  Sun¬ 
day  reading.  Copy  will  be  writ¬ 
ten  centrally  by  Foresight  Pub¬ 
lications.  'The  publisher  will 
supply  illustrative  spots  at  the 
advertiser’s  request  at  no  addi¬ 
tional  cost.  Competing  adver- 
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tisers  will  not  be  represented  in 
the  same  insertion. 

Foresight  Publications  claims 
an  immediate  executive  reader- 
ship  of  one  million  in  eight  key 
markets,  based  on  a  correlation 
of  the  eight  newspapers’  circu¬ 
lation  figures  and  U.  S.  Cen¬ 
sus  reports. 

Rates 

Rates  are  $329  per  column 
inch  ($23.50  per  agate  line). 
A  minimum  contract  calls  for 
two  column  inches  inserted 
once  a  month  for  six  consecu¬ 
tive  months.  During  an  intro¬ 
ductory  period,  the  six-line 
minimum  has  been  reduced  to 
three  times. 

As  projected,  “Executive 
Memo”  will  be  a  new-product, 
new-service,  new-wrinkle  fea¬ 
ture.  Mail-order  advertising  will 
not  be  accepted. 

.  • 

Guttenberg  Heads 
New  Schenley  Drive 

Edgar  E.  Guttenberg,  former 
vicepresident  and  advertising 
director  of  Calvert  Distillers 
Corporation,  has  been  named 
assistant  advertising  director  of 
the  Schenley  Distillers  Company 
by  Sidney  E.^  Frank,  president 
and  general  sales  manager. 

He  will  supervise  the  recently 
announced  three-year  advertis¬ 
ing  and  sales  program  for 
building  Schenley  Reserve  into 
the  top  seller  in  the  blended 
whiskey  market.  Mr.  Gutten¬ 
berg  will  also  act  as  advertis¬ 
ing  manager  for  Sir  John 
Schenley  blended  whiskey. 
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INTERNATIONAL  AD  MEETING 


Associations 
In  4A’s  Full 

Various  business  and  adver¬ 
tising  associations  are  cooperat¬ 
ing  with  the  American  Associa¬ 
tion  of  Advertising  Agencies  in 
presentations  for  80  delegates 
to  the  4-A  International  Meet¬ 
ing  of  Advertising  Agency 
Leaders,  April  23  through  May 
4.  Ken  Godfrey,  4-A  vicepresi¬ 
dent,  is  handling  the  details. 

The  Advertising  Research 
Foundation  will  sponsor  a  pro¬ 
gram  for  the  delegates  on  Tues¬ 
day  morning,  April  24,  at  the 
Hotel  Sheraton  -  Astor,  New 
York.  The  presentation  will  ex¬ 
plain  the  ARP  organizational 
setup  and  program  of  cooper¬ 
ative  advertising  research. 

The  Advertising  Council  will 
be  host  to  the  visitors  on  Wed¬ 
nesday,  April  25,  at  the  Hotel 
Plaza,  New  York,  devoting  a 
full  morning  to  presentations  on 
the  Council’s  organization  and 
public  service  advertising  cam¬ 
paigns. 

The  Chamber  of  Commerce  of 
the  United  States  will  receive 
the  agency  leaders  in  Washing¬ 
ton  at  the  Open  House  of  its 
44th  annual  meeting,  followed 
by  a  special  cocktail  reception 
at  the  Hotel  Statler,  on  Sunday, 
April  29.  The  delegates  will  also 
attend  the  Chamber’s  Interna¬ 
tional  Luncheon  on  Tuesday, 
May  1,  as  guests  of  4-A. 
(Washington  events  will  also 
take  place  at  the  White  House, 
the  Department  of  Commerce 
and  the  “Voice  of  America’’ 
studios,  to  be  announced  later.) 

The  International  Advertising 
Association  is  inviting  the  dele¬ 
gates  to  attend  its  8th  annual 
convention,  to  be  held  at  the 
Hotel  Plaza,  New  York,  on 
Thursday  and  Friday,  May  3 
and  4.  The  agency  leaders  from 
some  35  countries  will  attend 
all  events  of  the  convention  as 
guests  of  the  4-A  and  will  be 
honor  guests  at  the  final  lunch¬ 
eon,  when  a  4-A  representative 
will  be  the  feature  speaker. 

Various  U.  S.  and  interna¬ 
tional  media  are  also  planning 
social  and  entertainment  events 
during  the  course  of  the  two- 
week  meeting. 

On  Tuesday,  April  24,  the 
delegates  will  be  guests  of  the 
McGraw-Hill  Publishing  Com¬ 
pany  for  a  luncheon  at  the  com¬ 
pany’s  headquarters  in  New 
York. 


Cooperate 

Program 

On  the  afternoon  of  April 
24  delegates  are  invited  to  a 
presentation  by  Time-Life  In¬ 
ternational,  followed  by  a  cock¬ 
tail  reception  at  the  'Time  and 
Life  Building. 

On  Wednesday,  April  25, 
Newsweek  magazine  will  be  the 
host  to  the  visitors  at  a  lunch¬ 
eon  on  the  St.  Regis  Roof,  New 
York. 

Delegates  will  leave  New 
York  on  Wednesday  evening  to 
attend  the  4-A  annual  meeting, 
April  26-28  at  the  Greenbrier 
Hotel  in  White  Sulphur  Springs, 
W.  Va.,  followed  by  a  three-day 
program  in  Washington,  D.  C. 

On  their  return  to  New  York, 
the  visitors  will  be  entertained 
on  Wednesday,  May  2,  at  an 
authentic  dowm-East  clambake 
sponsored  by  the  Reader’s  Di¬ 
gest  at  its  Pleasantville  head¬ 
quarters. 

Other  media  are  considering 
plans  to  help  entertain  the  dele¬ 
gates,  4-A  said. 

Delegates  are  presidents  of 
their  advertising  agency  asso¬ 
ciations,  past  presidents,  or 
similarly  distinguished.  Attend¬ 
ance  is  by  invitation  only. 

Australia,  Canada,  Cuba, 
France,  Great  Britain,  the 
Netherlands  and  Sweden  will 
have  the  largest  contingents, 
four  or  more  delegates  for 
each. 

Delegates  Named 

Delegates  and  their  countries 
are: 

ARGENTINA  —  Ricardo  de  Luca  of 
Ricardo  de  Luca  —  Publicidad  TAN  ; 
Amilcar  Garcia  Torres  of  Ajfencia 
Garcia  Torres  y  Lotito :  and  Ricardo  H. 
Pueyrredon  of  Pueyrredon  Propasranda» 
all  Buenos  Aires. 

AUSTRALIA — John  Bristow  of  Han- 
sen-Rubensohn  Pty.  Limited ;  Lincoln 
William  Farnsworth  of  Georsre  Patter¬ 
son  Pty.  Ltd. ;  and  John  Humphrey 
of  the  Australian  Association  of  Ad- 
vertisingr  Asrencies.  all  Sydney :  Claude 
C.  Mooney  of  Claude  Mooney  Advertis¬ 
ing  Pty.  Ltd.  and  Noel  V.  Nixon  of 
N.  V.  Nixon  &  Co.  Pty  Ltd.,  both 
Melbourne. 

BELGIUM — Fernand  Hourei  of  Bodden 
&  Dechy  Advertising:  S.  A. :  Eugene 
Piteraerens  of  S.  A.  Piter  Publicite ; 
and  Leon  Van  do  Meri^hol  of  Planning 
Publicitaire  V.D.M.,  all  Brussels. 
BRAZIL — Cicero  Leuenroth  of  Standard 
Propaganda  S.A.,  Rio  de  Janeiro. 
CANADA — Pat  Freeman  of  the  Cana¬ 
dian  Association  of  Advertising  Agen¬ 
cies  ;  Elton  Johnson  of  Locke,  Johnson 
and  Company  Limited ;  Alex  M.  Miller 
of  the  Canadian  Association  of  Adver¬ 
tising  Agencies ;  Einor  V.  Rechnitzer 
of  MacLaren  Advertising  Company 
Limited  ;  and  Charles  Warren  Reynolds 
of  E.  W.  Reynolds  Limited,  all  Toronto ; 
and  Frank  deBrisay  Walker  of  Ronalds 
Advertising  Agency  Limited,  Montreal. 
COLOMBIA  —  Mario  Garcia-Pena  of 
Propaganda  Epoca  Limitada  and  Henry 


SPECIAL  LUNCHEON  MEETING  sponsored  by  Spokane  (Wash.)  | 
Spokesman-Review  and  Daily  Chronicle  was  aHended  by  some  300 
advertisers,  aqency  people  who  viewed  the  Bureau  of  Advertising,  , 
ANPA,  color  slide,  "Newspapers  Do  The  Job."  Shown  at  head  tabhr 
(left  to  right):  William  B.  Hyde,  secretary-treasurer;  W.  H.  Cowlas, 
publisher,  both  of  the  Spokesman-Review  and  Daily  Chronicle;  Robert 
L.  Moore,  Bureau  general  sales  manager;  Harold  E.  Cassill,  generil  > 
manager  of  the  West  Coast  daily;  Arthur  D.  Talbott,  San  Francisco 
Bureau  office;  and  Gilbert  P.  Swanson,  advertising  director  of  ttio . 
sponsoring  daily  and  first  vicepresident  of  the  Newspaper  Advertising  | 
Executives  Association.  ' 


B.  Rasmussen  of  Atlas  Publicidad. 
Ltda.,  both  Bogota. 

COSTA  RICA — Tomas  Aguilar  of  Ante 
Lucem,  Ltda.,  San  Jose. 

CUBA — Fernando  Alvarez  Perez  of 
Publicidad  Alverez  Perez ;  Kenneth  D. 
Campbell  of  Publicidad  Inter-Ameri- 
cana,  S.  A. ;  Augusto  Godoy  of  Godoy 
&  Cross :  Dr.  Raul  Gutierrez  Serrano 
of  the  Organizacion  Technics  Pub- 
licitaria  Latino-Americana ;  and  Ber¬ 
nard  Jennings  of  Publicidad  Jennings, 
all  Havana. 

DENMARK — Leif  Berg  of  Gutenber- 
ghus  Advertising  Agency,  Copenhagen. 

EGYPT — Nickitas  M.  Grispos  of  Societe 
Eftyptienne  de  Publicite.  S.A.E.  and 
Alfi^  John  Maggiar  of  A1  Chark 
Advertising,  both  Cairo. 

FINLAND  —  Matti  Keijola  of  Erva- 
Latvala  Oy,  and  Per  Henrik  Taucher 
of  Oy  Mainos  Taucher  Reklam  Ab, 
both  Helsinki. 

FRANCE  —  Marcel  Bleustein-Blanchet 
of  Agence  Publicis ;  R.  L.  Dupuy  of 
R.  L.  Dupuy  &  Co. ;  Dr.  Francis  El- 
vinger  of  Elvinger  S.  A. ;  Rene  H. 
Giraud  of  Promos  Publicite :  Henri 
Henault  of  Synergic,  Advertising  and 
Publicity:  Pierre  Jegu  of  Agence  Jegu; 
and  Raoul  Montfort  of  Agence  Alex¬ 
andre,  all  Paris. 

GERMANY— Carl  Gabler  of  Carl  Gabler 
Werbegesellschaft,  GmbH,  Munich :  Rai- 
mund  Schulz  and  Rudolph  Stilcken  of 
Hanns  W.  Brose  GmbH.  Wirtschaftv 
werbung  GWA,  both  Frankfurt  am 
Main. 

GREA”^  BRITAIN— R.  A.  Bevan  of  S. 
H.  Benson  Ltd. :  Hubert  Oughton  of 
W.  S.  Crawford  Ltd. :  Edward  A. 
Smee  of  Smee’s  Advertising  Ltd. ;  Lt. 
Col.  A.  M.  Wilkinson  of  the  I,ondon 
Press  Exchange  Limited :  and  Sinclair 
Wood  of  F.  C.  Pritchard.  Wood  A 
Partners  Ltd.,  all  London. 

HONG  KONG— Elma  Kelly  of  Cathay 
Limited. 

INDONESIA  — F.  Berkhout  of  Berk 
Studios  and  R.  S.  Hadikusuma  of 
Kusuma  Advertising  Agency,  both 
Djakarta. 

IRAN — Issac  Finzi  of  Finzi  Publicite, 
Tehran. 

IRELAND— Charles  E.  McConnell  of 
McConnell’s  Advertising  Agency,  Dub¬ 
lin. 

ISRAEL  —  Simon  Schmidt  of  Simon 
Schmidt  &  Associates,  Tel-Aviv. 

ITALY — Comm.  Anton  Gino  Domeneg- 
hini  of  I.M.A.  Advertising  Agency  and 
Dr.  Giulio  Cesare  Ricciardi  of  Pub- 
blicita  Intemazionale,  both  Milan, 
JAMAICA — Alfred  J.  Johnson  of  Art 
&  Publicity  Limited  and  Cecil  Edward 
Lindo  of  ad-rite  Advertising  Agency, 
both  Kingston. 

JAPAN — Hideo  Yoshida  of  Dentsu  Ad¬ 
vertising  Limited,  Tokyo. 

LEBANON — Nasri  Rizcallah  of  Dekora 
Publicity,  Beyrouth. 


MEXICO — Ignacio  Carral,  President  o( , 
the  Mexican  Association  of  Advertisint 
Agencies,  Mexico,  D.  F. 

THE  NETHERLANDS  —  Johannes  V 
Hund  of  Hund,  van  Vleuten  en  vtn 
Roemburg,  The  Hague :  Hendrik  Edo-  i 
ard  Janssen  of  Interad  Advertisint  ' 
Agency  and  Joost  Smit  of  Smit’s  Ad¬ 
vertising  Agency,  both  Amsterdam 
and  Hans  Oscar  Adolph  Wandschneidet  ( 
of  Nationale  Publiciteits  Onderneminil 
N.V.,  The  Hague.  f 

NEW  ZEALAND— Sir  John  Ilott  ol 
J.  Ilott  Ltd.,  Wellington. 

NORWAY — Trygve  Dalseg  of  Tryg«) 
Dalseg  &  Company  A.  S.,  Oslo. 
PAKISTAN— Vajid  Mahmood  of  Ad- 1 
arts-Karachi-Ltd.,  Karachi. 

PERU — Alberto  Pillado  Matheu  of  Pub-| 
licidad  Peru  and  Alvaro  norez-Estradi| 
of  Publicidad  Causa,  both  Lima. 
SPAIN — Francisco  Garcia  Ruescas  oC 
Publicidad  Ruescas,  Madrid. 

SWEDEN  — Erik  Elinder  of  Wiltj 
Anderssons  Annonsbyra  AB. :  Franil 
Lohse  of  Aktiebolaget  S.  GumaeliiB| 
Annonsbyra ;  Gosta  Persson  of  tbe) 
Swedish  Association  of  Advertising! 
Agencies:  and  Folke  Stenbeck  of  Aktiel 
bolaget  Ervaco,  all  Stockholm.  F 

SWITZERLAND— Dr.  Rudolf  Farnel 
of  Rudolf  Famer  Advertising  Agenejf 
and  Adolf  Wirz  of  Adc.lf  Wirz  Advc:  . 
tising,  both  Zurich.  I 

TURKEY — Kemal  Isin  of  Modern  Ad¬ 
vertising  Agency,  Istanbul. 

URUGUAY — Raul  Capurro  of  Capum 
&  Co.  and  J.  J.  Nery  of  Publicitara 
Uruguaya  S.R.L.,  both  Montevideo. 
VENEZUELA  —  Alberto  Blanco-Urik 
of  ARS  Publicidad  S.  A.  and  Firn 
Pesquera  Rengel  of  Publica  Publicidad. 
C.  A.,  both  Caracas. 

Some  of  the  delegates  to  th 
International  Meeting  will  I 
accompanied  by  ladies,  famil; 
or  interpreters,  bringing  tl 
total  number  to  113. 

Also  attending  will  be  4-A 
representatives,  and  lailir- 
from  branch  offices  outside  tl 
U.S.,  a  total  of  31  people. 

• 

Serta  Names  R  &  R 

Serta  Associates,  Inc., 
group  of  44  mattress  manufa. 
turers  in  the  United  State 
Canada  and  Hawaii,  has  ai 
pointed  RuthraufT  &  Ryan,  Ino 
to  handle  its  advertising.  Ef 
fective  March  30,  R&R  will  har. 
die  all  of  the  Serta  million  do! 
lar  advertising  account. 
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SfCCtM  ATTIN 
1  TO  toafues 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advfrtihinc:  Offices:  PAilade/pkia,  30th  and  Market  Streets  •  IVem  York,  342  Madison  Avenue  •  Ckicofo,  520  North  Michigan  Avenue 
Rfprfsfntatives:  Somyer  Fergmson  Wolber  Compaity  in  Detroit  •  Atlanta  *  Los  Andelea  *  San  Francisco 


RKl AIL  SURVEY 

Newspaper  ^Best  Way^ 
To  Build  Business 


Newspaper  advertising  is  the 
best  way  for  small  town  re¬ 
tailers  to  build  their  businesses, 
the  president  of  an  advertising 
agency  with  5,000  retailer 
clients  told  honor  advertising 
students  from  56  universities  at¬ 
tending  Inside  Advertising 
Week  in  New  York  City.  Inside 
Advertising  Week  is  the  na¬ 
tional  advertising  education 
program  sponsored  by  the  Asso¬ 
ciation  of  Advertising  Men  and 
Women  of  New  York  City. 


Rudolph  F.  Purpus,  president, 
Local  Trademarks,  Inc.,  spoke 
before  the  student  representa¬ 
tives  at  the  Advertising  Club  of 
New  York  on  April  2. 

Stating  that  there  has  been 
a  $700-million  increase  in  local 
newspaper  advertising  since 
right  after  World  War  II,  Mr. 
Purpus  told  the  student  group 
that  an  increasing  number  of 
small  retailers  are  realizing  the 
importance  of  newspaper  ad¬ 
vertising  for  their  businesses. 


A  Perfectly  Legal  Hold 


What  happens  locally  is 
always  of  greatest  local  in¬ 
terest,  such  as  these  t\vo  sons 
of  a  Shrewsbury,  Massachu¬ 
setts  doctor  getting  the  most 
out  of  their  visit  to  a  Worces¬ 
ter  County  sheep  farm  —  the 
subject  of  a  recent  Sunday 
Telegram  Feature  Parade 
story. 

Showing  people  what  hap¬ 
pens  close  to  home  is  the 
ONE  way  to  get  complete 
readership  from  young  and 
old  alike.  That’s  why  the 


Feature  Parade — the  Sunday 
Telegram  Magazine  Supple¬ 
ment —  has  a  winning  hold 
on  the  entire  Worcester  Mar¬ 
ket  —  second  largest  in  the 
state,  22nd  Industrial  County 
in  the  nation. 

When  you  want  Sunday 
supplement  coverage  in  the 
lucrative  Worcester  Market, 
you’ll  want  the  local  impact 
for  your  sales  message  that 
only  the  locally  edited  Fea¬ 
ture  Parade  can  give  you. 


To  gain  a  hold  on  the  Worcester 
Market,  use  a  Sunday  Supplement 
that  is  LOCALLY  EDITED 
The  Worcester  Sunday  Telegram 

Feature  Parade  ' 


i 


The  Worcester  Telegram-Gazette.  Howard  M.  Booth,  Publisher. 
Circulation:  Daily,  158,551;  Sunday,  105,474. 
Moloney,  Regan  &  Schmitt,  Inc.,  Natioml  Representatives 
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And  he  declared  that  a  limited 
budget  need  be  no  bar  to  such 
advertising.  Small  ads  can  be 
just  as  effective,  per  dollar  in¬ 
vested,  as  larger  ads.  “Anyone 
considering  entering  the  retail 
field  should  determine  whether 
they  are  financially  able  to  un¬ 
dertake  an  effective  program  of 
advertising  for  that  business, 
from  the  very  beginning,’’  Pur¬ 
pus  told  the  group.  “If  they 
cannot  afford  such  an  advertis¬ 
ing  program,  they  should  not  go 
into  business.’’ 

Mr.  Purpus  said  that  news¬ 
paper  circulation  is  on  the  in¬ 
crease  in  spite  of  claims  that 
television  has  cut  it.  Television 
cannot  compete  with  the  news¬ 
paper  as  a  place  for  detailed 
coverage  of  national  and  com¬ 
munity  news,  and  as  a  source 
I  of  community  service,  he  stated. 
And  advertising  in  newspapers 
is  there  when  the  reader  wants 
it.  Television  commercials  can  be 
turned  off  or  missed  by  inter¬ 
ruptions  for  dinner,  telephone 
calls  and  other  things.  Your 
favorite  newspaper  is  there 
when  you  return,  full  of  ads  to 
be  read,  he  said. 

Acknowledging  that  other 
media  play  an  important  role  in 
a  retailer’s  advertising  picture, 
Mr.  Purpus  declared  that  news¬ 
papers  still  deliver  greater 
value,  dollar  for  dollar,  than  any 
of  the  others.  But  he  warned 
against  haphazard  newspaper 
advertising.  Some  retailers,  he 
stated,  will  put  an  ad  in  the 
newspaper  without  thought  to 
layout  of  the  ad  or  its  copy  con¬ 
tent.  Then  they  sit  back  and 
expect  to  be  deluged  with  busi¬ 
ness.  When  that  does  not  hap¬ 
pen,  they  blame  the  newspaper, 
claiming  that  newspaper  adver¬ 
tising  is  not  effective.  Other 
merchants  will  advertise  in¬ 
frequently.  You  cannot  build 
business  through  hit  or  miss  ad¬ 
vertising,  he  told  the  group.  To 
be  effective,  newspaper  adver¬ 
tising  must  be  continuous. 
Newspaper  ads  must  be  attrac¬ 
tive.  Copy  must  get  to  the  point 
and  offer  tangible  benefits  to 
the  reader. 

Mr.  Purpus  advised  the  honor 
students  to  turn  to  the  retail 
advertising  field  for  rewarding 
careers  in  advertising.  There  is 
a  need  for  young  people  in  the 
field.  “You  can  be  of  great 
service  to  the  newspapers  of 
America,  by  bringing  in  fresh, 
news  ideas  to  the  field.  And 
you  can  carve  out  important 
positions  for  yourselves  in  the 
retail  advertising  field,  with 
creative  advertising  ideas  that 
capture  the  imagination  of 
newspaper  readers  and  turn 
them  into  customers  for  local 
merchants,’’  he  told  the  group. 


Auto  Dealers 
Readily  Abide 
By  Ad  Code 

Washington 

Almost  total  c<x)peration  by 
automobile  dealers  in  an  adver¬ 
tising  code  is  reported  by  the 
Washington  Daily  News. 

“As  a  matter  of  fact,”  said 
Promotion  Manager  John  V.  j 
Waits  Jr.,  “most  of  the  chief  | 
offenders  have  cleaned  up  their  I 
advertising  copy  and  we  have ' 
had  to  bar  only  a  few  from  use 
of  our  newspaper.”  i 

The  new  code,  put  into  effect  * 
March  19  by  the  Scripps-How- 1 
ard  newspaper,  provides:  I 

1.  Only  franchise  dealers  mayj 
advertise  current  year  models! 
as  “New  Car”,  “New  Car  Guar  ' 
antee”.  Company  Official  or 
Company  Executive  Car. 

2.  Cars  such  as  ex-taxis,  re¬ 
possessions,  wrecked  or  burned 
cars,  ex-police  or  any  state, 
county  or  other  government 
cars  and/or  private'  industry 
cars,  must  be  clearly  described. 

3.  Any  car  being  advertised 
at  a  price  inconsistent  with  the! 
recognized  average  retail  sale 
value  must  state  in  the  ad  copyj 
the  reason  for  the  low  sales; 
figure. 

4.  Cars  advertised  must  be, 

on  display  and  available  for* 
purchase  under  condition  adver  t 
tised.  ' 

5.  Any  car  advertised  as 
fully  equipped  must  reasonably 
be  so.  This  means  that  no  parts 
may  be  missing  such  as  radio, 
heater,  hub  caps,  doorhandles, 
etc.,  that  are  normally  part  of 
a  fully  equipped  car. 

6.  All  cars  must  be  in  runnin? 
condition  capable  of  giving 
satisfactory  transportation  or 
an  honest  statement  of  me¬ 
chanical  condition  must  be  made 
in  the  advertisement. 

7.  Major  defects  that  normal 
ly  result  in  costly  repairs  mus, 
be  identified  in  advertisement 

8.  Dealer  ads  run  without 
company  name  must  be  identi¬ 
fied  by  the  word  “Dealer”  io 
the  ad. 

Hotpoiiit  Appoints 

Chicac 

Hotpoint  Co.,  has  name 
Needham,  Louis  &  Brorby,  Inc. 
to  handle  advertising  for  it 
new  television  receiver  depart 
ment.  Hotpoint  plans  to  intre 
duce  its  TV  sets  about  July  1 
Maxon,  Inc.,  will  continue  t 
do  consumer  advertising  fo 
other  Hotpoint  products. 
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— call  the  H.A.S.  man 


for  the  facts  about  “Detroit 


and,  by  the  way, 
he  won’t  tell  you  that  the  great 
and  growing  Detroit  market 
can  be  covered 


by  one  newspaper  alone — 
-“Detroit”  is  BIGGER  than 


any  ONE  newspaper- 
— you  need 

TWO-ONE  of 


them  is  The 


Detroit  Times — 


IN  THE  HEART  OF 
THE  MICHIGAN  MARKET 

(Detroit  Retail  Trading  Area) 


TWO  BILLION  DOLLARS 
ANNUALLY  in  Retail  Sales 
by  Detroit  Times  Families. 
Maximum  Coverage  with  Mini¬ 
mum  Duplication  and  HIGH¬ 
EST  (8  out  of  10)  Home 
Delivered. 


REPRESENTED  NATIONALLY  BY  THE  HEARST  ADVERTISING  SERVICE,  INC. 
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PR  ROUNDUP 


Want  to  know 
where  YOU 
stand  in 

AKRON? 


Here's  Your  Answer 

A  comprehensive,  up-to- 
date  survey  reporting  the 
10  TOP  BRANDS— in  the 
home  and  store  —  in 
Akron’s  big  $1,080,500,- 
000  growing  market. 

Write  us, 
or  ask 

Story,  Brooks  &  Finley 
for  your  copy! 


AKBOI’ 

BEACOM 


Hourly-Billing  Rate 
Sound  for  PR  Charge 


Use  of  an  hourly-billing  rate 
affords  a  sound  basis  for  charg¬ 
ing  for  public  relations  counsel¬ 
ing  services  and  provides  a  sim¬ 
ple  but  effective  tool  with  which 
to  control  costs  of  operations. 

That’s  the  conclusion  reached 
in  an  article  on  PR  counseling 
fees  and  costs  appearing  in  the 
April  issue  of  the  Journal  of 
Accountancy  published  by  the 
American  Institute  of  Account¬ 
ants,  New  York. 

Five  Methods 

Authored  by  Donald  Arthur 
Jr.,  the  article  summarizes  five 
methods  presently  used  by  PR 
firms  in  billing  clients: 

1)  Fixed  monthly  fee;  2) 
Fixed  monthly  fee  plus  salaries 
of  staff  members;  3)  Fixed 
monthly  fee  plus  salaries  of 
staff  plus  a  percentage  for  over¬ 
head;  4)  Fixed  monthly  fee  plus 
hourly  rates  for  number  of 
hours  spent  on  work  by  assist¬ 
ants;  and  5)  Counseling  fee  and 
hourly  rates. 

“Experience  has  led  to  the 
conclusion  that  the  hourly-rate 
method,  with  or  without  a  coun¬ 
seling  fee,  is  by  far  the  most 
satisfactory  for  billing  pur¬ 
poses,”  the  article  states. 

Advantages 

One  of  the  principal  advan¬ 
tages  of  using  hourly  rates,  ac¬ 
cording  to  Mr.  Arthur,  who  is 
a  certified  public  accountant  and 
a  manager  of  Price  Waterhouse 
&  Co.’s  New  York  office,  is  in 
quoting  fees  to  prospective  or 
present  clients  for  work  to  be 
undertaken. 

“Generally,”  Mr.  Arthur 
writes,  “it  is  not  too  difficult 


to  determine  the  type  of  staff 
assistant  required  to  perfoimr  an 
engagement.  If  a  fairly  close 
approximation  of  the  number  of 
working  hours  required  to  com¬ 
plete  the  engagement  can  be 
made,  it  is  then  reasonably  sim¬ 
ple  to  determine  an  estimated 
fee. 

“A  second  very  important 
consideration  in  using  hourly 
rates  is  that  the  client  agrees 
to  an  amount  per  hour  or  an 
amount  per  day  for  each  man 
assigned  to  his  work.  Thus 
problems  which  may  develop  re¬ 
garding  what  is  properly  allo¬ 
cable  as  overhead,  what  margin 
or  profit  is  realized,  and  other 
such  questions,  are  avoided  at 
the  outset.” 

Records  Available 

A  third  advantage  brought 
out  by  Mr.  Arthur  is  that  the 
PR  counseling  firm  has  avail¬ 
able  records  that  are  easily  sub¬ 
ject  to  examination.  A  fourth 
advantage  of  using  hourly  rates 
and  related  time  sheets  is  that 
a  monthly  profit  and  loss  state¬ 
ment  can  be  readily  prepared 
for  each  engagement. 

“It  is  particularly  important 
for  a  personal  service  firm  to 
be  able  to  determine  currently 
which  engagements  are  being 
carried  out  on  a  satisfactory 
profit  basis  and  which  ones  are 
resulting  in  either  insufficient 
income  or  actual  losses,”  Mr. 
Arthur  notes.  “When  hours 
worked  on  each  engagement  are 
known,  it  is  easy  to  compute 
the  ‘monthly  profit  or  loss  on 
each  assignment.” 

The  article  is  profusely  illus¬ 
trated  with  charts. 


A  VERMONT 

JOURNALIST  SAYS: 

"It  has  be«n  interesting  to  watch 
the  'Support  the  Church'  program 
develop  in  two  newspapers  where 
I've  worked.  The  programs  pro¬ 

gressed  from  the  'let's  give  it  a  try' 
stage  to  that  oi  an  established  ad¬ 
vertising  feature.  A  nine-year  per¬ 
sonal  observation  indicates  that 

this  program  is  another  way  that 
MR.  J.  WARREN  McCLURE.  !*>«  newspaper  can  con- 

BUS.  MGR.  tribute  an  important  and  continuing 

'THE  BURLINGTON  influence  to  the  community  they 

FREE  PRESS  both  serve." 

BURUNGTON.  VERMONT 

Let  ni  lend  yon  proofs  and  full  information  about  America’s  No.  1 
relisious  feature.  Beautiful  art-work  and  appealins  copy.  Now  runnins 
resularly  in  over  950  newspapers.  Write  Dept.  MU,  Keister  Advertiiins 
Service,  Strasburs.  Virfinia. 


Westinghouse 
Turns  To  Ads 
For  Comeback 

A  “product  pre-sell  campaign 
in  newspapers  in  all  markets  be¬ 
ginning  April  16  will  spearhead 
the  largest  all-media  adverti? 
ing  and  promotion  campaigpi  ir 
the  70-year  history  of  Westing 
house  Electric  Corporation  a-j 
the  first  step  in  a  project  aimed' 
at  rebuilding  its  156-day  strike! 
ravaged  sales  volume. 

Chris  J.  Witting,  vicepresider.; 
and  general  manager  of  Wes*- 
inghouse’s  consumer  produc;:-* 
division,  revealed  plans  for  tl-r 
campaign  and  outlined  its  lonzl 
range  objectives  at  a  pre;| 
luncheon  in  New  York  tkl 
week. 

“From  here  on  out,”  Mr.  Wi- 
ting  said,  “it’s  to  be  a  tnil 
mighty  effort  embracing  a 
media  .  .  .  By  this  all-out  ef¬ 
fort,  Westinghouse  is  confide-: 
it  will  quickly  regain  its  lor: 
standing  eminence  in  the  AmerJ 
ican  economy.  Further,  we  e-^ 
pect  to  boost  sales  of  our  co- 
sumer  products  by  35%  or  mc-^ 
over  1955  levels  in  the  remak¬ 
ing  nine  months  of  1956.”  1 

Initiated  by  the  companyp 
consumer  products  divisions 
cutting  broadly  across  all  of  tN 
varied  Westinghouse  prod. I 
lines,  the  program  will  be  ke;  I 
to  the  theme:  “Watch  Westir:* 
house.” 

The  product  pre-sell  ca  t 
paign,  Mr.  Witting  explair^k 
will  comprise  four  big  one-:| 
week  ads  in  newspapers  in  af 
the  nation’s  markets,  and 
saturation  campaign  on  ra: 
stations  in  those  markets  tl 
will  include  as  many  as  100  m: 
sages  a  w-eek  where  time 
available.  It  will  blend  into 
continuing  product  ad  progni 
in  the  same  markets,  and  b 
campaigns  will  be  augmented 
dealer-company  cooperative  : 
vertising  in  papers  in  m: 
hundreds  of  towns. 

• 

Netr  Haven  Railroad 
Promotes  Les  Tyler 
Leslie  H.  Tyler,  resident  r 
lie  relations  manager  of  i 
New  Haven  Railroad,  has 
promoted  to  chief  informatii 
officer  for  the  entire  systoj 
with  jurisdiction  over  the  Ni 
Haven,  New  York  and  Bos^ 
offices.  His  headquarters 
continue  to  be  in  New  Have: 

Prior  to  joining  the  N 
Haven  Railroad  he'  worked 
newspapers  in  Paterson,  N. 
and  New  York  City. 
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Hot  off  the  presses 

and  yours  for  the  asking! 


I  TOR  ac  PUBLISHER  for  April  7,  1956 


The  10th  annual 

CONSUMER  ANALYSIS 

of  fhe  free-spending  St.  Paul  market! 

It’s  ready  and  waiting  .  .  .  and  it’s  brand  new,  from  cover  to 
cover ! 

The  full-of-facts  1956  St.  Paul  Dispatch-Pioneer  Press  Consum¬ 
er  Analysis  Survey  will  tell  you  just  how  YOUR  product  rates  with 
the  436,900  people  in  the  St.  Paul  “half”*  of  the  Twin  Cities,  mar¬ 
ket  who  spend  SI, 073  retail  dollars  every  minute  .  .  .  S564  million 
a  year! 

This  comprehensive,  razor-sharp  study  reveals  shopping  habits 
and  brand  preferences  for  more  than  150  products,  from  batteries 
to  bleach,  groceries  to  girdles,  mascara  to  motor  oil. 

And  it’s  yours  for  the  asking.  Just  contact  your  Ridder-Johns 
representative  or  write  on  your  company  letterhead  to  Consumer 
Analysis,  Dept.  A. 


ST.Jl  PAUL 


m  DISPATCH 

^  «  ■  0  D  I  «  N  .  W  S  .  A  P 

PIONEER  PRESS 


ind  Dakota  countlM 
Scum:  May  10.  1905.  Sales  Man* 
agement  Survey  of  Buying  Power. 


REPRESENTATIVES 

RIDDER-JOHNS.  INC. 

NEW  YORK  .  CHICAGO  -  DETROIT 
SAN  FRANCISCO  .  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 


State  Officer 
Seeks  to  Stem 
Come-on  Ads 

Baltimore 

A  campaign  against  “bait” 
advertising  and  eflForts  to 
tighten  city  and  state  laws  have 
been  launched  by  Anselm  So- 
daro,  State’s  attorney  for  Balti¬ 
more  City. 

His  announcement  of  the 
drive  was  followed  by  a  few 
days  by  a  suit  in  which  a  Balti¬ 
more  couple  sought  to  void  a 
conditional  sales  contract  for 
chinchillas  on  the  ground  that, 
after  being  interested  due  to 
advertising,  they  had  been  sold 
inferior  animals. 

The  prosecutor,  in  an  address 
to  the  Advertising  Club,  urged 
that  the  public  notify  him,  the 
Better  Business  Bureau  or  the 
Grand  Jury  of  cases  of  false 
or  misleading  advertising  on  the 
air  or  in  newspapers. 

State  law,  he  said,  is  inade¬ 
quate  because  it  requires  proof 
that  the  adverti.ser  knew  he  had 
made  a  misstatement. 

The  prosecutor  said  one 
manufacturer  of  storm  windows 
had  said  that  “  ‘if  a  reader  or 
listener  was  stupid  enough  to 


think  that  he  could  purchase  a 
decent  storm  window  for  $y.9.j 
or  $7.77,  then  he  should  expect 
what  he  gets.’  ” 

Turning  to  “low-priced”  auto¬ 
mobiles,  Mr.  Sodaro  said  in¬ 
vestigations  usually  reveal  that 
such  cars  are  not  available,  and 
prospective  customers  are  told 
that  the  car  w’as  a  “junker”  or 
the  advertis£*ment  was  a  “come 
on.” 

Advertised  low-cost  upholster¬ 
ing  or  furniture  covers,  the 
piosecutor  said,  finds  the  cus¬ 
tomer  offered  no  choice  of  ma¬ 
terials — only  a  low-<iuality  ma¬ 
terial. 

• 

Group  Sales  Setup 
F'or  Million-Line  Goal 

Oklahoma  City 
Six  members  of  the  sales 
staff  have  been  assigned  as  as¬ 
sistant  sales  managers,  each  in 
charge  of  a  sales  group,  in  a 
program  designed  to  increase 
the  local  advertising  volume  in 
the  Oklahoman  and  Times  by 
one  million  lines  this  year. 

Advertising  Manager  Charles 
Neel  is  directing  “Operation 
One  Million  for  ’ofi.”  The  six 
assistant  SMs  meet  once  a  week 
for  lunch  to  coordinate  plans 
and  discuss  sales  efforts  with 
Tom  Clement,  assistant  adver¬ 
tising  manager. 


Code  Board 
Asks  the  Facts 
On  ‘Bait  Ads’ 

The  Television  Code  Review 
Board  of  the  National  Associa¬ 
tion  of  Radio  and  Television 
Broadcasters  has  invited  the 
general  public  to  file  with  it 
any  facts  concerning  “bait 
switch”  advertising  on  code 
subscriber-stations.  At  the 
same  time,  the  Board  requested 
from  the  subscriber  stations  an 
accounting  as  to  their  policy 
on  “bait  switch”  advertising. 

The  five  member  Code  Board, 
by  resolution,  stated  that  it 
would  welcome  specific,  authen¬ 
ticated  information  about  “bait 
switch”  advertising  from  any 
■source,  private  or  public.  “  ‘Bait 
switch’  advertising,”  according 
to  the  Code,  “is  that  in  which 
goods  or  .services  which  the 
advertiser  has  no  intention  of 
selling  are  offered  merely  to 
lure  the  customer  into  pur¬ 
chasing  higher  priced  substi¬ 
tutes.” 

G.  Richard  Shafto  of  WIS-TV, 
Columbia,  S.  C.,  chairman  of 
the  Board,  stated  in  behalf  of 
the  group:  “Whether  there  is 
a  little  bit  of  such  advertising. 


which  we  assume  to  be  the  case, 
or  a  lot  of  it  as  has  been 
charged,  the  Code  Board  and 
the  NARTB  agree  with  those 
who  want  to  see  it  removed 
from  the  air.  The  action  we 
have  taken  today  is  intended  to 
establish  the  true  facts  and  to 
do  something  about  them.” 

Several  Congressmen  and  a 
few  officials  in  regulatory  com¬ 
missions  of  the  Government 
have  been  lambasting  radio  and 
TV  stations  for  an  excessive 
amount  of  “bait  advertising.” 
The  broadcasting  industry,  gen¬ 
erally,  has  claimed  the  critics 
are  referring  to  pitchman 
practices  that  have  been  cleaned 
up  by  most  stations.  i 

•  I 

Easier  Food  Seel  ion 

Chicago 

An  Easter  food  section  of  the 
Chicago  Daily  News,  March  29 
showed  a  gain  of  9,221  line; 
over  the  food  linage  total  of 
74,785  in  the  1955  edition. 

• 

Colorailo,  Israel 

The  New  York  Herald  Trib¬ 
une  will  publish  a  14-page  se. 
tion  devoted  to  the  State  r: 
Colorado  as  part  of  the  Sun¬ 
day,  April  8,  edition. 

A  study  of  the  State  of  Isia 
will  be  published  in  the  Hera; 
Tribune,  April  15. 


,ower  col--""* 


Abov»  t»xt  ter  in 

9  Point  Imporial  with  Bold  .  . . 

rhe  size  now  used  by  the  Oregon  Journol 


360  FURMAN  STREET,  BROOKLYN  1 ,  NEW  YORK 
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Ad  Response 
Prompts  New 
Series  in  ’56 

Enthusiastic  response  to  its 
initial  newspaper  advertising 
campaign  for  property  and  cas¬ 
ualty  insurance  agents  has 
prompted  the  Atlantic  Compa¬ 
nies  to  prepare  a  new  program 
for  19.')6,  Miles  F.  York,  presi¬ 
dent  of  the  Atlantic  Mutual  In¬ 
surance  Company  and  Centen¬ 
nial  Insurance  Company,  New 
York,  reported  this  week. 

“The  overwhelming  response 
from  147  agents  and  78  local 
insurance  associations  in  32 
states,  Canada,  Hawaii  and 


Puerto  Kico,”  he  said,  “led  us 
to  believe  the  Atlantic  Compa¬ 
nies  should  prepare  a  new  1956 
campaign  for  agents’  use.’’ 

The  program  (via  Doremus 
&  Co.)  consists  of  a  series  of 
nine  newspaper  ads,  with  no 
mention  of  the  company  in  the 
copy,  which  will  show  the  con¬ 
sumer  the  advantages  of  buy¬ 
ing  insurance  through  an  inde¬ 
pendent  agent.  Radio  spot  an¬ 
nouncements  have  also  been 
prepaied  for  the  agents’  use. 

The  first  three  ads  in  the 
series  are  now  ready.  The  re¬ 
mainder  will  be  distributed 
throughout  the  year.  Agents 
may  receive  reprints  of  the  ads 
free  of  charge,  or  may  order 
newspaper  mats  at  cost.  The 
ads  are  in  two  sizes:  11"  x  3 
columns  intended  for  use  bv  as- 


IN  AIRCRAFT  INDUSTRY 

n  I 


1955  ANNUAL  PAYROLL 
$170,000,000 

CURRENT  EMPLOYEES  -  38,200 


CURRENT  BACKLOG  -  $1,5! 


San  Diego’s  booming  aircraft  industry  is  another  reason  why  this 
billion  dollar  market  belongs  on  every  "A’  ’  Advertising  Schedule. 
San  Diego  is  reached  best  at  lowest  cost  per  sale  by  the  com¬ 
plete  coverage  of  the  San  Diego  Union  and  Evening  Tribune. 


r  NEWSPAPERS 


15  "Hemeiewn’’  Nawtpapars  Covtring  San  Diego, 
California  —  Northern  lllinoie  —  Springfield,  lllinoie 
—  and  Greater  Los  Angeles  . . .  Served  by  the  COPLEY 
Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


Hicgo  Union 

AND 

EvENm  Tribune 


SAM  DIEGO  CAUFORNIA^ 


sociations,  and  7"  x  2  columns  -i  A  1 

for  use  by  individual  agents.  lUtll 
The  1955  campaign  is  be¬ 
lieved  to  have  been  the  first  A  o  1  tt-o  I C 
that  any  property  and  casualty  iA-lldlyolo  U1 
insurance  company  designed  es-  ^  I 

pecially  for  use  by  agents,  PaUl  TteaClY 

with  no  mention  of  the  com-  J 

pany  in  the  copy,  Mr.  York  St.  Paul,  Minn, 

The  number  of  St.  Paul  fam- 
In  reviewing  last  year’s  cam-  jiigg  ^ith  annual  income  over 
paign,  Mr.  York  reported  that  $7,000  has  nearly  doubled  in 
some  82,000  reprints  of  the  ads  three  years,  according  to  the 
were  prepared  and  that  they  1950  “Consumer  Analysis’’  sur- 
appeared  in  one  form  or  an-  ygy  just  published  by  the  St. 
other  in  newspapers,  on  radio-  Paul  Dispatch-Pioneer  Press. 
TV  and  as  circulars.  First  of  the  1956  books  off 

The  nine  advertising  mats,  the  press,  it  is  the  10th  annual 
for  newspaper  reproduction,  the  St.  Paul  papers,  one  of 
will  be  sold  for  a  total  of  $15,  the  pioneers  in  this  type  of 
the  cost  price,  as  they  become  market  study 
available.  Reprints  instead  of  ^he  survey  shows  23.3%  of 
mats  may  be  obtained  without  gt.  families  with  $7,000 

charge.  _  annual  income.  Three 

.  !  years  ago  the  figure  was  11.9% 
Last  year,  18.9%.  , 

^  IS  {  Many  other  significant  changes 
"  I  — in  brand  preferences,  buying 

habits  and  family  characterit- 
tics  —  are  revealed,  including 
some  dramatic  marketing  suc¬ 
cess  stories. 

Ten-year  comparisons,  not 
possible,  also  prove  interesting. 
For  example,  ten  years  age 
66%  of  St.  Paul  families  owned 
an  automobile.  Today  nearly 
90%  are  car  owners.  And  nenr- 
ly  17%  own  more  than  one  car. 

Nor  is  there  any  doubt  thit 
St.  Paulites  are  also  the  home- 

B  loving  type.  Home  ownershif 

hit  an  all-time  high  of  81% 
according  to  the  1956  survey 
Ten  years  ago,  60%  owned 
.  - their  homes. 

Data  on  individual  product- 
-  —  and  brands  comprises  the  bull 

of  the  book.  There  are  mon 
than  175  product  classification! 
of  which  22  are'  new  this  year. 
Over  3,000  St.  Paul  men  anii 
w’omen  were  interviewed, 
a 

Report  Lists 
^  Tourist  Cains 

San  Francisc' 
“The  only  way  to  insure  and 
1  increase  our  tourist  business  i- 

Vny  IS  ^  advertise,  “states  the  repor: 

'hcdule.  Californians,  Inc.  in  l  ecord 

ing  the  gains  obtained  throup 
le  com-  advertising  since  1922. 

,  The  growth  has  been  fron 

nbune.  100,000  a  year  to  2,302,82-3  ii 

the  1955  record-breaking  year 
the  northern  and  central  Cali 
fornia  booster  organization  w 
ports. 

“The  cheapest  and  most  ef 
fective  way  of  reaching  ar^ 
cultivating  this  market 
\  through  display  advertising  « 

unit  (Otiil  /■'  “  j  . 

II  rill  » 14  /  newspapers  and  magazines.  .A 

/  other  forms  of  promotion 

J  _  I  pend  on  that,”  the  report  said 
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Hoist  chains  cannot  be  considered  a  consumer  product.  Yet  a 
daily  newspaper  was  chosen  to  carry  an  ad  about  them  because 
of  one  important  factor:  EVERYONE  who  might  in  any  way 
affect  the  purchase  of  chain  hoists  reads  a  daily  newspaper. 
The  daily  newspaper  is  the  only  medium  which  is  read  by  ALL 
of  the  people  .  . .  "from  janitor  to  president”. 


Daily  newspapers  give  you  comp/efe  coverage  of  all  tho  peop/e  who  buy  your  product  I 

CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 

55  University  Avenue,  Toronto  1,  Ontario 
Telephone:  EM  8-1 113  I.  H.  Macdonald,  General  Manager 


INDUSTRIAL  ADVERTISER 
6ETS  $3,000  WORTH  OF  SALES 
FROM  $250  NEWSPAPER  ADVERTISEMENT! 


Proof  that  Advertising  of  Industrial  Equipment  In  Daily  newspapers  GETS  RESULTS! 


The  following  quote  shows  that  no  matter  how  limited  the  market,  or  how  few 

the  number  of  potential  customers,  it  pays  to  advertise  in  daily  newspapers: 


“We  have  never  before  advertised  in  the 
newspapers  any  of  our  products  and  were 
amazed  to  discover  the  tremendous  results  we 
received.  We  ran  the  ad  for  two  consecutive 
days.  The  first  day  we  sold  over  $1,000  worth  of 
materials  and  the  second  day  we  sold  the 
remaining  stock  advertised  worth  $2,000. 

We  have  certainly  learned  the  value  of 
newspaper  advertising  and  will  sincerely 
recommend  it  to  any  of  our  friends 
and  associates.” 


M.  C.  Foster, 

Assistant-Secretary 

LIONS  EQUIPMENT  &  SUPPLIES  CO.  LTD. 


Contact  the  advortUing  managort  of  your  local  nowtpapors. 

Thay’ll  be  glad  to  show  you  how  daily  nowspapors,  whan 

compared  on  the  some  basis  with  trade  and  technical 

magazines,  give  you  GREATER  COVERAGE  AT  LESS  COST. 

m 

AD  A(;i:ncies 


Major  User  Doubts 
TV^s  Effectiveness 


automobile  manufacturers  A  1  i  *  * 

might  de-emphasize  TV  as  they  /\ClV0rtlSinff 
did  radio.  O 

Rep  Agency 


“Most  TV  spectaculars  cost 
more  to  televise  than  the  entire 
preparation  for  a  Broadway 

musical  which  might  run  for  FGC 

Washington 


Expressing  serious  doubts 
about  television’s  effectiveness 
as  a  “prime”  advertising  me¬ 
dium  for  dur¬ 
able  goods,  Ern¬ 
est  Jones,  pres- 
ident,  Mac- 
Manus,  John  & 
Adams  adver¬ 
tising  agency, 
told  the  Pitts¬ 


Jones 


burgh  Council 
of  the  Ameri¬ 
can  .Association 
of  Advertising 
Agencies  last 
week  that  “the  public’s  honey¬ 
moon  with  television  is  over.” 

Mr.  Jones,  whose  Detroit- 
based  agency  has  sponsored 
such  programs  as  Wide  Wide 
World,  Medic,  Richard  III,  Ar¬ 
thur  Godfrey,  Dave  Garroway 
and  Playwrights  ’56  for  such 
clients  as  Cadillac,  Pontiac,  Dow 
Chemical  Co.  and  the  Minnesota 
Mining  and  Manufacturing  Co., 
said  he  felt  TV  is  valuable  for 
package  goods  but  not  “as  ef- 


BRUSH-MOORE 


newspapers 


DOMINATE 


seven 


lOCAllY- 

tiFlUlHClD 


OHIO 


markets! 


The  Ctnton  depository.  The  Merlon  8ur. 
The  8elem  Neirt.  The  Ntcubenrllte  Herald' 
Star,  The  Portsmouth  Times.  The  Ironton 
Tribune,  The  East  Llrerpool  Review. 


fective  for  durable  goods,  such 
as  automobiles  and  home  ap¬ 
pliances. 

Not  Fundamental 

“We  are  convinced  that  tele¬ 
vision  is  not  the  fundamental 
medium  if  you  have  substantial 
products  to  sell,”  he  said.  “I 
think  it  is  significant  that  even 
the  top-rated  shows  simply 
aren’t  moving  cars  for  their 
sponsors.” 

Mr.  Jones  said  that  his  agen¬ 
cy  has  had  great  success  in  sell¬ 
ing  Dow’s  Saran  Wrap  with 
Medic,  Arthur  Godfrey  and 
Dave  Garroway. 

“However,  automobiles,  house¬ 
hold  equipment,  industrial  goods 
.  .  .  I’m  not  so  sure  that  tele¬ 
vision  is  their  cup  of  tea,”  he 
stated.  “For  major  purchases 
requiring  thought  and  consulta¬ 
tion  among  members  of  a  fami¬ 
ly,  the  60-second  commercial  is 
too  fleeting.” 

Mr.  Jones  declared  he  couldn’t 
be  accused  of  prejudice  against 
the  television  medium  because 
“we  at  our  agency  work  both 
sides  of  the  street.” 


Behind  Newspapers 


“In  the  movement  of  package 
goods,  television  is  excellent  in 
our  experience,”  Mr.  Jones  said. 
“In  the  sale  of  durable  goods, 
we  question  it  as  a  prime  me¬ 
dium.  It  has  its  place,  but  well 
behind  newspapers  and  maga¬ 
zines,  which  earned  a  greater 
share  of  advertising  appropria¬ 
tions  from  durable  goods  manu¬ 
facturers  in  1955.” 

The  agency  president  pointed 
out  that  one  hundred  million 
automobile  dollars  are  being 
spent  annually  on  television  and 
that,  unless  conditions  change. 


years,”  he  said.  “And  there  is 
no  certainty  of  result.  Don’t 
forget  that  even  Rodgers  and 
Hammerstein  wrote  a  turkey 
called  Allegro.” 

Mr.  Jones  also  called  on  the 
networks  to  take  a  good  look 
at  themselves. 

“Programming  attitudes  have 
never  been  more  arrogant  with 
less  justification,”  he  charged. 
“Class  A  time  is  being  auc¬ 
tioned  off  to  the  highest  bidder 
and  results  don’t  justify  it.  The 
day  of  the  big  smash  hit  is 
over.  Ratings  of  50  or  60  are 
a  thing  of  the  past.” 

Lacks  Selectivity 

He  said  that  the  worst  thing 
for  the  durable  goods  manufac¬ 
turer  is  TV’s  lack  of  selectivity. 

“In  television  you’ve  got  to 
entertain  them  all,”  Jones  said. 
“That’s  well  and  good  when 
you’re  selling  a  30-cent  product. 
When  you  are  attempting  to 
sell  a  product  that  costs  from 
three  to  five  thousand  dollars 
...  a  product  that  is  the  second 
largest  purchase  a  man  makes 
next  to  his  home  .  .  .  then  you 
must  have  selectivity.  And  I 
say  you  can  only  get  that  from 
print  advertising  —  newspapers 
and  magazines.” 


Dissent  Barrage 

Mr.  Jones’  remarks  drew  a 
barrage  of  dissent. 

George  Wolf,  vicepresident 
and  director  of  radio-TV,  Ruth- 
rauff  &  Ryan,  Inc.,  said  in 
part:  “I  am  embarrassed  by  his 
attack  on  a  medium  that  has 
done  so  much  for  the  agency  • 

business  and  advertisers  in  the  Salvation  Army  Week  i 

Oliver  Treyz,  president.  Tele-  Ad  Kit  for  Papers 
vision  Bureau  of  Advertising,  is  An  ad  service  to  stimulate' 
quoted  in  Broadcasting-Tele-  use  of  local  business-sponsoredl 
casting  as  saying:  “Mr.  Jones’  messages  during  National  Sail 


The  Internal  Revenue  Serriea  , 
has  ruled  that  an  organization  ! 
operated  primarily  to  promote,  i 
sell  and  handle  national  adver-  i 
tising  in  its  member  publica¬ 
tions  is  not  entitled  to  exemption 
from  Federal  income  tax  as  a 
business  league.  I 

IRS  said,  in  response  to  a  re-  i 
quest  for  ruling,  that  such  an  * 
organization  is  engaged  in  the  . 
performance  of  particular  senr- 1 
ices  for  individual  members  as 
distinguished  from  activities  for 
the  improvement  of  the  business 
conditions  of  its  members  as  a 
whole. 

The  instanced  organization  has 
authority  to  represent  its  mem¬ 
bers  in  the  making  of  contracts 
or  agreements  with  advertising 
agencies  or  advertisers  for  tht 
mutual  benefit  of  such  members. 
It  also  engages  in  the  compila¬ 
tion  and  dissemination  of  infor¬ 
mation  with  respect  to  th« 
product  of  the  cooperatives  and 
the  furnishing  of  services  to  the 
cooperatives  and  others  in  con¬ 
nection  with  the  coordination, 
advancement  and  development 
of  the  product  for  the  primary 
and  mutual  benefit  of  its  mem¬ 
bers  arid  their  patrons.”  ^ 

To  point  up  the  distinction 
between  this  type  of  operation 
and  the  legally  exempt  class, 
the  IRS  said  the  applicant  for> 
relief  in  this  instance  is  not  il 
chamber  of  commerce,  board  of| 
trade,  or  the  like. 


Everything  m 


BALTIMORE 


revolves 
1  around 


A 


picturesque  remarks  are  not 
borne  out  by  just-released  Niel¬ 
sen  figures  showing  that,  for 
the  first  time  in  TV  history  the 
average  TV  home  views  over 
six  hours  a  day.  In  January 


M0RIIIN6EVENIN6  SBNBW 


and  February,  1956,  TV  view¬ 
ing  per  home  broke  all-time  re¬ 
cords.” 

Jack  Minor,  Dodge  general 
sales  manager,  said  that  proof 
of  TV’s  effectiveness  in  selling 
cars  is  not  whether  the  vieAver 
runs  out  to  buy  one  after  seeing 
a  commercial.  He  said  despite 
TV’s  “institutional”  approach 
for  the  auto  maker,  he  has  re¬ 
ceived  letters  from  dealers  tel- 
ing  of  Dodge  buyers  who  men¬ 
tioned  seeing  the  car  on  TV. 


vation  Army  Week,  May  20-27, | 
will  be  distributed  this  mont- 
to  newspapers. 

Kits  being  sent  to  papers  iii  | 
elude  mats  and  proofs  of  an  a'., 
titled  “Serving  Millions  One  byi 
One”  in  three  sizes. 

Theme  for  National  Salvi-; 
tion  Army  Week  this  year  u 
“Know  Your  Salvation  Armyj 
Better.”  No  appeal  for  fund- 
will  be  made. 

The  creative  advertising  sen 
ice  was  contributed  by  Camp 
bell-Ewald  Company.  , 

Proofs  and  mats  are  avail  L 
able  to  papers,  without  chargtj 
from  Rapid  Electrotype  C 
McMicken  Avenue  at 
Street,  Cincinnati. 
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for  Progress 


Santa  Fe  is  building  for  the  great  future  growth 
in  America’s  industry  and  population 


America’s  New  Railroad  has  set  aside  $102  million  to 
make  itself  even  newer  in  1956. 

That’s  the  largest  sum  Santa  Fe  has  ever  budgeted  for 
capital  improvements  in  a  single  year. 

It  figiures  out  to  over  $279,000.00  per  day  for  1956. 

This  is  an  important  amount  of  money— but  still 
more  important  is  what’s  going  to  be  done  with  it.  We’d 
like  to  tell  you  a  few  of  the  details. 

5,210  New  Freight  Cars 

The  biggest  chunk  is  for  5,210  additions  to  our  fleet  of 
freight  cars. 

We’ve  ordered  flatcars,  boxcars,  gondolas,  refrigera¬ 
tors,  covered  hoppers,  dump  cars,  cross  hoppers,  DF 
loaders  and  "piggy-back”  cars. 

Among  them  are  many  specialty  cars— such  as  the 
200  new  mechanical  refrigerators  that  can  keep  127,500 
pounds  of  frozen  food  at  a  steady  temperature  of  5° 
below  zero  or  colder  on  a  trip  across  the  continent . . . 

And  the  50  new  air-slide  cars  that  can  carry  50  tons 
of  loose  flour  from  the  mill  and  dump  it  right  into  the 
baker’s  hopper. 

Many  of  these  cars  will  not  only  benefit  Santa  Fe 
shippers,  but  also  other  shippers  as  well — because  they 
will  enable  Santa  Fe  to  keep  its  contribution  to  the 
nation’s  car  pool  at  a  peak  level.  And  that  helps  to  ease 
the  freight  car  shortage  for  everyone. 

New  Hi-Level  El  Capitan 

Santa  Fe  will  put  six  new  El  Capitan  trains  consisting 
of  entirely  new-type  passenger  cars  into  service  this 


summer— the  first  trains  of  their  kind.  They  will  be 
made  up  entirely  of  Hi-Level  cars — unique,  two-story 
units  that  carry  baggage  on  the  first  floor  and  let  pas¬ 
sengers  do  their  living  upstairs. 

All  passengers  on  our  new  El  Capitan  (all-coach 
streamliner  between  Chicago  and  Los  Angeles)  will  ride 
at  dome-car  height — well  above  the  clickety -clack  of  the 
rails — where  they’ll  get  a  smoother  ride  and  a  more 
sweeping  view  of  the  historic  Santa  Fe  country. 

Roadway  and  Other  Improvements 

We’re  laying  300  miles  of  new  track — most  of  it  con¬ 
tinuous  welded  rail  that  assures  quieter,  smoother  riding. 

We  are  planning  to  expand  freight  yard  facilities  all 
along  our  line,  provide  increased  grade  protection  for 
motorists,  and  install  more  radiophones  between 
caboose  and  locomotive  on  our  transcontinental  freight 
trains  in  1956. 

We’re  modernizing  1,000  boxcars,  putting  new  insvila- 
tion  in  older  refrigerators,  laying  new  steel  floors  in  gon¬ 
dolas,  and  improving  existing  equipment  so  it  can  serve 
ovur  shippers  better. 

New  Diesels  Ordered 

And  we’ve  ordered  80  new  Diesel  units  for  1956  delivery 
—  to  make  Santa  Fe  America’s  largest  completely 
Dieselized  railroad. 

All  this  progress  comes  from  Santa  Fe  dollars — earned 
dollars — not  a  single  penny  comes  from  taxes  you  pay. 

You’ll  be  noticing  lots  of  activity  on  the  Santa  Fe 
this  year! 


Santa  Fe  System  Lines 


IbDITOR  &  PUBLISHER  for  April  7,  1956 


i 


AD  CAMPAIGNS 


Newspapers  Get  Call 
On  ^Kitchen  CalV 


tend! 
of  th 
ers’  ^ 
icallj 
the  r 
way 
M( 
mitte 
tion 
with 
of  hi 
from 
Rura 
ally  1< 
perso 
480,0 
prese 
hardt 
from 
High 
Laue 
Streei 
Los  / 
total 


IT'S  PAUL  JONES,  TOP  TO  BOTTOM — Bradley  Houghton,  advertising 
manager.  Four  Roses  Distillers  Co.,  displays  distinctive  ads  on  Paul 
Jones  Whiskey  in  newspapers.  With  him  (I.  to  r.)  are:  Michael  J. 
Galardi,  account  executive.  Bureau  of  Advertising,  ANPA;  Ralph 
Reese,  director  of  advertising  and  sales  promotion  for  the  distilling 
company;  and  Jack  Raymond,  account  supervisor  on  alcoholic  bever¬ 
ages  for  the  Bureau.  Newspaper  advertising  on  Paul  Jones  has  been 
quadrupled  over  last  year,  with  total  consumer  ad  budget  now  going 
to  that  medium. 


Newspapers 
To  Get  100% 
Of  Ad  Budget 


Breakfast  Briefs 


In  South  Africa  a  geologist! 
has  unearthed  the  bones  of  aj 
dinosaur  that  lived  175,000,000 1 
years  ago.  This  is  believed  to, 
be  even  older  than  some  ofj 
South  Africa’s  political  ideas,  i 


The  Pasadena  student  who 
bombed  his  psychology  profes¬ 
sor’s  house  should  have  his 
head  examined. 


From  the  Cleveland  Plain  Dealer 


Newspaper  Publishers 


CAPCO  REWINDERS 
SAVE  NEWSPRINT! 


You  can  save  up  to  four 
rolls  of  usable  newsprint  a 
day — valuable  paper  now 
going  as  core  waste,  sold 
as  white  waste,  cut  up  for 
copy  paperl  Cuts  operating 
costs  in  your  press  room, 
tool 


Wrife  tor  complete  details 


5000  Calvert  Rd. 


Phone  UNien  4-7677 


Darkness  Called 
Major  Highway  Killer 

Safely  Authorities  Cite  Tragic  Loss  from 
Inadequate  Street  and  Highway  Lighting 


Miami,  Fla. — Delegates  at-  rural  night  accidents  at  over 
tending  the  annual  meeting  $1,710,720,000! 
of  the  American  Road  Build¬ 
ers’  Association  were  emphat-  Poor  Visibility 

ically  told  that  "darkness  is  Greatest  Hazard  of  All 
the  neglected  factor  in  high¬ 
way  traffic  accidents!”  Highway  hazards  resulting 

Members  of  the  AREA  Com-  from  inadequate  night  visibil- 
mittee  on  Highway  Illumina-  ity  were  discussed  in  the 

Ition  backed  up  this  assertion  second  paper,  presented  by 
with  facts  culled  from  studies  G.  Kenneth  Glass,  Illuminating 
of  highway  accident  reports  Engineering  Society  Chair- 
I  from  all  parts  of  the  nation,  man  of  the  Committee  on 
Rural  night  accidents  annu-  Street  and  Highway  Lighting 
ally  kill  approximately  14,500  in  Detroit,  Michigan,  and  H, 
persons  and  injure  another  A.  Friede,  Electrical  Engineer 
480,000,  according  to  a  paper  for  the  District  of  Columbia, 
presented  by  Harold  G.  Eck-  Their  paper  was  based  on  a 
hardt.  Traffic  Safety  Engineer  study  of  Michigan  traffic  ac- 
from  Ohio’s  Department  of  cidents  which  showed  that  65 
Highways,  and  William  E.  per  cent  of  that  state’s  fatal- 
Lauer,  Superintendent  of  accidents  were  rural. 

Street  Lighting  for  the  City  of  Many  traffic  accidents,  the 
Los  Angeles.  They  estimated  experts  contended,  are  offi- 
total  economic  loss  from  cially  attributed  to  such  fac- 


Railroad  underpati  in  Kansas  City,  Kansas,  was  critical  danger  spot  made 
safe  by  adequate  lighting. 


I  ,  -fc  liF* 


Indianapolis,  Indiana,  critical  intersection  before  and  after  modernized 
lighting  contrasts  safety  with  potential  disaster. 


tors  as  railroad  crossings,  road  60  f>er  cent  of  all  traffic  fatal- 
defects,  slipijery  sections  of  ities  occur  at  night  when  there 
pavements,  and  animals  or  is  only  one-third  of  the  traffic 
pedestrians  crossing  the  road-  flow.  "Only  through  a  cru- 
way,  when  actually 
inadequate  visibil- 

ity  is  the  major  con-  NEWSPAPERMEN 

^ibuting  factor.  Send  for  free,  full-length  copies  of  these 

They  concluded,  important  addresses  on  highway  safety, 

from  evidence  of  for  these  other  free  materials  about 

.  ,  ,.  traffic  safety  and  crime  reduction  after 

this  and  scores  of  dark- 

similar  studies,  *  '"*• 

that  "properly  en-  • 

gmeered  illurnma-  . 

tion,  particularly  . 

of  dangerous  sec-  ^ 

tions  will  ereatlv  HIGHWAY  SAFETY 

rions,  will  greatly  LIGHTING  BUREAU 

reduce  accidents  by  T«rmlnol  Toww  •  Cl«v«land  13,  Ohio 

providing  motor-  _ t _ 

ists  enough  light  to 

see  the  threat  in  time  to  avoid  sade,”  they  declared,  "can 

the  accident.”  we  expect  to  arouse  the  pub- 

¥  •  u  /-•  •  •  1  c  •  lie  to  a  realization  that  the 

Light  Lritical  Sections,  gafg  lighting  of  highways  is  a 

Experts  Urge  part  of  our  present  highway 

Safer  and  more  efficient 
night  use  of  existing  highways 
and  motor  vehicles  depends 
on  providing  adequate  high¬ 
way  illumination,  especially 
at  critical  sections,  the  third 
paper  contended.  Its  authors 
were  Henry  W.  Osborne,  Pub¬ 
lic  Works  Planning,  The  White 
House,  and  Ellis  Paul,  Con¬ 
sulting  Engineer,  Howard 
Needles,  Tammen  and  Bergen- 
doff  of  New  York  City.  They 
explained  that  adequate  high¬ 
way  illumination  speeds,  pro-  t-  j  u  -j  i  *  i  .  i.- 

j  -  -La  Tiarad  bridge  naor  Los  Angaias  stacking 

tects  and  facilitates  night  traffic  4  l•vals  high  it  lighted  for  maxi- 
traffic  flow.  They  said  about  mum  traffic  safety. 


sade,”  they  declared,  "can 
we  expect  to  arouse  the  pub¬ 
lic  to  a  realization  that  the 
safe  lighting  of  highways  is  a 
part  of  our  present  highway 
needs.” 
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CLASSIFIED  CLINIC 

Some  Science  Needed 
In  Sales  Supervision 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


on  the  business  turned  in  and  tiveness  if  they  will  fill  in  the 
a  weekly  report  on  the  problems  questionnaire  they  will  soon  re¬ 
arising  on  his  territory.”  ceive  from  ANCAM  noting  out- 

“The  last  paragraph  above  standing  want  ad  result  stories 
should  be  noted.  The  daily  re-  .  .  .  Brand  Names  Week  is 
port  covers  only  business  turned  another  opportunity  for  classi- 
in.  That’s  a  time  saver  and  fied  to  prove  its  prowess  to  in- 
seems  to  put  the  emphasis  dustry.  Scheduled  for  the  week 
where  it  ought  to  be.  April  15-21,  Brand  Names  Week 

Jack  Slam,  Los  Angeles  is  an  opportunity  to  remind  ad- 
( Calif.)  Examiner,  has  an  out-  vertisers  to  exploit  nationally 
side  sales  force  of  60  people,  advertised  products  in  their  ads 
There  is  one  sales  manager  and  to  get  quicker  results — and  by 


Monday  morning  pep  talks,  “The  21  salesmen  are  divided 
straight-from-the-shoulder  sales  into  two  groups  and  in  each 
demonstrations  and  songs  before  group  there  is  one  who  is  a 
breakfast  are  all  devices  that  supervisor  of  that  group,  and 
sales  managers  are  pitching  to  he  maintains  a  daily  informal 
their  staffs  these  days.  Dedi-  discussion  with  each  of  the 
cated  to  the  proposition  that  members  of  his  gi'oup  on  how 
last  year’s  figures  shall  be  van-  we  are  faring  with  the  indi- 
quished,  CAMs  are  aware  that  vidual  salesman’s  accounts — 
more  science  and  less  “by  guess  both  actually  and  as  compared 
and  by  golly”  are  called  for  as  with  other  classified  media  or 
the  competitive  battle  joins.  other  competition.  In  addition. 
Getting  more  sales  mileage  salesmen  report  several 

out  of  the  outside  sales  staff  is  t^es  each  day  by  telephone 
a  crucial  consideration  today  as  between  the  time  they  leave  the 
CAMs  face  both  their  own  re-  office  in  the  morning  and  the 
cord-breaking  figures  and  their  ^i™®  return  m  the  after¬ 

competitors’  heroic  efforts  to  ""o"'  and  my  assistant  deals 
garner  every  stray  agate  line,  th®se  telephone  reports  and 

What  are  some  leaders  doing  maintains  up-to-the-minute  con- 
about  outside  sales  supervision?  ’”®a  what  is 

Here’s  a  run-down  from  a  cross-  transpiring  with  their  various 
section  of  CAMs:  accounts. 

W.  D.  (Denny)  Sutherland,  “In  addition,  of  course,  each 
Toronto  (Ont.)  Star  says:  salesman  makes  a  daily  report 

EXCELLENT  CONDITION 

12-UNIT  GOSS  PRESS  WITH  3  DOUBLE 
FOLDERS  AND  2  DOUBLE  UPPER  FORMERS 

Press  built  1929 
Recently  completely  rebuilt 
6  Units  never  used  since  rebuilding 
6  Units  used  once  a  week  since  rebuilding 
23-9/16"  sheet  cut;  72"  max  web  width 
12  sets  of  Angle  Bars 

4  A.C.  motor  drives  with  one  spare  main  motor 

Sizeable  stock  spare  parts 

12  Cline  Reels  and  Tensions 

Units  are  Goss  arch-type  with  solid  cylinders 

Two  4.5  KW  motor  generator  sets 

2  Portable  fountains 

Can  be  seen  in  operation  in  East. 

WALTER  SCOTT  &  CO.,  INC. 

Plainfield,  New  Jersey 
Phone:  Plainfield  6-0165 


five  division  managers.  The 
latter  supervise  approximately 
12  people  each. 

The  Examiner  has  a  unique 
set  of  daily  report  forms,  a  dif¬ 
ferent  form  for  each  day  of  the 
week,  printed  in  a  different 
color.  While  the  information 
that  the  salesman  is  required  to 
fill  in  each  day  remains  the 
same  the  four-page  printed  form 
provides  the  salesman  with  a 
suggested  set  of  goals  for  each 
day.  For  example,  on  Monday 
the  following  message  appears: 

“Fresh  beginning  for  a  new 
week.  Challenging  opportunities 
today  to  show  advertisers  ad¬ 
vantages  of  30-time  orders;  to 
point  out  to  advertisers  whose 
ads  expired  with  yesterday’s 
paper  that  the  more  times  an  ad 
appears  the  more  people  will  see 
it,  the  better  the  opportunity  for 
results!  New  prospects  enter 
the  market  EVERY  day.” 

And  to  skip  to  the  end  of  the 
week,  on  Friday  the  salesman  is 
told: 

“Busy  day  .  .  .  new  copy  for 
Sunday;  copy  starts  for  Satur¬ 
day  ;  changes,  minor  corrections. 
Tremendous  readership  of  ap¬ 
proximately  2,100,000  people  in 
the  Sunday  edition.  Weekly  cir¬ 
culation  of  325,000  families  — 
with  7  out  of  10  copies  home- 
delivered  .  .  .  largest  home- 
delivered  readership  in  Exami¬ 
ner  history!  Keep  in  mind  the 
value  you  offer  advertisers  in 
the  Examiner!  Lowest  cost  per 
line  of  any  7-day  Los  Angeles 
paper.” 

Team  Arrangement 

A.  P.  Vaughan,  Dallas  (Tex.) 
Morning  News,  has  set  up  a 
team  arrangement  between  his 
phone  room  and  outside  sales 
force.  The  work  of  the  outside 
staff  is  planned  in  part  by  the 
phone  solicitors  who  pass  along 
names  of  accounts  who  require 
an  outside  sales  call.  A  daily 
call  report  is  required  of  all 
sales  personnel.  The  outside 
staff  is  supervised  by  a  group 
of  Street  Force  Captains. 

*  *  * 

Too  late  to  classify:  CAMs 
will  have  an  opportunity  to  as¬ 
sist  the  Bureau  of  Advertising 
in  its  efforts  to  tell  the  story  of 
newspaper  advertising’s  effec- 

EDITOR  &  P 


the  same  token,  to  make  those  " 
brands  move  faster.  Uncle  Sam  , 
doffed  his  cap  to  many  CAMs  j 
as  Newell  Brown,  Administrator  J 
of  the  Wage  and  Hour  Division  * 
acknowledged  in  a  letter  to  j 
CAMs  their  fine  cooperation  in  i 
printing  the  minimum  wage  law  I 
requirements  in  their  help  ’ 
wanted  sections.  He  urged 
newspapers  who  have  not  yet 
carried  the  notice  to  do  so. 

Real  Estate  Copy 
Written  Too  Lightly 

“Much  real  estate  advertising 
in  newspapers  is  written  far 
too  lightly,”  says  Jarvis  W. 
Ma.son,  vicepresident  in  charge 
of  research,  Wilson,  Haight, 
Welch  &  Grover  Inc.,  told  a 
meeting  of  the  Hartford  Re.al 
Estate  Board. 

“You  do  this,”  he  continued 
“in  an  effort  to  save  space,  but 
you  often  defeat  your  own  pur¬ 
pose.  For  one  thing,  you  use  | 
abbreviations  that  many  readers  ' 
don’t  understand.  They’re  fine 
for  your  office  records,  but  not 
for  the  public.  • 

“Remember  that  people  don’t 
study  advertising.  'They  read  it. 
quickly,  not  word  for  word.  In 
any  writing  that  is  to  be  widely 
read,  there  has  to  be  a  certain 
number  of  wasted  words,  words 
that  give  readers  a  chance  to 
move  their  eyes  and  catch  their 
breath  mentally.” 

Husband-Wife 
Team  Whole  Staff 

A  husband-and-wife  team 
comprise  the  classified  adver 
tising  department  of  the 
WoodsUtck  (Ill.)  Daily  Sentinel. 

In  November,  1954,  Lyle  H 
Pilcher,  Sentinel  publisher,  em¬ 
ployed  Mr.  and  Mrs.  Wallace 
C.  Eckberg  to  take  charge  of 
the  classified  department  as  i 
two-member  staff. 

After  a  full  year  of  experi¬ 
ence,  Mr.  Pilcher  was  happy  to 
report  that  the  team  had  more 
than  fulfilled  his  expectation! ; 
They  had  not  only  given  the 
classified  rates  a  healthy  in¬ 
crease,  but  had  shown  an  in¬ 
crease  of  54.99%  in  linage.  A 
total  of  41,895  net  column 
inches  were  shown  for  1955,  »-* 
compared  with  27,030  in  1954. 
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Every  time  you  use  a  Bell  telephone  —  including  the  lovely  new 
color  telephones  —  your  fingers  touch  our  namc^  Wes/er»  Electric  . . . 
and  that’s  your  clue  to  what  we  do.  ^ 

For  over  73  years  we’ve  been  the  manufacturing  unit  of  the  Bell 
System.  So  we  don’t  make  refrigerators,  toasters,  television  sets  or 
motors.  We  do  make  good  telephone  equipment . . .  like  telephones, 
cable,  switchboards  and  literally  thousands  of  kinds  of  things  that  make 
good  telephone  service  possible. 

Working  side  by  side  with  Bell  Laboratories  people  who  design 
telephone  equipment  and  Bell  telephone  people  who  operate  it,  we  have 
helped  to  give  Americans  the  most  and  the  best  telephone  service  in  the 
world.  Valuable  always,  such  service  is  priceless  in  emergencies. 


1 


Tours  for  Staff 

To  help  employes  and  their 
families  keep  in  touch  with 
operations  of  the  company,  the 
London  (Ont.)  Free  Press  has 
just  completed  a  series  of  plant 
tours  for  staff  members  and 
families. 

The  series  was  prompted  by 
a  request  from  the  General 
Committee  of  the  Free  Press 
Employes’  Association.  Desire 
for  such  “get  acquainted”  events 
was  based  largely  on  the  fact 
that  the  company  lost  much  of 
its  intimate  atmosphere  through 
a  period  of  rapid  expansion 
which  pushed  the  number  of 
employes  from  a  pre-war  level 
of  200  to  about  570  today. 

Sports  Show 
Records  fell  right  and  left  as 
the  16th  annual  Milwaukee  Sen¬ 
tinel  Sports  and  Vacation  Show, 
including  7th  annual  Great 
Lakes  Boat  Show,  was  held 
March  17-25,  in  Milwaukee’s 
Arena  and  Auditorium. 

The  Sentinel  classic  drew  a 
nine-day  attendance  of  162,978 
persons,  an  increase  of  19,888 
over  1955,  Director  Charles  D. 
Collins  reports. 


newspaper  youth  promotion  pro¬ 
grams  on  juvenile  delinquency. 

Certainly  the  effect  must  be 
large.  Add  to  it  the  character 
building  accomplished  by  news- 
paperboy  work,  and  you  have 
a  positive  force  working  against 
juvenile  delinquency  as  potent 
as  the  school  itself. 

These  thoughts  come  to  you 
as  you  read  the  annual  report 
Charles  B.  McCabe,  publisher 
of  the  New  York  Mirror,  makes 
of  the  Mirror’s  youth  program. 

This  year’s  report  is  pub¬ 
lished  in  an  attractive  brochure 
that  bears  the  intriguing  title, 
“Today’s  Tomorrow,” 

In  it,  the  Mirror  “salutes  the 
hundreds  of  thousands  of  mag¬ 
nificent  youngsters  in  New 
York  City,  so  often  overlooked 
in  the  excitement  stirred  up  by 
the  delinquent  activities  of  a 
relatively  few  adolescents.” 

The  figures  involved  in  the 
Mirror’s  youth  program  seem 
big  even  in  a  city  and  for  a 
newspaper  that  make  big  fig¬ 
ures  appear  little.  Some  100,000 
youngsters  participate  in  the 
program.  Its  events  attract 
more  than  a  million  spectators. 

This  report  by  Mr.  McCabe, 
as  always,  serves  as  a  model 
for  any  newspaper  that  wants 
to  organize  a  similar  program. 

/Vo  Reason  Why 

some  money  through  television  best  way  we  can  tell  you 

for  its  Correspondents  Fund.  about  a  provocative  page  adver- 
Be  that  as  it  may — our  point  tisement  the  Charleston.  (W. 
is  simply  this:  here  we  have  N&.)  Gazette  ran  the  other  day 
in  the  Pulitzers  a  ready-made  ’s  to  quote  it: 
promotion  for  newspapers  that  “Why  is  it  a  man  will  wake 
could  make  a  real  impact  and  up  in  the  morning  to  the  sound 
impression  on  people  if  their  of  an  advertised  alarm  clock  . . . 
presentation  were  handled  with  get  out  of  an  advertised  bed 
some  imagination  and  drama,  covered  with  advertised  sheets 
Can’t  we  get  someone  stirred  and  blankets  .  .  .  shave  with 
up  over  this?  an  advertised  razor  .  .  .  wash 

with  an  advertised  soap  .  .  . 
Youth  Work  brush  h4s  teeth  with  an  adver- 

It  would  be  difficult  at  the  tcwthbrush  and  paste  .  .  . 

least,  if  not  impossible,  to  mea-  <lrpss  himself  from  the  skin  out 
sure  the  deterrent  effect  of  advertised  clothing  .  .  .  sit 

in  an  advertised  chair  to  eat 
■—  w.. },ig  breakfast  (made  from  ad- 
mmm  ^  vertised  products  with  adver- 
KUO T “ V"KliATfc  I  tised  utensils)  ...  get  in  an 


PFIOMOTION 


Lefs  Plug  the  Pulitsers 
As  We  Do  the  Osears 

By  T.  S.  Irvin 


In  the  Bag 

“Ask  the  man  who  owns  one." 
the  New  York  Mirror  suggests 
in  a  cleverly  devised  folder 
that  opens  up  to  reveal  a  little 
house  all  set  up  and  ready  to 
move  into. 

If  you  like  words,  beg,  bor¬ 
row  or  steal  from  Parade  a 
booklet  they  put  out  recently 
titled  “Attention — word  watch¬ 
ers!”  It’s  a  dilly.  It  gives  you 
the  terms  for  herds  or  flocks  or 
groups  of  birds  and  beasts,  and 
you’ll  have  a  merry  time  dis¬ 
covering  that  it’s  a  “shrewd¬ 
ness”  of  apes,  for  instance,  and 
a  “gam”  (not  a  Rita)  of 
whales.  All  of  which,  but  nat¬ 
urally,  leads  to  a  “blaze”  (what 
else?)  of  buying. 


PUBlISHgD  I  ■ 

THE  LAW  FOR  ADVERTISING 
AND  MARKETING 

By  MORTON  J.  SIMON 
of  the  Philadephia  Bar 
•  "If  you  produce,  buy  or  sell  advertis¬ 
ing.  this  book  shouid  be  among  your 
priceless  reference  works." 

—Editor  and  Publisher 

o  "I  regard  this  book  a  ‘musf  for  every¬ 
one  engaged  in  any  branch  of  advertising, 
marketing  or  publishing."  —  GRAHAM 
PATTERSON,  Publisher  of  Farm  Journal 
and  Town  Journal:  Chairman,  Advertis¬ 
ing  Federation  of  America 
o  "Ought  to  be  in  every  agency  and  ad¬ 
vertising  office,  and  in  every  publishing 
and  broadcasting  library.  It  is  that  rare 
type  of  book-authoritative  and  complete, 
yet  interesting  and  pleasant  reading." 

-SIDNEY  R.  BERNSTEIN,  Editor. 

Advertising  Age 
0  "It  will  be  much  used  on  my  desk  and 
I  shall  recommend  it  without  hesitation 
to  advertising  people  for  their  guidance." 
-EEON  C.  BORTON,  President.  Adver¬ 
tising  Federation  of  America 
$10.00  at  all  bookstores 
W.  W.  NORTON  CO.,  Inc. 


Bsttmr . . .  Eatir  Routing 


■A  nngRrtIp  Controls 
it  Accossiblo  A  Convonlont 
it  fotrthor-Touch  Action 
-A’  FosMvo  Drivo 
it  Shodowlost  Ughting 
it  few  Moving  Forts 
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Lawmakers 


Get  Advice  on 


Press  Liaison 


Hartford,  Conn. 


Lawmakers  from  10  north- 
iastern  states,  attending  a  re¬ 
gional  meeting  of  the  National 
.legislative  Conference  here 
Vlarch  22-23,  heard  two  speak- 
!rs  urge  closer  co-operation  be- 
ween  legislators  and  newsmen. 

The  dual  responsibility  of 
awmakers  and  newsmen  in 
:eeping  the  public  informed 
vas  stressed  by  State  Rep.  J. 

Snyder,  of  Bloomfield,  Conn., 
ind  Edgar^M.  Mills,  New  Eng- 
and  political  writer  for  the 
yhristian  Science  Monitor,  Bos¬ 
on. 

Mr.  Mills  said  legislators 
ihould  take  advantage  of  the 
idvice  and  help  which  experi- 
•liced  reporters  can  supply. 

Lawmakers  who  can  fuinish 
'actual  information  to  newsmen 
!an  help  themselves  in  getting 
.heir  points  across,  and  the 
Dress  and  the  public  as  well, 
le  added. 

He  recalled  a  number  of  in¬ 
dances  where  the  press  exposed 
dy  maneuvers  by  the  Massa¬ 
chusetts  General  Assembly  in 
oassing  questionable  bills — one 
if  which  shaped  up  as  a  lavish 
pension  measure  for  legislators. 

Connecticut’s  Governor  Abra¬ 
ham  RibicoflF,  a  former  state 
legislator  and  Congressman, 
told  the  group:  “It  is  often  dif¬ 
ficult  to  tell  your  story  to  the 
public  in  a  constructive  fash¬ 
ion,  but  it  must  be  done  if  the 
legislature  is  to  have  the  pub¬ 
lic  confidence  it  needs  to  per¬ 
form  its  work.” 

Frequently,  the  best  legisla- 


ALL  PRESENT — Members  of  the  Mount  Vernon  (N.  Y.)  Common  Council  convened  et  the  bedside  of  Phil 
Anderson  so  the  reporter  for  the  Mount  Vernon  Daily  Argus  could  keep  his  record  perfect.  He  has  at¬ 
tended  every  regular  semi-monthly  meeting  of  the  aldermen  for  28  years.  City  Clerk  Walter  Meyer  is 
seen  calling  the  roll  for  hospital  session.  Mr.  Anderson  has  been  dubbed  "the  sixth  alderman." 


grabbers  because  of  sensational, 
rather  than  representative 
statements. 

A  Pennsylvania  senator  — 
.John  H.  Dent — asserted  that 
lobbyists  do  not  want  to  see 
legislators  well  paid.  The  lob¬ 
byist,  he  continued,  “would 
rather  be  buying  your  dinner  at 
night.”  In  some  cases,  he  said, 
lobbyists  include  newspaper  re- 


Papers  Praised 
For  Roads  Fight 


Denver 
newspapers  this 


Colorado 
week  received  a  salute  for  their 
part  in  the  passage  of  that 
state’s  ton-mile  truck  tax. 

The  Colorado  Good  Roads  As 


Check  Optometrintn 
After  Daily*»  Expose 

Chicago 

Plans  for  a  state-wide  check 
on  activities  of  optometrists 


have  been  announced  by  the 
Illinois  Department  of  Educa¬ 
tion  and  Registration,  following 
a  series  of  articles  in  the  ex¬ 


porters  working  in  behalf  of  sociation,  in  a  booklet  just  re-  cago  Tribune. 


legislation  wanted  by  their 
publishers.  He  did  not  elabor¬ 
ate. 


License  Bill  Vetoed 

Alexandria’s  City  Council  has 
rejected  a  proposed  ordinance 
to  license  newspaper  boys  and 
other  salesmen  in  the  door-to- 
door  class.  Marshall  Beverley 


leased,  says:  “If  ever  a  re-  The  Tribune  expose,  which 
presentative  example  of  the  role  resulted  in  charges  of  gross 
the  press  plays  in  a  democracy  malpractice  being  filed  against 
was  needed,  the  part  of  the  five  optometrists,  won  the 
Colorado  newspapers  in  the  praise  of  the  Illinois  Optometric 
enactment  of  the  ton-mile  truck  Association.  It  came  as  the  re¬ 
tax  could  provide  that  exam-  suit  of  an  investigation  by  a 
pie  ...  If  it  had  not  been  for  Tribune  reporter,  Clay  Gowran, 
the  militant  attention  of  the  who  accompanied  a  “patient” 


started  the  move  about  two 
tors  do  not  get  the  most  news-  years  ago  when  he  was  mayor, 
paper  publicity,  he  noted  with  He  claimed  he  had  been  swin- 
a  tone  of  regret.  Publicity,  he  died  by  a  magazine  subscription 
continued,  goes  to  the  headline  peddler. 


to  optometric  offices. 

Mr.  Gowran  reported  the  ad¬ 
ventures  of  the  “investigator- 
patient”  in  a  series  of  six  ar¬ 
ticles. 


If  you  note  have  a  good  representative- 

Oil  ATIJL  ATIOIVS  ! 


If  you  do  not — 

SOLICITATIOrH'<i»! 


RllPH  R.. 

ulDljljlIlilll  ^uCCiiUtXi'  C^tpxtitnialivti  <Slne£  igoi 


RALPH  P. 

MULLIGAN 


141  EAST  44th  STREET  •  NEW  YORK  17.  N.Y.  •  OXFORD  7-0821 
Solicitations  confined  to  newspapers 
within  500  miles  of  New  York  City 


press  to  the  truck  tax  is.sue,  the 
bills  would  have  had  little 
chance  of  passage.” 

Accordftig  to  the  road  group, 

Colorado  Newspapers  stepped 
into  a  four-year  dispute  between 
the  state’s  highway  planning 
committee  and  the  Colorado 

truck  lobby  over  how  much  Cabinet  Members’ 
taxes  the  trucking  industry  Meeting  Few 

should  pay  for  use  of  highways.  ^ 

The  planning  committee  con-  Washington 

eluded  that  trucks  should  pay  Only  three  Cabinet  members 
the  same  tax  rate  for  road  use  held  press  conferences  during 
as  automobiles.  The  trucking  March,  six  sessions  in  all.  Labor 
industry  objected.  Secretary  James  P.  Mitchell  ac- 

When  the  press  “turned  the  counted  for  three  of  the  six 
spotlight  on  truck  taxation,”  meetings.  Defense  Secretary 
says  the  road  group,  “letters  Charles  E,  Wilson  met  the  press 
poured  into  the  newspapers  urg-  twice,  and  Commerce  Secretary 
ing  them  to  keep  up  the  fight  Sinclair  Weeks  called  the  news- 
against  the  truck  lobby.”  men  in  once. 

Largely  as  a  result  of  the  Attorney  General  Herbert 
press’  attention  to  the  truck  tax  Biownell  Jr.,  called  one  and  can- 
bills,  says  the  booklet,  the  truck  celed  it  when  the  Administra- 
lobby  lost  its  fight  in  1954,  and  tion  decided  not  to  release  de- 
again  in  1955  when  an  attempt  tails  of  its  civil  rights  pro- 
was  made  to  repeal  the  1954  law.  gi  am  until  a  later  date. 


EDITOR  ac  PUBLISHER  for  April  7.  1956 


t) 

* 


36 


I 


A  timely  report  on 


importance 
of  sugar  I 


in  family  meals 


in  reducing  diets 


Nutritional  findings  show 
that  your  need  for  na¬ 
ture’s  own  sweetener  is  as 
deep-seated  as  the  human 
body’s  need  for  energy 


of  artificial  sweeteners,  originally  pre¬ 
scribed  for  diabetics  only,  are  of  no 
real  value  in  reducing  diets.  Since 
they  supply  no  energy  they  only  ap¬ 
pease  the  sense  of  taste  without  help¬ 
ing  to  satisfy  the  appetite. 

Sugar  is  neither  a  "reducing  food” 
nor  a  "fattening  food.”  There  are  no 
such  things.  All  foods  supply  calories 
and  there  is  no  difference  between  the 
calories  that  come  from  sugar  or  steak 
or  grapefruit  or  ice  cream.  But  in 
these  days  when  diet  fads  and  diet 
foods  have  become  big  business,  it  is 
good  to  be  reminded  again  of  these 
basic  fa(A8  about  one  of  our  most  basic 
— and  best  liked — foods. 

Sugar  makes  any  well-planned,  well- 
balanced  diet  more  satisfying  and 
more  enjoyable. 


18  CALORIES 


SurprUe  you  that  there  are  only  18  calories  in 
a  level  teaspoonful  of  sugar?  (Some  people  we 
asked  guessed  as  high  as  600.)  You*ll  nor- 
mally  use  up  as  many  calories  as  you 
get  in  a  teaspoonful  of  sugar 
every  7H  minutes! 


All  state menta 
in  this  mefisage 
apply  to  both 
beet  and  cane 
sugar. 


SUCAR  INFORMATION,  INC 
New  York  5,  New  York 
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1  -  .  he  said  of  the  move  made  early 

better  raper  in  February.  The  retained  cir- 

culation  result  is  in  the  face 

lolds  Readers  ing  12  months. 

,  Six  months  of  planning  pre- 

r  RlPP  ceded  the  move.  Efforts  in- 
J.  1  studies  of  other  Sunday 

^  papers,  visits  to  other  papers, 
Riverside,  Cali  .  analyses  of  the  desires  of 
Careful  planning  and  lengthy  readers  and  of  competing  Sun- 
udies  enabled  the  Riverside  day  editions. 
ress-Knterpriae  to  produce  an  “Xhe  decision  was  to  add  to 


held  its  circulation  despite  a  day  Enterprise  an  entertain- 
price  boost,  reports  Howard  H.  rnent  section,  a  financial  sec- 
Hays  .Jr.,  editor.  tion,  a  building  and  home  sec- 

The  accomplishments  were  tion,  a  books,  travel  and  arts 
with  a  minimum  addition  to  the  section,  and  a  national  Sunday 
payroll,  he  added  when  asked  magazine.  We  also  decided  up- 
for  the  story  behind  the  devel-  on  a  major  expansion  of  the 
opment  of  the  “new”  Sunday  women’s  and  sports  sections,” 
paper.  he  reports. 

In  the  transition,  the  Sunday  A  circulation  department 
edition  of  the  morning  Enter-  study  showed  readers  “most 
prise  was  added  to  the  circula-  wanted”  a  week-long  TV  log. 
tion  of  the  evening  Press.  The  The  result  is  a  full  page,  in 
assumption  that  the  15,000  Sun-  eight-point  type.  Two  television 
'day  circulation  of  the  Sunday  columns  and  two  Hollywood 
Enterprise  could  be  boosted  to  columns  are  provided, 
the  25,000  combined  daily  cir-  The  building  and  home  sec- 
culation  of  the  two  papers  tion  includes  two  local  garden 
proved  correct,  thanks  to  the  columns  and  an  illustrated  ar- 
upgrading  job  done  on  the  tide  on  a  local  home.  Financial 
Sunday  paper,  Mr.  Hays  ad-  provides  a  complete  New  York 
vises.  Stock  Exchange  report  for  the 

35-Cent  Boost  week. 

Appearance  of  the  new  prod-  As  a  result  of  the  evolution, 
uct  was  accompanied  by  a  85-  a  picture  layout  page  intro- 
cent  increase  to  a  $1.85  month-  duced  the  women’s  section, 
ly  circulation  price.  This  meant  Sports  also  has  a  cover  page 
some  resistance  from  the  morn-  and  the  section  was  expanded 
ing  readers,  who  were  not  get-  from  two  to  five  pages. 

•ting  an  additional  paper,  Mr.  The  new  product  resulted  in 
Hayes  admits.  the  addition  of  “one  and  a  half 

'  “But  at  no  time  has  our  cir-  people”  to  the  editorial  staff. 
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’56  . . .  greatest  ROP  color  year 

Leading  Newspapers  Use 

Spherekote 

Blankets  and  Drawsheets 
For  Finer  Color 


Our  nation’s  leading  ROP  color  newspapers  Spherekote’s  marble-like  surface,  formed 
in  city  after  city  continue  to  use  Spherekote  of  millions  of  tiny  tough  glass  beads,  stands 
Blankets  and  Drawsheets  for  finer  color  work  up  to  the  abuse  given  by  the  nation’s  most 
for  two  sound  reasons.  Their  experience  has  powerful  presses  daily... 
proved  that  Spherekote  costs  less  in  the  long  Spherekote  on  your  presses  saves  and  paves 
run.  And  Spherekote  Blankets  and  Draw-  the  way  for  greater  ROP  color  lineage  for 
sheets  result  in  "point-with-pride”  quality.  you  in  ’56  .  .  .  ROP  Color’s  greatest  year! 
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Vigorous  Sales  Efforts 
In  All  Circ.  Groups 


A  vigorous  and  successful  at¬ 
tempt  to  build  and  attain 
larger  circulation  totals  — 
larger  than  the  1955  total  of 
56  million  copies,  plus — was  ap¬ 
parent  in  the  results  of  a  sur¬ 
vey  which  Michael  Tynan  of 
the  Omaha  (Neb.)  World-Her¬ 
ald  conducted  recently. 

Mr.  Tynan  made  his  report 
to  the  recent  convention  of  the 
Midwest  Circulation  Managers’ 
Association  in  Kansas  City.  A 
digest  of  that  report  follows: 

One  hundred  and  fifteen 
newspapers  from  different  parts 
of  the  United  States  partici¬ 
pated  in  a  survey  concerning 
current  circulation  trends,  sales 
activities,  practices  and  plan¬ 
ning. 

Newspapers  replying  repre¬ 
sent  51  newspapers  with  local 
competition,  24  newspapers 
alone  in  their  metropolitan  field 
and  40  medium  sized  newspa¬ 
pers  in  the  non-competitive  lo¬ 
cal  market. 
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Replies  from  these  115  news¬ 
papers  operating  in  different 
type  markets  do  not  indicate 
any  wide  variance  in  circula¬ 
tion  sales  promotion  practices; 
nor  is  there  any  indication  of  a 
lessening  in  sales  effort  on  the 
part  of  wide  awake  newspapers 
in  markets  without  local  com¬ 
petition  as  opposed  to  those 
newspapers  in  markets  with 
heavy  locally  competitive  fac¬ 
tors. 

All  replies  received  from  this 
nationwide  check  indicate  a 
vigorous  and  successful  attempt 
to  build  and  attain  larger  circu¬ 
lation  totals. 

In  the  carrier  sales  promo¬ 
tion  category  all  three  types  of 
operation  maintain  sustained 
sales  promotion  programs.  Car¬ 
riers  are  offered  awards  for  se¬ 
curing  new  orders  on  approxi¬ 
mately  100  per  cent  of  the  115 
newspapers.  There  is  a  variance 
in  awards  being  given  for  se¬ 
curing  orders  as  opposed  to  a 
resultant  increase  but  most 
newspapers  are  now  furnishing 
awards  on  the  basis  of  a  car¬ 
rier  producing  a  legitimate, 
verified  order.  Nearly  90  per 
cent  of  the  newspapers  furnish 
awards  to  distributors  for  the 
carriers  under  the  advisory  lead 
of  the  distributor.  Awards  con¬ 
sist  of  merchandise  prizes,  cash 
or  trips.  Trips  produce  the  most 
interest  among  carriers  and  se¬ 
cure  the  largest  volume  of  new 
order  return  to  the  newspaper. 

Few  newspapers  use  boys 
outside  their  organization  to 
work  for  new  orders  to  secure 
awards. 

In  the  portion  of  the  analysis 
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that  46  per  cent  of  the  larger 
newspapers  without  local  com¬ 
petition  have  used  these  promo¬ 
tions  in  the  past  year  as  con¬ 
trasted  to  41  per  cent  of  the 
larger  newspapers  with  local 
competition  having  used  this 
method  of  creating  new  orders. 
25  per  cent  of  the  medium  sized 
newspapers  reporting  mention 
having  used  an  outside  promo¬ 
tion  during  the  past  year. 

The  replies  received  as  to 
trends  in  mail  circulation  show 
that  metropolitan  newspapers 
with  local  competition  are  not, 
in  the  main,  making  an  effort 
to  build  mail  circulation.  This 
could  be  due  to  many  factors, 
such  as  current  costs,  territory 
not  suited  for  mail,  lateness  of 
mail  delivery  as  opposed  to  an 
early  press  time  for  an  evening 
competitor,  etc. 

Other  newspapers,  those  in 
categories  other  than  metropoli¬ 
tan,  are  making  a  determined 
bid  to  build  mail  circulation. 
Costs  per  order  are  up  and  the 
mail  trend  is  down. 

Proficiency  Analysis 
Circulation  district  managers 
for  the  Indianapolis  Star  and 
Indianapolis  News  receive  anal¬ 
yses  of  their  proficiency  each 
month  through  a  system  devised 
by  R.  E.  Houk,  circulation  di¬ 
rector. 

The  heart  of  the  system  is  in 
keeping  adequate  records  of 
each  district,  and  theti  making 
them  meaningful  to  the  district 
manager. 

An  analysis  is  conducted  by 
the  city  circulation  manager, 
with  the  district  man  and  his 
supervisor  listening  in,  over  a 
period  of  one  to  two  hours. 
Based  on  circulation  records, 
the  area  is  closely  scrutinized 
for  strong  and  weak  points,  and 
recorded  on  an  analysis  sheet. 

These  analyses,  Houk  empha¬ 
sizes,  are  not  “gripe”  sessions. 
Every  step  of  the  way,  the  dis¬ 
trict  manager  is  shown  his 
strong  and  weak  points,  plus 
what  and  how  to  correct  his 
operations.  He  also  is  given  a 
comparison  of  his  performance 
over  previous  months  or  years. 

A  down-to-earth,  plain-talk¬ 
ing  booklet  for  circulation  dis¬ 
trict  managers  has  been  pub¬ 
lished  by  the  Star  and  News. 

Written  by  Mr.  Houk,  the  32- 
page  booklet  was  designed  for 
applicants  for  positions  in  the 
department  as  well  as  for  dis¬ 
trict  managers.  It  stresses  the 
district  manager’s  responsibili¬ 
ties  as  the  leader  and  advisor 
of  a  group  of  teen-age  carrier- 
salesmen  who  are  strictly  in 
business  for  themselves — and 
must  be  handled  as  such. 
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concerning  district  managers 
one  definite  difference  in  oper¬ 
ating  methods  stood  out.  On  the 
metropolitan  newspapers  with¬ 
out  local  competition  the  major¬ 
ity  of  these  newspapers  reply¬ 
ing  look  to  their  salaried  men 
for  personal  new  order  produc¬ 
tion.  This  is  not  the  case  on 
metropolitan  newspapers  with 
local  competition  or  on  medium 
sized  newspapers  without  local 
competition. 

Increasing  Incentives 

Where  larger,  i.e.  metropoli¬ 
tan  newspapers  with  and  with¬ 
out  local  competition,  now  in 
the  main  offer  their  salaried 
district  managers  the  oppor¬ 
tunity  of  earning  incentive  or 
bonus  for  added  circulation  in 
the  area  under  their  handling, 
medium  sized  newspapers  do 
not  in  60  per  cent  of  the  cases 
offer  this  opportunity.  Over  the 
past  few  years  the  number  of 
medium  sized  newspapers  offer¬ 
ing  added  incentives  for  build¬ 
ing  has  increased  from  25  per 
cent  to  the  present  total  of  40 
per  cent. 

Distributors  for  newspapers 
were  not  offered  incentives  or 
bonus  for  building  circulation 
on  the  majority  of  the  newspa¬ 
pers  replying  but  the  percent¬ 
age  where  incentives  are  offered 
is  increasing. 

In  every  instance  all  newspa¬ 
pers  when  in  a  carrier  sales 
promotion  program  do  offer  a 
method  whereby  when  the  sales 
promotion  is  on,  their  district 
managers  have  an  opportunity 
of  earning  awards  for  building 
circulation. 

Newsstand  sales  and  street 
sales  are  holding  up  on  all  three 
types  of  newspapers. 

Cost  Per  Order 

Attention  is  called  to  “cost 
per  ordter.”  58  per  cent  of  the 
metropolitan  newspapers  with 
no  local  competition  replying, 
report  their  costs  for  producing 
new  orders  are  holding  steady, 

I  53  per  cent  of  the  metropolitan 
newspapers  with  local  competi¬ 
tion  report  their  new  order  sales 
costs  are  going  up  and  50  per 
cent  of  the  medium  sized  news¬ 
papers  replying  say  their  costs 
per  new  order  are  holding 
steady.  This  would  seem  to  in¬ 
dicate  that  in  most  instances 
i  the  cost  line  is  being  held  but 
I  the  margin  as  to  increased  costs 
per  order  is  steadily  rising. 

All  circulation  people  have 
been  interested  in  the  trend  in 
;  the  past  two  or  three  years  of 
“Outside  Promotions.”  An  out¬ 
side  promotion  is  one  whereby 
people  outside  of  our  own  or¬ 
ganization  secure  new  orders. 

It  is  of  great  interest  to  note 
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OF  all  spring-flowering  plants,  none  can  compete  with 
the  lily  at  Easter,  the  time  of  resurrection.  No  plant  looks 
more  lifeless  after  its  blooming  season  than  a  lily,  yet  each 
spring  the  apparently  dead  bulb  "comes  alive”  with  new 
growth.  No  wonder  lilies,  especially  pure  white  ones,  have 
symbolized  man’s  hope  of  rebirth  since  earliest  times. 

The  popular  modern  EASTER  LILY  has  been  in 
America  only  since  1875  when  the  first  bulb  was  brought 
from  Japan.  Oddly,  these  flowers  long  were  known  as 
"Bermuda  lilies"  because  the  bulbs  were  first  raised  com¬ 
mercially  in  Bermuda,  a  group  of  islands  off  the  coast  of 
North  Carolina.  When  disease  struck  the  Bermuda  fields, 
japan  took  over  the  commercial  market,  supplying  florists 
around  the  world.  In  1940  Japan  sold  29,000,000  bulbs 
in  America  alone. 

After  the  war  cut  off  imports  from  Japan,  commercial 
growth  boomed  in  the  Gulf  States  and  the  Pacific  North¬ 
west.  In  these  favored  American  areas  enterprising  house¬ 
wives  dug  up  their  lawns  to  plant  Easter  lily  bulbs,  and 
commercial  growers  raised  acres  of  "white  gold,"  as  the 
flowers  were  called.  Bulbs  that  sold  for  70  before  the 
war  went  to  $1.00  during  the  war.  Today  most  bulbs 
used  in  America  are  raised  here,  though  Bermuda  has  again 
become  a  land  of  lilies.  Each  spring  people  flock  there 
for  the  Easter  Lily  Pageant  with  its  gorgeous  floral  dis¬ 
plays  and  parade  of  lily-covered  floats. 

Another  white  lily  favored  at  Easter 
time  is  the  MADONNA  or  ANNUN¬ 
CIATION  LILY,  a  native  of  Southern 
Europe.  It  probably  is  the  Biblical  lily 
mentioned  in  the  Sermon  on  the  Mount 
which  even  Solomon  in  all  his  glory 
could  not  match.  One  of  the  oldest  of 
garden  plants,  it  is  today  the  most  com¬ 
mon  white  lily  grown  outdoors.  The 
name  "Madonna”  comes  from  the  long 
association  of  this  white  lily  with  purity 
and  the  Virgin. 

The  pink-spotted  JAPANESE  SHOW  LILY  and  the 
GOLDBAND  LILY  also  of  Japan  are  often  used  in  Easter 
decorations.  They  do  well  in  pots  and  can  be  forced  in 
the  greenhouse  to  bloom  early.  Since  the  date  of  Easter 
varies  as  much  as  55  days,  there  might  be  no  lilies  in  bloom 
some  Easters  if  it  were  not  for  commercial  growers  who 
have  learned  to  keep  bulbs  in  cold  storage  and  force  them 
into  bloom  for  a  specific  date. 

Next  week  the  large  MUSTARD  family  with  its  cross¬ 
bearing  flowers  is  presented. 

For  a  hinder  to  preserve  this  worthwhile  color  series 
on  FLOWERS,  send  SI  with  your  name  and  address  to 
ROMANCE  OF  FLOW  ERS.  Box  99 i.  New  York  I.  N.  Y. 


WANTED  .  .  . 

Editors  looking  for  the  unusual  .  .  . 
yet  with  circulation  appeal. 

To  the  left  of  this  copy,  editors  will 
see  “The  Koinance  of  Flowers”  in  full 
color  as  it  appeared  on  Easter  Sunday  in 
the  following  newspapers. 

Birmingham  News  Kansas  City  Star 

Boston  Globe  Milwaukee  Journal 

Chicago  Dally  News  Minneapolis  Tribune 

Columbia  (S.C.)  State  Newark  Star-Ledger 

Rochester  Democrat  Portland  Journal 

Chronicle  Seattle  Times 

Detroit  Free  Press  Tacoma  News-Tribune 

Florida  Times-Unlon  New  Orleans  Times 

R.  Wayne  Journal  Picayune 

Gazette  Toledo  Blade 

Gary  Post  Tribune  Vancouver  Province 

Houston  Post  Washington  Star 

Indianapolis  Star  Wichita  Eagle 

This  dramatic  new  feature  has  been 
pretested  for  two  months  by  the  above 
clients.  The  public  response  measured  by 
SI. 00  binder  sales — and  by  reader  letters 
has  been  gratifying  ...  to  understate  it. 

The  Romance  of  Flowers  increases 
reader  traffic  through  comic  sections  due 
to  triple  appeal — women — children — men. 

The  series  will  run  weekly  for  at  least 
2  years.  It  is  now  being  used  three  ways — 
Comic  Sections  --  Tabloid  Magazines  — 
R.O.P. 

For  territory  protection,  advise  quick 
action.  , 

Stirling  Spadea,  Sales  Manager 

SPADEA  SYNDICATE,  INC. 
SPADEA  FASHIONS,  INC. 
SPADEA,  INC. 

SPADEA  COLUMNS,  INC. 

120  WEST  31 8t  STREET,  N.  Y.  C.  1 
BRyant  9-8426-7-8-9 
BRyant  9-8430 


Marineland  wan  deiignfd  by  Pereira  and  Lwkman,  Lot  A  ngelet;  General  Contractor:  George  A .  Fuller  Co..  New  York  and  Lot  A  ngelti;  ileel  fabricated  and  erected  by  Pacific  Iron  and  Steel  Co.,  Lot  ^4  ngeUt 


Mealtime  at  Marineland 


At  the  point  where  California's  Palos 
Verdes  Peninsula  ends  in  the  blue  Pa¬ 
cific  stands  the  largest  Oceanarium  ever 
built,  called  Marineland  of  the  Pacific. 
There  spectators  can  watch  fish  living 


in  surroundings  created  to  closely  re¬ 
semble  their  natural  home. 

Star  performers  are  the  porpoises, 
who  seem  to  realize  they  have  an  audi¬ 
ence  and  enjoy  being  on  exhibition.  One 
of  the  sights  at  Marineland  ( see  photo¬ 
graph  above)  is  to  watch  them  leap 
clear  of  the  water  to  snatch  a  meal  from 
a  trainer’s  hand.  There  are  hundreds  of 
other  specimens,  too;  bat  rays,  sharks, 
seals,  dolphins,  sinister-looking  octopi 
—some  5000  in  all. 

The  fish  live  in  two  enormous  tanks 
containing  over  1  million  gallons  of 


filtered  sea  water.  One  tank  is  main¬ 
tained  at  constant  sub-tropic  tempera¬ 
ture.  There  are  three  levels  of  windows 
through  which  spectators  can  look  right 
into  the  tanks  and  see  the  fish  at  play, 
and  watch  them  being  fed  by  men  in 
diving  suits. 

Naturally,  it  took  a  lot  of  steel  to 
build  Marineland.  The  framework  was 
built  of  Bethlehem  structural  steel,  and 
the  entrance  foyer  and  long  veranda  are 
pleasantly  shaded  by  attractive  "awn¬ 
ings,”  made  of  Bethcon  continuously 
galvanized  steel  sheets. 


BETHLEHEM  STEEL 


44 


Through  windows  on  three  levels  visitors  to  Ma¬ 
rineland  con  watch  fish  being  hand-fed  by  divers. 
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^  rwmiliu  editorial  WORKSHOP 

I  By  Koy  H.  Copperud  | 

\  P  I 

j  ^  As  You  Like  It*  j 

I  Don’t  use  like  as  a  conjunction.  J 

y  1  How  many  ages  hence  this  conjunctional  injunction  will  1 
1  go  ringing  down  the  windy  corridors  of  grammatical  right  s 
>  1  and  wrong  would  be  hard  to  say.  The  odd  thing  is  that  g 

y  0  while  the  rule  itself  is  still  marching  along  as  proudly  as  a 
:  1  a  drum-major,  actual  practice  is  increasingly  drifting  off  M 

j.j  i  into  side-streets.  1 

1  To  apply  the  rule,  it  is  necessary  to  know  what  a  con-  g 
I'  g  junction  is.  This  is  the  parting  of  the  ways  for  many  g 

I  would-be  purists  on  copydesks.  Experience  has  taught  me  3 
^  that  the  sternest  followers  of  the  rules  don’t  quite  know  g 
I  F  what  many  of  them  mean,  when  you  get  right  down  to  it.  g 
.  S  Of  this  much  they  are  sure:  like  has  a  curse  on  it,  and  J 
I  3  is  to  be  avoided  whenever  possible.  This  approach  produces  S 
*  I  some  painful  contortions,  of  which  more  anon.  % 

g  What  disturbs  the  purists  is  the  use  of  like  in  sentences  g 
^  like  these:  1 

1  He  said  the  ynovies  are  nut  goini/  to  stand  still,  like  3 
1  they  have  for  25  years.  j 

1  She  walked  to  the  altar,  like  she  said  she  would.  g 

1  Note  that  the  groups  of  words  introduced  by  like  have  3 

I  subjects  and  verbs;  that  is,  they  are  clauses.  Like,  under  g 
i  i  strict  application  of  the  rule,  is  correctly  used  only  to  p 

g  introduce  words  or  phrases:  He  ate  like  a  beast;  She  “■ 
P  trembled  like  o  leaf.  3 

i  But  like  is  poaching  on  the  preserves  of  os  more  and  1 
j  more,  and  few  warrants  are  being  sworn  out.  What  often  g 

p  makes  the  distinction  seem  artificial  to  me,  at  least,  is  p 

P  that  the  examples  quoted  may  be  thought  of  as  having  3 

%  implied  verbs.  If  those  verbs  are  expressed,  the  phrases  a 

P  become  clauses,  and  as  is  required  under  the  rule  to  in-  J 

1  I  troduce  them:  He  ate  as  a  beast  eats;  She  trembled  as  3 

-  a  leaf  does.  Yet  the  sense  is  the  same.  j 

I  If  you  tremble  like  a  leaf  yourself  at  the  danger  of  a 

1  straying  from  the  path  of  righteousness,  a  useful  rule  of  § 

'  i  thumb  propounded  by  Frank  O.  Colby,  the  syndicated  3 

II  grammarian,  will  keep  you  on  it;  “If  as,  as  if,  as  though  g 

P  make  sense  in  a  sentence,  like  is  incorrect.  If  they  do  g 

i  not  make  sense,  like  is  the  right  word.”  g 

i  This  rule  is  easy  to  use,  as  will  be  found  from  making  g 
I  the  trial  substitutions,  and  will  keep  you  infallibly  in  the  iP 
'  g  good  opinion  of  the  purists  without  your  even  knowing  B 
I  what  a  conjunction  or  a  subordinate  clause  is.  Mr.  Colby  g 
f  I  is  no  purist  himself,  however,  for  he  says  he  has  given  J 
I  1  up  as  a  lost  cause  the  fight  against  like  as  a  conjunction,  g 
1  So  have  other  authorities.  g 

,  g  And  now,  will  you  join  me  in  a  brief  excursion  out  the  3 
j  window  with  those  who  are  so  terrified  by  like  they  | 
=  won’t  use  it  even  when  it’s  right?  First,  we  have  the  J 
I  as  with  aficionados,  who  write:  The  helicopter,  as  with  g 
p  the  horseless  carriage  of  an  earlier  day,  is  here  to  stay.  i 
g  There  may  be  a  place  for  as  with,  but  the  one  belonging  p 
i  to  like  is  not  it.  i 

I  Then  there  are  those  who  will  walk  a  mile,  not  just  g 
I  for  a  Camel,  but  to  evade  like:  The  unique  plane  stands  P 
I  on  the  ground  in  a  manner  similar  to  a  camera  tripod.  | 
1  Careless  writers,  very  likely  unaware  of  any  argument  g 
g  over  like  and  as,  often  stumble  into  a  pitfall  of  false  J 
g  comparison.  They  write  Older  houses  are  still  selling  here,  P 
3  unlike  many  cities;  or  Like  many  patient  folk,  Russian  1 
g  violence  can  be  brutal.  If  they  stayed  awake,  they  would  = 
g  see  the  need  for  unlike  those  in  many  cities  and  like  that 
I  of  many  patient  folk. 

s  •  Or,  Ijke  You  As  It.  -= 

f  J 
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AP  Editors  Ask 
For  Roving  Writer 

McPherson,  Kas. 

Wire  Editors  of  Associated 
Press  newspaper  members  in 
Kansas  have  recommended  the 
assignment  of  a  roving  feature 
writer  for  the  state. 

The  proposal,  adopted  at  the 
Kansas  AP  Wire  Editor  Associ¬ 
ation,  here  March  25,  was  re¬ 
ferred  to  the  Kansas  AP  Con¬ 
tinuing  Study  Committee. 

The  group  also  proposed  that 
“routine  coverage  of  the  state 
legislature  be  abandoned  and 
that  the  Topeka  bureau  concen¬ 
trate  on  fuller  and  more  fea¬ 
tured  coverage  of  major  legisla¬ 
tion.”  This  proposal  also  was  re¬ 
ferred  to  the  study  committee. 


The  group  elected  Duke 
Wallingford  of  the  Chanute 
Tribune  as  chairman  for  1956, 
succeeding  Arnold  Ericson  of  the 
Liberal  Southwest  Daily  Times. 
Bill  Mayer,  Lawrence  Journal- 
World,  was  named  vice  chair¬ 
man  and  Mark  Anson,  McPher¬ 
son  Daily  Republican,  was 
elected  secretary-treasurer. 

Editors  were  warned  in  an 
informal  round  table  of  use  of 
phoney  letters-to-the-editor  in 
a  current  state  political  cam¬ 
paign. 

• 

Progress  in  40  Pages 

Jackson,  Miss. 

The  State  Times  of  March  28 
consisted  of  64  pages,  including 
40  pages  devoted  to  the  paper’s 
fi;st  annual  Progress  Edition 
for  the  New  South. 


HEADING  for  NEW  YORK? 
or  .  .  . 

STAYING  AT  HOME!! 

Whether  You  Plan  to  Attend 
THE  A.N.P.A.  CONVENTION 
or  not 

The  Tremendous  nationwide  interest 
in  Editor  &  Publisher’s 
CLASSIFIED  SECTION 
can  assist  you! 

IF  YOU  NFCD 

HELP — A  JOB — Services — Etc. 

WANT  TO  SELL 

Equipment— PUBLICATIONS — FEATURES — Etc. 

Use  The  Classified  Ads. 

PRE- CONVENTION  ISSUE— APRIL  21 

issue — April  26,  Convention  issue. 
Ads  appear  in  both  for  the  COST 
Tuesday,  April  24.) 

Editor  &  Publisher  Classified  Dept. 
1700  Times  Tower,  N.Y.  36,  N.Y. 

BRyant  9-3052 
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Bulldog  Convention 
April  28.  Classified 
OF  ONE.  (Deadline 

WRITE 
WIRE 
PHONE  • 
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RECOVER 


This  is  a  true  report  of  an  ad¬ 
vertiser’s  sales  and  advertising 
history  covering  10  years  of 
sales  losses  and  over  13  years 
of  sales  increases.  Error  in 
recognizing  degree  of  public 
need,  error  in  primary  media 
selection,  error  in  timing,  error 
in  frequency,  complete  lack  of 
knowledge  of  retail  movement 
percentages  etc.  caused  a  loss  of 
over  50%  of  sales  in  10  years. 

Market  analysis,  detailed  local¬ 
ized  sales  analysis,  distribution 
research,  potential  business 
analysis,  retail  movement  re¬ 
search  etc.  “defined  the  target  ’ 
in  great  detail  by  states  and 
cities. 

Former  multiple  media  usage 
was  reduced  to  two  media.  In¬ 
sertions  were  increased  from  an 
average  of  12  to  over  40.  Na- 
tional  newspaper  advertising 
was  selected  as  the  primary 
sales  tool.  Net  result  after  six 

•  months  campaign  —  42  states 
showed  sales  increases  —  7 

I  states  still  showed  minor  sales 
losses.  In  the  next  12  years, 
I  following  the  same  basic  plan, 
I  sales  increased  over  400%  to 
I  over  $1,000,000  a  year  increase. 

I  Obviously — had  the  right  basic 
t  media  plan  been  made  ten  years 
i  before  $10,000,000  dollars  in 
j  sales  would  not  have  been  lost 
1  forever. 

•  Burke,  Kuipers  &  Mahoney 
serves  marketing  men  wherever 

'  they  are. 

Selling  Sales  Is 

Our  Business 
I  Buying  Sales  Is 

Your  Business 

BURKE  • 

^  KUIPERS 
&  MAHONEY 

INC. 

j  New  Y->Hc,  Chicago,  Datroii, 

I  Atlant*,  Charlot+a,  Dallas, 

Kansas  City,  Okla.  City, 

I  San  Francisco 
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PERSONAL 

MENTION 


Dr.  O.  Preston  Robinson, 
general  manager.  Salt 
Lake  City  (Utah)  Deseret 
News  and  Telegram  —  named 
civilian  aide  to  the  Secretary 
of  the  Army  to  advise  on  the 
Army’s  relationship  to  the 
civilian  community. 

« 

Henry  Belk,  editor  of  Golds¬ 
boro  (N.C.)  News-Argus — won 
the  Goldsboro  Rotary  Club’s 
Citizenship  Award  for  his  con¬ 
tributions  to  spiritual,  cultural 
and  economic  development  of 
the  community. 

* 

Nor.man  Shaw,  associate  edi¬ 
tor  of  the  Cleveland  (Ohio) 
Press — elected  vicechairman  of 
the  board  of  control  of  the 
Cleveland  Zoo. 

♦  ♦  ♦ 

Jack  Lowe,  editor  and  pub¬ 
lisher  of  the  Sidney  (Neb.) 
Telegraph — cited  as  one  of  nine 
good  neighbors  in  the  annual 
selection  of  Ak-Sar-Ben,  Omaha 
civic  organization.  His  leader¬ 
ship  in  obtaining  the  new  Chey¬ 
enne  County  Memorial  Hospital 
was  particularly  noted. 


On  the  Business  Side 


Jerry  Mack — named  assist¬ 
ant  sales  manager  in  the  ad¬ 
vertising  department  of  the 
Daily  Oklahoman  and  Times, 
Oklahoma  City. 

*  »  « 

Monroe  Gensler,  for  the 
past  10  years 
director  of  de¬ 
partment  store 
advertising  for 
the  New  York 
World  -  Tele¬ 
gram  and  Sun 
— appointed  as¬ 
sociate  advertis¬ 
ing  director  of 
the  New  York 
Journal  -  Amer-  Gensler 
can. 

♦  ♦  # 

Arthur  C.  Brandt,  circula¬ 
tion  auditor  for  the  Buffalo 
(N.Y.)  Courier-Express  —  re¬ 
tired  and  will  make  his  home 
in  Sarasota,  Fla. 

*  ♦  ♦ 

James  M.  Nolan,  promotion 
manager  of  the  Albany  (N.Y.) 
Knickerbocker  News — resigned 
to  become  assistant  promotion 
and  public  relations  manager 
for  the  Norfolk  (Va.)  Virginian 
Pilot  and  Ledger-Dispatch. 


Executive  Spotlight 

MARSHALL  B.  HARDY,  manager  of  the  retail  stores  division 
of  Hearst  Advertising  Service  in  Chicago — appointed  advertising 
director  of  the  Milwaukee  (Wis.)  Sentinel.  He  succeeds  BENN 
KAY,  advertising  director  since  1933 — now  assistant  to  Pub¬ 
lisher  ROBERT  C.  BASSETT  to  counsel  on  advertising,  promo¬ 
tion  and  special  projects. 


*  *  * 

EUGENE  J.  BROWN,  general 
manager  of  the  Oneonta  (N.Y.) 

Star  for  11  years  and  a  vice- 
president  of  Ottaway  Newspa- 
pers-Radio,  Inc. — appointed  as¬ 
sistant  publisher  of  the  Danbury 
(Conn.)  ISews-Timet.  ELTON  P. 

HALL,  general  manager  and 
treasurer  of  the  Stroudsburg 
(Pa.)  Record  —  succeeds  Mr. 

Brown  on  the  Star.  HORACE 
E.  HELLER — now  general  man-  Hall 

ager  in  Stroudsburg. 

*  *  * 

THOMAS  MARQUIS,  sports  editor  of  the  Inglewood  (Calif.) 
Daily  News — named  managing  editor,  succeeding  ROBERT  O, 
VINCENT,  who  has  joined  the  Los  Angeles  Examiner.  WARREN 
TURNBULL — now  sports  editor. 

*  *  * 
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DAVID  A.  TOBER,  chief  of  the  collection  division  of  the  In¬ 
ternal  Revenue  Service  district  office  for  New  Hampshire — to  join 
the  Portsmouth  (N.H.)  Herald  as  business  manager.  He  will 
succeed  MARGARET  P.  MANSON  —  named  comptroller  and 
vicepresident. 


In  the  Editorial  Rooms 


Carl  Jensen  —  named  city 
editor  of  the  Cincinnati  (Ohio) 
Times  -  Star,  succeeding  Jerry 
Hurter,  recently  made  execu¬ 
tive  city  editor.  Joseph  H. 
Dressman,  news  editor  —  ap¬ 
pointed  assistant  managing  edi¬ 
tor.  Philip  Sauer  succeeds  him 
as  news  editor. 

*  ♦  ♦ 

Ray  W.  Doherty,  formerly 
with  the  Duluth  (Minn.)  News- 
Tribune  and  the  Superior 
(Wis.)  Evening-Telegram — ap¬ 
pointed  night  manager  for 
United  Press  in  Minneapolis, 
Minn. 

♦  ♦  s!* 

George  N.  Meyers,  general 
assignment  reporter  for  the 
Seattle  (Wash.)  Times — named 
sports  editor,  succeeding  the 
late  Eugene  H.  Russell. 

*  *  * 

S.  Oliver  Goodman,  financial 
editor  of  the  Washington  (D.C.) 
Post  and  Times  Hera/d— cited 


by  the  Greater  Washington  In¬ 
dustrial  Council  for  “community 
interest,  journalistic  excellence 
and  industrial  vision.” 

<t  <!  <■ 

Robert  B.  Powell,  reporter 
for  the  Albany  (N.Y.)  Kn'ck- 
erbocker  News — to  join  the  As¬ 
sociated  Press  Albany  bureau 
April  Ifi. 

♦  ♦  * 

Bill  Buchannan,  radio  and 
television  columnist  of  the  Bos¬ 
ton  (Mass.)  Herald  —  joined 
the  Boston  American  as  radio 
and  television  columnist,  suc¬ 

ceeding  Joe  Purcell,  now  with 
ABC-Paramount  public  rela¬ 
tions. 

*  *  * 

Richard  S.  Humphrey — ap¬ 
pointed  bureau  manager  for 

United  Press  in  Salem,  Ore. 

He  replaces  William  A.  War¬ 
ren,  transferred  to  Portland, 
Ore. 

*  *  * 

Hal  McClure,  former  re¬ 

porter  on  the  San  Bernardino 
(Calif.)  Sun-Telegram — now  a 
staff  member  in  the  Los  Angeles 
bureau  of  the  Associated  Press. 
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Joanne  Flirt,  former  as¬ 
sistant  editor  of  the  Foley 
(Ala.)  Onlooker  —  joined  the 
Montgomery  (Ala.)  Advertiser 
as  state  editor,  succeeding 
Wesley  Owens,  who  returned 
to  the  news  staff  as  a  reporter- 
photographer.  Roseen  Dhu 
Stuart — named  assistant  state 
editor. 

«  *  * 

Bradford  Crafts  —  named 
editor  of  the  weekly  Wilton 
(Maine)  Times,  succeeding 
Jerry  Harris,  resigned. 

«  •  * 

William  Kennedy  of  the 
Albany  (N.Y.)  Times -Union 
and  Andrew  Viglucci  of  the 
Schenectady  (N.Y.)  Union-Star 
— to  join  the  staff  of  a  new 
English-language  newspaper  in 
Puerto  Rico.  Jane  Hanley,  for¬ 
mer  repoi’ter  on  the  Times- 
Union,  who  has  been  in  Puerto 
Rico  for  a  year — also  to  be  a 
staff  member. 

*  *  * 

Betty  Brenner,  former  re¬ 
porter  for  the  Wellington 
(Ohio)  Enterprise — joined  the 
Anchorage  (Alaska)  Daily 
News  as  a  general  assignment 
reporter. 

«  *  * 

Thomas  E.  Hopkins — from 
service  with  the  Army  in  Ha¬ 
waii  to  sports  editor  of  the 
Honolulu  Star-Bulletin.  Previ¬ 
ous  to  Army  and  USO  service, 
he  was  sports  editor  of  the 
Wieeling  (W.Va.)  Intelligencer 
and  a  sports  writer  on  the 
Pittsburgh  (Pa.)  Sun -Tele¬ 
graph. 

*  •  * 

David  White — now  a  report¬ 
er  for  the  Buffalo  (N.Y.) 
Evening  News. 

*  *  * 

W.  C.  (Tex)  Reynolds,  col¬ 
umnist  for  the  Racine  (Wis.) 
Journal  -  Times  —  designated 
“Man  of  the  Year”  by  local 
Veterans  of  Foreign  Wars. 

*  *  * 

Kenneth  Dole,  religious 
news  reporter  for  the  Was/i- 
ington  (D.C.)  Post  and  Times 
Herald — received  the  first  an¬ 
nual  Faith  and  Freedom  Award 
in  Journalism  of  the  Washing¬ 
ton  Pilgrimage,  Inc. 

*  *  * 

Mrs.  Lewis  Ripperger  — 
I  joined  the  Roseburg  (Ore.) 
t  News-Review  as  correspondent 
I  editor,  replacing  Mrs.  Dan 
t  Dow,  resigned. 

*  *  * 

Forrest  Fischer,  formerly 
'dth  the  Wisconsin  State  Jour- 
•wl,  Madison,  joined  the  Beau- 
(Tex.)  Enterprise- Jour¬ 
nal. 
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THE  FOURTH  ESTATE  ...  By  Trent 


Better  Living 
Slogan  for  Week 

Los  Angeles 

Announcement  of  the  slogan 
for  National  Newspaper  Week 
was  made  March  26  in  the  first 
round  of  preparations  for  an 
impressive  observance  Oct.  1-8. 

“Your  Newspaper — Freedom’s 
Key  to  Better  Living,”  is  the 
slogan  selected  after  obtaining 
a  nationwide  expression  of  opin¬ 
ion  from  leaders  of  the  press, 
reported  Richard  H.  Miller, 
NNW  committee  chairman  and 
Los  Angeles  manager,  Califor¬ 
nia  Newspaper  Publishers  As¬ 
sociation. 

The  committee  working  with 
Mr.  Miller  on  the  17th  annual 
NNW  observance  is:  Robert 
S.  Baram,  New  England  Week¬ 
ly  Press  Association;  Stanford 
Smith,  American  Newspaper 
Publishers  Association ;  John 
Paul  Jones,  Florida  Press  As¬ 
sociation;  William  F.  Canfield, 
Inland  Daily  Press  Association; 
Vernon  T.  Sanford,  Texas 
Press  Association  and  Lew 
Selvidge,  Allied  Daily  Newspa¬ 
pers  of  Washing^ton. 

• 

Gov’t  Seminar 

Harrisburg,  Pa. 

Pennsylvania’s  “Crisis  in  Fi¬ 
nancing  Health,  Education  and 
Welfare”  will  be  sized  up  by 
state  newspapermen  and 
women  meeting  April  12-13,  on 
campus  at  Penn  State  Univer¬ 
sity.  The  Seminar  on  state  gov¬ 
ernment  problems  is  the  seventh 
such  annual  seminar  of  the 
Pennsylvania  Society  of  News¬ 
paper  Editors. 

for  April  7,  1956 


AFL-CIO  Opposes 
Newspaper-TV  Link 

Washington 

The  AFL-CIO  has  asked 
Congress  to  bar  common  own¬ 
ership  of  radio-TV  stations  and 
newspapers. 

Andrew  J.  Biemiller,  director 
of  the  Union  Legislative  De¬ 
partment,  told  the  House  Com¬ 
merce  Committee  such  opera¬ 
tion  creates  a  monopoly  in  the 
dissemination  of  news  and 
would  give  rise  to  demands  for 
government  control  of  media. 
That,  the  labor  executive 
warned,  would  be  unfortunate. 

The  labor  organization  re¬ 
commended  investigation  of  the 
Federal  Communication  Com¬ 
mission’s  action  in  granting  a 
new  television  license  to  Bis- 
cayne  Television  Corporation  in 
Miami.  The  broadcast  corpora¬ 
tion,  Mr.  Biemiller  said,  is  con¬ 
trolled  by  key  figures  in  owner¬ 
ship  of  the  two  Miami  newspa¬ 
pers. 


Combination 
Used  to  Build 
Daily  in  Year 

Covina,  Calif. 

Conversion  of  a  unique  news¬ 
paper  operation  into  “a  fabu¬ 
lous  success”  after  a  year  is 
reported  by  A.  Q.  Miller  Jr., 
general  manager  of  San  Gabriel 
Valley  Newspapers,  Inc. 

He  combined  the  operation 
of  the  year-old  San  Gabriel 
Valley  Daily  Tribune  with  a 
string  of  five  controlled  ciicu- 
lation  weeklies,  all  in  the  east¬ 
ern  area  of  San  Gabriel  Valley, 
in  Los  Angeles  County. 

Mr.  Miller  reports  that  the 
daily’s  paid  circulation  in  the 
first  year  climbed  from  14,500 
to  19,300.  The  net,  he  advised, 
is  19,322. 

Integration  of  the  entire  op¬ 
eration  was  completed  several 
weeks  ago  with  expansion  of 
the  weeklies,  which  operate  as 
paid  -  and  -  controlled  circulation 
papers.  The  weeklies  —  Covina 
Argus  -  Citizen,  West  Covina 
Tribune,  Baldwin  Park  Bulletin, 
North  Valley  News  and  South¬ 
west  Valley  News — have  a  total 
distribution  to  40,000  homes. 
They  are  published  from  four 
plants  with  separate  editorial 
staffs.  The  president  of  the 
publishing  company  is  Carl  P. 
Miller,  West  Coast  head  of  the 
Wall  Street  Journal. 

Advertising  facilities  are 
shared  by  the  daily  and  the  five 
weeklies.  The  weeklies  each  run 
from  24  to  44  pages,  Mr.  Miller 
repo  its. 

• 

New  Plant,  Big  Paper 

Blackfoot,  Idaho 
*  A  64-page  (tabloid)  progress, 
farm  and  home  edition  marked 
the  move  of  the  Blackfoot  Daily 
Bulletin  into  its  new  plant.  This 
was  the  newspaper’s  first 
change  of  address  in  39  years. 


TV  m  Color! 

CHANNEL  CHUCKLES 

Here's  somethinx  really  new  in  Sunday  comics,  and  it  has  the  same 
wide  appeal  that  has  made  the  daily  1-col  panel,  CHANNEL 

CHUCKLES,  a  lop  favorite  in  more  than  70  leadinx  newspapera. 

PHONE  OR  WIRE  FOR 

FULL  COLOR  PROOFS 

THE 

Des  Moines 

REGISTER  AND  TRIBUNE  SYNDICATE 

488  Madison  Ave..  N.  Y.  C. 
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It’s  the 

increasing  vote 
of  confidence 
our  advertisers 
give  us 
year 

after  year 
after  year 
that  makes  us 
proud  of  our 
record . 

20,768,790 

lines 

in  1955  (A.M.) 


Your  record 
in  the  great 
Lehigh  Valley 
could  be 
improved  if  you 
should  use  the 
Lehigh  Valley’s 
most  effective 
media . the 

Call- Chronicle 
Newspapers 
Allentown,  Pa. 


Sunday  Call-Chronicle 
The  Morning  Call 
Evening  Chronicle 

\alional  Represen  tut  ires 
Story,  Urooks  &  Finley 


Toronto  Star  Sale 
Still  Hanging  Fire 


By  Jameb  Monlagnes 

Tobonto 

The  Ontario  Government  has 
no  intention  of  repealing  the 
Ontario  Charitable  Gifts  Act 
under  which  the  Atkinson  Char¬ 
itable  Foundation  has  to  sell 
the  Toronto  Daily  Star  and 
Star  Weekly,  Ontario  Premier 
Leslie  Frost  stated  in  the  On¬ 
tario  Legislature  here  March 
22. 

The  premier  would  not  in¬ 
terpret  this  decision,  however, 
with  any  government  inten¬ 
tion  of  forcing  the  sale  of  the 
Toronto  Star  by  April  8  as  re¬ 
quired  in  the  Charitable  Gifts 
Act  legislation.  To  questions  by 
members  of  the  legislature  and 
to  reporters  he  would  only  say 
“read  the  statute”  and  “con¬ 
sult  a  good  lawyer.” 

Speaks  About  Funds 

Premier  Frost  and  Welfare 
Minister  Louis  Cecile  praised 
the  work  being  done  by  the  At¬ 
kinson  Foundation,  but  the  pre¬ 
mier  stated  “there  is  a  very 
great  difference  between  what  is 
done  with  the  income  of  foun¬ 
dations,  and  how  the  invest¬ 
ments  are  managed  ...  I 
want  to  make  it  clear,  first  the 
administration  and  application 
of  income  from  any  founda¬ 
tion’s  assets  is  one  thing;  sec¬ 
ondly,  the  investment  of  the 
funds  of  any  foundation  is  an¬ 
other  thing.” 

The  debate  on  the  subject 
went  on  at  some  length  be¬ 
tween  the  premier  and  various 
members  of  the  opposition  and 
the  p  r  e  m  ie  r  ’  s  Conservative 
party.  Then  when  asked  direct¬ 
ly  “is  it  the  intention  of  the 
government  to  force  the  sale  of 
the  Star  or  are  you  going  to  re¬ 
peal,  in  this  session,  the  Charit¬ 
able  Gifts  Act?”  the  premier 
answered:  “I  have  no  inten¬ 
tion  of  repealing  the  Charit¬ 
able  Gifts  Act.  The  act  was 
the  subject  matter  of  two  elec¬ 
tions  in  this  province,  and  I 
think  the  people  expressed  their 
approval  of  the  principles  of 
that  act.” 

In  Effect  Since  1949 

Then  when  a  member  said 
“If  the  prime  minister  is  not 
going  to  repeal  the  act,  he  is 
going  to  force  the  sale  of  the 
Star,”  the  premier  answered 
“That’s  what  you  think.” 

Mr.  Frost  said  charitable 
funds  must  be  protected;  they 
couldn’t  be  invested  in  busi¬ 


nesses  in  which  there  was  a 
chance  no  income  might  be 
made  for  several  years. 

Ue  mentioned  the  Ford  Foun¬ 
dation  in  the  United  States, 
which  recently  disposed  of  some 
of  its  assets  and  “didn’t  leave 
ail  its  eggs  in  one  basket.” 

The  Charitable  Gifts  Act, 
given  Royal  assent  April  8, 
1949,  contains  a  requirement 
that  no  charitable  foundation 
may  hold  more  than  10%  of 
Lhe  capital  of  any  company.  It 
requires  that  90  Vc  of  the  foun¬ 
dation’s  Star  interest  be  sold 
by  April  8,  1956,  “or  within 
such  extended  period  as  may  be 
determined  by  the  Supreme 
Court.” 

J.  E.  Atkinson,  owner  and 
publisher  of  the  Toronto  Star 
and  Star  Weekly,  died  in  1948, 
aged  82.  The  foundation  was 
started  during  his  lifetime,  but 
became  active  in  a  major  way 
only  in  1950  after  federal  and 
Ontario  governments  ruled  it  a 
charitable  fund. 

Mr.  Frost,  as  provincial  sec¬ 
retary,  was  one  of  the  main 
pilots  of  the  Charitable  Gifts 
Act.  He  said  at  that  time  its 
main  object  was  to  see  that 
citizens  of  Ontario  were  not 
cheated  out  of  their  rightful 
inheritance  taxes.  Both  the 
Star  and  the  Star  Weekly  were 
made  ineligible  for  succession 
duties  at  the  time  of  Mr.  At¬ 
kinson’s  death  because  they 
were  willed  to  the  Atkinson 
Charitable  Foundation. 

In  the  five  years  of  its  oper- 
atioiij  the  Atkinson  Charitable 
Foundation  has  authorized  $4,- 
103,000  in  grants  to  individuals 
and  institutions  in  the  fields  of 
education,  health  and  social  wel¬ 
fare. 

Through  Dec.  31,  1955,  the 
distribution  of  funds  to  303 
grantees  has  amounted  to  $3,- 
247,642,  according  to  a  report 
.ssued  recently  by  Wilfred  G. 
Palmer,  executive  secretary  of 
the  Foundation. 

When  Joseph  E.  Atkinson, 
publisher  of  the  Toronto  Star, 
died  in  May,  1948,  the  capital 
fund  of  the  Foundation  stood 
at  $71,000.  Since  that  time  the 
fund  has  increased  to  $3,835,- 
524,  due  almost  entirely  to  di- 
rect  contributions  from  th’  To¬ 
ronto  Star  Limited. 

The  Foundation  and  the  Star 
are  separate  organizations.  The 
newspaper  company  is  sub¬ 


jected  to  all  business  taxes  and 
does  not  enjoy  any  tax  advan¬ 
tage  by  reason  of  its  connection 
with  or  ultimate  ownership  by 
the  Foundation,  Mr.  Palmer’s 
report  notes. 

Mr.  Atkinson’s  will  directed 
that  the  86.6%  of  the  shares 
in  the  capital  stock  of  the  To¬ 
ronto  Star  Limited  in  his  estate 
be  given  ultimately  to  the 
F  oundation.  The  Foundation 
has  carried  on  its  activities 
mainly  from  the  profits — after 
taxes — of  the  Daily  Star  and 
Star  Weekly.  In  1955  the  estate 
gave  $580,950  to  the  Founda¬ 
tion. 


White  Foundation 


Trustees  Named 


Lawrence,  Kas 


The  names  of  nine  new  trus 
tees  of  the  William  Allen  White 
Foundation  were  announced 
March  27  by  Burton  W.  Marvin, 
director  of  the  Foundation  and 
dean  of  the  William  Allen  White 
School  of  Journalism  and  Pub¬ 
lic  Information  at  the  Univer¬ 
sity  of  Kansas. 

The  new  trustees  are: 

Frank  Clough,  executive  vice- 
president,  Speidel  Newspapers. 
Inc.,  Palo  Alto,  California,  and 
former  managing  editor  of  the 
Emporia  Gazette  under  Mr 
White. 

George  W.  Marble,  publisher. 
F ort  Scott  (Kas.)  Tribune. 

W.  H.  Martin,  Parsons  (Kas.| 
businessman  and  former  news¬ 
paper  publisher. 

Herbert  A.  Meyer  Jr.,  pub¬ 
lisher,  Independence  (Kas.)  Rt 
])orter. 

John  D.  Montgomery,  pul 
Usher,  Junction  City  (Kas.l 
I  'nion. 

Clarence  W.  Moody,  publisher 
Burlirtffton  (Iowa)  Hawk-E\i> 
Gazette. 

Marcellus  Murdock,  publisher 
Wichita  (Kas.)  Eagle. 

Prof.  Everett  Rich,  head  o: 
the  department  of  English  a: 
Kansas  State  Teachers  College 
Emporia. 

Louis  S.  Rothschild,  Unde: 
Secretary  of  Commerce  for 
'I’ransportation,  Department  o; 
Commerce,  Washin^on,  D.  C. 


Edition  Suspended 

White  Plains,  N.V 
The  newly  established  -S’d 
day  Westchester  News  has  tree:  ^ 
suspended  temporarily  becaus- 
of  a  scarcity  of  newsprint,  Ci'^  v 
publisher  William  Marriott  ac 
nounced  this  week.  The  Thure 
day  edition  of  the  paper  :: 
being  continued. 
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1955  LINAGE  FIGURES  FOR  1,926  NEWSPAPERS  IN  1,210  CITIES 

Showing  Media  Records  (390  newspapers)  Advertising  Linage  Service  Measurements 
(24  newspapers)  and  Figures  Gathered  from  1,512  Newspapers  by  Editor  &  Publisher 


In  this  annual  linage  report  EDITORS  PUBLISHER  presents  image  records  of  almost 
allU.S.  and  Canadian  daily  and  Sunday  newspapers  for  the  year  I95S.  Linage  as  measured 
by  Media  Records  is  shown  on  this  and  succeeding  pages  to  page  53.  Linage  of  other 
newspapers  as  reported  by  their  publishers  to  E6  P  begins  on  page  53.  Figures  supplied 
by  Advertising  Linage  Service  are  on  page  64. 

MEDIA  RECORDS  SUMMARY  FOR  1955 


In  121  cities,  390  newspapers  published  4,871,757 
rtrtising  as  measured  by  Media  Records,  Inc. ,  lor  the 
hcations:  . 

General . 

Automotive . 

Financial . 

Total  Display . 

Classified . 

Legal . 

Total  Advertising . 

AKRON,  OHIO 
Auio- 


Retail 

Generol 

motive 

Newtpoper 

Disploy 

Oltplay 

Display 

Btacon -Journal . . . 

..  (e)  14,015,910 

2,504,449 

1,579,490 

pBeacon-Journal  . 

..(S) 

6,593,440 

1,199,479 

337,187 

ALBANY 

,  N.Y. 

Kmcke  r  bocke  r  -  Ne  ws  (e) 

9,422.088 

1,618,043 

966,735 

Tines  Union . 

.  (m) 

5,423,422 

1,385,884 

831,002 

Times  Union .... 

..(S) 

3,639,461 

1,231,170 

275,011 

ALBUQUERQUE,  N.M. 

Journal . . 

.  .(m)  9.415.413 

1,747,540 

1,020,572 

pilournal . 

..  (S) 

2,585,261 

891,915 

165,285 

Tribune . 

..  (e) 

9,405,181 

1,543,071 

975,948 

ANDERSON,  IND. 

Bulletin . 

..  (e) 

6,827,318 

844,000 

878,521 

Berald  . 

..(m)  4,277,191 

731,333 

774,557 

Herald  . 

.  (S) 

1,570,939 

157,276 

94,482 

ATLANTA,  GA. 

Constitution . 

.  .(m)  7,479,370 

2,653,873 

1,314,508 

Journal  . 

..  (e)  15,835,128 

2,666,879 

1,555,467 

Journal  &  Constitutlon(S)  5,872,452 

1,424,790 

280,959 

ATLANTIC  CITY,  N.J. 

Press  . 

.  (m) 

5  272,992 

973,756 

777,116 

Press  . 

.  (S) 

1,367.503 

123,999 

104,230 

BALTIMORE,  MO. 

'American . 

.  (S) 

5,170,774 

1,230,064 

385,180 

Mews-Post . 

(e)  11,686,417 

2,157,751 

1,371,042 

Sun . 

, .  (m) 

3,792,730 

2,830,257 

1,367,003 

Sun . 

.  (e)  13,568,398 

2,925,424 

2,008,682 

**9un. . 

(S) 

9,591,054 

2,112,035 

348,014 

BAYONNE,  N.J. 

Times . 

.  (e) 

3,042,816 

675,028 

490,787 

BINGHAMTON,  N.Y. 

Press . 

..  (e) 

9,697,775 

1,296,089 

1,004,621 

Press . 

..  (S) 

1,903,461 

506,502 

188,132 

Sun . 

..(m)  2,210,415 

470,191 

310,515 

,940  agate  lines  o(  newspaper  ad- 
year  1955,  in  the  following  classi- 
2,640,115,057 
645,327,628 
336,113,559 
79,295,587 


1,145,759,032 

25,147,077 


FInon-  Total 

elol  CIwui-  Adver- 

Dliploy  f(.d  tiling 

257,853  8,385,176  26,930,863 

43,507  2,620,281  10,795,157 


908,522  6,152,115 


917,140  4,646,554 


2,644.837  11,498,129 
2,043,163  8,021,863 
632,986  2,570,140 


4,845,373  16,936,834 
4,674,071  25,308,966 
2,434,518  10,223,911 


1,831,317  9,193,319 

549,053  2,193,676 


766,403  7,619,778 
2,437,706  18,059,795 
6,993,413  15,570,245 
6,923,022  25,809,709 
3,328,457  15,476,428 


935,320  5,318,703 


2,563,532  14,801,204 
487,858  3,192,359 
1,554,003  4,737,578 


taerican . (e)  6,091,155 

SKord . (m)  6,439,687 

‘Uvertiser . (S)  2,213,868 

Oobe . (e)  9,073,142 

Qobe . (m)  5,193,506 

dlobe . (S)  7,399,264 

fcrald . (m)  7,161,033 

"Herald . (S)  8,430,688 

Traveler . (e)  13,314,933 

M . (m)  4,504,474 

Post . (S)  2,812,112 


BOSTON,  MASS.  not.) 

i  1,354,988  547,007 

r  1,354,507  586,319 

I  843,584  297,905 

!  2,331,736  1,040,961  1 

5  2,191,578  1,014,757  1 

I  1,386,119  270,762 

1  2,983,128  1,128,925  t 

)  1,904,862  242,932 

1  3,228,464  1,188,688  ' 

I  963,585  977,920  I 

1  932,150  245,505 


872,582 

1.240,105 

679,341 

3,570,723 

4,801,968 

3,938,169 

3,708,308 

2.860,625 

2,596.391 

1,847,404 

876,511 


8.971.216 

9,909.288 

4,052,822 

16.269,761 

13,455,009 

13,017.071 

15,495.596 

13,481,393 

20,792,726 

8,510.271 

4,892,269 


3,449,778  13,880,965 


2,764,168  13.499.006 
3,997.981  16,393,484 
1,621,378  7,209,023 


CHICAGO  •  Continued 
Auto- 

Retail  General  motive 

Newspaper  Display  Display  Display 

••Daily  News .  (e)  12.905,355  4,257,820  1.681,607 

American .  (e)  7.068,844  1.926,898  1,131.168 

•American .  (S)  1.946,701  971.365  282.959 

Sun-Times .  (d)  9,378,398  2,018,546  1.202.317 

pSun-Tlmes .  (S)  3,350,455  938,633  168.247 

CINCINNATI,  OHIO 

Enquirer . (m)  8,610,805  2,556,381  1,595,713 

REnquirer . (S)  8,980,556  2,649,072  505,830 

Post . (e)  8,277,844  2,497,945  1,407,671 

Times  Star . (e)  7,771,263  2.782,008  1,485,921 

CLEVELAND,  OHIO 

Plain  Dealer . (m)  9,823.007  2,492,959  1,632,427 

ePlain  Dealer . (S)  12,428,464  3,071,524  972,438 

News . (e)  8,614,355  1,387,745  1,115,192 

Press . (e)  15,702,180  4,011,724  1,954,731 

COLUMBUS,  OHIO 


.  Total 

Classi-  Adver- 

fled  tising 

2.912.499  22,288,875 
1.362,309  11,802.557 
453.197  3,673.702 

2,079,900  1  4,978,614 
558.887  5,044.237 


8.406,438  21.488,226 
3.846,060  1  6.054,602 
5,622,570  17,999,839 
4,046.570  16,372,618 


602,216  10,549,670  25,167,215 
99,29  9  4,88  5.567  21,459,197 

359,262  1.304,813  12,839,184 

402,825  9,030,185  31,133,6^t2 


BUFFALO,  N.Y. 

Ilotrier-Express  . .  (ro)  6,944,266  1,570,870  1,960,898  219,469  2,258,884  13,052,814 

‘Courier-Express  ..(S)  7,635,583  2,034,941  1,031,108  34,625  1,004,554  11,740.861 

Hr*! . (e)  17,039,808  2,891,199  2,862,953  213,724  5,361,671  28,439,506 

CAMDEN,  N.J. 

Courier-Post . (e)  7,167,946  1,561,289  1,210,205  174,384  3,449,778  13,880,965 

CHARLOHE,  N.C. 

'*>0 . (e)  8,121,813  1,298,585  981,871  285,880  2.764.168  13.499.006 

l^erver . (m)  9,167,451  1,864,512  967.559  376,180  3,997,981  16,393,484 

"Observer. .  (S)  3,708,016  1,440,036  296,498  138,570  1,621,378  7,209,023 

CHICAGO,  ILL. 

. (m)n.834.462  5,405,752  1.665.165  663,080  8.019,106  33,604,551 

''l»''e .  (S)  9,894,736  3.200,941  492.758  269,458  5,021,389  18,881,539 

iDiTOR  at  PUBLISHER  for  April  7,  1956 


Dispatch . 

(e)  10,115.778 

3,891,991 

1,601,550 

306,782 

6,154,815 

21,925,299 

Dispatch . 

(S)  6,953,354 

1,345,360 

242,891 

151,235 

3,246,093 

11,940,172 

Citizen . 

(e)  5,115,874 

1.280.595 

792,847 

132.262 

1,757,835 

9.147.0.13 

pCitizen . 

(S)  2,508,617 

802,651 

120,558 

69,025 

731,599 

4,232,522 

Ohio  State  Journal 

(m)  3,829,733 

8B0.677 

857,049 

460,919 

2,604,853 

8,535,931 

star . 

(w)  ',605,438 

93,505 

DALLAS, 

75,813 

TEXAS 

21,651 

4,950 

801,4.3,3 

News . 

(m)13.419,759 

2,637,632 

1,638,682 

287,173 

7,439,117 

25,456.940 

••News  . 

.  (S)  4.143.337 

1,732,291 

400,876 

143,547 

3,021,270 

9,444,812 

Tlmes-Herald .... 

.(e)  17,065.012 

2,842,703 

2.182.104 

229,498 

6,291,960 

28,793,463 

•Times-Herald . . . 

.(S)  4,983,284 

1,237,328 

DAYTON 

308  154 

OHIO 

124,730 

2,820,078 

9,484,426 

Journal-Herald . . . 

tm)  8,758,637 

2,437,520 

1,536,118 

331,518 

7,549,9.38 

20,748,187 

News . 

(e)  13,123,209 

2,463,814 

1,593,322 

336,179 

7,350,136 

24,959,867 

•News . 

(S)  5,334,981 

906,654 

DENVER, 

202,616 

COLO. 

25,757 

1,983,000 

8,473,579 

Rocky  Mt.  News. . 

.(m)10.235.460 

1,149,535 

1,049,671 

289,967 

5,256,519 

17,995,944 

pRocky  Mt.  News. 

.(S)  1,950.012 

737.801 

127,718 

33,304 

1.166,098 

4,015,169 

Post . 

.  (6)13,514,124 

2,637,902 

1,640,881 

473,229 

6,524,290 

24,818,662 

Post . 

.(S)  3.759,795 

1,074,255  305,339 

DES  MOINES,  IOWA 

78,169 

3,836.478 

9,054,669 

Register. . 

.(m)  2,809,751 

1,661,960 

934,794 

130,184 

2,818,853 

8,411,973 

Tribune . 

.  (e)  5,103,682 

1,767,692 

1,159,642 

132,638 

2,809,397 

11,024,964 

••Register . 

.  (S)  2,350,805 

2,170,013 

DETROIT 

380,579 

MICH. 

24,759 

1,698,262 

6,624,836 

Free  Press  . 

(m)  7,938,930 

2.243.351 

1,852.204 

309.351 

3,213,446 

15,584,750 

pFree  Press . 

(3)  2,433,378 

1.171,907 

228,345 

92,218 

1,082,984 

5,012.929 

News  . 

(et  14,897,709 

3.240,973 

1.983.103 

268.057 

6,758,386 

27,159,286 

••News . 

(S)  6,168,798 

1.924.729 

494.826 

73,962 

4,960,369 

13,624,316  1 

Times . 

.  (e)  8,047,821 

2.229,784 

1.673.058 

168.381 

2,634,131 

14,765,506  ' 

•Times . 

.  (S)  2,342,886 

1.005,827 

DULUTH, 

•259.709 

MINN. 

44,640 

971,031 

5,124,303  I 

1 

Herald . 

.  (e)  5,785.083 

1.340.382 

666,031 

142,257 

1.906,207 

9,990,002 

News-Tribune .... 

(m)  2,712,579 

1,348,651 

653.648 

100,187 

1,930,474 

6,849,840  ! 

News-Tribune _ 

(S)  4,226,694 

461,396 

EL  PASO 

132,738 

TEXAS 

32,624 

606,785 

5.460.668 

1 

Times . 

(m)  8.611,886 

1,866,642 

1,035,891 

159,444 

3,715,856 

15,423,172 

pTimes . 

(S)  3,743,786 

975,810 

193,989 

45,632 

870,635 

5,833,345  ; 

Herald-Post . 

(e)  9,460,816 

2,050,274 

ERIE, 

1,138,428 

PA. 

197,415 

3,709,743 

16,588,4  9  5 

Dispatch . 

(e)  5.367,349 

1,255,186 

608,626 

185,602 

2,061,409 

9,567,770  ! 

pDlspatch . 

(S)  2,724.351 

1,033,254 

211,964 

45,840 

1.006.346 

5,021,893 

Times . 

(e)  9,064,389 

1,714,578 

886.343 

197,382 

3.327,116 

15,313,587  1 

Times . 

(S)  2,807,636 

276,136  116.133 

FORT  WAYNE,  IND. 

37.981 

1,212,736 

4,451,052  1  ; 

Journal-Gazette . . 

.  .(m)  5,390.665 

1,919,581 

964,219 

258,743 

4,625,610 

13,359,597  i  | 

pJournal-Gazette . 

..(S)  3.720.246 

1,025,506 

194,873 

67,070 

1,027,046 

6.034.969  • 

News-Sentinel _ 

..(e)  11,943,504 

2  145.565  1,182.613 
FORT  WORTH,  TEXAS 

310.083 

4,767,508 

20,568.936  ' 

Star-Telegram. . . 

.  (m)  3,086,924 

2,453,331 

972,574 

242,637 

3,742.075 

10,532,375  ' 

Star-Telegram. . . 

.  (e)  12.551,769 

2,485,679 

1.690,974 

243,342 

3,755,355 

20,781,223  !  ; 

pStar-Telegram. . 

.  (S)  4,432,653 

1,273,518 

358,083 

66,750 

2,010,606 

8,147,617  , 

Press . 

.(e)  5,868,842 

757,455 

665,827 

109,771 

1,262,932 

8,716,891 

IpPress . 

.  (S)  694,890 

34.611 

21.887 

5,722 

171,061 

930,988 

fpFort  Worth  Sunday  Press  started  publication  Sept.  27, 1955. 

*  Includes  American  Weekly  Linage  **  Includes  This  Week  Linage, 
p  Includes  Parade  Linage.  *  Includes  American  Weekly  and  This  Week 

NOTE:  Boston  Evening  Globe  sold  only  in  combination  with  either  Morning  Globe  or  Sunday 
Globe.  Evening  Traveler  sold  only  in  combination  with  either  Morning  Herald  or  Sunday 
Herald.  Morning  Record  sold  only  In  combination  with  the  Evening  American  or  the 
Sunday  Advertiser.  Morning  Post  sold  In  optional  combination  with  Sunday  Post. 


Bee 

Bee 


Post-Tribune  . . 
fpPost-Trlbune . 


Post-Star  (See  Note) 


FRESNO, 

CALIF. 

MILWAUKEE,  WIS. 

Total 

A^er- 

tising 

Retail 

Dltplo/ 

General 

Otsploy 

Auto¬ 

motive 

Display 

Finan¬ 

cial 

Display 

Cloul- 

fled 

Totol 

Adver¬ 

tising 

Newtpoper 

Retail 

Display 

Generol 

DIsploy 

Auto¬ 

motive 

Display 

Flnon- 

elol 

DIsploy 

Clotti¬ 

ng 

(e) 

7,544,430 

2,576,822 

1,570,464 

216,283 

3,900,304 

16,021,190 

Sentinel . 

, . . .  (m) 

6,688,604 

1,208,592 

1,180,182 

440,355 

4,525,758 

14,052,235 

(S) 

2,946,856 

820,232 

389,501 

23,231 

1,436,448 

5,621,197 

*  Sentinel . 

....(S) 

1,884,363 

1,045.840 

219,035 

67,913 

1,041,468 

4,261,348 

Journal . 

....(e)  21,564,875 

2,845,669 

2,280,890 

426,996 

9,560,897 

36,685,634 

“Journal . 

...  (S) 

7,951,239 

2,236.'e25 

501,036 

71,116 

7,006,988 

17,771,321 

.  (e) 

11,825,341 

1,036,912 

1,096,578 

192,982 

3,370,399 

17,632,137 

MINNEAPOLIS.  MINN. 

.  (S) 

827,448 

35,029 

26,688 

4,904 

203,310 

1,097,871 

Tribune . 

. . .  (m) 

5,301.382 

2,259,345 

1,353,239 

466,298 

7,635,600 

17,019,045 

GLENS  PALU,  N.  Y. 

Star . 

. ...  (e)  14,244,877 

2,320,937 

1,452,972 

472,673 

7,661,765 

26,156,507 

e) 

5,357,427 

633,410 

577,360 

181,674 

1,595,104 

8,434,373 

••Tribune . 

. . . .  (S) 

6,085,235 

2,225,767 

367,830 

105,201 

4,108,474 

12,892,630 

GRAND  RAPIDS,  MICH. 

1 

MODESTO 

,  CALIF. 

(e)  13,892.944 


2,618.053  1,740,763 
HARRISBURG.  PA. 


Patriot  (Sec  Note) 

9,052,604 

2,157,690 

1,331,841 

170,477 

pPatriot-News - 

(S)  2,448,132 

972,012 

204,300 

13,819 

HARTFORD, 

CONN. 

Courant . 

.(m)  4,549,467 

1,523,783 

1,071,101 

346,910 

pCourant . 

.(S)  4,617,423 

1,662,145 

774,413 

176,964 

Times . 

.(e)  12,398,349 

2,840,159 

2,028,035 

442,377 

HOUSTON 

1,  TEXAS 

Chronicle . 

.  (e)  15,699,045 

3,119,703 

1,424,772 

266.939 

•Chronicle . 

.(S)  7,858,429 

1,539,907 

378,664 

87,067 

Post . 

. (m)ll,421,578 

2,417,001 

1,401.810 

254,533 

••Post . 

.  (S)  5,528,455 

1,453.051 

216,811 

70,169 

Press . 

,  .(e)  6,693,722 

1,060,447 

907,511 

126,139 

INDIANAPOLIS,  IND. 

News . 

.  .(e)  10,322.161 

2,927,928 

1,627.008 

271,187 

Star  . 

.  (m)  8,815,357 

2.940,392 

1,502,992 

244,518 

**  Star . 

.  .(S)  6,094,673 

1,928,656 

338.587 

61,348 

Times . 

..(e)  7,367,821 

1,315,433 

1,072.294 

223,272 

primes . 

.AS)  1,729,639 

739,208 

123,850 

52,353 

JACKSON, 

MISS. 

Clarion-Ledger  . . 

.  .(m)  4,806,444 

1,428,297 

952,243 

132,242 

pCTarion-Lec^er 

&  News . 

.  .(S)  1,806,775 

1,056,943 

166,848 

52,071 

News . 

..(e)  3.500,669 

1,452,738 

945.596 

118,298 

fp  State  Times. . . . 

..(e)  2,916,431 

538,539 

655.811 

83,651 

State  Times. . . . 

..(S)  1,462,658 

220,027 

164,017 

38,761 

JACKSONVILLE,  FLA. 

305,529  6,966,956  25,538,595 


13,819  630,135  4,268,940 


8,903,489  29,520,474 
3,282,321  13,158,74  5 
6,666,523  22,255,915 
1,999,152  9,282,107 
2,533,896  11,406,221 


61,348  2.909,906  11,334,321 
,995  13,712.378 
,685  4.690,383 


,874,223  9,297,464 

462,242  3,545.989 

,572,193  7,810,648 

,632,064  5,836,605 

403,991  2,289,454 


Tlmes-Union . 

.(m)10,657,398 

2,827,647 

2,180,667 

465,441 

3,697,381 

19,908,551 

••Timcs-Union. . . . 

.(S) 

4,248,456 

1,431,948 

373,303 

56.613 

1,447,167 

7,559,481 

JERSEY  CITY 

,  N.  J. 

pr  Jersey  Journal. . , 

(e) 

5,645,426 

1.524.861 

859,420 

289,923 

3,798,405 

12,491.108 

KANSAS  CITY,  MO. 

Star . 

.  (e)  10,813,014 

2.314.097 

2,000,443 

173,188 

5.004,757 

20,328,374 

Star . 

.(S) 

6,428,995 

1,621,504 

623,844 

280,965 

2,647,600 

11,606,938 

Times . 

.(m)ll,410,145 

2,308,935 

1,707,306 

173,505 

4,994,723 

20,617,749 

KNOXVILLE, 

TENN. 

Journal  . 

.  (m) 

4,448.809 

937,489 

655,030 

99,877 

1,487,412 

7.669,753 

•Journal  . 

.  (S) 

2,779,681 

721.257 

184.268 

39,019 

513,521 

4,241,381 

News-Sentinel . . . . . 

.  (e) 

6,77U,73() 

1,455,562 

1,075,362 

97,296 

1,907,422 

11,337,007 

pNews-Sentinel ... 

.  (S) 

3,109.353 

1,047,475 

231,751 

45,620 

704,103 

5,143,109 

LIHLE  ROCK,  ARK. 

Arkansas  Gazette  . 

.  (m) 

7,577,501 

1.333,223 

1,054,127 

94,061 

2,098,463 

12,278,770 

pArkansas  Gazette. 

.  (S) 

2,896,063 

1,072,910 

294.037 

64.189 

754,373 

5,089,285 

LONG  BEACH,  CALIf. 

Independent . (m)  9,547,84  5  2,102,660  1,229,0  68 

plndependent-Press- 

Telegram  (S)  5,411,775  1,044,923  363,821 

(e)  11,357,462  2,105,094  1,368,634 

LONG  ISLAND,  N.  Y. 

(e)  8,305,530  1,606,628  1,062,140 
(e)  11,627,938  1,603,899  1,215,787 


Press  Telegram  , 


Newsday-Suffolk . . 
Newsday-Nassau. . 


LOS  ANGELES,  CALIF. 


Bee . (e)  5,619,899  1,135,708  869,041 

MONTREAL,  CANADA 


122,848  2,329,609  10,269,086 


288,201  5,213,793  18,645,157 

49,566  2,018.042  8,888.175 

287,759  5,214.017  30,336,385 


201.221  7,804,516  19,033,859 
345,900  7,804,516  22,961,148 


Examiner . 

.  (jn) 

8,819,772 

3,652.768 

1,341,545 

494.851 

7,842,225 

22,167,297 

•Examiner . 

.  (S) 

7,014.089 

1,541.652 

691,548 

28,958 

3,027,841 

12,304,940 

Times . 

.  (91)16,405,445 

4,013,194 

1,691,776 

851,631  14,084,233 

37,060,164 

••Times . 

.  (S)  13,186,904 

2,474,378 

868,641 

217,484 

5,980,873 

22,728,710 

Herald-Express . . . 

.  (e) 

9,964.381 

3,081,798 

1,646,013 

303,914 

1,282,961 

16,281,721 

Mirror-News . 

.  le) 

9,517,422 

2,052.664 

1,461,774 

241,360 

3,283,970 

16,564,334 

LOUISVILLE 

,  KY. 

Courier-Journal. . . 

.  (m)  8,418,739 

2,458,911 

2,034,654 

561,620 

3.951,050 

17,495,040 

Courier-Journal. . . 

.  (S) 

7,559,950 

1,217,184 

359,886 

159,030 

1.079,766 

10,379,749 

Times . . 

.  (e)  10,655,969 

2,492,619 

2.172,075 

575,651 

3,884.190 

19,822,678 

MEMPHIS, 

TENN. 

Commercial  Appeal(m)  1S,137,8(X) 

2,638,071 

1,839,657 

250,453 

4,391,019 

24,289,596 

“Commercial  Appeal  (S)  5,549,587 

1,449,639 

328,440 

60,165 

2,280,464 

9,669,977 

Press-Scimitar. . . 

.(e) 

5,473,578 

2,493,879 

1,818,710 

204,622 

4,343,459 

14,361,753 

MERIDEN, 

CONN. 

Record  (See  Note). 

5,582,190 

850,647 

1  332,114 

302,036 

1,059,151 

9,195,088 

MIAMI, 

FLA. 

Herald . 

(m) 

18,138,353 

3,633,353 

2,302,910 

556,664 

9,730,636 

34,488,164 

‘Herald . 

(S) 

7,138,368 

1,774,152 

616,889 

375,376 

4,601,055 

14,509,392 

News . 

(e) 

9,074,763 

2,121,375 

1,440,912 

423,532 

3,383,598 

16,551,332 

“News . 

(S) 

3,542,988 

1,201,211 

204,146 

167,024 

717,535 

5,834,437 

mStar . 

(e)  13,832,591 

5,136,258 

1,256,744 

395,044 

7,478,388 

28,389.297 

Gazette . 

(m) 

7,552,895 

3,390,614 

1,063,300 

503,478 

3,290,613 

15,962.243 

La  Presse . 

(e)  16,426,935 

4,583,448 

1,340,703 

266,950 

6,083,530 

28,992.598 

La  Patrie . 

.(e) 

884,704 

814,489 

113,551 

48,265 

33,814 

1,963.870 

La  Patrie . 

.(S) 

980,070 

1,672,040 

154,927 

22,456 

54,471 

2,888,374 

MUNCIE, 

IND. 

Press  . 

(e) 

6,318,021 

996,518 

953,707 

181,746 

2,229,716 

10,748,357 

Star . 

(m) 

5.939,272 

958,621 

894,670 

144,995 

2,273,632 

10,296.449 

Star . 

(S) 

1,632,645 

250,896 

93,167 

144,118 

684,767 

2,805,743 

NASHVILLE 

TENN. 

Banner . 

.(e) 

9,316,245 

2,385,044 

1,328,009 

341,808 

3,215,393 

16,626,743 

Tennessean  . 

(m) 

9,316,730 

2,386,324 

1,326,796 

343,329 

3,217,544 

16,623,737 

Tennessean . 

AS) 

5,387.945 

768,803 

199,181 

104,926 

1,226,900 

7,689,065 

NEW  HAVEN,  CONN. 

Journal -Courier. . . 

(m) 

2,722,638 

563,411 

775,444 

330,006 

287,253 

4,867,563 

Register . 

.(e)  10,525.286 

2,525,334 

1,843,209 

380,588 

2,529,952 

17,895,186 

Register . 

.(S) 

3,246,346 

827,025 

439,538 

284,383 

1 ,076,076 

5,886,831 

NEW  LONDON,  CONN 

Day . 

(e) 

5,677,328 

1,060,683 

1,336,085 

197,896 

1,340,072 

9,724,044 

NEW  ORLEANS,  LA. 

Times -Picayune. . . 

(m) 

17,269,913 

2,526,481 

1,274,902 

376,132 

5,903,759 

27,535,383 

“Times-Picayune 

b  States. . . 

.(S) 

6,132,973 

1,628,674 

262,763 

112,229 

3,061,627 

11,202,577 

Item . 

.  (e) 

6,849.644 

1.371.215 

1,094,423 

284,121 

1,519,357 

11,225.999 

•Item . 

.  (S) 

3,136,938 

634,586 

145,680 

80,497 

822,453 

4.832.322 

States . 

.  (e) 

3,501,123 

2,484,425 

1,087,905 

316,263 

6,192,212 

13,752,623 

NEW  YORK,  N.  Y. 

Times  . 

(m) 

8,330.616 

4.446,690 

1,416,752 

1,462,760 

7,142,980 

22,853.053 

Times . 

(S)  13.274,379 

6.547,862 

420,825 

352.990 

6,082.406 

26.684.301 

Herald  Tribune  . . . 

(m) 

4,174.919 

3.132.975 

1,227,061 

945.990 

2.460.983 

11,982.289 

“Herald  Tribune. . 

(S) 

5,658,010 

2.940.949 

205,902 

101,360 

1,289,681 

10,199.510 

srNews . 

.  (m)  14,615,109 

3,067.944 

884.662 

485,538 

179.460 

19,243,709 

srNews . 

.  (S)  14,503,315 

2.110,460 

340,001 

80,680 

49,721 

17,084.651 

Mirror . 

.  .(m) 

6,026.371 

1,183.008 

1,809,287 

287,627 

616,466 

10.091.434 

Mirror . 

..(S) 

3,385,553 

771.826 

146,791 

2,870 

105,862 

4,413,621 

Journal -American 

..(e) 

5,956.223 

2,087,089 

1,093,991 

380,788 

2,353,477 

11,947.054 

‘Journal-American  (S) 

2,835.388 

1,235,744 

271,122 

13,247 

920,692 

5,276.489 

Post . 

.  (e) 

8,776,945 

2,190.518 

742,962 

227,380 

1,316,325 

13,305.102 

Post . 

(S) 

806,129 

51,447 

32,804 

1,557 

446,307 

1,338,556 

World-Telegram  b 

Sun . 

(e) 

7,474,943 

2,960,893 

1,217,589 

743,207 

1,169,024 

13,596,083 

.  Eagle . 

(e) 

196,738 

57,564 

47,148 

24,664 

295,971 

641,008 

“PEagle . 

(S) 

91,775 

15,453 

8,580 

2,186 

90,661 

208,655 

NIAGARA  FALLS,  N.  Y. 

Gazette .  (e)  10,838,508  915,768  966,346 

NORFOLK,  VA. 

Ledger -dMspatch  b 

Star .  (e)  11,869,189  2,990,362  2,471,068 

Virginian-Pilot...  <m)  12,543,143  2,614,616  1,600,349 

••Virginian- Pilot  b 

Star. .  (S)  6,461,096  1,276,779  543,348 

OAKLAND,  CALIF. 

Tribune .  (e)  10,233,696  3,085,454  1,441,807 

pTrlbune .  (S)  5,636,071  1,232,209  458,807 


184,694  2,650,903  1  5,913,874 


615,297  5,495,771  23,593,911 
476,572  4,349,211  21,723,840 

175,992  1,256,005  9,753,577 


251,125  5,706,700  20,964.804 
17,721  2,074,797  9,432,439 


NOTE: -Glens  Falls  Post-Star  (Morning)  and  Times  (Evening)  sold  in  combination  only. 
Linage  of  one  edition  (Post-Star  Morning)  only  is  given, 
p  Includes  Parade  Linage.  * ‘Includes  This  Week  Linage, 

fp  Gary  Sunday  Post-Tribune  started  publication  Oct.  2,  1955. 

NOTE; -Harrisburg  Evemng  News  carries  the  same  amount  of  advertising  as  the 
Morning  Patriot. 

‘Includes  American  Weekly  Linage. 

pr  The  Jersey  Journal  Linage  figures  include  both  full  and  part-run  advertisinf. 

NOTE:-Meriden  Record  Morning  and  Journal  Evening  sold  in  combination.  Linage 
of  one  edition  (Record,  Morning)  only  is  given, 
fp  First  issue  of  the  Jackson  State  Times:  Feb.  28,  1955. 
m  Includes  Weekend  Magazine, 
dp  Brooklyn  Eagle  ceased  publication  Jan.  29,  1955. 

srSplit-Run  Advertising  Retail  General  Automotive  Financial  Classified  Total  AdvertlfW 
News  -  m  2,789,046  65,660  4,428  32,643  -  2,891,777 

News  -  S  2,010,051  56,733  200  36  245  2,067,265 

“Includes  This  Week  Linage. 


V 


Most  of  Wisconsin’s  Daily  Newspaper 
Advertising  Leaders  Have  One  Thing  in  Common 


COMPLETE  HOME  COVERAGE 
IN  THE  EVENING 


l.N  IIS  Ihroiii’hout 

the  nation,  advertisers 
in  1955  again  depended  on 
neiL'spapers  as  the  best  means  of 
reaching  the  public — because 
nearly  everybody  reads  their 
home-town  daily  paper. 

In  all  major  communities  of 
It  i.sron sin.  they  published 
a  record  volume  of  advertising. 
.Ind  with  one  exception, 
all  of  It'iseonsin's  dail\ 
newspaper  inlvsrtising  leaders 
are  read  by  H77'  to  W07> 
of  the  families  in  their 


1955 

Weekday 

I.inote 


Daily 
City  Zone 
Coverager 


DAILY  NEWSPAPERS 


1.  Milwaukee  Journal  (E) 


2.  Madison  Newspapers  (M-E) 


3.  Appleton  Post-Crescent  (E) 


4.  Green  Bay  Press  Gazette  (E) 


5.  Milwaukee  Sentinel  (M) 


6.  Sheboygan  Press  (E) 


7.  Racine  Journal  Times  (E> 


8.  Wausau  Record-Herald  (E) 


9.  Kenosha  News  (E) 


10.  Oshkosh  Northwestern  (E) 


Afirerliiine  in  the  MaHi%on  Cfipitol  Times  and  State  Journal  is  sold  at  a  combined  rate. 

tCovcr«9«  pcrccnt«9ct  «r«  bosed  on  loicst  ovailobU  eircuUtion 
oyyrct  for  oil  ncw»popcr$  —  protected  to  i9$5  fomily  estimotes. 


advertising  leaders  and  their 


V  .^one  coverages  are 


Ix*acler8  in  Advertising  in  the  United  States 

Total  Daily  and  Sunday,  1955 

Total  Lina«f 

. 59,788,874 

. 54,456,955 

. 52,486,090 

. 49,537,354 

. 48,997,556 

The  Milwaukee  Waal  gained  S.M6.65I  l.nei  m  I9$5 
ver  its  I9S4  record  first  pUce  totol  for  oil  newspopers. 


1.  Los  Angeles  Times 

2.  Milwaukee  Journal 

3.  Chicago  Tribune  . . 

4.  New  York  Times  .  . 

5.  Miami  Herald  .... 


■rtisini- 


THE  MILWAUKEE  JOURNAL 


idvertKM 

1,777 

1,265 


Naiionat  Representative,  O’ Mara  &  Ormsbee,  Inc, 


editor  &  PUBLISHER  for  April  7,  1956 


V 


Oklahoman . 
Oklahoman  . 
Times . 


OKLAHOMA  CITY,  OKLA. 


OMAHA,  NEB. 


SAN  ANTONIO,  TtXAS— Cootln«i«l 


Auto- 

Flncn- 

desti¬ 

ned 

Iota! 

motiv# 

Dispioy 

clal 

Olsploy 

Adv*f- 

tislng 

Nr«»poper 

(e) 

lUtall 
DUpl  oy 

G«n«ral 

Disploy 

motiv* 

Dtiploy 

clol 

D^fploy 

Clesil- 

Had 

Adv*f- 

tUing 

1,021,517 

125.414 

3,498,954 

12,100,313 

News . 

9,811,561 

1,712,038 

970,541 

185,257 

6,905,511 

19,631,208 

246,330 

69,022 

1,642,859 

6.163,759 

Light . 

(e) 

10,584,770 

2,032,593 

1,222,496 

289,920 

5,596,700 

19,748.785 

1,123,795 

164,535 

3,464,046 

13,255,121 

•Light . 

(S) 

5,110,182 

997,876 

285,852 

82,421 

1,556,484 

8,034,127 

World-Herald(See  Note)  8,322,S18  2,291,734  1,252,861 
World-Herald .  (S)  5,310,849  1,056,999  314,702 

PASAOENA,  CALIF. 


SAN  DIEGO,  CALIF. 


Journal  (See  Note). 


Republic  L  Gazette 
(See  Note) . 


Eagle  (See  Note). 


Tlmes-Dlspatch. 


(e) 

5,825,957 

857,845 

875,682 

(S) 

2,424,457 

797,567 

134,288 

PAWTUCKET 

,  R.  1. 

(e) 

7,568,035 

1,067,454 

1,585,792 

PEORIA, 

ILL. 

7,997,583 

2,017,997 

1,118,809 

(S) 

4,089,604 

1,082,131 

197,314 

PHILADELPHIA,  PA. 

(e); 

15,765,471 

3,463,789 

1,530,874 

(S) 

2,610,762 

1,772,532 

225,526 

(m) 

9,502,392 

3,610,776 

1,380,461 

(8)11,278,364 

2,326,919 

303,089 

(e) 

3,367,572 

1.163.339 

435.798 

PHOENIX 

,  ARIZ. 

11,759,457 

1,957,450 

1,463,056 

(S) 

3,514,134 

1,471,273 

469,976 

PITTSBURGH,  PA. 

(m) 

6,757,437 

1,967,751 

1,059.159 

(e) 10. 650, 640 

3,218,429 

1,064,552 

(S) 

5,359,168 

1,993,913 

362,114 

(c) 

7,145,573 

1,632,020 

760,839 

(S) 

3,910,960 

992,903 

233,262 

PORTLAND,  ORE. 

(m) 

9,650,750 

2,691,828 

1,021,736 

(S) 

5,301,090 

1,443,775 

360,842 

(e) 

9,139,593 

1,935,116 

991,295 

(S) 

2,499,535 

1,343,790 

270,234 

POUGHKEEPSIE,  N.Y. 

(e) 

6,875,810 

947,456 

931,599 

(S) 

1,. 74,932 

229,018 

108,663 

PROVIDENCE,  R.  1. 

(e) 

12,907,081 

2,390,182 

1,848,871 

(m) 

2,329,377 

2,237,207 

1,999,872 

(S) 

3,889,971 

1,881,900 

1,127.646 

QUINCY, 

,  MASS. 

(e) 

5,989.898 

409,114 

924,316 

READING,  PA. 

8,444,535 

1,730,774 

1,175,673 

(S) 

2,078,062 

331,184 

117,033 

RICHMOND,  VA. 

(e) 

10,217,718 

2,893,350 

1,554,548 

(m) 

6,700,541 

2,731,115 

1,289,434 

(S) 

6,531,884 

1,585,570 

423,425 

ROANOKE,  VA. 

(m) 

5,650,762 

1,626,964 

824,179 

(S) 

2,352,917 

960,766 

164,730 

(e) 

5,703,662 

1,626,558 

837,693 

201,867 

3,322,562 

15,462,960 

Union . 

(m) 

7,397,207 

2,640,521  1,162,268 

256.578 

34,839 

2,090,220 

9,009,957 

pUnion . 

(S) 

5,777,959 

1,193,165  505,303 

52,435 

Tribune . 

(e) 

12,932,265 

2,739,980  1,500,651 

279,094 

SAN  FRANCISCO.  CALIF. 

323,016 

3,040,012 

11,047,320 

65,202 

1,413,320 

4,841,880 

Clu‘onlcl& . 

(m) 

5,915,794 

2,253,220  953.694 

331,365 

••Chronicle . 

(S) 

3,635 , 510 

1,607,333  490,893 

13,314 

Examiner . 

(m) 

9,919,365 

2,953,473  1,062,500 

355,903 

363,246 

1,215,150 

11,891,631 

•Examiner . 

(S) 

6,409,179 

1,555,161  502,785 

15,979 

Call-Bulletin _ 

(e) 

5,140,718 

2,050,888  1,175,662 

202,551 

News . 

(e) 

5,385,929 

1,492,468  1,087,479 

202,880 

270,944 

4,441,465 

15,370,044 

SAN  JOSE.  CALIF. 

49,540 

893,819 

6,313,091 

Mercury . 

(m) 

8,033,901 

1,903,655  1,011,527 

251,992 

News . 

(e) 

8,420,705 

1,915,190  1,021,227 

249,459 

522,147 

4,517,021 

25,976.954 

Mercury-News  . . . 

(8) 

4,079,619 

389,949  178,826 

57,769 

14,668 

1,212,315 

5,836,291 

SCHENECTADY.  N.  Y. 

610,163 

5,676,007 

20,979,523 

17.125 

4,338,938 

18,264,724 

Gazette . 

(m) 

7,644,566 

1,313,880  1,045,089 

279,536 

135.434 

854.234 

6,407,183 

Union -Star . 

(e) 

7,080,778 

1,303,881  785,312 

223,249 

SCRANTON,  PA. 

Times . 

(e) 

9,191,557 

2,040,385  965,277 

204,591 

402,603 

5,474,434 

21,074,204 

SEATTLE,  WASH, 

75,747 

1,659,454 

7,193,412 

Post  -Intelligence  r 

(m) 

6,297,457 

1,728,825  952,382 

290,979 

•Post-Intelllgencer 

(S) 

3,738,797 

1,227,571  368,316 

29,192 

254,649 

2,319.296 

12,646,342 

Times . 

(e) 

11,020,915 

2,863,021  1,142,354 

282,661 

161,786 

5,032,192 

20,395,820 

Times . 

(3) 

4,606,519 

1,034,210  255,444 

28,932 

32,803 

3,038,591 

10,786,589 

SHREVEPORT,  LA. 

144.027 

1,742,974 

11,697,990 

23,974 

1,303,584 

6,464,946 

Journal . 

(e) 

5,744,815 

1,895,901  1,096,337 

212,079 

Times . 

(m) 

7,504,399 

1,919,007  1,053,910 

177,284 

Times . 

(S) 

2,858.774 

415.305  1  68,075 

57,661 

163,483 

5,946.483 

19,495,971 

SIOUX  CITY.  IOWA 

41,355 

2,497,127 

9,647,863 

134,750 

3,240,432 

15,454,767 

Journal-Tribune  . . 

27,315 

1,197,736 

5,345,549 

(See  Note) . 

6,226,728 

1,166,942  781,178 

82,304 

Journal . 

(S) 

2,236,349 

304,290  197,871 

64,221 

220,254 

1,395,656 

10,484,091 

SOUTH  BEND,  IND. 

166,215 

533,121 

2,973,769 

Tribune . 

(e) 

10,370,043 

1,388,881  1,842,178 

215,656 

Tribune . 

(S) 

4,508,949 

553,246  341,218 

96,276 

5,506,843  17,332.2«3 
1,376,485  8,916,453 

5,536,638  22,991,285 


13,314  1,117,954  6,865,(195, 


450,826  0,065,734  1 


793,371  3,598.4rj 


733,344  6,233.0311 


SPOKANE,  1  WASH. 

Spokesman-Review  („,)  4,966,728  1,442,156  901,097 

••SpokesmanRevlew  (8)  3,420,357  1,472,859  367,907 

Chronicle .  (e)  7,115,014  1,685,585  1,105,706 

STOCKTON,  CALIF. 

Record .  (e)  10,143,520  1,838,575  1,321,231 

SYRACUSE,  N.  Y. 

Herald-Journal...  (e)  11,775,716  2,459,401  1,308,389 

xHerald-American  (S)  3,981,497  1,681,403  253,340 

Post-Standard...  (m)  4,301,602  2,446,618  1,032,638 

Post-Standard....  (SO  ,1,896,338  556,152  67,072 

TACOMA,  WASH. 

News-Tribune....  (e)  9,062,953  2,088,638  1,121,830 

News-Tribune....  (SO  3,649,317  534,806  396,247 

,  TAAAPA,  FLA. 


News-Tribune .... 
News-Tribune .... 


Democrat  ti 

Chronicle...  (m)  9,591,370 
••Democrat  b 

Chronicle...  (S)  5,275,167 
Times-Union  ...  (e)  15,096,478 


Bee .  (e)  12,310,656 

Union . (m)  3,020,680 

Union .  (S)  2,499.879 


Globe-Democrat  . .  (m)  6,944,241 
fGlobe-Democrat. .  (8)  3,998,026 

Post-Dispatch - (e)  13,374,501 

pPost-Dl^atch  ...  (8)  7,232,637 


Pioneer  Press.  ...  (m)  6,115,532 
•Pioneer  Press...  (S)  6,663,453 
Dispatch . (e)  10,569,003 


Independent . (e)  6,119,271 

Times . (m)12, 219,431 

pTlmes . (S)  5,188,893 


Express . (m)  8,123,965 

••Express-News ..  (S)  4,872,018 


ROCHESTER,  N.  Y. 

2,086,991  2,649,275  262,527  3,520,665  18,420,562 

1,740,624  812,329  215,827  1,495,724  9,542,485 

2,442,607  2,833,880  415,560  167,547  20,999,178 

SACRAAAENTO,  CALIF, 

3.218.832  1,377,234  225,101  6,636,610  23,837,125 

668,473  619,209  161,086  2,369,265  6,954,948 

375,699  207,251  10,439  1,209,096  4,305,705 

ST.  LOUIS,  MO. 

1,938,588  1,810,390  363,199  2,787,198  13,909,014 

1,981,609  360,758  57,257  1,056,506  7,461,716 

3.490.832  2,140,189  309,417  5,475,649  24,851,502 

1,938,082  435,871  57,551  4,057,008  13,727,445 

ST.  PAUL,  MINN. 

2,451,490  1,210,912  386,768  4,850,882  1  5,022,126 

1,434,823  305,538  108,235  2,068,277  10,580,526 

2,463,459  1,292,338  391,263  4,853,084  19,572,934 

ST.  PETERSBURG,  FLA. 

857,989  577,581  437,304  2,103.989  10,277,893 

1,324,325  1,269,358  521,776  4,843,926  20,278,847 

1,154,401  191,306  173,375  1,162,035  7,871,654 

SAN  ANTONIO,  TEXAS 

1,530,063  836,042  423,088  6,880,041  17,832,954 

1.190,300  1  59,364  49,716  2,137,597  8,411,405 


(m)  9.885,700  1,318,513  1,479,421 
(S)  4,807,050  743,053  381,201 


68,463  3.029,15i  10,433]ir 

118,008  1,468,870  6,850  IKl 

175,744  2,976,634  13,176, 


213,890  3,226,734  1  6,8411' 


248,544  3,843,885  20,447r 

86,276  1,444,178  7,649  ~ 

195,248  2,428,113  11,705.:: 

183,647  586,681  3,818,': 


183,337  3,475,755  15,94? » 

39,470  1,399,101  8,019i:' 


152,415  5,304,229  1  9  204: 
50,215  1,969,659  7,9S4;> 


TOlfDO,  OHIO 

Times .  (m)  3,231,653  2,841,046  1,836,527  274,922  5,000,515  13,2^: 

Blade .  (e)  12,011,444  2,647,532  1,893,353  261,076  5,051,905  21,Sjs:' 

Blade .  (S)  7,428,228  1,472,198  190,203  135,027  2,088,806  11,3141' 

TORONTO,  CANADA 

Globe  t  MaU .  (m)  5,620,476  3,110,586  1,674,163  638,916  5,747,606  16,8e?  < 

mTelegram .  (e)  12,962,945  4,537,093  1,842,061  388,185  9,009,342  28,814'' 

Star .  (e)  14,302,524  3,902,922  2,081,447  356,116  12,067,926  32.789 

Star .  (w)  39,021  1,180,737  58,683  8,800  •  1,29?: 

NOTE:-Omaha  World-Herald  Morning  and  Evening  sold  In  combination  only.  Linage 
of  one  edition  (eve. )  only  is  given. 

NOTE; -Peoria  Journal  Evening  and  Star  Morning  sold  in  combination.  Linage  of 
one  edition  (Journal  Eve. )  cmly  is  shown. 

••Includes  This  Week  Linage,  mlncludes  Weekend  Magazine. 

*  Includes  American  Weekly  and  This  Week  Linage. 

NOTE:-Phoenlx  Republic  Morning  and  Gaaette  Evening  sold  In  combination.  Linage 
of  one  edition  (Gimette  eve. )  only  is  given. 

NOTE: -Reading  Eagle  Evening  and  Times  Morning  sold  in  comblnatloo.  Linage  of 
one  edition  (Eagle  Eve. )  only  is  given. 

p  Includes  Parade  Llna^.  zincludes  American  Weekly  and  Parade  Linage. 

•  Includes  American  Weekly  Linage.  I 

NOTE: -Sioux  City  Journal-Tribune,  Evening,  sold  In  combination  with  Journal  ■ 

Morning.  Linage  of  one  edition  Journal-Tribune  Evening  only  la  shown.  | 
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TUKTON,  N.  J. 


Retoil 

Generol 

Auto¬ 

motive 

Finon* 

clol 

Ctossi- 

Total 

Adver- 

Newspaper 

Oisploy 

Oisploy 

Oisploy 

Oisploy 

fied 

tising 

fdTimes . 

.(e)  8,647,243 

1,645,116 

1,158,101 

201,762 

2,446,836 

14,322,839 

Times-Advertiser.  (8)  2,572,590 

391,497 

113,882 

117,516 

835,531 

4,033,251 

Trentonian . 

.(m)  5,125,584 

478,146 

576,952 

206,081 

2,992,078 

9,515,991 

Record  (See  Note! 

7,922,944 

TROY, 

1,453,564 

N.  Y. 

1,045,825 

225,749 

2,009,422 

12,761,613 

Tribune . 

.  (e)  12,708,948 

TULSA, 

1,667,026 

OKLA. 

1,335,398 

276,282 

4,367,013 

20,358,754 

World . 

.(m)12,503,844 

1,651,722 

1,241,708 

274,288 

4,369,365 

20,046,112 

World . 

.  (S)  3,715,070 

792,177 

255,454 

83,318 

1,682,654 

6,529,340 

Hudson  Dispatch. . 

Jm)  4,980,269 

UNION  CITY,  N.  J. 

823,428  640,693 

246,371 

2,902,804 

9,851,272 

Observer  Dispatch  (e)  6,230,712 

UTICA, 

1,126,560 

N.  Y, 

878,729 

243,577 

2,284,376 

10,814,462 

Observer-Dispatch  (S)  2,504,912 

527,119 

174,663 

39,819 

398,493 

3,645,180 

Press . 

(m)  8,723,896 

414,999 

569,267 

259,217 

2,317,563 

12,384,802 

News . 

(e)  7,414,914 

WASHINGTON,  D.  C. 
1,034,264  863,309 

240,177 

3,181,565 

12,795,499 

Post  b  Times- 
Herald . 

(m)l  3,777,764 

3,582,043 

2,047,138 

427,957 

6,454,186 

26,367,650 

xPost  li  Tlmes- 
Herald . 

(S)  6,691,198 

2,057,733 

353,961 

133,588 

1,745,159 

10,984,404 

Star . 

(e)21,171,251 

2,539,420 

2,211,090 

416,570 

7,576,011 

34,365,308 

••Star . 

(S)  6,242,271 

1,813,119 

377,448 

127,159 

3,154,791 

11,717,197 

Republican . 

8n)  6,719,976 

WATERBURY,  CONN, 

1,613,231  832,144 

119,358 

1,918,952 

11.308,063 

Republican . 

(S)  2,721,661 

314,371 

138,220 

222,612 

537,272 

3,943,744 

American . 

(e)  9,068,637 

1,837,262 

967,033 

334,278 

2.084,115 

14,361,971 

Mamaroneck 
Times . 

WESTCHESHR  COUNTY,  MACY  GROUP,  N. 

(e)  3,051,384  1,301,574  792,843  168,788 

Y. 

862,946 

6,217,945 

Mt.  Vernon 

Argus . 

.  (e)  4,679,973 

1,405,418 

883,977 

253,231 

1,408,800 

8,694,790 

New  Rochelle 
Standard-Star , . 

.  (e)  5,338,090 

1,416,711 

957,875 

305,926 

1,258,495 

9,337,588 

Ossining  Citizen- 
Register  . , . . 

.  (e)  2,979,444 

1,248,373 

859,363 

166,881 

883,871 

6,179,720 

Peekskill  Star . . . 

.  (e)  2,359,807 

1,122,001 

833,941 

178,205 

546,937 

5,084,437 

WESTCHISTH  COUNTY,  MACY  CROUf  (ContlntMd) 


Newspc^ier 

Port  Cheater 

Rotolt 

Dtsploy 

Gonorol 

Display 

Auto- 

motivo 

Dlsploy 

Flnon- 

elol 

Dlsploy 

Cl<atl- 

Oed 

Total 

Advor- 

tislng 

Item . 

(e) 

4,305,926 

1,404,773 

860,393 

284,850 

1,139,684 

8,055,615 

TZrrytown  News. . 
Yonkers  Herald 

(e) 

3,053,733 

1,341,261 

856,308 

216,396 

811,668 

6,322,772 

Statesman . 

(e) 

5,170,224 

1,319,584 

856,109 

275,440 

1,723,906 

9,439,064 

White  Plains 

Reporter- 
Dispatch . 

(e) 

6,092,369 

1,380,305 

1,258,322 

322,464 

1,842,981 

10,997,824 

WICHITA,  KAN. 

Beacon . 

(e) 

8,086,339 

1,550,603 

971,892 

139,841 

2,482,630 

13,524,233 

*Beacon . 

(S) 

2,994,498 

896,725 

291,327 

66,322 

907,824 

5,171,998 

Eagle . 

(m) 

9,312,878 

1,549,315 

693,597 

135,710 

7,907,662 

19,800,424 

Eagle . 

(e) 

4,497,633 

1,478,379 

740,536 

131,084 

8,048,963 

15,037,123 

(p**p  Eagle . 

(S) 

2,597,480 

1,076,967 

186,302 

36,571 

2,441,682 

6,356,758 

WORCESTER,  MASS. 

Telegram . 

(S) 

4,458,214 

617,736 

319,541 

107,396 

1,167,516 

6,671,220 

Telegram . 

(m) 

5,315,130 

1,756,188 

1,102,226 

212,147 

2,680,502 

11,203,645 

Gazette . 

(e) 

7,963,140 

1,840,267 

1,276,477 

265,224 

2,971,708 

14,354,058 

YAKIMA,  WASH. 

Republic  (See  note) 

6,044,174 

1,151,275 

758,136 

230,814 

2,171,472 

10,495,037 

Herald . . 

.  (S) 

1,757,621 

144,708 

157,661 

52,223 

699,887 

2,813,662 

YOUNGSTOWN,  OHIO 

Vindicator- 

Telegram . . 

.  (e)10,210,930 

2,167,228 

1,349,958 

128,471 

2,896,976 

16,890,832 

pVindicator- 

Telegram . 

(S)  6,863,244 

1,208,321 

359,635 

79,782 

1,416,165 

9,927,309 

X  Includes  American  Weekly  and  Parade  Linage. 

**  Includes  This  Week  Linage. 

(d  Published  only  five  days  each  week.  P  Includes  Parade  linage, 
(p  Wichita  Eagle  Sunday  discontinued  Parade,  Jan.  30,  1955. 

First  issue  of  This  Week  Feb.  6,  1955. 

NOTE: -Troy  Record  morning  and  Times- Record  evening  sold  in  combination 
Linage  of  one  edition  (Record  morning  only  is  given). 

NOTE:-Yakima  Republic  evening  and  Herald  morning  sold  in  combination. 
Linage  of  one  edition  (Republic  evening)  only  is  shown. 

*  Includes  American  Weekly  Linage. 
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1955  ADVERTISING  LINAGE  REPORTED  BY  1,434  U.S.  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
1,014  Cities  as  Reported  to  Editor  &  Publisher 


ALABAMA 


Fub-  Total 

Dlsploy 

Clou!- 

City  Poper 

lished  Linage 

Notional 

Local 

Hod 

Logoi 

Birmingham  Post- Herald,  im)  15,681,778 

3,119,522 

7,991,340 

4,570,016 

News . 

..(e)  23,360,988 

3,122,294 

15,651,062 

4,587,632 

News . 

..(S)  9,630,194 

1,643,334 

6,197,856 

1,780,004 

Total  . 

(meS)48,672,960 

7,885,150 

29,840,258 

10,947,552 

Decatur. . .  .Dally . 

.(eS)  5,472,446 

611,380 

4,054,358 

710,458 

96,250 

Dothan . Eagle . 

.(eS)  7,032,441 

728,687 

5,204,195 

1,079,858 

19,594 

Florence. .  .Times  .... 

. .  (e)  6,728,260 

949,690 

4,710,566 

1,015,014 

52,990 

Sunday  edition  (S)  1,700,272 

36,862 

1,490,454 

172,956 

Total. 

..(eS)  8.428  532 

986,552 

6,201,020 

1,187,970 

52,990 

Gadsden. . .  .Times . 

..  (e)  7,165,662 

1,309,918 

4,850,230 

1,202,502 

82,012 

Huntsville .  .Times . 

..  (eS)  8,519,448 

982,198 

6,621,468 

838,446 

77,336 

Montgomery  Advertiser. 

.  (m)  12,649,882 

1,938,132 

8,299,256 

2,392,222 

20,272 

Journal . 

..  (e)  12,706,414 

1,936,550 

8,304,394 

2,395,414 

70,056 

Advertiser. . 

..  (S)  4,365,998 

400,190 

3,279,346 

684,152 

2,310 

ToUl  (meS)  29,722,294 

7,625,464 

19,882,996 

5,471,788 

92,638 

Selma...  . Times-JournaXeS)  5,661,124 

624,036 

4,517,450 

519,638 

(Legal  Included  in  classified) 

Sheffield'  Tuscumbia 

Tri-ClUes  Daily  (e)  6,472 ,690 

952,336 

4,618,978 

901,376 

Sunday  edition  (S)  1,675,352 

37,996 

1,474,900 

162,456 

Total _ 

..(eS)  8,148,042 

990,332 

6.093.878 

1,063,832 

Troy . Messenger  t 

(Legal  included  in  classified) 

Herald , . 

..  (eS)  2,533,286 

392,756 

2,080,078 

35,084 

25,368 

Tuscaloosa  News . 

. .  (eS)  6,384,908 

850,696 

6,357,330 

1,090,558 

86.184 

P« 

ALASKA  Included  In  eltssirisd) 

Anchorage  Times . 

...(e)  7,687,018 

727,258 

5,833,436 

1,126,314 

Fairbanks  News-Miner 

...(e)  4,665,701 

734,168 

3,697,232 

507,483 

26,818 

Juneau. . . .  Empire . 

...(e)  2,174,676 

469,392 

1,392,706 

235,326 

77,252 

ARIZONA 

Douglas. . .  .Dispatch. . . 

..(eS)  2,678,424 

370,244 

2,042,376 

200,270 

65,534 

Flagstaff. .  .Sun . 

...(e)  2,716,658 

563,094 

1,693,496 

433,944 

26,124 

Mesa . Tribune.... 

, . .  (e)  4,024,464 

532,066 

2,596,790 

854,952 

40,656 

Prescott. . .  Courier- 

Journal. 

...(m)  2,322,362 

410,539 

1,559,401 

205,716 

146,706 

Courier  . .  . 

...(a)  2,322,362 

410,539 

1,559,401 

205,716 

146,706 

Total  .  . 

...(meKM4,724 

821,078 

3,118,802 

411,432 

293,412 

ARIZONA  (Continued) 


Pub- 

Total 

Dlsploy 

Clout- 

City  Poper 

litiwd 

Linoge 

Notionol 

locol 

fled 

Logoi 

Tucson. . . .  Star . 

.(m) 

13,413,862 

1,638,168 

8,524,194 

3,141,558 

109,928 

Citizen . 

.(e) 

15,532,272 

1,818,488 

10,385,984 

3,141,558 

186,242 

SUr . 

.(S) 

3,409,238 

281,722 

2,282,952 

835,310 

9,240 

Total _ 

(meS)  32,355,400 

3,738,392 

21,193,144 

7,118,426 

305,424 

Yuma . Sun  b 

Sentinel. . . . 

(e) 

5,402,523 

*  589,828 

3,755,318 

976,538 

80,839 

Sunday  edition  (S) 

296,499* 

6,419 

236,580 

51,436 

2,063 

Total . . . 

.  (cS) 

5,699,022 

596,247 

3,991,898 

1.027,974 

82,902 

('Sunday 

edition  started  October  2,  1955) 

ARKANSAS 

Bstesville.  .Guard . 

.(e) 

1,551,592 

304,239 

1,016,610 

195,868 

34,875 

Blytheville.  Courier- News  (e) 

5,050,209 

670,129 

3,3^,360 

905,600 

76,120 

DeQueen. . .  Citizen . 

..(e) 

1,945,972 

267,526 

1,678,446 

35,056 

7,364 

El  Dorado  .  News . 

•  Im) 

5,128,137 

764,582 

3,389,736 

928,228 

45,591 

Times . 

..(e) 

5,030,592 

761,474 

3,354,330 

914,788 

News . 

..(S) 

1,473,171 

83,482 

1,201,284 

172,830 

15,575 

Total. . . 

(meS)  11,631,900 

1,609,538 

7,945,350 

2,015,846 

61,166 

Fayetteville  Northwest 

Arkansas  Times . 

..(e) 

4,837,182 

651,350 

3,541,790 

612,612 

32,788 

Hope . Star . 

..(e) 

1,932,392 

399,630 

1,418,550 

59,220 

54,992 

Hot  Springs.Sentinel- 

Record. . , 

.  (m) 

8,640,048 

970,144 

7,583,282 

2,129,652 

33,138 

New  Era. . .  . 

.  (e) 

6,735,372 

950,992 

5,774,916 

1,803,816 

17,136 

Sentinel- 

Record. . 

.AS) 

1,706,278 

59,696 

1,646,554 

322,756 

322 

ToUl.. 

.(meS) 

15,288,840 

1,921,136 

13,358,198 

3,933,468 

50,274 

Little  Rock.  Arkansas 

(ftinday  included  in  morning  total) 

Democrat  . 

.  .(e) 

11,033,498 

2,094,064 

7,122,906 

1,684,578 

131,950 

Sunday  edition  (S) 

3,177,090 

368,690 

2,247,658 

559,020 

1,722 

ToUl. . 

..(eS) 

14,210,588 

2,462,754 

9,370,564 

2,243,598 

133,672 

Magnolia. .  .Banner-News .  (e) 

3,121,321 

423,633 

2,432,045 

215,103 

50,540 

Malvern  ##  Record . 

..(e) 

1,685,670 

327.348 

1,358.322 

259.462 

Paragould.  .Press- 

Included  in 

clsssiried) 

Soliphone. 

..(e) 

2,333,660 

359,532 

1,793,288 

139,804 

22,386 

(Total  Includes  18,  650  political) 

Pine  Bluff.  .Commercial 

(eS) 

7,868,360 

1,047,886 

5,132,050 

1,091,842 

86,296 

Springdale  News . 

..(e) 

2,276,876 

248,405 

1,780,163 

210,969 

37,585 

Stuttgart . . .  Leader  .... 

...(e) 

2,032,870 

467,978 

1,278,886 

257,824 

26,782 
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Pub- 

Total 

Display 

Clossi- 

CIfy  Paper 

ISshed 

Linoge 

Nationol 

Loco! 

Fied 

Ugol 

Texarkana .  Gazette . 

fm) 

8,357,678 

1,177,946 

5,772,242 

1,388,366 

19,124 

News . 

.(e) 

3,238,748 

1,186,444 

5,660.424 

1,362,704 

29,176 

Gazette . 

.(S) 

2,828,364 

148,848 

2,402,078 

274,414 

3,024 

Total. . 

(meS)  19,424,790 

2,513,238 

13,834,744 

3,025,484 

51,324 

CALIFORNIA 

Alameda. . .  Times-Star . 

(e) 

2,800,451 

499,800 

2,040,794 

629,944 

196,910 

Alhambra. .  Post-Advocate  (e) 

7,711,676 

563,136 

4,694,326 

2,387,252 

19,132 

Anaheim. . .  Bulletin . 

•  (e) 

5,932,640 

647,234 

3,588,312 

1,489,124 

207,970 

Antioch. . . .  Ledger . 

(e) 

2,924,292 

223,162 

2,264,904 

368,900 

67,326 

Bakersfield  Californian. . 

(e) 

17,560,494 

2,279,480 

12,040,042 

2,954,294 

286,678 

Berkeley. .  .Gazette . 

.(e) 

7,996,455 

904,160 

4,514,237 

2,448,208 

129,850 

Brawley. . .  News . 

.(e) 

2,772,182 

434,560 

1,804,712 

463,946 

68,946 

Burbank. . .  Review . 

.(e) 

3,807,776 

434,406 

2,719,696 

543,340 

110,334 

Burlingame  Advance-Star.  .(e) 

4,776,842 

485,310 

3,169,530 

962,234 

159,768 

Chico . Enterprise- 

Record. . . 

.(e) 

7,187,886 

980,294 

4,472,629 

1,547,735 

187,229 

Colton . Courier. .  . . 

.(e) 

1,875,200 

221,200 

1,006,000 

574,000 

72,000 

Corona ....  Independent. 

.(e) 

3,524,367 

403,421 

2,500,018 

620,928 

(Legal  included  in  classified) 

Covina ....  San  Gabriel 

Valley  Tribune(e) 

4,805,892 

221,368 

3,356,402 

1,228,122 

Sunday  edition.  (S) 

1,087,352 

56,896 

588,546 

441,910 

Total. . 

.(eS) 

5,893,244 

278,264 

3,944,946 

1,670,032 

(Started  daily  publication 

March  21»  1955) 

Culver  City- 

Venice. .  Star-News  t 

Vanguard. 

.(e) 

6,246,356 

469,490 

4,608,996 

1,110,158 

75,712 

5,350,170 

662,774 

3,672,214 

1,015,182 

Imperial  Valley 

Press 

(e) 

5,495,476 

662,774 

3,672,214 

1,015,182 

145,306 

Escondido.  .Times- 

Advocate. . 
Times- 

.^e) 

4,035,409 

552,419 

2,792,237 

603,372 

87,381 

Advocate. . 

.(w) 

1,209,516 

89,068 

1,004,115 

114,422 

1,911 

Total. 

few) 

5,244,925 

641,487 

3,796,352 

717,794 

89,292 

Eureka. . . .  Times  ti 

Standard. . 

(meS) 

9,717,050 

1,111,964 

6,677,566 

1,642,970 

284,550 

Fontana...  Herald-News 

..(e) 

2,652,370 

327,544 

1,702,484 

566,720 

55,622 

Fullerton..  News-Tribune. (e) 

6,070,764 

643,230 

4,079,138 

1,177,638 

170,758 

Gilroy. ....  Dispatch. .  . 

..(e) 

2,222,719 

393,995 

1,384,544 

253,040 

91,140 

Glendale  ..  News-Press 
Grass 

.  .(e) 

7,908,404 

928,396 

4,975,390 

1,910,916 

93,702 

Valley .  .  .Union . 

..(e) 

2,223,060 

451,136 

1,293,278 

350,812 

127,834 

Hanford  .  .  Sentinel _ 

..(e) 

4,408,502 

606,984 

2,727,172 

856,548 

217,798 

Hayward. .  Review . 

..(e) 

6,657,065 

212,716 

5,750,934 

498,185 

195,230 

Hollister  . .  Free  Lance 

..(e) 

2,105,306 

452,536 

1,227,380 

318,752 

106,638 

Hollywood  .  Advertiser. . 

(Thur)  8,027,419 

235,050 

7,120,883 

671,486 

Citizen-News,  .(e) 

10,552,967 

1,091,714 

6,140,971 

3,170,531 

149,751 

Advertiser. , 

..(S) 

2,202,920 

17,568 

1,426,744 

758,608 

Total 

20,783,306 

1,344,332 

14,688,598 

4,600,625 

149,751 

Huntington 

Park. . .  Signal . 

..(e) 

9,559,818 

608,510 

5  726,676 

3,596,388 

128,244 

Inglewood.  News . 

..(e) 

7,969,262 

541,492 

4,515,784 

2,643,004 

268,982 

Lodi . News-Sentinel  (m) 

6,492,480 

693,095 

4,218,952 

1,328,113 

153,346 

Los  Gatos  Times- 

Observer 

..(e) 

2,395,856 

481,320 

1,230,628 

562,520 

121,388 

Madera. . . .  News- Tribune. (e) 

3,130,652 

555,198 

1,861,678 

496,258 

217,518 

Martinez  . .  Contra- 

Costa  Gazette,  (e) 

3,351,026 

444,738 

1,902,334 

632,842 

371,112 

1  Merced _ Sun-Star. . . 

..(e) 

6,451,690 

811,790 

3,986,542  . 

1,396,234 

257.124 

Monrovia..  .News-Post. 
Monterey.  Peninsula 

..(e) 

4,329,738 

450,016 

2,673,678 

1,053,920 

152,124 

Herald . . . 

..(e) 

9,704,926 

1,039,514 

6,013,966 

2,413,964 

237,482 

Napa . Register .  . 

North 

..(e) 

7,725,672 

701,624 

4,361,812 

2,259,404 

203,574 

Hollywood  Valley  Times,  (e) 

13,025,558 

1,329,580 

4,990,104 

6,397,972 

307,902 

Oceanside.  .Blade-Tribune. (e) 

3,571,491 

530,72  6 

2,431,744 

518,798 

90,223 

Ontario- 

Upland. .  Jleport . 

..  (e) 

11,064,844 

800,380 

7,590,954 

2,452,632 

220,878 

Orange. . .  N’ews . 

Oroville  . .  Mercury- 

.  (e) 

3,445,701 

504,502 

1,918,678 

855,461 

167,060 

Register. 

..(e) 

4,140,728 

588,522 

2,760,926 

689,080 

102,200 

Oxnard _ Press-Courier(e) 

6,560,554 

685,888 

4,110,634 

1,665,748 

98,084 

Palo  Alto . .  Times . 

..(e) 

10,877,524 

836,486 

7,382,774 

2,507,904 

150,360 

Paso  Robles  Press . 

. .  (e) 

1,999,354 

402,598 

1,257,074 

269,528 

70,154 

Petaluma . .  Argus-Courier(e) 
Pittsburg.  .  Post-Dispatch 

3,815,140 

508,592 

2,281,958 

892,528 

132,062 

&  Independent .(e) 

3,807,412 

487,690 

2,514,764 

689,416 

115,542 

Pomona.  . .  Progress- 

Bulletin. . 

. .  (e) 

13,539,162 

876,106 

9,595,348 

2,813,216 

254,492 

Red  Bluff  .  News . 

Redding. .  Record- 

..(e) 

2,891,308 

484,680 

1,788,934 

491,708 

125,986 

Searchlight. .  (e) 

6,015,590 

944,559 

3,428,568 

1,477,189 

165,273 

Redlands  . .  Facts . 

Redwood 

...(e) 

4,249,434 

514,164 

2,739,618 

596,008 

399,644 

City. _ Tribune _ 

...(e) 

8,915,970 

679,154 

6,016,934 

1,892,100 

327,782 

Richmond  .  Independent 

...(e) 

12,294,086 

1,363,236 

7,541,898 

3,206,182 

182,770 

Riverside  .  Enterprise. 

..(mS)  14,082, 600 

1,574,664 

8,973,818 

3,349,906 

184,212 

Press . 

..  (e) 

13,438,628 

1,550,108 

8,495,424 

2,912,154 

480,942 

Salinas - Californian. 

(Legal  includes  readers) 

..  (e) 

.(mS) 

9.465,876 

1,106,462 

6,396,306 

1,711,164 

251,944 

San  Bernardino 

Sun . 

22,711,822 

2,408,280 

14,421,582 

5,836,922 

45,038 

Telegram . 

.(eS) 

22,060,892 

2,389,296 

13,183.128 

5,836,754 

651,714 

San  Leandro  News  . , . . 
San  Luis  Telegram- 

•  (m) 

3,832,780 

389,326 

2,582,748 

761,250 

99,456 

Obispo. . .  Tribune. 

.  (e) 

5,129,698 

214,952 

3,294,550 

856,772 

226,044 

San  Mateo  .  Times  &  News- 

Leader.. 

..  (e) 

11,842,586 

1,117,466 

8,415,512 

2,095,954 

213,654 

San  Pedro  .  News-Pilot 

..  (e) 

5,428,038 

603,918 

3,493,616 

1,265,838 

64,666 

CALIFORNIA  -  Continued 


Fob- 

Totol 

DIsploy 

CIomI- 

City  Paper  lished 

Linoge 

National 

Locol 

Fled 

Legal 

San  Rafael .  Independent- 

Journal. . . 

(e) 

9,862,230 

899,094 

6,212,962 

2,327,542 

422,632 

Santa  Barbara 

News-Press. . 

(e) 

9,583,063 

1,195,838 

5,215,805 

2,838,206 

333,214 

Sunday  edition  (S) 

2,949,016 

107,464 

2,099,020 

689,689 

52,843 

Total. .  (eS) 

12,532,079 

1,303,302 

7,314,825 

3,527,895 

386,057 

Santa  Cruz. Sentinel  -News  (e) 

6,297,456 

631,252 

3,696,742 

1,543,094 

2  86,608 

Sunday  edition  (S) 

1,602,426 

126,810 

1,143,128 

380,268 

91,980 

Total. .  (eS) 

7,899,982 

758,062 

4,839,870 

1,923,362 

378,588 

Santa  Maria. 

Times . 

(e) 

3,82  3,540 

578,886 

2,633,624 

542,052 

68,978 

Santa  Monica 

Outlook . 

(e) 

10,098,84^^ 

1,133,676 

6,470,170 

2,380,796 

109,200 

Santa  Paula 

iOcal  and  total  do  not  Include  267,008  political) 

Chronicle  . . . 

(e) 

2,355,710 

431,718 

1,587,026 

276,122 

60,844 

Santa  Rosa.  Press 

Democrat. . 

.(e) 

9,369,556 

1,068,606 

5,131,042 

2,933,434 

236,474 

Sunday  edition.  (S) 

2,642,220 

121,450 

1,754,144 

717,248 

49,378 

Total. . . 

(eS)  12,011,776 

1,190,056 

6,885,186 

3,650,682 

285,852 

Taft . Midway 

Driller. . . . 

.(e) 

3,888,804 

903,480 

2,155,742 

564,012 

65,570 

Tulare  ....  Advance- 

Register.. , 

.(e) 

3,907,834 

596,778 

2,554,426 

589,624 

167,006 

Turlock . . .  Journal . 

.(e) 

4,788,070 

539,588 

3,208,184 

954,3  66 

85,932 

Vallejo _ Tlmes-Herald(mS)  10,832,150 

1,204,000 

6,568,506 

2,802,828 

256,816 

News- 

Chronicle,  (e) 

5,775,028 

1,204,000 

4,571,028 

Total.  .(meS)  16,607,178 

2,408,000 

11,139,534 

2,802,828 

256,816 

Ventura . . .  Star- 

Free  Press. 

.(e) 

10,015,656 

1,049,356 

7,105,042 

1,667,540 

193,718 

Visalia _ Times-Delta. 

Watsonvilleitegister 

.(e) 

5,630,898 

721,854 

3.609,228 

1,118,768 

172,074 

Pajaronian. 

.  (e) 

5,167,036 

802,326 

3,395,994 

847,392 

121,324 

Whittier. . .  News . . 

.  (e) 

9,341,108 

587.552 

6,038,494 

2,497,068 

217,994 

Willows. . .  Journal . . 

.  (e) 

1,719,438 

364,308 

1,029,630 

210,042 

115,458 

Woodland  .  Democrat. . . 

(e) 

4,465,314 

671,048 

2,761,164 

850,598 

181,580 

Yreka . Siskiyou  News  (e) 

1,918,812 

432,264 

1,0  39,500 

288,162 

158,886 

COLORADO 

Alamosa. . .  Courier . 

.  (e) 

1,928,374 

375,648 

1,238,916 

271,320 

42,490 

Boulder. . .  .Camera . 

.  (e) 

7,407,484 

635,530 

5,942,076 

691,824 

138,054 

Canon  City.  Record . 

Colorado  Gazette- 

..  (e) 

2,614,100 

262,024 

1,971,270 

366,968 

40,838 

Springs. . .  .  Telegraph. , 

■  feS) 

16.393,720 

1,503,880 

10,600.898 

4,203,248 

85,694 

(Total  includes  39,424  readers) 

Durango ..  .Herald-News,  (e) 

2,088,477 

459,492 

1,256,776 

305,308 

66,901 

Sunday  edition  (S) 

821,720 

65.709 

663,065 

88,361 

4,585 

Total . 

.(eS) 

2,910,197 

525,201 

1,919,841 

393,669 

‘71,486 

Fort  Collins. 

Coloradoan. . 

feS) 

5,779,368 

591,745 

4,246,382 

831,159 

110,082 

Fort  Morgan 

Times . 

.  (e) 

2,426,698 

349,854 

1,651,342 

383,600 

41,902 

Grand 

Junction.  Sentinel . 

.  (e) 

6,472,998 

1,027,544 

4,037,810 

1,291,640 

116,004 

Greeley. . .  Tribune . 

La  Junta..  Tribune- 

.  (e) 

7,378,140 

663,110 

5,295,486 

1,323,952 

95,592 

Democrat. 

.  (e) 

2,713,046 

355,124 

1,944,376 

368,200 

44,884 

Lamar. . . .  News . 

.  (e) 

2,354,408 

329,210 

1,806,266 

170,072 

48,860 

Pueblo _ Chieftain  . . . 

.  (m) 

8,533,577 

1,448,217 

4,969,185 

1,957,843* 

158,332 

Star-Journal 

.  (e) 

8,387,674 

1,448,217 

4,969,185 

1,954,146* 

16,126 

Sunday  edition  (S) 

2,634,411 

268,611 

1,828,627 

535,573* 

1,600 

Total. ..  (meS)  19.555,662 

3.165,045 

11,766,997 

4,447,562 

176,058 

•(Classified  linage  includes  52,961  (m);  47,443  (e);  12,644  (S)->Readers  and  Briefs) 


Saiida . Mail-Record  . 

(e) 

1,644,272 

260,135 

1,484,622 

143,724 

84,924 

Sterling . . .  Journal- 

Advocate. . 

(e) 

4,351,200 

662,312 

2,931,516 

658,224 

99,148 

Trinidad . ..  Chronicle- 

1  News . 

(e) 

2,554,923 

474,222 

1,840,14b 

123,522 

117,033 

Walsenburg.World- 

Independent. . 

(e) 

974,792 

224,364 

633,892 

43,848 

72,688 

CONNECTICUT 

Ansonia _ Sentinel . 

(e) 

5,202,918 

650,524 

3,752,126 

718,718 

81,550 

Bridgeport.  Herald . 

(S) 

3,905,741 

378,084 

3,287,781 

239,876 

Post- 

Telegram.  (me)19,099,901 

2,821,062 

12,166,943 

3,938,452 

173,444 

Sunday  edition  (S) 

3,498,775 

249,769 

2,274,787 

972,656 

1,563 

Total.  ...(meS)22,S98,676 

3,070,831 

14,441,730 

4,911,108 

175,007 

Bristol _ Press . 

.(e) 

7,477,358 

753,522 

5,664,106 

999,124 

60,606 

Danbury. . .  News-Times. 

.(e) 

8,190,770 

908,838 

5,638,808 

1,643,124 

(Legal  included  in  Local) 

Greenwich.  Time . 

(e) 

6,249,166* 

757,946 

4,137,406 

834,050 

112,140 

(*Includes  407,624  lines  in  Supplement, 

weekly) 

Middletown.  Press . 

(e) 

7,645,526 

945,021 

5,424,279 

1,186,577 

89,649 

New  Britain 

Herald . 

(e) 

11,395,612 

1,508,672 

8,340,416 

1,483,520 

63,004 

Norwalk. . .  Hour . 

(e) 

9,043,048 

1,173,942 

5,988,430 

1,746,906 

133,770 

Stamford. .  Advocate  .... 

(e) 

11,533,326 

1,591,100 

7,507,766 

2,320,430 

114,030 

Torrlngton.  Register . 

(e) 

7,292,992 

833,476 

5,723,648 

683,704 

52,184 

Willimantic 

Chronicle. . . . 

<e) 

3,710,331 

729,171 

2,795,058 

186,102 

(Legal  Included  In  Classified) 

DELAWARE 

Dover . State  News. . . 

.(d) 

3,950,488 

566,017 

2,985,085 

346.164 

53,222 

• 

Journal- 

Every  Evening(e)  19,472,066 

2,877,879 

12.561,226 

4,032,961 

(Legal  Included  in  classified) 

(•Sold  In  combination  with  evening  edition. ) 
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EDI 


I 


Pub-  Total 
City  Popor  llihod  Llnojo 

Braulenton  Herald . (eS)  6,672,232 

Ciearvater  Sun . (eS)  9,903,040 

QiTtona  Beach 

Journal . (m)  7,461,006 

News . (e)  7,508,662 

News-Journal  (S)  2,199,960 
ToUl....(meS)t7,169,628 
De  Land. ..  Bun-News. . .  (e)  2,677,612 

Sunday  edition  (S)  1,017,828 

Total . (eS)  3,695,440 

Fort  Myers  News-Press,  (m)  5,931,716 
Sunday  edition  (S)  2,036,216 

Total . (mS)  7,967,932 

Fort  PlerceNews-Trlbunc  (e)  3,614,577 
Sunday  edition  (S)  1,408,294 

ToUl . (eS)  5,022,871 

Gainesville  Sun . (eS)  6,981,687 

Jackson- 


Key  West. .  .#*Citizen  ...  (e)  3,271 ,884 
Leesburg. .  .Commercial  & 

Ledger _ (e)  1,725,374 

Miami 

Beach. . .  Bun . (e)  2,728,753 

Sunday  edition  (S)  1,098,357' 

Total . ieS)  3,827,110 

Ocala . Star-Banner.  .(eS)  5,348,896 


Sentinel . (S)  4,358,690 

ToUl  ...(meS)  31,945,732 

Palatka _ News. . . . (e)  2,021,222 

Panama  City  News . (m)  5,054,616 

Herald . (e)  5,270,202 

News-Herald.  (S)  1,601,894 
Total  ...(meS)  11,926,712 


News .  (e)  7,310,968 

Journal . (S)  3,354,940 

Total  ...  .(meS)20, 554,870 

St.  Augustine 

....  Record . (e)  2,774,940 

Sunday  edition  (S)  1,149,372 
Total . (eS)  3,924,312 

Sanlord...  Herald . (e)  2,586,567 

Sarasota..  News . (e)  3,442,966 

Sunday  edition. (S)  273,784* 

Total . .(eS)  3,716,750 

•Startei 

TallahasseeDemocrat . (e)  5,857,541 

Sunday  edition.  (S)  1,911,248 
Total . ieS)  7,768,789 

West  Palm 

i*ach. .  .Post . (m)  12,796,070 

Times . (e)  12,523,294 

Post-Times.  .  (S)  3,970,134 


Albany . Herald . (e)  7,120,176 

Sunday  edition  (S)  1,949,976 
Total  (eS)  9,070,152 

Athens . Banner^erald  (e)  3,977,764 

Sunday  edition  (S)  1,391,340 

Total . .(eS)  5,369,104 

Atlanta - World . (mS)  2,044,812 

Brunswick.  News .  (e)  3,967,063 

Cedartown.  Standard. ...  (e)  2,423,400 

Columbus. .  Enquirer . (m)  9,503,676 

Ledger . (e)  9,633,372 

Ledger- 

Enquirer.  .  .(S)  2,927,624 

Total - (meS)  22,064,672 

Dublin . Courier- 

Herald.  . .  .  (e)  3,832,122 

Gslnesvllle. Times .  (e)  2,962,960 

Ainday  edition  (S)  1,051,890 

Total . XeS)  4,014,850 

■aeon - Telegraph - (m)  9,123,296 

News . (e)  9,201,990 

Sunday  editlon(S)  2,309,804 

Total . (meS)20,635,090 

Marietta. ..  Journal . 4e)  2,961,628 

Sunday  edltlon.(S)  622,194 

Total . j(eS)  3,583,822 

Moultrie. ..  Observer . (e)  4,622,506 

Weekly  edition  (w)  1,212,834 

Total . (ew)  5,835,340 

AoBe . News-Tribune  (e)  5,574,236 

Sunday  edition  (S)  2,025,177 

ToUl . (eS)  7,599,413 

^raanah. .  News . (m)  10,182,888 

Press . (e)  10,772,944 

News . (S)  5,515,230 

Total. ..  (meS)  26,471,062 

VUdosU. ..  Times .  (e)  6,171,200 

Maycross. .  Journal- 

Herald  (e)  5,023,996 


Oisploy 

Cloul- 

legal 

Notior>ol 

Locol 

Hed 

474,530 

5,074,958 

1,040,858 

81,886 

685,804 

7,628,824 

1,466,444 

121,968 

929,250 

4,732,770 

1,796,592 

2,394 

929,194 

4,698,512 

1,791,216 

89,740 

121,156 

1,624,028 

454,524 

252 

1,979,600 

11,055,310 

4,042,332 

92,386 

258,720 

1,549,478 

682,332 

72,100 

95,802 

646,660 

236,856 

294 

354,522 

2,196,138 

919,188 

72,394 

515,256 

3,970,904 

1,342,264 

103,292 

159,642 

1,626,604 

249,970 

674,898 

5,597,508 

1,592,234 

103,292 

493,748 

2,466,971 

568,430 

85,428 

70,712 

1,176,221 

161,361 

564,460 

3,643,192 

729,791 

85,428 

662,320 

4,517,032 

1,704,795 

97,540 

1,143,534 

9,176,370 

2,662,730 

90,468 

347,648 

2,530,290 

393,646 

252,392 

1,180,690 

249,718 

42,574 

453,453 

2,164,144 

36,888 

74,268 

151,151 

927,490 

15,808 

3,908 

604,604 

3,091,634 

52,696 

78,176 

658,244 

3,551,170 

1,024,624 

114,898 

1,840,454 

8,480,052 

3,368,638 

1,840,454 

8,480,052 

3,368,638 

208,754 

370,132 

3,121,496 

867,062 

4,051,040 

20,081,600 

7,604,338 

208,754 

343,644 

1,469,734 

165,312 

42,532 

648,718 

2,946,174 

1,458,842 

882 

701,372 

3,363,856 

1,092,714 

92,260 

67,774 

1,140,062 

393,512 

546 

1,417,864 

7,470,092 

2,945,068 

93,688 

1,308,678 

5,780,418 

2,703,246 

96.600 

1,422,288 

3,133,452 

2,702,966 

52,262 

177,240 

2,688,938 

486,682 

2,100 

2,908,206 

11,602,808 

5,892,894 

150,962 

298,998 

1,814,624 

499,814 

161,504 

61,110 

976,920 

110,404 

938 

360,108 

2,791,544 

610,218 

162,442 

334,852 

1,781,843 

359,988 

109,884 

77,772 

2,652,104 

709,912 

3,178 

3,402 

208,306 

62,076 

81,174 

2,860,410 

771,988 

3,178 

1  pub.  Sun. , 

Nov.  13,  1955.  Figures  to  12-31-55. 

748,759 

3,819,150 

1,181,843 

107,789 

56,799 

1,607,822 

232,470 

14,157 

805,558 

5,426,972 

1,414,313 

121,946 

1,322,930 

9,086,028 

2,132,746 

254,366 

1,320,578 

9,036,048 

2,122,848 

43,820 

246,554 

3,021,046 

691,362 

11.172 

2,890,062 

21,143,122 

4,946.956 

309,358 

3,496,738 

3,066,840 

532,602 

35,588 

JEORGIA 

971,096 

5,011,608 

1,055,194 

82,278 

163,394 

1,579,774 

206,038 

770 

1,134,490 

6,591,382 

1,261,232 

83,048 

733,768 

2,445,198 

698,446 

100,352 

111,356 

1,078,308 

201,676 

845,124 

3,523,506 

900,122 

100,352 

234,038 

1,810,774 

650,683 

2,745,109 

404,693 

166,578 

282,184 

1,810,452 

257,012 

73,752 

1,572,018 

6,454,028 

1,477,630 

1,530,256 

6,447,406 

1,479,716 

175,994 

666,722 

1,814,092 

446,124 

686 

3,768,996 

14,715,526 

3,403,470 

176,680 

1,149,624 

2,291,912 

282,240 

108,346 

452,452 

2,158,730 

332,668 

19,110 

106,442 

770,980 

174,104 

364 

558,894 

2,929,710 

506,772 

19,474 

1,522,752 

6,148,590 

1,451,954 

1,522,752 

6,109,894 

1,451,954 

117,390 

193,788 

1,738,198 

377,818 

3,239,292 

13,996,682 

3,281,726 

117,390 

421,582 

2,076,616 

322,170 

141,?j0 

7,016 

513,112 

102,066 

428,598 

2,589,728 

424,236 

141,280 

498,820 

3,714,452 

407,778 

1,456 

91,854 

1,015,196 

64,820 

40,964 

590,674 

4,729,648 

472,598 

42,420 

539,735 

4,194,540 

780,417 

79,544 

96,761 

1,524,082 

404,334 

636,496 

5,718,622 

1.164.751 

79,544 

1,596,618 

6,902,518 

1,683,752 

2,036,328 

7,497,826 

1,238,790 

371,294 

4,458,496 

685,440 

4,004,240  18,858,840 
(Legal  Included  In  local) 

3,807,982 

850.073 

4,516.806 

733.019 

71,302 

735,701 

4,028,036 

234,584 

25,677 

City  Poper 


Pub-  Total 

llthed  Linage 


Hilo. ..  Tribune- Herald.  .  (e)  3,966,718 
Honolulu. . .  Advertiser. . .  (m)  6,469,801 
Sunday  edition  (S)  3,115,042 

Total . (mS)  9,584,843 

SUp-BulleUn. .  (e)  13,399,624 
fPHawaii  Hochl(e)  1,823,016 
Hawaii  Times,  (e)  2,470,944 


Boise . Sutesman. . .  .(me)  9,138,710 

Sunday  edition  (S)  1,927,198 
ToUl....  (meS)ll,06S, 908 
Caldwell. . .  News-Tribune  (e)  3,988,964 
Idaho  Falla. Post-Register  (e)  7,322,588 

Lewiston. .  .Tribune . (m)  5,646,070 

Sunday  edition  (S)  1,521,738 
Total . j(mS)  7,167,808 

Moscow. ..  .Idahonlan . (e)  3,792,598 

Nampa . fPFree  Press  (e)  4,630,948 

Pocatello. .  Idaho  SUte 

Journal . .(e)  5,329,996 

Sunday  edition. (S)  1,846,530 

Total . (eS)  7,176,526 

Twin  Falls.  Times-News. .  (dS)  7,650,762 


Beardstown.  UlinoianSlar.  (e)  2,263,400  189,658 

Belleville..  .Advocate  ...  (e)  5,451,334  395,752 

Benton . News . (e)  2,538,592  284,368 

Bloomington  PanUgraph. .  (e)  8,422,386  1,081,150 

Sunday  edition  (S)  1,805,118  100,128 


Cairo . Citizen . (e)  3,603,488 

Car  bondale. Southern 

Illinoisan.  ..(e)  5,451,054 
Sunday  edition.  (S)  631,148 

Total . (eS)  6,082,202 

Carmi . Times . (e)  3,018,579 

Centralla..  Sentinel . (e)  4,842,600 

Champaign- 

Urbana. .  Courier . (e)  7,969,066 

Sunday  edition  (S)  2,540,664 

Total . (eS)10,509,730 

News-GazetteXeS)  13,052,186 

Charleston.  Courier . .(e)  4,951,115 

Clinton  . . .  Journal  and 

Public  (e)  1,646,218 
Danville...  Commercial- 

News . (e)  8,498,084 

Sunday  edition  (S)  2,986,718 


Disploy 

Cloui- 

National 

Local 

fled 

Legal 

699,762 

2,985,136 

114,184 

167.636 

1,413,530 

3.385,289 

1,306,185 

364,797 

627,759 

1,935,256 

546,538 

5,489 

2,041,289 

5,320,545 

1,852,723 

370,286 

2,073,722 

8,943,732 

2,167,858 

214,312 

109,391 

1,121,371 

592,254 

132,133 

1,639,511 

678,720 

20,580 

IDAHO 

1,130,626 

6,555,878 

1,339,030 

113,176 

320,348 

1,222,438 

379,806 

4,606 

1,450,974 

7,778  316 

1,718,836 

117,782 

486,878 

2,635,248 

759,304 

107,534 

816,879 

5,222,168 

1,214,563 

•  68,978 

905,432 

4,316,186 

336,210 

88,242 

124,874 

1,323,994 

65,044 

7,826 

1,030,306 

5.640,180 

401,254 

96,068 

(Readers  Included  in  legal) 

638,514 

2,477,068 

591,680 

85,680 

511,938 

3,062,150 

906,892 

925,078 

3,376,408 

927,360 

101,150 

121,254 

1,474,592 

245,084 

5,600 

1,046,332 

4,851,000 

1,172,444 

106,750 

1,011,584 

5,485,718 

1,078,700 

74,760 

ILLINOIS 

189,658 

1,208,654 

692,090 

172,998 

395,752 

4,111,548 

841,582 

102,452 

284,368 

1,982,708 

211,134 

60,382 

1,081,150 

5,436,284 

1,832,180 

72,772 

100,128 

1,362,354 

341,600 

1,036 

1,181,278 

6,798,638 

2,173,780 

73,808 

454,272 

2,801,904 

298,900 

48,412 

579,950 

3,826.802 

894,040 

150,262 

Sunday  edition  (S)  4,344,662 
ToUl.(mS)or(eS)  15,685,446 

De  Kalb _ ffChronicle. .  .(e)  5,612,390 

Du  Quoin. .  .Call . (e)  2,282,784 

East  St. 

Louis.  Journal . (e)  6,470,262 

Sunday  edition  (S)  2,790,396 

Total . j(eS)  9,250,658 

Effingham. .  »#News . (e)  3,235,918 

Flora . News-Record,  .(e)  2,040,700 

Freeport. .  .Journal- 

Standard,  .(e)  7,156,576 
Galesburg. . Register-Mail. (e)  9,837,590 

Harrisburg. Register . (e)  3,395,629 

Hoopeston.  .Chronicle- 

Herald. ..  (e)  2,091,166 
Kewanee. . .  SUr-Courier.  .(e)  5,031,110 
La  Salle. . .  News-Tribune  (e)  7,637,560 

Lewistown.  News . (e)  749,840 

Lincoln _ Courier . .(e)  3,443,012 

Macomb. . .  Journal . (e)  4,789,344 

Marion. . . .  Republican. . .  .(e)  2,959,138 
Mattoon.  , .  Journal- 

Gazette . (e)  5,867,638 

Moline . Dispatch . (e)  12,775,196 

Monmouth.  .Review-Atlas.  Je)  3,540,301 

Olney . Jdail . Xe)  2,746,954 

Ottawa _ Republican- 

Times....  .(e)  7,956,186 

Paris .  Beacon-News,  .(e)  3,524,066 

Pekin . Times . (e)  6,212,514 

Pontiac. . .  Leader . (e)  2,370,200 

Quincy....  Herald-Whig. .  (e)  9,456,118 
Robinson.  News . (e)  3,330,572 


Star . (S)  5,921,048 

Total ...  (meS)  35,765,758 
Springfield.  lUlnola 


Journal- 

Reglster . (S)  3,791,214 


editor  8c  publisher  for  April  7,  1956 


22,932 

406,098 

200,564 

1,554 

602.882 

4.232,900 

1,094,604 

151,816 

339,234 

2,518,623 

89,273 

71,449 

714,910 

3,520,440 

552,328 

54,922 

612,668 

5,277,566 

1,978,662 

100,170 

67,172 

2,037,868 

434.112 

1,512 

679,840 

7,315,434 

2,412,774 

101,682 

1,275,008 

9,424,408 

2,247.966 

104,804 

266.888 

4.438,511 

193,761 

33,385 

(Classified  includes  18,579  readers  and 

locals) 

187,502 

1,129,618 

307,972 

21,126 

932,974 

6,308,414 

1,161,762 

94,934 

174,188 

2,538,438 

245,196 

896 

1,107,162 

8,846,852 

1,406,958 

95,830 

1,432,956 

7,186,998 

2,592,660 

128,170 

1,432.956 

7,186,998 

2,592,660 

128,170 

148,736 

3,497,368 

698,432 

126 

1,581,692 

10,684,366 

3,291,092 

128,296 

550,424 

4,010,846 

1,051,120 

199,388 

1,912,624 

130,270 

40,502 

864,745 

3,837,506 

1,707,120 

60,891 

76,391 

1,746,338 

950,867 

6,800 

941,136 

5,583,844 

2,657,987 

67,691 

571.522 

2,260,944 

403,452 

279,501 

1,609,454 

109,669 

42,076 

790,573 

5,082,994 

1,184.323 

98,686 

1,029,224 

7,205,198 

1,487,178 

115,990 

421,525 

2,564,534 

345,674 

63,896 

216,048 

1,580,572 

275,240 

19,306  1 

523,614 

3,856,034 

612,136 

39,326  1 

698,334 

5,920 ;222 

970,382 

48,622 

131,040 

524,160 

72,800 

21,840  ! 

522,054 

2,619,740 

236,986 

64,232 

438,802 

4,011,938 

280,154 

58,436  i 

455,700 

2,110,402 

335,104 

54,712  '  j 

590,044 

4,712,890 

470,344 

94,360  >  : 

1,950,606 

8,901,774 

1,839,656 

83,160  ’  I 

'410,375 

2,862,076 

192,733 

75,117  !  1 

278,008 

2,468,946 

172,530 

31,276  '  ! 

508,774 

6,169,380 

1,214,528 

63,504  '  ! 

372,680 

2,842,742 

223,692 

84,952  • 

551,124 

4,754,386 

790,370 

116,634  '  ; 

333,746 

1,810,662 

182,602 

43,190  '  : 

885,178 

6,442,240 

1,979,334 

149,366  ! 

266,784 

2,733,430 

299,460 

30,898  • 

1,787,758 

6,845,496 

3,215,548 

111,650 

2,252,572 

11,194,484 

4,145,834 

291,368  ' 

544,306 

4,432,778 

930,118 

13,846 

4,584,636 

22,472,758 

8,201,500 

416,864 

1,805,314 

8,769,026 

2,502,416 

154,448  ‘ 

1,804,334 

6,648,516 

2,458,540 

30,254  • 

337,190 

2,715,804 

737,282 

938 
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Totoi 

Dl&ploy 

CIquI- 

City  Pbper 

Llnoge 

National 

Local 

'  fled 

Logal 

Sterling. . .  .Gazette . (e) 

7,334,922 

570,038 

5,588,674 

1,094,835 

81,375 

Streator  . .  .Tlmes-Press  .(e) 

5,442,474 

502,404 

4,340,322 

612,600 

87,948 

Taylorvllle .  Breeze- 

Courier . (e) 

4,330,872 

359,146 

3,590,in 

357,098 

24,273 

Watseka. . .  Iroquois 

County  Tlmes(e) 

2,457,612 

304,087 

1,807,386 

318,160 

27,979 

Waukegan  .  News-Sun . (e)  11,702,908 

919,674 

7,807,940 

2,698,080 

277,214 

West 

Frankfort  American . (e) 

3,155,093 

417,672 

2,492,177 

199,395 

45,849 

Wheaton. . .  Journal . (e) 

2,192,182 

261,982 

1,510,404 

330,064 

90,832 

Woodstock.  Sentinel . .(e) 

2,952,264 

249,872 

2,031,428 

586,530 

84,434 

INDIANA 

Attica . Ledger- 

Tribune . (e) 

1,140,632 

201,036 

939,596 

Bedford. . .  Tlmes-Mail. .  .(e) 

5,793,914 

495,642 

4,640,888 

590,296 

67,088 

Blcknell  . .  News . (e) 

664,341 

117,096 

536,340 

8,105 

2,800 

Bloomfield.  World . (e) 

2,001,552 

117,726 

1,623,916 

218,400 

41,510 

Blooming-  Herald- 

ton _ Telephone _ (e) 

6,952,260 

725,249 

5,137,874 

1,018,640 

70,497 

Bluffton _ News-Banner,  .(e) 

3,071,978 

254,415 

2,522,324 

235,032 

60,207 

Brazil . Times . (e) 

2,200,212 

336,558 

1,963,654 

769,030 

(Classified  and  Legal  Included  In  local) 

Columbia  Commercial- 

City. .  Mail  b  Post .  .(e) 

2,283,848 

256,256 

1,607,172 

329,714 

90,706 

Columbus. .  Republican _ (e) 

6,866,454 

605,290 

5,183,430 

1,077,734 

(Legal  included  In  classified) 

Crawfords- 

vlUe. .  JournaURevlew(e) 

4.944,448 

511,350 

3,702,132 

647,122 

83,844 

Decatur...  Democrat . (e) 

2,948,218 

281,588 

2,355,024 

257,152 

54,460 

Elkart . Truth . (e) 

9,622,011 

875,360 

6,910,484 

1,756,678 

94,934 

Elwood _ Call-Leader  .  .(e) 

2,995,538 

341,726 

2,170,854 

451,948 

31,010 

Franklin  . .  Star . (ej 

3,393,250 

373,366 

2,640,624 

325,052 

54,208 

Frankfort. .  Times . fm) 

3,924,214 

426,930 

3,006,738 

427,364 

63,182 

Goshen _ News . (e) 

3,985,810 

455,994 

3,129,526 

392,822 

7,468 

Green  - 

castle. .  banner . (e) 

2,792,258 

422,576 

1,950,774 

353,010 

65,898 

••Greenfield  Reporter ...  (e) 

2,681,182 

455,801 

1,702,561 

522,820 

GreensburgNews . (e) 

3,905,020 

72,508 

3,134,544 

451,340 

55,352 

Hartford 

City. . .  News- Times. .  (e) 

2,611,868 

246,666 

2,030,616 

291,942 

42,644 

Huntln^on.  Herald-Press. (eS) 

5,272,057 

416,500 

3,832,941 

940,324 

82,292 

Jasper . Herald . (e) 

2,371,838 

258,916 

1,976,896 

119,042 

16,982 

Kendall-  News- 

rllle. . .  Sun . (e) 

2,634,324 

432,810 

1,849,288 

313,670 

38,556 

Kokomo _ Tribune .  (e) 

8,740,326 

938,826 

6,480,852 

1,213,016 

107,632 

Lafayette. .  Journal  & 

Courier.,  (e)  14,461,349 

1,096,977 

10,612,137 

2,644,306 

107,929 

LaPorte. . .  Herald-Argus.  (e) 

5,365,430 

625,632 

4,049,290 

580,832 

109,676 

Lebanon. . .  Reporter . (e) 

3,317,908 

324,654 

2,608,024 

343,861 

41,369 

Logansport  Press . (m) 

4,414,158 

709,590 

2,784,740 

853,300 

66,528 

Pharos- 

Tribune. . .  (e) 

6,979,854 

738,626 

5,156,620 

1,016,666 

67,942 

Press . (S) 

1,046,192 

29,400 

872,018 

144,774 

Total . (meS)  12,440,204 

1,477,616 

8,813,378 

2,014,740 

134,470 

Madison. . .  Courier . (e) 

3,850,673 

554,209 

2,803,804 

479,808 

12,852 

Marion _ Leader-Trl- 

bune. .  .(m) 

7,610,750 

822,332 

5,323,430 

1,403,570 

61,418 

Chronicle . (e) 

7,849,672 

925,104 

5,439,126 

1,391,530 

93,912 

Chronicle- 

Tribune . (S) 

2,430,610 

178,612 

1,912,260 

339,738 

Total . (meS)  17,891,032 

1,926,648 

12,674,816 

3,134,838 

155,330 

Martins- 

ville. . .  Reporter . (e) 

3,119,788 

219,646 

2,320,192 

454,216 

125,734 

Mount 

Vernon.  Democrat  . . . .  (e) 

2,215,240 

215,220 

1,945,700 

50,122 

4,198 

New  Albany.Tribune  and 

Ledger-Tribune,  (me] 

1  4,692,884 

370,230 

4,022,662 

212,282 

87,710 

New  Castle. Courier-Times(e) 

6,109,698 

427,770 

4,981,886 

616,392 

83,560 

Noblesvllle.  Ledger . (e) 

3,567,841 

333,155 

2,870,966 

258,706 

105,014 

Plymouth. .  Pilot-News. . .  .(e) 

3,707,795 

204,568! 

2,927,442 

520,993 

54,792 

Princeton. .  Clarion- 

Democrat. .  .(e) 

2,678,606 

331,394 

1,991,178 

278,740 

77,294 

Richmond. .  Palladium4tem(e) 

8,434,936 

918,233 

5,284,425 

2,162,702 

69,576 

Rochester. . News-Sentinel. (e) 

2,447,102 

299,838 

1,684,536 

415,646 

47,082 

Rushvllle. .  Republican- 

Telegram. .  (me)  4,020,478 

444,080 

3,179,204 

309,344 

87,822 

Seymour. . .  Tribune . (e) 

5,087,922 

407,806 

3,925,208 

696,388 

58,520 

Shelbyvllle.  News . (e) 

5,128,424 

474,096 

4,239,900 

306,628 

107,800 

Sullivan. . .  Times . (e) 

1,829,898 

269,696 

1,288,588 

212,142 

59,472 

Terre  Haute 

Star . (m) 

8,740,102 

1,455,580 

5,211,402 

1,982,764 

90,356 

Tribune . (e) 

9,580,704 

1,432,018 

6,072,836 

1,971,256 

104,594 

Sunday  edition  (S) 

6,146,784 

163,968 

4,853,996 

1,128,820 

ToUl. ..  (meS)  24,669,176' 

3,228,134 

16,163,252 

5,082,540 

194,950 

(•Includes  Sunday  rotogravure  and  comic  sections) 

Tipton . Tribune . (e) 

2,713,648 

2,438,506 

27,902 

198,240 

49,000 

Valparaiso.  Vidette- 

Messenger. .  (e) 

4,357,640 

539,700 

3,045,238 

697,172 

75,530 

Vincennes.  .Sun-Commer- 

clal . (e) 

6,900,500 

728,908 

4,898,614 

1,193,038 

79,940 

Warsaw. . .  .Times-Union.  .(e) 

3,627,476 

369,262 

3,146,774 

111,440 

(Legal  included  in  classified) 

Washington.  Herald . .(e) 

2,624,328 

307,342 

1,925,448 

336,322 

55,216 

Times . (e) 

2,473,346 

246,414 

1,753,284 

424,466 

49,182 

IOWA 

Ames . Tribune . Xe) 

i  3,980,809 

445,786 

2,798,690 

654,517 

81,816 

Atlantic. . .  .News- 

Telegraph. . .  (e) 

1  3.181,698 

363,371 

2,503,890 

224,607 

89,830 

Boone . News- 

• 

Republican. .  (eJ 

3,541,356 

405,426 

2,671,977 

402,549 

61,404 

I  >6 
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aw.. 

Pub*  Total 

Display 

CIOHI- 

llthod  Llnogo 

Notional 

Lecol 

fled 

1 

Burlington.  Hawk-Eye 

Gazette. . . . 

.(e)  8,053,444 

1,041,124 

5,718,958 

1,203,062 

90,300 

1 

Carroll _ Times-Herald.(e)  3,052,564 

324,775 

2,261,066 

417,822 

48,901 

1  Nof 

Cedar  FallsRecord . 

.(e)  2,275,314 

314,678 

1,495,136 

359,814 

105,686 

Cedar 

i 

Rapids.  Gazette . 

.(e)  11,686,752 

1,372,098 

8,048,642 

2,123,492 

142,520 

1  Pitt 

Sunday  edition  (S)  3,565,786 

201,348 

2,816.968 

543,242 

4,228 

1 

Total . 

.(eS)  15,252,538 

1,573,446 

10,865,610 

2,666,734 

146,748 

J 

Centerville.  lowegian  b 

y 

Citizen. . . . 

.  (e)  2,770,652 

233,320 

2,086.938 

367,444 

82,950 

Charles  City.  Press . 

.  (e)  2,628,403 

354,290 

1,832,782 

374,350 

66.981 

\ 

Clinton. . , ,  Herald . 

.  (e)  8,030,722 

897,949 

5,833,762 

1,187,800 

111,211 

Council 

Top 

Bluffs. .  .Nonpareil _ 

(eS)  8,860,572 

908,922 

6,007,050 

1,870,666 

73,934 

Creston. . .  .News- 

Advertiser.. 

.  (e)  3,123,499 

304,800 

2,334,361 

422,896 

61,442 

Davenport.  .Democrat _ 

(m)  9,692,620 

1,932,504 

5,925.276 

1,711,948 

122,766 

Times 

(e)  13,729,058 

2,210,096 

8,815,380 

2.482,326 

221,256; 

Democrat- 

Times. , 

.  (S)  4,229,120 

324.366 

3,104,304 

790,874 

9,576 

Total.  ...(meS)  27,650,798 

4,466,966 

17,844,960 

4,985,148 

353,598 

Dubuque. . .  Telegraph- 

Herald. . . 

.(e)  7,287,504 

1,127,700 

,5.155,094 

890.428 

114,282 

Sunday  edition  (S)  2,818,256 

127,698 

2,197,804 

502,348 

406 

Total . 

.(eS)10.105,760 

1,255,398 

7,352,898 

1,392,776 

114,688 

Estherville  News . 

..(e)  2,434,810 

262,612 

1,642,046 

470,288 

59.864  1 

Fairfield. .  .Ledger . 

.(e)  3,327,067 

286,807 

2,532,350 

464,345 

43.505  j 

FortDodge  Messenger  b 

Chronicle 

(e)  8,643,524 

691,033 

6,871,407 

984,832 

96,252 

mV 

Iowa  City. .  Iowan . 

(m)  1,158,010 

172,928 

881,930 

102,130 

1,022  1 

Press- 

Citizen. . . . 

(e)  6,103,104 

501,256 

4.728.234 

777,042 

96,572  ! 

Keokuk _ Gate  City _ 

(e)  5,125,106 

524,118 

4,013,562 

537,810 

49,616 

Dam 

Marshall-  Times- 

town. .  Republican 

.  (e)  7,378,274 

633,072 

5,290  660 

1,336,266 

137,276 

Mason  City.Globe-Gazette  (e)  9,960,272 

1,119,426 

7,480,578 

1,360,268 

(Legal  included  in  classified) 

Frar 

Mt. Pleasant  News . 

..(e)  2,724,812 

301,392 

2,059,442 

277,336 

86,642 

Harl 

Muscatine.  .Journal . 

..(e)  5,461,708 

915,474 

3,745,224 

732,256 

5,754 

Newton. . . .  News . 

..(e)  3,979,514 

383,264 

2,985,920 

533,407 

76,923 

Oelweln  . . .  Register _ 

..(e)  3,462,016 

273,182 

2,558,770 

569,850 

60,214 

Oskaloosa.  .Herald . 

..(e)  3,693,158 

370,433 

2,970,898 

320,082 

31,745 

Hend 

Ottumwa. . .  Courier . 

..(e)  11,938,631 

1,063,069 

9,109,645 

1,629,706 

136,211 

Perry . Chief . 

..(e)  2.537,868 

241,133 

1,854,132 

390,341 

52,262 

Shenandoah.  Sentinel . 

..(e)  2,427,152 

278,446 

1,798,808 

277,074 

73.024 

Spencer _ Reporter. . . . 

^eS)  3,618,697 

642,240 

2,429,996 

497,868 

48,593 

Vinton . Cedar  Valley 

Hopk 

Times . 

..(e)  1,568,467 

207,760 

1,166,158 

105,749 

88,800  ' 

Washington  Journal . 

..(e)  2,950,108 

229,390 

2,335,270 

358,568 

26,880 

Lexli 

Waterloo. .  .Courier. ... 

.  .(eS)  12,982,926 

1,272,614 

9,026,136 

2,518,472 

165,704 

Webster  City 

! 

Freeman- 

Journal 

(e)  3,206,084 

270,732 

2,536,408 

346,080 

52,864  f 

Madl 

KANSAS 

,  Mayf 

Abilene. . . .  Reflector- 

1  Mldd 

Chronicle 

(e)  2,739,666 

429,678 

2,013,984 

226,620 

69,384 

!  Owen 

Arkansas  City 

Traveler. . . . 

.  (e)  5,063,156 

490,798 

4,194,968 

315,476 

61,894 

Atchison. . .  Globe . 

..(e)  4,519,269 

599,241 

3,095,106 

745,906 

79,016 

Chanute . . .  Tribune . 

.  (e)  3,892,812 

360,794 

3,137,904 

338,814 

55,300 

Padui 

Clay  Center. Dispatch  ... 

.  (e)  2,182,755 

317,742 

1,613,902 

190,171 

60,940 

Coffeyvllle  Journal  .... 

.  (eS)  5,209,568 

507,248 

3,989,776 

655,676 

56,868 

Columbus. .  Advocate  . . . 

.  (e)  1,962,688 

174,174 

1,565,620 

142,268 

80,626 

Concordia.  Blade-Empire  (e)  3,255,560 

543,312 

2,502,528 

183,456 

26,264 

Richi 

Council  Grove 

Republican  . 

..(e)  1,512,345 

223,215 

1,111,500 

131,100 

46,530 

Dodge  CiSy.  Globe . 

.  (e)  4,204,536 

552,888 

2,858,296 

746,298 

45,430 

El  Dorado.  .Times . 

..(e)  3,615,138 

387,121 

2,962,531 

143,350 

122,136 

_ 

Emporia . .  .Gazette  .... 

..(e)  4,310,040 

418,271 

3,545,661 

293,027 

53,081 

OalUn 

Fort  Scott. .  Tribune- 

Monitor  . . 

..(e)  3,536,582 

376,899 

2,583,674 

503,623 

72,386 

Carden  City 

Bogal 

Telegram. . . 

..(e)  3,548,804 

441,504 

2,626,246 

423,878 

57,176 

Great  Bend.  Tribune 

(eS)  5,641,653 

822,913 

4,489,888 

252,822 

76,030 

.  (el  2.277.604 

400,414 

1,877,190 

Binday  edition  (S)  939,302 

132,496 

806,806 

1  Cro« 

Total _ 

..(eS)  3,216,906 

532,910 

2,683,996 

Hutchinson  News-Herald  (me)  7,570,122 

940,926 

5,027,386 

1,443,988 

157,304  , 

Sunday  edition  (S)  3,040,268 

282,436 

2,292,220 

464,646 

686  1 

1  l*ak6 

ToUl. . . .  (meS)  10,610,390 

1,223,362 

7,319,606 

1,908,634 

157,990 

Independence 

1 

1 

Reporter . . . 

..(e)  2,735,348 

582,876 

1,982,470 

133,224 

36,771 

&inday  edition  (S)  798,196 

22,484 

747,866 

27,804 

42 

ToUl 

(eS)  3,533,544 

605,360 

2,730,336 

161,028 

36,820 

loU . Register. . . . 

..(e)  2,670,336 

289,742 

1,792,266 

508,074 

80,254 

Junction  City 

Union . 

..(e)  5,002,345 

598,524 

4,034,154 

312,860 

56,807 

Kansas  City. .  Kansan  . . . 

..(e)  4,627,994 

716,261 

2,848,363 

965,153 

91,413 

Sunday  edition  (S)  2,289,952 

164,738 

1,399,300 

706,377 

4,193 

'  Augus 

Total  .... 

.(eS)  6,917,946 

880,999 

4,247,663 

1,671,530 

95,606 

Lawrence .  .Journal- 

Bingo 

World . 

.  (e)  6,187,412 

500,850 

4,650,100 

946,134 

90,326 

Leavenworth 

Blddel 

Times . 

.(eS)  5,888,433 

710,482 

4,748,607 

307,554 

121,790 

UwU 

Liberal . . .  Southwest 

Times . . . . 

..(e)  2,991,609 

424,683 

2,205,581 

331,744 

29,601 

McPherson 

Portli 

Republican. 

..(e)  3,144,602 

373,786 

2,526,580 

197,856 

46,380 

ManhatUn.  .Mercury. . . . 

..(e)  5,061,952 

445,704 

4,047,330 

491,680 

77.236 

•Mer 
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Olsploy 

Claul- 

Pub*  Totol 

Display 

Cloui* 

city 

Paper 

UnoQ* 

Notional 

Local 

nod 

Lspal 

Cl»y  Paper 

lithwP  Linage 

Notional 

Locol 

Hod 

Newton . . . 

.  Kansan  . . . 

...  (e) 

3,811,332 

338,664 

3,150,290 

265,902 

56,476 

Annapolis. .  Capital . 

.  (e)  4,036,494 

631,922 

2,865,051 

420,860 

Norton . . . . 

.  Telegram. 

...  (e) 

2,360,393 

320,929 

1,780,443 

201,152 

57,869 

Cambridge.  Banner . 

..(e)  3,918,530 

536,774 

3,019,856 

259,686 

Ottawa . . . . 

.  Herald . . . . 

....(e) 

3,987,592 

356,412 

3,274,768 

294,714 

61,698 

Frederick.  Post . . 

..(m)  6,758,066 

849,968 

5,165,734 

725,256 

Parsons. . . 

.  Sun . 

....(e) 

4,598,146 

475,524 

3,512,292 

542,318 

68,012 

News . 

.  (e)  6,695,164 

842,170 

5,056,576 

743,876 

Pittsburg . 

.Sun . 

. . .  (mS)  5,472,194 

525,700 

4,322,696 

584,794 

39,004 

Total . 

(me)  13,453,230 

1,702,138 

10,222,310 

1,469,132 

Headlight. . 

..  fe) 

5,478.690 

527.576 

4,328,814 

583,338 

38,962 

Hagerstown  Herald . 

..(m)  9,308,096 

1,300,978 

6,701,114 

1,306,004 

Total 

(meS) 

10,950,884 

1,053,276 

8,651,510 

1,168,132 

77,966 

MaU . 

. .  (e)  9,289,546 

1,292,732 

6,733,874 

1,262,940 

Pratt . 

.Tribune. . . 

*  * .  (e) 

3,160,108 

508,620 

2,168,152 

382,326 

51,310 

Total . 

.(me)  18,597,642 

2,593,710 

13,434,988 

2,568,944 

Salma . 

,  Journal . . . 

. . .  (e) 

6,462,582 

850,122 

4,604,922 

902,930 

104,608 

(Legal  Included  In  classified) 

Sunday  edition  (S) 

1,899,016 

160,888 

1,507,478 

203,580 

70 

Salisbury. .  Times . 

.  (e)  11,029,970 

963,242 

8,133,524 

1,745,184 

Total. . , 

. . .  (eS) 

8,361,598 

1,011,010 

6,112,400 

1,133,510 

104,678 

MASSACHUSETTS 

Topeka  . . . 

.Capital _ 

, . .  .(m) 

9,928,170 

1,185,779 

6,336,645 

2,243.850 

161,896 

State  Journal  (e) 

9,185,351 

1,188,446 

5,371,037 

2,503,739 

122,129 

Athol . News . 

.  (e)  2,932,436 

344,900 

2,258,956 

304,164 

Capital . . . 

...  (S) 

3,815,434 

316,918 

2,715,321 

782,614 

581 

Beverly _ Times . 

.  (e)  4,048,161 

303,187 

3,492,402 

201,504 

ToUl 

(meS)  22.928,955 

2,691,143 

14,423,003 

5,530,203 

284,606 

Brockton. .  .Enterprise- 

Wellington 

.  News . 

....(e) 

3,219,601 

416,365 

2,428,363 

272,715 

102,158 

Times 

. .  (e)  10,494,918 

1,249,920 

7,476,742 

1,768,256 

Winfield. . . 

.  Courier . . 

....(e) 

3,866,058 

368,074 

2,952,362 

441,672 

103,950 

(Legal  Included  In  local) 

Fall  River  Herald-News,  .(e)  13,257,454 

1,955,582 

9,573,931 

1,629,600 

KENTUCKY 

Fitchburg  Sentinel. , . , . 

..(e)  8,325,478 

798,658 

6,292,020 

1,185,324 

Framingham  News . 

..(e)  5,179,608 

604,310 

4,094,468 

369,474 

AshUnd . . .  Independent. . .  (e) 
Sunday  edition  (S) 
Total . (eS) 

Bowling  Green 

Park  City  News(e) 
Sunday  edition  (S) 

Total . (eS) 

Covington .  .Cincinnati 

Enquirer. . .  .(m) 
Sunday  edition  (S) 
Total ....  (mS) 
Kentucky  Post  (e) 
Danville. . .  Advocate- 

Messenger  (e) 
Sunday  edition  (S) 

Total . (eS) 

Frankfort .  State  Journal  (eS) 
Harlan  ....  Enterprise ...  (e) 
Sunday  edition  (S) 
Total . (eS) 


6,103,175 
2,602,24  6 
8,705,421 

5,082,896 

1,849,862 

6,932,758 

21,488,226 

16,054,602 

37,542.828 

6,864,956 

2,459,716 

575,582 

3,035,298 

3,823,162 

2,231,584 

452,739 

2,684,323 


656,879  4,550,454  788,564 

37,012  1,979,068  586.166 

693,891  6,529,522  1,374,730 


News . (s)  4,769,263 


Henderson.  Gleaner  ft 

Journal ...  (m)  2,805,698 
Sunday  edition  (S)  1,023,388 
Total  (mS)  3,859,086 

Hopkinsville ,  New  Era  (e)  5,677,924 

Lexington. .  Herald  . (m)  10,329,319 

Leader . (e)  10,521,350 

Herald-Leader(S)  4,090,436 
Total  (meS)  24,941,105 

MadlsonvlUe 

Messenger  ...(e)  3,435,096 
Mayfield. . .  Messenger. . .  .(e)  3,851,808 

Muidlesboro  News . (e)  3,033,951 

Owensboro  Messenger  It 

Inquirer _ (me)  8,039,486 

Sun^y  edition  (S)  2,206,527 
Total  (meS)10,246,013 
Paducah. ..  Sun-Democrat  (e)  8,391,236 
Sunday  edition  (S)  2,475,886 
Total . (eS)  10,867,122 

Richmond  Register . (e)  3,203,189 


679,168 

3,877,664 

488,012 

38,052 

108,150 

1,590,134 

138,712 

12,866 

787,318 

5,467,798 

626,724 

50,918 

2,556,381 

8,610,805 

8,406,438 

60,524 

2,649,072 

8,980,556 

3,846,060 

959 

5,205,453 

17,591,361 

12,252,498 

61,483 

136,234 

4,776,716 

1,846,278 

105,728 

353,612 

1,786,722 

300,468 

18,914 

19,040 

487,298 

65,786 

3,458 

372,652 

2,274,020 

366,254 

22,372 

451,766 

3,167,122 

163,002 

41,272 

284,646 

1,756,384 

190,554 

64,589 

350,686 

37,464 

349,235 

2,107,070 

228,018 

(Legal  Included  In  classified) 

440,020 

1,863,414 

502,264 

129,976 

792,344 

131,068 

569,996 

2.655.758 

633,332 

(Legal  Included  In  classified) 

660,506 

4,473,392 

544,026 

(Legal  Included  In  classified) 

1,608,761 

7,071,883 

1,641,808 

6,867 

1,606,752 

7,092,526 

1,674,176 

147,896 

262,059 

3,267,271 

560,994 

112 

3,477,572 

17,431,680 

3,876,978 

154,875 

537,652 

‘  2,598,572 

265,720 

33,152 

467,600 

3,024,000 

360,208 

326,589 

2,458,400 

201,432 

47,530 

752,045 

7,089,474 

122,745 

75,222 

95,732 

2,052,877 

42,168 

15,750 

847,777 

9,142,351 

164,913 

90,972 

1,150,730 

5,970,216 

1,270,290 

141,526 

1,947,806 

386,554 

1,292,256 

7,918,022 

1,656,844 

351,234  2,714,334  137,601 

(Legal  Included  In  classified) 


Baton  Rouge  Advocate. . . 

.(m)  14,834,104 

1 .858,458 

9.905,992 

2,723,700 

State  Times. 

..(e)  19. 088,902 

2,059,988 

13.932.534 

2.723,700 

Advocate. . . 

. . (S)  5,084,404 

289,478 

4,095,574 

699,216 

Tout. . . . 

(meS)  39 ,007,410 

4,207,924 

27,934,214 

6,146,630 

Bogalusa. .  .News . 

..(e)  3,120,628 

460,670 

2,259,516 

316,400 

Sunday  editlon(S)  755,566 

15,862 

650,160 

84,406 

Total _ 

..(eS)  3,876,194 

476,532 

2,909,676 

400,806 

Crowley. . .  Signal . 

...(c)  3.851.078 

544.488 

2,643,172 

610,932 

Jennings  . .  News . 

...(e)  2.269.279 

383,558 

1,567,440 

195,109 

Lafayette. .  Advertiser. 

..(e)  9.056,726 

1,209,502 

6,271,356 

1,526,532 

Lake  Charles  American 
Press. . 

. .  (e)  10.046,064 

1,410,724 

6.947.360 

1,487,248 

Sunday  edition  (S)  2.696,246 

57,246 

2,296,784 

334,852 

ToUl. . . . 

.  (eS)  12,742.310 

1,467,970 

9,244,144 

1,822,100 

New  Iberia  Iberian  . . . . 

..(e)  3.523.037 

556,363 

2,338,532 

394,692 

Opelousas  World . 

..(e)  3,123,523 

693,893 

1,779,351 

542,640 

Sunday  edition  (S)  997,424 

43,974 

809,750 

137,592 

Total _ 

..(eS)  4,120,947 

737,867 

2,589,101 

680,232 

Augusta. . .  Kennebec 

Journal. . . . 

.  (m)  5,089,826 

MAINE 

861,280 

3,587,500 

641,046 

Bangor. . . .  News . 

.  (m)  8,460,863 

1,667,347 

6,415.906 

377,620 

Blddcford. .  Journal _ 

.  .  (e)  3,308,732 

(Legal  Included  in  local) 
556,794  2,490.782 

217,672 

LewUton. .  .Sun . 

.  (m)  7,323,820 

1,062,054 

5,486,516 

775,250 

Journal. . . . . 

. .  (e)  7,145,082 

1,060,948 

5,316,206 

767,928 

Total _ 

•  (me)  14,468,902 

2,123,002 

10,802,722 

1,543,178 

Portland. . .  Press-Herald 

k  Press. . .  (meS)  23,587,970 

4,640,011 

15,572,532 

3,118,739 

wbttrvUU.  JSpQUncl . .  • , 

..(m)  6,269,914 

818,146 

4,687,060 

764,708 

(Legal  Included  In  local) 
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Gloucester  Times . (e) 

Greenfield  Recorder- 

Gazette.  ...  (e) 
Holyoke  Transcript- 

Telegram.  .  .(e) 
Ryannis  Cape  Cod  Stand¬ 
ard-Times  (e) 
Marlboro  Enterprise. . .  (c) 
New  Bedford  Standard- 

Times.  . .  (e) 
Sunday  edition. . .  (S) 
Total....  (eS) 

Newburyport  News . (e) 

North  Adams  Transcript  (e) 
North  Attleboro 

Chronicle. ...  (e) 
Pittsfield  Berkshire 

Eagle. ...  (e) 


7.169.106 

9,601,032 

5,059,614 

2,772,420 

10,813,320 

3,366,971* 

14,180,291* 

3,023,076 

6.616.106 

5,187,510 

12,191,018 


452,039  3,921,619  396,605  . 

(Legal  Included  In  local) 

432,475  3,703,881  358,722  105,812 

838,404  5,789,798  454,944  85,960 

1,216,288  7,187,184  1,129,338  68,222 

540,582  3,607,842  835,660  75,530 

353,010  2,419,410  . 

1,766,492  7,516,670  1,344,490  185,668 

1,035,747  *  2,041,564  277,550  12,110 

2,802,239*  9,558,234  1,622,040  197,778 

(*  Includes  807,617  Parade) 

329,334  2,388,232  226,730  78,780 

720,580  5,009,760  815,528  70,238 


960,310  3,348,490 


852,300  26,410 


Salem  News. 


1,507,310  8,648,780  2,034,928 

(Legal  Included  In  local) 

823,130  7,870,646  . 

(Classified  and  legal  Included  In  local) 


Springfield  Union-News,  (me)  15,549,206 
Sunday  edition  (S)  5,255,124 
Total(meS)  20,804,420 


3,183,894  9,055,298 

056,242  2,717,036 

4,140,136  11,772,334 
(Legal  InclutM  In  local) 


3,310,104 

1,581,846 

4,891,950 


Taunton 

Gazette . . 

.  (•) 

5,973,562 

1,021,578 

4,005,737 

946,247 

(Legal  Included  In  local) 

Wakefield 

Item . 

.  (e) 

3,869,985 

226.968 

2.435.335 

1,120,434 

69,498 

(Total  Includes  17,752  lines  ot  readers) 

Waltham 

News- Tribune  (e) 

5,173,427 

308,947 

4,161,598 

526,288 

104,594 

MICHIGAN 

Adrian 

Telegram. . . 

.  (e) 

7,026,978 

533,162 

4,913,776 

1,466,584 

113,456 

Albion 

Recorder. . . . 

(e) 

3,204,502 

385,933 

2,454,606 

334,684 

29,274 

Alpena 

News . 

.  (e) 

4,239,406 

472,486 

2,807,840 

849,891 

109,189 

Ann  Arbor 

News . 

.  (e)  12,203,002 

1,192,996 

8,097,334 

2,784,572 

128.100 

Battle  Creek  Enquirer  k 

News  (e)  12,490,275 

1,412,831 

8,483,139 

2,560,484 

33,820 

Sunday  edition 

(8) 

3,279,916 

105,431 

2,579,941 

594,496 

49 

Total _ 

(eS)  15,770,191 

1,518,262 

11,063,080 

3,154,980 

33,889 

Bay  City 

Times . 

.  (e)  11,966,108 

*  1,489,320 

8,595,370 

1,861,244 

20,174 

Sunday  edition. . 

(S) 

2,784,670 

94,304 

2,330,272 

359,296 

798 

Total . 

(eS)  14,750,778 

1,583,624 

10,925,642 

2,220,540 

20,972 

Benton  Harbor  News- 

Palladium  (e) 

8,390,942 

983,822 

6,035,498 

1,317,036 

54,588 

Big  Rapids  Pioneer . 

.  (e) 

2,473,337 

147,167 

2,101,190 

112,322 

112,658 

Cadillac 

News . 

.  (e) 

3,606,912 

378,195 

2,902,970 

158,586 

167,161 

Cheboygan 

Tribune . 

.  (e) 

2,706,242 

286,440 

2,265,242 

140,000 

14,500 

Dowaglac 

News . 

.  (e) 

2,710,396 

354,704 

1,928,248 

335,342 

92,103 

Escanaba 

Press . 

.  (e) 

5,043,080 

542,122 

4,008,830 

444,122 

48,006. 

Flint 

Journal . 

.  (e)  27,372,156 

2,698,990 

18,155,298 

6,517,868 

Sunday  edition. 

(S) 

7,582,652 

257,558 

5,909,442 

1,415,652 

Total . 

(eS)  34,954,808 

2,956,548 

24,064,740 

7,933,520 

. t 

Grand  Haven  Tribune. . .  (e) 

Grand  Rapids  Herald. . . .  (m) 
Sunday  edition  (S) 
Total. . . .  (mS) 

Greenville  News . (e) 

Hillsdale  News . (e) 

Houghton  Mining  Gazette,  (e) 

Iron  Mountain  News . (e) 

Ironwood  Globe . (e) 

Jackson  Citizen-Patriot. .  (e) 
Sunday  edition.  .(S) 

Total _ (eS) 

Kalamazoo  Gazette . (e) 

Sunday  edition .  (S) 
Total....  (eS) 

Lansing  State  Journal. . . .  (e) 


(Legal  Included  In  classified) 


5,123,118 

447,357 

3.966,846 

618,526 

90,389; 

7,079,198 

1,299,620 

3,463,768 

2,054,094 

261,718' 

7,855,946 

630,952 

6,290,914 

933,548 

531i 

14,935,144 

1,930,512 

9,754,682 

2,987,642 

262,248. 

3,617,642 

411,400 

2,702,420 

450,842 

52,020, 

4,161,672 

425,710 

2,846,620 

801,563 

87,779 

4,050,298 

426,454 

3,319,106 

200,116 

104,622 

4,138,050 

495,096 

2,995,412 

571,186 

76,356: 

4,657,730 

494,732 

3,714,186 

345,626 

102,888, 

12,219,413 

1,591,198 

7,781,819 

2,719,192 

127,204 

3,642,538 

204,232 

2,874,232 

561,946 

2.128| 

15,861,951 

1,795,430 

10,056,051 

3,281,138 

129.332| 

16,774,128 

1.810t214 

10,947,888 

4,016,026 

3,533,404 

151,858 

2,555,546 

826,000 

20,307,532 

1,962,072 

13,503,434 

4,842,026 

. . 

(Legal  Included  In  local) 

1  23,077,587 

2,164,862 

15,643,341 

4,189,851 

79,527, 

1  7,044,415 

237,041 

5,615,953 

1,188,103 

3.318, 

29,122,002 

2,401,903 

21,259,294 

5,377,960 

82,845. 

1  3,214,918 

425,978 

2,401,476 

331,268 

56,198 

1  2,509,640 

338,576 

1,745,030 

346,962 

79,072 

1  5,797,747 

547,547 

4,625,267 

467,178 

157,755 

! 
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Pub-  Totol 

Display 

Class!- 

City 

Paper 

li»b«d  Linoge 

fvlationol 

Loco) 

Red 

Logal 

Marsbadl 

Chronicle. . . 

.  (e)  2,652,888 

428,806 

1,776,782 

390,208 

4,354 

Midland 

News . 

.  (e)  6,578,012 

586,586 

4,748,086 

1,129,240 

114,100 

Monroe 

News . 

.  (e)  10,058,692 

755,818 

7,587,384 

1,524,012 

191,478 

Mount 

Pleasiuit 

Tlmes-News. 

.(e)  3,025,512 

468,230 

2,223,018 

287,896 

46,368 

Muskegon 

Chronicle. . . 

..(e)  16,382,660 

1,404,690 

11,019,750 

3,946,712 

11,508 

Niles 

Star . 

..(e)  4,750,606 

547,834 

3,219,888 

879,886 

102,998 

Owosso 

Argus-Press.  .(e)  6,961,934 

629,678 

5,501,412 

701,377 

(Legal  Included  in  local) 

Petoskey 

News-Review,  (e)  2,717,470 

333,536 

1,910,314 

338,884 

134,736 

Pontiac 

Press . 

(e)  20,619,427 

1,721,386 

15,056,077 

3,761,016 

80,948 

Port  Huron  Tlmes-Herald  (e)  9,925,174 

1,194,354 

7,067,872 

1,533,560 

133,980 

Sunday  edition 

(S)  1,888,222 

52,626 

1,566,334 

264,670 

Total . 

(eS)  11,813,396 

1,246,980 

8,634,206 

1,798,230 

133,980 

Royal  Oak 

Tribune . 

(e)  11,263,210 

606,270 

7,655,326 

2,833,642 

167,972 

Saginaw 

News . 

.  (e)  17,185,770 

2,259,264 

11,277,700 

3,468,626 

180,180 

Sunday  edition.  .(S)  4,384,254 

241,696 

3,476,004 

663,012 

3,542 

Total . 

,(eS)  21,570,024 

2,500,960 

14,753,704 

4,131,638 

183,722 

Sault  Ste. 

Matrie 

News . 

..(e)  5,097,456 

423,500 

4,035,780 

584,374 

53,802 

St.  Joseph 

Herald-Press,  (e)  4,804,884 

991,760 

3,104,472 

625,926 

82,726 

South  Haven  Tribune. . . . 

..(e)  2,843,862 

319,438 

1,968,526 

464,856 

91,042 

Sturgis 

Journal . 

..(e)  4,908,952 

413,211 

3,553,875 

889,150 

52,716 

Three  Rivers  Commerclal(e)  3,116,512 

354,228 

2,339,484 

350,644 

72,156 

Traverse  City  Record  Eagle 

(e)  7,982,287 

601,389 

7,380,898 

(Classified  and  legal  Included  In  local) 


Albert  Lea 

Tribune  - 

.  (e) 

4,344,606 

484,106 

3,088,120 

637,238 

135,142 

Sunday  edition  (S) 

1,358,532 

20,412 

1,171,114 

167,006 

Total 

(eS) 

5,703,138 

504,518 

4,259,234 

804,244 

135,142 

Austin . . . . 

Herald . . 

.  (e) 

6,784,806 

497,420 

5,078,220 

1,052,758 

120,358 

Bemldjl. . . 

,  Pioneer . . 

.  (e) 

3,176,446 

487,200 

2,229,766 

375,648 

72,162 

Bralnerd. . 

.Dispatch  , . . . 

.(e) 

3,908,654 

569,968 

2,640,512 

584,724 

113,400 

Crookston 

Times . 

.  (e) 

1,922,627 

393,029 

1,326,780 

103,376 

99,442 

Fatirmont 

Sentinel . 

(e) 

4,037,222 

382,820 

2,822,708 

716,030 

115,654 

Fergus  Falls  Journail  . . , . 

(e) 

3,745,378 

718,802 

2,423,736 

458,542 

144,298 

Hibblng . . . 

.Tribune . 

.  (e) 

4,317,432 

573,944 

3,139,570 

434,133 

169,785 

International  Falls 

Journal  . 

(e) 

2,188,227 

320,781 

1,597,596 

187,852 

81,998 

Little  Falls  Transcript. . 

.  (e) 

2,022,258 

321,930 

1,356,950 

258,300 

85,078 

Mauikato 

Free  Press. . 

.(e) 

7,741,818 

678,706 

5,919,144 

1,052,968 

91,000 

Mau-shaUl 

Messenger. . . 

(e) 

2,337,986 

214,900 

1,938,874 

163,870 

20,342 

Moorhead 

News . 

(e) 

1,957,774 

308,596 

1,246,048 

297,669 

105,461 

New  Ulm 

Journal . 

(e) 

3,230,374 

314,888 

2,335,956 

506,296 

73,234 

Owatonna 

People's 
Press . 

(m) 

3,072,892 

419,305 

2,077,824 

439,032 

136,731 

Red  Wing 

Republican- 
Eagle.  . 

(e) 

3,240,067 

429,993 

2,238,866 

491,306 

79,902 

Rochester 

Post- 

Bulletin  . 

.  (e)  10,498,208 

836,822 

8,217,804 

1,327,186 

116,396 

Virginia 

Mesabi  News. 

(e) 

5,611,224 

514,031 

4,132,632 

692,982 

271,579 

Willmar 

Tribune . 

.  (e) 

3,443,524 

321,426 

2,727,438 

282,436 

112,224 

Worthington  Globe . 

.  (e) 

4,278,036 

437,640 

3,270,260 

487,004 

83,132 

Clarksdale  Press  Register 


(e) 

4,011,992 

531,004 

3,255,518 

154,658 

Corinth 

Corinthian. . .  (eS) 

1,822,079 

464,450 

1,182,909 

145,600 

Greenville 

Delta  Democrat- 

Times  (eS) 

7,292,208 

833,140 

5,212,522 

1,179,752 

Greenwood 

Commonwealth 

(e) 

3,062,560 

362,967 

2,571,041 

128,552 

(Legal  included  in  classified) 

Grenada  Sentinel-Star. . .  (e) 

1,762,687 

356,280 

1,244,792 

90,996 

Hattiesburg 

American. . .  (e) 

7,917,630 

733,446 

6,557,516 

502,096 

Laurel 

Leader-Call. .  (e) 

7,222,278 

693,448 

5,995,122 

462,140 

Natchez 

'Hmes . (e) 

3,867,808 

420,532 

2,974,748 

457,786 

Tupelo 

Journal . (m) 

6,046,533 

785,875 

4,678,068 

529,104 

MISSOURI 

Boonville 

News .  (e) 

2,396,758 

258,56b 

1,795,472 

274,050 

News . (w) 

1,396,962 

66,150 

1,276,408 

8,498 

Total. . . .  (ew) 

3,793,720 

324,716 

3,071,880 

282,548 

Brookfield 

News-Bulletin  (e) 

2,120,101 

250,922 

1,646,271 

222,908 

(Legal  included  In  classified) 

70,812 

29,120 


66,794 


70,619 

124,572 

71,568 

14,742 

53,486 


68,670 

45,906 

114,576 


Cape  Girardeau  Southeast 

Missourian  (e)  5,678,134 


Carthage  Press . 

Chllllcothe  Constitution 

Tribune,  .(e) 

Clinton  Democrat . (e) 

Columbia  Missourian. . .  (e) 

Tribune . (e) 

Excelsior  )  Standard .  (e) 

Springs  )  Sunday  edition  (S) 
Total  (eS) 
Hannibal  Courier-Post  (e) 
Independence  Examiner. .  (e) 
Jefferson  City 

Capital  News  (m) 
Post-Tribune  (e) 
Sunday  edition  (S) 
Total. . .  (meS) 


(e)  4,169,984 


630,938  4,235,854  811,342 

(Legal  included  In  classified) 


3,426,710 

1,697,132 

3,011,897 

6,032,306 

1,353,226 

350,301 

1,703,527 

4,744,208 

5,202,960 


4,147,234 

4,147,234 

1,516,396 

9,810,864 


Joplin 


Globe . (m)  6,367,410 

News-Herald  (e)  5,293,512 

Globe . (S)  3,509,856 

Total. ..  (meS)  15,170,778 


314,216 

3,280,186 

514,150 

61,432 

380,324 

2,551,444 

494,942 

217,140 

1,310,960 

47,510 

21,522 

277,970 

2,199,568 

472,605 

61,754 

626,346 

4,308,850 

992,614 

104,496 

175,882 

945,602 

218,372 

13,370 

22,554 

273,042 

54,362 

343 

198,436 

1,218,644 

272,734 

13,713 

724,710 

3,261,860 

741,608 

16,030 

315,938 

3,735,550 

1,017,520 

125,916 

749,182 

2,525,068 

794,332 

78,652 

749,182 

2,525,068 

794,332 

78,652 

126,168 

1,109,528 

276,836 

3,864 

1,624,532 

6,159,664 

1.865.500 

161,168 

(Morning  and  evening 

combination) 

1,173,942 

4,224,122 

948,626 

20,720 

1,382,178 

2,566,060 

1,340,276 

4,998 

277,312 

2,799,580 

428,876 

4,088 

2,833,432 

9,589,762 

2,717,778 

29,806 

MISSOURI— Continued 


Pub- 

Total 

Dliploy 

Cloul- 

City 

Papar 

li»bad 

Linoga 

Notional 

Local 

Rod 

Losei 

Cl 

KirksviUe 

Express. . . . 

..(e) 

4,191,194 

392,238 

3,447,038 

295,414 

56,504 

Elkc 

Lamar 

Democrat. . 

..(e) 

1,598,940 

173,446 

1,275,554 

149,940 

(Legal  included  In  classified) 

Lexington 

Advertiser- 

News 

..  (e) 

1,951,560 

221,460 

1,604,420 

92,400 

33,280 

Macon 

Chronicle- 

Herald. 

..(e) 

2,982,798 

379,428 

2,324,028 

211,246 

68,096 

Marshall 

Democrat- 

News. . 

.  (e) 

2,720,461 

377,106 

2,124,232 

147,361 

71,762 

Maryville 

Forum . 

.  (e) 

2,884,084 

289,522 

2,324,390 

236,824 

33,348 

Mexico 

Ledger . 

..(e) 

3,959,326 

467,572 

3,160,654 

309,680 

21,420 

Moberly 

Monitor-Index  (e) 

3,599,988 

431,872 

2,678,718 

416,766 

72,632 

Neosho 

News . 

ieS) 

3,016,020 

382,130 

2,315,131 

277,599 

41,160 

Nevada 

Mall . 

.(e) 

2,596,379 

472,356 

1,825,082 

254,127 

44,814 

Herald . 

.(S) 

779,191 

48,622 

668,013 

59,420 

3,136 

Clai 

Total _ 

(eS) 

3,375,570 

520,978 

2,493,095 

313,547 

47,950 

Con 

Sedalia 


Poplar  Bluff  American 

Republic. . .  (e)  5, 

Rolla  News . (e)  2, 

St.  Charles  Banner-News  (e)  2, 

St.  Joseph  Globe . (m)  4, 

News-Press. .  (e)  8, 

News- Press  .  (S)  3, 

Total..  (meS)  17, 

Capital . (m)  5, 

Democrat _ (e)  5, 

Sunday  edition  (S)  1, 

Total. ..  (meS)  11, 

Standard . (e)  3, 

Springfield  News . Jm)  10, 

Leader  &  Press 

(e)  10, 

News  b  Leader(S)  4, 

Total. . .  (meS)  25, 

Trenton  Republican- 

Times...  (e)  2,430,904 
Warrensburg  Star-Journal  (e)  2,898,966 
West  Plains  QuUl . (e)  1,805,720 


Sikeston 


423,254 

342,000 

196,068 

801,188 

991,479 

270,400 

064,057 

939,251 

,039,251 

,790,369 

,868,871 

,437,616 

,628,359 


611,514 

452,000 

275,304 

1,402,821 

1,409,856 

271,622 

3,084,299 

709,100 

709,100 

132,783 

1,550,983 

402,542 

1,545,838 


3,336,066 

1,680,000 

1,878,800 

2,002,364 

5,621,042 

2,673,594 

10,297,000 

3,799,124 

3,799,124 

1,499,939 

9,098,187 

2,911,048 

7,575,680 


1,361,106 

210,000 

29,534 

1,344,868 

1,919,722 

422,793 

3,687,383 

408,786 

408,786 

139,839 

957,411 

111,118 

1,502,137 


114,568 


12,430 

51,135 

40,859 

4,256 

96,250 

122,241 

122,241 

17,608 

262,290 

12,908 

4,704 


658,564  1,548,386 
311,720  282,450 

598,643  3,376,674 


7,576,821 

3,316,348 

18,468,849 


1,503,691 

707,735 

3,713,563 


29,666 

5,187 

39,557 


278,754 

396,795 

240,352 


1,947,750 

2,320,171 

1,330,994 


157,514 

158,697 

180,320 


46,886 

23,303 

54,054 


,Mlssoulian- 

Sentinel .  (me)  5, 501 ,874 
Sunday  edition  (S)  1,732,766 
‘  Total..  (meS)  7,234,640 


882,168  3,521,980  1,097,726 

183,512  1,342,474  206,780 

1,065,680  4,864,454  1,304,506 

(Legal  Included  In  classified) 


Alliance  . 

.Times-Herald.(e) 

2,898,882 

342,986 

2,104,018 

384,034 

Beatrice . 

.Sun . 

(eS) 

3,809,652 

442,708 

2,999,640 

266,056 

Columbus 

.Telegram . . . 

.(e) 

4,289,292 

471,212 

3,320,744 

355,250 

Falls  City 

.Journal  . 

.(e) 

2,044,420 

440,720 

1,447,110 

94,864 

Fremont . 

.Guide  b 

Tribune . . . 

•(e) 

6,389,435 

675,766 

4,530,036 

1,092,497 

Grand 

Island  .  . 

.Independent. . 

.(e) 

8,675,086 

854,294 

6,877,234 

817,726- 

Hastings . . 

.Tribune . 

.(e) 

7,491,022 

755,218 

5,381,628 

1,162,476 

(Total  Includes  50,694  local  readers) 

Holdredge.  .Citizen . 

.(e) 

2,955,778 

370,608 

2,281,286 

183,930 

Kearney  . . 

.Hub . 

.(e) 

4,139,226 

506,954 

2,960,846 

598,024 

Lincoln . . . 

.  .Star . 

.(m)  11,320,676 

1,890,812 

6,687,282 

2,527,910 

Lincoln . 

.  (e)  10,782,296 

1,520,834 

6,680,170 

2,500,960 

Journal-Star. 

.(S) 

3,296,286 

254,842 

2,269,778 

771,134 

Total  ....  (meS) 

25,399,472 

3,666,488 

15,637,230 

5,800,004 

McCook. . . 

.  .Gazette . 

.(e) 

2,749,803 

426,371 

2,272,704 

50,728 

68,844 

101,248 

142,086 

61,726 


91,136 


125,832 

141,008 


119,854 

73,402 

214,872 

80,318 

518 

295,722 


(Legal  included  in  classified) 


City .... 

.News- Press . 

.  (e) 

2,163,979 

410,280 

1,286,649 

365,939 

101,111 

Sunday  edition  .(S) 

622,134 

31,496 

487,914 

92,123 

10,601 

Total . 

(eS) 

2,786,113 

441,776 

1,774,563 

458,062 

111,712 

Norfolk _ News . 

North  Platte  Telegraph- 

.(e) 

5,114,354 

676,844 

3,348,814 

962,556 

35,294 

Bulletin 

(e) 

6,172,754 

638,330 

4,694,564 

753,998 

85,862 

Scottsbluff 

Star-Herald 

(m) 

3,604,790 

141,152 

2,213,568 

833,476 

63,714 

Sunday  edition  (S) 

1,198,596 

81,702 

1,116,094 

Total . 

(mS) 

4,803,386 

222,854  3,329,662  833,476 

(Le^  included  in  classified. ) 

63,714 

York . 

.  News- Times 

(e) 

2,314,466 

255,150 

1,792,588 

16lt.U86 

102,242 
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Asbu 

Pa 

Brid 

Elizi 

Hack 


Lake 

Long 

Br 

Milli 

Mon 

Newa 


Billings 

Gazette . 

(m)  11,124,803 

1,554,432 

7,868,321 

1,702,050 

1  New 

Sunday  edition  (S) 

4,061,912 

423,626 

3,080,918 

557,368 

Total. . . . 

(mS)  15,186,715 

1,978,058 

10,949,239 

2,259,418 

(Legal  included  in  classified) 

'  Pass 

Bozeman 

Chronicle. . . 

(eS) 

2,858,562 

491,358 

1,942,724 

365,945 

58,535 

Butte 

Standard. . . . 

(m) 

7,885,094 

1,449,070 

5,137,258 

1,211,028 

87,738 

Post . 

.  (e) 

6,749,288 

1,386,812 

4,159,134 

1,146,530 

56,812 

Plaii 

Somi 

Standard. . . . 

.  (S) 

2,194,472 

197,414 

1,655,738 

337,764 

3,556 

Total. ..  (meS)  16,828,854 

3,033,296 

10,952,130 

2,695,322 

148,106 

Dillon 

Tribune. , . . . 

..  (e) 

803,436 

139,713 

625,784 

16,660 

21,279  I 

Vine 

Great  Falls  Tribune. . . . 

.  (m) 

8,373,365 

1,399,293 

5,616,429 

1,300,579 

57,064  1 

Leader . 

.  (e) 

4,826,836 

1,424,626 

2,148,202 

1,172,528 

81,480 

Tribune. ... 

.  (S) 

3,258,962 

262,787 

2,589,272 

403,361 

3,542 

Total..  (meS)  16,459,163 

3,086,706 

10,353,903 

2,876,468 

142,086 

Alan 

Hamilton 

RavaUi 

Reiiublican 

..(e) 

858,292 

193,062 

589,503 

59,918 

15,809 

Arte 

Helena 

Independent 

168,091 

Record . . . 

.(eS) 

4,876,487 

780,290 

3,454,549 

473,557 

Kalispell 

Inter  Lake. . 

.  (e) 

3,317,492 

498,106 

2,266,600 

510,408 

42,378  r 

Fare 

Sunday  edition  (S) 

1,190,172 

85,722 

926,968 

174,024 

3,458  , 

1  CaUi 

Total . . . . 

.  (eS) 

4,507,664 

583,828 

3,193,568 

684,432 

45,836  " 

1  Hobta 

Lewlstown 

(eS) 

2,756,792 

432,345  1,833,411  491,036 

(Legal  include  in  classified) 

Las' 

Port 

Livingston 

Enterprise. . 

..(e) 

2,250,675 

322,588 

1,792,350 

114,821 

20,916  1 

1 

Miles  City 

Star . 

..  (e) 

2,502,556 

561,638 

1,574,314 

318,808 

47,796  1 

Rato 

Rosv 

Sanb 


Bata> 

Bath. 


Canal 


Catsk 

Corn! 

Cortl 

Dunki 

Elmii 


Endic 

Genei 

Glove 


Horni 


Hudsi 

Ithaci 

Kings 


ED] 


1 
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City  Roper 

Linog* 

Notional 

Locol 

Hod 

Logoi 

Elko . Free  Press. 

..(e) 

1,924,577 

450,975 

1,372,316 

147,490 

33,769 

lou  Vegas.  Review- 

Journal. . . 

..(e) 

9,452,646 

1,178,856 

5,712,644 

2,432,164 

128,982 

Sunday  edition.  (S) 

2,887,038 

102,858 

2,083,704 

653,142 

47,334 

Total . 

.(eS)  12,339,684 

1,281,714 

7,796,348 

3,085,306 

176,316 

Sun . 

.(mS)  10,878,939 

438,369 

7,754,128 

2,501,544 

184,898 

Rena . Nevada  State 

Journal. . 

.  .(m) 

4,073,276 

1,247,064 

2,042,866 

1,486,917 

238,000 

Gazette .... 

..(e) 

9,486,932 

1,351,070 

6,152,692 

1,824,830 

158,340 

Nevada  State 

Journal . . 

..(S) 

1,842,876 

142.072 

1,286,796 

338,534 

33,908 

Total . 

(meS)  16.303,084 

2,740.206 

9,482,354 

3,650,276 

430,248 

NEW  HAMPSHIRE 

Claremont  .Eagle . 

..(e) 

3,823,372 

603,056 

2,745.442 

468,552 

7,322 

Concord  . .  Monitor  it 

Patriot. . . 

..(e) 

5,751,396 

844,200 

4.426,380 

394,954 

85,862 

Keene . Sentinel . (e)  4,605,734 

Laconia  .,  ,Cltizen . (e)  3,670,378 


(Classified  includes  readers) 

618,800  3,672,354  314,580 

(Legal  included  in  classified) 

545,216  2,806,100  319,062 

(Legal  included  in  local) 


Portsmouth  Herald . 

.(e) 

4,911,209 

623,933 

3,687,362 

555,352 

44,562 

NEW  JERSEY 

Asbury 

Park  . . .  Press . 

(eS)  12,596,220 

1,173,762 

9,237,782 

2,031,483 

153,193 

Bridgeton.  News . 

(e) 

6,076,210 

675,934 

4,618,054 

877,656 

104,566 

Elizabeth  .  Journal . 

(e)  12,986,638 

1,768,906 

9,293,550 

1,711,052 

214,130 

Hackensack 

Bergen  Record. . . . 

(e)  15,472,004 

1,980,242 

9,859,158 

3,632,604 

(Legal  included  in  classified) 

Lakewood .  .Times . 

(e) 

1,609,302 

424,826 

849,652 

280,686 

54,089 

Branch  .  .Record . 

(e) 

5,288,206 

649,124 

3,447,710 

1,068,116 

123,256 

Millville  . .  Republican  . . 

(e) 

4,209,408 

648,242 

3,102,302 

396,256 

62,606 

Morristown  Record . 

•  (e) 

6,277,502 

917,784 

4,284,616 

939,708 

131,194 

Newark  . .  Star-Ledger. . , 

■  (m) 

8,735,096 

1,525,036 

4,762,930 

2,362,761 

84,369 

Sunday  edition. 

•(S) 

6,389,683 

902,081 

3,218,349 

2,264,808 

4,445 

Total . 

(mS)  15,124,779 

2,427,117 

7,981,279 

4,627,569 

88,814 

New  Brunswick 

Home  News  ft 

Sunday  Times. 

••(eS)12.275,875 

1,937,313 

7,801,559 

2,295,398 

187,012 

Passaic- Clifton 

Herald- News. . 

•(e)  12,025,714 

2,146,359 

7,870,708 

1,919,956 

88,691 

Sunday  Eagle. . 

■•(S) 

1,386,170 

110,000 

1,144,000 

88,490 

43,680 

Plainfield  Courier-News  (e)  13,479,382 

1,446,284 

9,821,056 

2,110,724 

101,318 

Somerville  Somerset 

Star 

(e) 

1,827,735 

172,371 

1,213,810 

405,300 

36,253 

Vineland  . .  Times- 

Journal 

(e) 

7,053,897 

956,589 

4,755,158 

1,285,280 

56,872 

NEW  MEXICO 

Alamogordo  News . 

.  (eS)  2,695,056 

287,084* 

1,981,266 

368,004 

58,702 

Artesia . . .  .Press . 

•  (eS) 

2,160,658 

303,324 

1,559,936 

260,998 

36,400 

Clovis . News- 

Journal . . 

•  (eS) 

4,947,516 

480,886 

3,774,218 

637,826 

12,432 

Farmington  Times . 

.(eS) 

2,779,770 

550,956 

1,648,990 

430,248 

149,576 

Gallup . Independent. 

.(eS) 

1,853,642 

521,976 

1,091,496 

201,054 

39,116 

Hobbs. . News  &  Sun. 

•  (e) 

7,103,432 

890,358 

5,758,676 

296,170 

158,228 

Las  Vegas.  .Optic . 

.(eS) 

1,669,432 

370,748 

966,030 

219,520 

113,134 

Portales  . .  .News . 

•  (e) 

2,133,754 

204,344 

1,562,162 

322,280 

43,624 

Sunday  edition  .(S) 

824,236 

51,618 

679,140 

94,808 

112 

Total . 

•  (eS) 

2,957,990 

255,962 

2,240,302 

417,088 

43,736 

Tribune . . . . 

•  (e) 

2,276,666 

134,582 

1,677,158 

405,192 

119,734 

Sunday  edltion.(S) 

736,470 

30,436 

573,846 

132,188 

Total . 

.(eS) 

3,013,136 

165,018 

2,250,994 

537,380 

119,734 

Raton . Range . 

•  (e) 

2,434,060 

336,418 

1,879,920 

136,060 

81,662 

Roswell _ Record . 

•  (e) 

8,074,262 

910,574 

6,051,304 

962,304 

150,080 

Santa  Fe  . .  .New  Mexican  .  (e) 

5,331,998 

838,054 

3,623,060 

687,330 

183,554 

Sunday  edition  .(e) 

1,369,382 

93,226 

1,143,030 

130,900 

2,226 

Total 

(eS) 

6,701,380 

931,280 

4,766,090 

818,230 

185,780 

Tucumcari  .News . 

..(e) 

1,595,832 

381,948 

993,062 

87,430 

133,392 

NEW  YORK 

Amsterdam 

Recorder  .. 

..(e) 

5,565,852 

834,370 

4,000,654 

661,444 

69,384 

Auburn  . . .  Citizen- Ad- 

vartiser. . 

..(e) 

6,630,470 

694,330 

5,530,854 

307,664 

97,622 

Batavia . . .  News . 

..(e) 

6,268,752 

726,124 

4,826,360 

664,328 

51 ,940 

Bath . Steuben 

Cl  a  daip'B  Advocate. 

..(e) 

1,207,587 

496,899 

530,495 

106,477 

73,696 

.Messenger  . 

..(e) 

3,236,912 

417,872 

2,453,136 

323,946 

41,958 

Catskill _ Mail . 

..(e) 

3,414,232 

529,988 

2,586,976 

237,915 

59,353 

Corning. . .  .Leader . 

..(e) 

6,678,301 

751,142 

4,977,777 

861,490 

87,892 

Cortland  . .  .Standard  . . . 

..(e) 

5,305,462 

602,108 

4,289,682 

357,246 

56,426 

Dunkirk _ Observer. . . 

..(e) 

6,434,680 

582,207 

5,335,393 

420,168 

96,912 

Elmira  . . .  .Advertiser  . 

.  .(m) 

4,577,188 

1,443,848 

1,479,870 

1,563,310 

90,160 

Star-Gazette. .  (e)  10,828,258 

1,446,816 

7,767,004 

1,562,862 

51,576 

Telegram  . . 

..(S) 

2,583,896 

182,630 

2,074,744 

326,522 

Total  . 

(meS)  17,989,342 

3,073,294 

11,321,618 

3,452,694 

141,736 

Endlcott  . .  .Bulletin . . . . 

..(e) 

5,384,106 

412,020 

3,584,497 

1,304,824 

39,633 

Geneva. _ Times . 

..(e) 

5,155,150 

607,292 

3,935,274 

578,452 

34,132 

Gloversvllle- Johns  town 

Leader-Herald. .  (e) 

5,623,422 

797,300 

4,050,228 

667,758 

108,136 

Hornell _ Tribune _ 

...(e) 

3,898,768 

511,615 

3,000,963 

344,939 

25,956 

Hudsoa  . . .  .Register-Star,  (e) 

Ithaca . Journal . (e) 

Kingston . .  .Freeman . (e) 


4,601,914  606,544 
6,669,138  841,764 
7,833,476  1,170,036 


(Total  includes  15,295  lines  readers) 


3,150,474 

4,739.210 

5,708,360 


492,954 

1.017,072 

834,568 


Pub- 

Total 

Display 

Clout- 

City  Popor 

lishod 

Linogo 

Notional 

Locol 

Rod 

Logoi 

Jamaica  . .  .Long Island 

Press. . . . 

.(e)  17,255.924 

1,708,938 

8,660,930 

6,678,266 

207,790 

Sunday  edition.  (S) 

5.468.234 

58,508 

3,692,710 

1,717,016 

Total 

(eS)  22,724,158 

1,767,446 

12,561,430 

8.395,282 

207,790 

Lockport. .  .Union-Sun  b 

Journal. . . 

••(e) 

6,411,412 

627,018 

4,648,654 

897,512 

238,028 

Long  Island  Star- 

City . Journal. . . 

..(e)  10,409,305 

1,264,350 

5,967,158 

3,109,979 

67,818 

Malone _ Telegram  . . 

.(e) 

2,974,846 

519,372 

2,217,964 

176,988 

60,522 

Mediria  . . .  .Journal- 

Register  . 

.(e) 

1,681,530 

219,149 

1,379,721 

56,996 

25,664 

Middletown.  Times- 

Herald. . 

.(e) 

6,348,703 

935,880 

4,695,228 

659,813 

57,782 

Newburgh .  .News . 

.(e) 

8.565,620 

1,116,220 

6,235,502 

1,123,472 

90,426 

Beacon _ News . 

.(e) 

3,703,280 

1,033,648 

2,422,588 

203,196 

43,848 

Total . 

.(e)  12,268,900 

2,149,868 

8,658,090 

1,326,668 

134,274 

New  York  .  .Telegraph . . 

.(m) 

611,100 

422,868 

155,882 

32,350 

North  Tona- 

wanda  . .  News . 

.(e) 

5,668,554 

439,119 

4,318,286 

853,852 

57,297 

Norwich  . .  Sun  . 

.(e) 

2,396,347 

444,033 

1,820,812 

103,096 

28,406 

Nyack. _ Journal -News. (e) 

4,946,072 

597,905 

3,217,700 

991,782 

138,685 

Ogdensburg Journal  .... 

..(e) 

3,131,440 

590,506 

2,240,340 

202,538 

98,056 

Advance-News  (S) 

389,690 

264,208 

20,888 

31,668 

72,926 

Total 

(eS) 

3,521,130 

854,714 

2,261,228 

234,206 

170,982 

Glean . Times- Herald. (e) 

6,550,642 

901,180 

4,689,608 

897,862 

61,992 

Oneonta. . .  .Star . 

.(m) 

5,970,032 

678,762 

3,867,799 

1,336,083 

87,388 

Oswego. . .  Palladium- 

Times . 

..(e) 

4,980,276 

564,025 

3,796,331 

451,073 

168,847 

Press- Republican,  .(m) 

5,191,644 

633,584 

3,536,320 

922,352 

99,388 

Port  Jervis 

Union-Gazette 

.(e) 

3,478,440 

514,866 

2,595,990 

367,584 

(Legal  Included  in  classified) 

Ridgewood  .L.  I.  Advo- 

cate . 

..(e) 

1,266,400 

200,788 

962,310 

101,172 

2,130 

Rome . Sentinel . . . . 

..(e) 

7,131,813 

1,010,036 

4,841,593 

1,181,006 

99,178 

Salamanca .  Republican- 

Press. . . . 

..(e) 

3,701,782 

339,290 

3,043,082 

271,236 

48,174  1 

Saranac  Lake 

Adirondack  Enterprise. (e) 

2,188,661 

287,372 

1,670,998 

197,972 

32,259 

Saratoga 

Springs . .  Saratogian. . 

..(e) 

4,580,170 

804,580 

3,078,488 

575,708 

121,394 

Wellsvllle.  .Reporter . . . 

..(e) 

2,819,270 

444,998 

2,096,859 

247,011 

30,402 

NORTH  CAROLINA 


Asheville  .  .Citizen. . . 

- (m) 

9,065,924 

1,197,938 

6,695,458 

1,158,192 

14,336 

Times  . . . 

....(e) 

9,057,972 

1,184,638 

6,600,258 

1,152,662 

120,414 

Citizen*  Times  (S) 

3,449,530 

295,484 

2,578,450 

575,190 

406 

Total 

(meS)  21,573,426 

2,678,060 

15,874,166 

2,886,044 

135,156 

Burlington  .Times*New$. .  (e) 

9,973,740 

698,082 

8,098,090 

1,168,314 

9,254 

Concord  . .  .Tribune . . 

....(e) 

3,965,948 

483,322 

2,871,428 

502,306 

31,780 

Sunday  edition.  (S) 

1,401,750 

75,432 

979,636 

322,560 

98 

Total . . . . 

. . .  (eS) 

5,367,698 

558,754 

3,851,064 

824,866 

31,878 

Durham. .  # Herald . . . 

...  (m) 

8,684,200 

1,297,114 

6,129,466 

1,257,620 

Sun . 

...  (e) 

8,727,670 

1,302,812 

6,176,716 

1,248,142 

Herald  . . 

...  (S) 

2300,266 

207,900 

2,169,524 

422,842 

Total .... 

..(meS)  20,212,136 

2,807,826 

14.475.706 

2,928,604 

Elizabeth  City 

4(Legal  Included  in  local) 

Advance . (e)  3,439,972 

Gastonia . .  .Gazette . (e)  7 ,388 ,220 

Goldsboro.  .News- Argus . .  (e)  5,500,348 

Greensboro  News . (m)  9,405,494 


675,038 

708,596 

622,846 

1,760,710 


Record . (e)  12,941,012  1,990,156 


2,461,088 

5,532,660 

4,310,782 

5,342,155 

8,624,546 

3,397,205 

17,363,906 


News . (S)  4,291,007  453,740  3,397,20 

ToUl . (meS)  26.637 ,513  4,204,606  17,363,90 

(Legal  included  in  classified) 

Greenville  .Reflector . (e)  3,975,874  823,354  2,785,07 

Henderson  .Dispatch . (e)  3,433,248  409.962  2,777,50 

Hendersonville 

. Times-News. .  (e)  3,999,464  510,748  3,250,32 

Hickory - Record . (e)  6,011,866  667,254  4,901,41 

HlghPolnt.. Enterprise..  (eS)  10,543,792  1,029,392  7,726,09 

Kannapolis. Independent.  ..(e)  4,598,169  429,683  3,579,25 

Sunday  edition.  (S)  1,730,215  24,385  1,376,98 

Total . (eS)  6,328,384  454,068  4,956,23 


291,050 

1,096,690 

533,477 

2,302,629 

2,326,310 

440,062 

5,069,001 


823,354 

2,785,076 

309,638 

57,806 

409,962 

2,777,502 

195,300 

50,484 

510,748 

3,250,324 

210,190 

28,202 

667,254 

4,901,414 

400,036 

43,162 

1,029,392 

7,726,096 

1,739,738 

48,566' 

429,683 

3,579,254 

589,232 

24,385 

1,376,984 

328,846 

454,068 

4,956,238 

918,078 

Kinston . . .  .Free  Press. . .  (e)  5,201,588 

Lexington .  .Dispatch . (e)  3,567,816 

Lumberton  .Robesonlan  . . .  (e)  4,072,628 
New  Bern .  .Sun-Journal  . .  (e)  4,028,262 
Raleigh . . .  .News  and 

Observer. .  .(m)  10,220,728 

Times . (e)  4,674,320 

News  and 

Observer. ..  (S)  4,210,318 


(Legal  Included  in  classified) 


603,330 

4,299,694 

241,024 

57,540 

417,046 

3,085,320 

64 ,050  ‘ 

391,664 

3,526,418 

91,000 

63,546 

737,478 

3,016,160 

194,656 

79,968 t 

1,823.626 

7,142,296 

1,192,226 

62,580' 

874,020 

3,163,356 

554,736 

82,208; 

424,452 

3,272,850 

506,100 

6,916' 

3,122,098 

13,578,502 

2,253,062 

151,704, 

337,799 

1,829,436 

163,800 

. • 

Reidsvllle.  .Review . (e)  2,488,759  337,799  1,829,436 

( Legal  included  in  Classified) 


Sunday  edi  tion  (S) 


Sanford _ Herald .  (e)  3,814,496 

Shelby....  SUr .  (e)  4,729,662 


2,535,234 

530,426 

1,727,048 

277,760 

. • 

693,564 

48,442 

575,682 

69,440 

3,228,798 

578,868 

2,302,730 

347,200 

7,836,542 

657,118 

6,763,974 

362,292 

53,158, 

6,630,050 

763,896 

4,682,930 

1,117,452 

65,772 

2,675,722 

248,402 

1,988,336 

438,850 

154 

9,305,772 

1,012,298 

6,671,266 

1,556,282 

65,926' 

3,814,496 

379,022 

3,435,474 

359,828 

(Legal  Included  in  classified) 
491,666  3,437,448  800,548 
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NORTH  CAROLINA  -  Cootinu»d 

1 

Pub-  Totol 

Display 

Cloui- 

1  City  Poper  , 

iihed-  Linage 

Nationo) 

Locol 

fled 

L«gat 

Landmark. 

.(e)  4,021,430 

446,446 

3,320,184 

178,290 

76,510 

1  Washington. News . 

.(e)  2,814,812 

633,934 

1,925,672 

207,578 

47,628 

1  Wllmin^on.Star. . 

.(m)  6,524,098  1,383,410 

3,989,958 

1,077,986 

72,744 

News . 

.(e)  6,192,368  1,382,556 

3,865,610 

944,202 

,  Star-News 

(S)  1,944,180 

177,800 

1,395,030 

371,350 

Total . (meS)  14,660,646  2,943,766 

9,250,598 

2,393,538 

72,744 

1  Wilson . Times . 

.(e)  4,637,302 

777,638 

3,122,196 

671,648 

65,822 

Winston 

Salem  . .  .Journal . 

.(m)  10,882,326  1 

1,601,474 

7,229,572 

1,948,296 

102,984 

Sentinel . 

.(e)  10,283,182  1 

1,560,622 

6,766,942 

1,948,296 

7,322 

:  Journal- 

Sentinel . . . 

.(S)  3,874,458 

352,814 

2,971,346 

545,258 

5,040 

Total . (meS)  25,039 ,966  ; 

3,514,910 

16,967,860 

4,441,850 

115,346 

NORTH  DAKOTA 

1  Bismarck  . , Tribune . 

.(e)  5,726,406 

914,466 

3,771,754 

912,184 

128,002 

Devils 

'  Lake  . .  .Journal . 

.(e)  2,351,734 

387,660 

1,964,074 

Dickinson .  .Press . 

.(m)  1,987,848 

458,280 

1,483,678 

42,541 

3,439 

Farga . Forum . (meS)  10,584,803 

1,676,036 

6,886,388 

1,908.949 

(Morning  and  Evening  sold  in  combination;  linage  of  cmly  one  edition  (m)  shown). 

1  Grand 

i  Forks  . ,  .Herald . 

,.(e)  5,374,800 

850,822 

3,671,556 

771,470 

80,752 

1  Sunday  edition.  (S)  2,235.716 

142,870 

1,522,738 

570,108 

Total . 

.(eS)  7,610,316 

993,692 

5,194,294 

1,341,578 

80,752 

Minot . News . 

.  (e)  6,889,918 

819,826 

5,265,806 

699,650 

104,636 

1  Valley  City  Times- 

Record. . . 

..(e)  2,347,702 

408,954 

1,555,064 

322,126 

61,558 

Williston. .  .Herald . 

..(e)  3,079,146 

542,976 

2,055,760 

401,366 

79,044 

OHIO 

Ashland _ Times- 

Gazette . . 

,  .(e)  7,005,159 

612,393 

4,988,494 

1,311,588 

92,684 

Athens . Messenger  . 

.(eS)  8,185,453 

738,218 

5,546,846 

1,801,227 

72,182 

Belle- 

Ibntaine  Examiner  . . 

..(e)  5,778,608 

614,358 

4,509,932 

559,902 

94,416 

Bellevue  .  .Gazette  .... 

..(e)  2,718,740 

308,587 

2,182,670 

205,155 

22,329 

Bowling  Green 

* 

Sentinel-Tribune 

..(e)  4,476,570 

481,082 

3,168,774 

736,792 

89,922 

Cambridge  Jeffersonian 

..(e)  5,686,737 

464,167 

3,916,822 

1,207,146 

98,602 

Canton . Repository  . 

. .  (e)  20,236,426 

2,842,798 

12,502,112 

4,742,878 

148,638 

1  Sunday  edition.  (S)  7,702,618 

679,840 

5,552,176 

1,468,250 

2.352 

Total . 

.(eS)  27,939,044 

3,522,638 

18,054,288 

6,211,128 

150,990 

Celina . Standard  . . . 

..(e)  3,669,344 

445,360 

2,446,176 

729,666 

48,142 

Chillicothe  .Gazette  . . . . 

..(e)  8,844,433 

877,940 

5,738,733 

2,111,669 

116,091 

Circleville  .Herald . 

..(e)  4,299,330 

484,232 

3,193,484 

561,190 

60,424 

Coshocton  .Tribune . . . . 

.(eS)  6,586,915 

569,100 

4,777,011 

1,194.968 

45,836 

Defiance . .  .Crescent- 

News  . . . . 

..(e)  4,976,244 

578,872 

3,458,728 

881.986 

56,658 

Delaware  .  .Gazette _ 

..(e)  4.175,892 

526,400 

3,219,552 

363,384 

66,556 

Dover. . Reporter . . . 

..(e)  6,446,412 

572,936 

4,680,956 

1,137,500 

55,020 

1  East  Liverpool 

Review . 

•.:(e)  11,021,164 

804.230 

7,664,580 

2,430,848 

83,146 

Elyria _ Chronicle- 

’•(38,360  readei  lines  included  in  Total) 

■  i  Telegram  .  (e)  13,446,636 

876,414 

9,963,632 

2,466,212 

125,741 

■  Findlay  . . .  Republican- 

1  1  Courier . 

.  ..(m)  9,478,747 

844,121 

6,846,140 

1,660,946 

127,540 

1  Fostoria . .  .Re\iew-Timcs 

1  Times  . . 

.,.(e)  5,476,434 

595,795 

4,254,671 

587,750 

38,218 

1  Fremont . .  .News-Mes- 

1  senger  • 

..(e)  8,703,550 

718,354 

7,572,098 

268,688 

68,908 

Gallon . Inquirer. . . 

...(e)  4.052,195 

389,137 

3,219,496 

425.292 

18,270 

1  Gallipolis  .  .Tribune .. . 

...(e)  3.339,760 

409,876 

2,470,453 

405,749 

53,682 

j  Greenfield  Times  .... 

...(e)  1,783,061 

257,320 

1.469,230 

42,411 

14,100 

■  Greenville  Advocate  . . 

...(e)  4,942,784 

511,392 

3,834,278 

504.266 

92,848 

1  '  Hamilton..  Journal-News. (e)  12,348,938 

1,405,292 

9.581,348 

1.236,760 

125.538 

1  Ironton  . . .  .Tribune . . . 

...(e)  5,021,702 

659,988 

3.314.066 

979,524 

68,124 

■  Sunday  edition.  (S)  1,305,262 

107,044 

961,268 

229.446 

7,504 

■  Total . 

..(eS)  6.326,964 

767 ,032 

4.275,334 

1,208,970 

75,628 

■  Kenton . Times _ 

...(e)  3,365,306 

340,662 

2,527,154 

436,828 

60,662 

■  '  Lancaster.  .Eagle- 

I  Gazette. 

...(e)  9,544,304 

765.898 

7,020,016 

1,638,784 

118,706 

1  Lima . News . 

...(e)  13,093,332 

1.379.322 

9.635,766 

1,955,996 

122,248 

B  Sunday  edition.  (S)  4,585,140 

225,218 

3,275,132 

1,078,420 

6,370 

B  (  Total . 

.  .(eS)  17,678,472 

1,604,540 

12,910,898 

3,034,416 

128,618 

B  Lorain . Journal  &  Times 

H  Herald.. 

...(c)  12,970,398 

1,170,484 

9.078,180 

2.571,800 

149,954 

M  1  Logan . News . 

...(e)  3,864,588 

396,116 

2,803,456 

491,932 

46,984 

1  Mansfield.  .News-Journal. (e)  11,429,495 

1,239,217 

7,692,370 

2,375,583 

122,325 

1  ,  Sunday  edition.  (S)  3,038,427 

194,439 

2,160,102 

683,165 

721 

,  ToUl . 

. .  (eS)  14,467,922 

1,433,656 

9,852,472 

3,058.  472 

123,046 

Marietta. .  .Times _ 

...(e)  6,856,410 

655,410 

5,339,767 

776,426 

84,807 

,  Marion _ Star . 

...(e)  14.130,242 

1,016,400 

10,148.208 

2,866,122 

99,512 

[  Martins  Times- 

(Classified  includes  reader  lines) 

Ferry _ Leader. . 

...(e)  7,305,354 

704,452 

5,405.834 

1,112,496 

82,572 

1  Marysville  Journal- 

Tribune . 

...(e)  2,347,314 

348,431 

1,491,817 

459,375 

47,691 

Mechanics- 

1  burg . Telegram. . 

,...(e)  403,100 

139,440 

209,160 

28.000 

26,500 

]  Middletown  Journal . . . 

....(e)  11,101,538 

1,051,470 

7,512,596 

2,430,428 

107,044 

■  j  News-Journal.  (S)  3,807,650 

188,076 

2,635,710 

983,864 

■  Total . 

..  (eS)  14,909,188 

1,239,546 

10,148,306 

3,414,292 

107,044 

■  1  Mt.  Vernon.  .News  ... 

....(e)  5,966,730 

617,806 

4,667.810 

609,028 

72,030 

■  1  >lewark. . .  .Advocate&Amer- 

H  1  lean  Tribunc(e)  10,416,938 

1,079,890 

7,482,118 

1,732,514 

122,416 

■  1  N'ewPhila- 

H  delphia  .  .Times _ 

....(e)  6,167,266 

591,486 

4,331,866 

1,171.954 

71,344 

■  1  viies . Times _ 

....(e)  4,559,828 

229,600 

3,639,762 

635,810 

54,656 

H  1  vorwalK  . .  .Kellector- 

H  ^  Herald . . 

,...(e)  3,788,020 

567,245 

2,973,506 

196,040 

46,106 

I  (Total  includes  S,123  lines  of  readers) 


OHIO  *  Continued 


Pub-  Total 

Display 

City  Poper  li»b«d  Linogo 

Noflonal 

lacol 

risd 

Lcgol . 

( 

Piqua . Call .  (e)  6,924,652 

618,044 

5.293,708 

962,206 

49,994 

Portsmouth  Times .  (e)  15,781,304 

1,472,646 

10,947,874 

3,264,044 

96,740 

(Classified  includes  lines  of  readers) 

Ravenna-  Record  b  Cour- 

Kent .  ier- Tribune. (e)  6,652,930 

704,620 

4,383,232 

1,443,544 

121,534 

Salem _ News . (e)  6,580,980 

539,546 

4,762,716 

1,225,014 

53,704 

(Classified  includes  lines  of  readers) 

Sandusky  ..Register-Star- 

Shav 

News . (e)  9,633,960 

870,373 

7,182,182 

1,474,557 

106,848 

Sidney . News . (e)  1 ,73 1 ,752 

651,266 

4,344,424 

980,770 

84.672  *1 

^rin^ield.  Sun . (m)  10,161,710 

1,503,460 

6,392,022 

2,147,670 

138,558  1 

Still 

News . (e)  10,135,328 

1,503,250 

6,419,756 

2,148,342 

63,980  . 

Sunday  edition  (S)  2,629,382 

232,708 

1,896,468 

499,296 

910  j 

Comics .  114,884 

108,024 

6,860 

. 

Total . (meS)  23,061,304 

3,347,442 

14,715,106 

4,795,308 

230,448 

cw 

Steuben  - 

ville . Herald-Star. . .  (e)  15,108,296 

1,182,296 

11,347,238 

2,416,512 

162,526 

111 

(Classified  includes  reader  lines) 

Troy . News . (e)  4,468,128 

521,122 

3,482,234 

409,262 

56,756 

Uhrichs- 

ville . Chronicle _ (e)  3,454,598 

399.805 

2.605,134 

408,583 

41,076 

Urbana  . . .  .Citizen . (e)  3,779,244 

489,314 

2,558,682 

681,450 

49,798 

N< 

Van  Wert  Times-Bulletin  (e)  4.828,992 

505,498 

3,883,082 

382,830 

57.582 

Cor 

Wapakoneta  News . (e)  578,200 

86,730 

438,366 

34,692 

18,412 

Eugi 

Warren _ Tribune- 

Chronicle  ..(e)  16.396,394 

1,244,726 

11,722,760 

3,255,784 

173,124 

Washington 

Grai 

Court  .  Record- 

Klai 

House  ...  Herald . (e)  5,496,162 

517,314 

4,203,206 

732,228 

43.414 

F 

Wellston. .  Sentinel . (e)  1,608,866 

179,536 

1,265,530 

145,600 

18.200 

La( 

Willoughby  .News-Herald  .(e)  6,572,706 

571,718 

4,175,416 

1,637,370 

188,202 

Mch 

Wilmington  News-Journal,  (e)  5,656,784 

474,740 

4,740,148 

384  300 

57,596 

Wooster. ..  .Record . (e)  7,236,056 

605,024 

5,177,592 

1,395,456 

57,984 

Med 

Xenta . Gazette . (e)  6,894,412 

714,168 

5,238,842 

875,742 

65,660 

I  Orel 

Zanessrille.  Times- 

'  C: 

Recorder.. .  (m)  9,697,128 

1,115,786 

6,603,768 

1,848,994 

128,590 

Pen 

Signal . (e)  9,697,128 

1,115,786 

6,603,768 

1,848,994 

128,590 

Rusi 

Times-Signal .  (S)  2,770,614 

164,892 

2,078,384 

527,338 

Sale 

Total . (meS)  22,164,870 

2,396,464 

15,285,900 

4,225,326 

257,180 

OKLAHOMA 

Ada . News . (e)  3,459,676 

441,018 

2,690,289 

309,585 

18,784 

The 

Sunday  edition.  (S)  1,493,373 

102,529 

1,317,925 

70,707 

2,212 

Total . (eS)  4.953,049 

543,547 

4,008,214 

380,292 

20,996 

Altus . Times- 

AlU 

DemocraL.(eS)  4,296,661 

333,196 

3,463,672 

465,969 

33,824 

Alva . Review- 

1 

Courier ...  (eS)  2,061,274 

141.946 

1,722,712 

182,882 

13,734  ! 

Ardmore.  .  .Ardmoreite.  .(eS)  6.829,732 

522,648 

5,939,640 

302,148 

65,296 

Altr 

BartlcsvilleExaminer- 

Enterprise(m)  5,364,434 

468,956 

4,005,162 

833,994 

56,322  1 

r 

Examiner- 

I  Ami 

Enterprise. (e)  5,427,436 

462,476 

3,979,570 

929,796 

55,594 

Bea 

Sunday  edition  .(S)  1 ,968,218 

115,136 

1.564,458 

285,852 

2,772 

1 

Total . (meS)  12,760,088 

1,046,568 

9,549,190 

2,049,642 

114,688 

Bea 

Blackwell .  .Journal- 

F 

Tribune ...  (e)  4,404,400 

398,244 

3,663,604 

282,128 

60,424  . 

Bed 

Chickasha.  .Express . (e)  5,438,210 

478,143 

4,168,996 

746,054 

45,017 

Betl 

Claremore.  Progress _ (eS)  2,505,740 

234,962 

1,907,766 

134,400 

128,612 

Bra 

Clinton  . . .  .News. . (e)  2,759,814 

291,716 

2,048,938 

284,760 

134,400  1 

Bri! 

Sunday  edition.  (S)  964,656 

72.928 

796,808 

94,920 

Total . (eS)  3,724,470 

364,644 

2,845,746 

379,680 

134,400  ! 

Bro 

Cushing _ Citizen . (eS)  3,078,600 

116,400 

2,758,000 

176,200 

28,000 

But! 

Duncan _ Banner . (e)  4,264,358 

328,678 

3,297,336 

593,012 

45.332 

Can 

Sunday  edition.  (S)  1,743,279* 

327,837* 

1,222,760 

148,414 

2,128 

Car 

Total . (eS)  6,007,637* 

698,655’ 

4.520,096 

741,426 

47,460 

Cha 

(Mncludps  Family  Weekly  236, ISl  lines) 

Che 

Durant.  . .  j. Democrat  ■ . .  (cS)  3,004,003 

352,044 

2,346,498 

289,086 

16,375 

Cle; 

(Legal  included  in  classified) 

Coa 

El  Reno. ..  .Tribune . (e)  2.317,854 

216,384 

1,833,860 

222,516 

45,094 

Coll 

Sunday  edition.  (S)  813,344 

56,392 

704,704 

52,248 

Total . (eS)  3,131,198 

272,776 

2,538,564 

274,764 

45.094 

Enid . News . (m)  6.923.968 

629,430 

4,507,790 

1,136,800 

70.966 

Cor 

Eagle . (e)  6,250,034 

619,640 

4,606,070 

1,012,046 

12.278 

News . (Si  2,607,752 

91,938 

2,607,752 

481 ,278 

5.866 

Elw 

Total . (meS)  15,781,754 

1,341,008 

11,721,612 

2,630,124 

89,110 

,  Celt 

Guthrie _ Leader . (eS)  2,781,996 

247,506 

2,062,508 

432,432 

39,550 

1  Cre 

Henryetta. .  Free  Lance. .  (e)  2.640,080 

145,490 

2,258,032 

222.110 

14,448 

1  tx 

Lawton - Press . (m)  4,831,952 

696.066 

3,742,162 

392,546 

1,148 

Gre 

Constitution  (e)  7,250,320 

699.734 

6,102,670 

393,134 

54,782 

Han 

Sunday  edition. (S)  1,933,498 

94.766 

1,738,996 

96,656 

3.080 

:i  Hon 

Total  (meS)  14,015,770 

1,490,566 

11.583,858 

882,336 

59.010 

Hun 

McAlester. .  News-Capital,  (e)  4,205.866 

402,626 

3,345,510 

430,402 

27,326 

i  Illdl; 

Miami . News- Record  .  (e)  3,697,190 

332,108 

2.878,218 

421,988 

64.876 

Jeat 

Sunday  edition. (S)  1,621,144 

87.668 

1,232,756 

296,884 

3.836 

1  Johr 

Total . (eS)  5,318,334 

419,776 

4,110.974 

718,872 

68.712 

Muskogee  .  Phoenix . (m)  4,137,350 

551,222 

2,840,824 

736,148 

9.156 

(  Kitt 

Times- 

1 

Democrat.,  (e)  4.127,662 

552,412 

2,813,678 

735,154 

26.416 

I  Lan 

Phoenix . (S)  2,353,302 

129.808 

2,034,844 

188,314 

336 

1 

Total . (meS)  10,618,314 

1,233,442 

7,689,346 

1,659,616 

35,910 

Norman - Transcript  ...  (e)  4,287,108 

281,904 

3,274,180 

640,178 

90,846 

Sunday  edition.  (S)  1,616,006 

129,052 

1,283,744 

203,210 

Total . (eS)  5,903,114 

410,956 

4,557,924 

843,388 

90,846 

Lam 

Okmulgee  .  .Times . (m)  2,603.228 

386,435 

1,661,895 

503,662 

51,236 

Sunday  edition  .(S)  1.072,610 

118,772 

749,077 

203,856 

905 

Lati 

Total . (mS)  3,675,838 

505,207 

2,410,972 

707,518 

52,141 

Uh 

Pauls 

Valley  . .  .Democrat _ (e)  3,191 ,622 

345,254 

2,611,168 

193,200 

42,000 

Pawhuska.  .Journal- Capital(e)  1,895,019 

188,887 

1,579,718 

126,462 
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PCNNSYLVANIA  -  Continued 


City 

Roper  tbhed 

Linoge 

Notionol 

Local 

fled 

Legal 

City  Poper 

lithed 

Li  nog# 

Notional 

Local 

Tied 

Logoi 

Ponca  City  .News . (e) 

5,412,218 

484,036 

4,060,252 

791,784 

59,038 

Lehighton .  .Leader . 

..(e) 

1,715,388 

471,480 

1,155,948 

51.024 

36,936 

Sunday  edition  .(S) 

1,806,924 

91,028 

1,434,804 

267,204 

10,304 

Levittown.  .Press . 

..(e) 

5,126,717 

489,473 

4,066,776 

545,118 

25,350 

Total . (eS) 

7,219,142 

575.064 

5.495,056 

1,058,988 

69,342 

Times . 

..(e) 

858,480 

57,113 

660,051 

138,649 

2,667 

(Also  readers;  Total  20,692;  evening  17,108;  Sunday  3,584.) 

(Sold  in  combination  with  Bristol  Courier) 

.Herald . '.(e) 

2,368,226 

199,416 

1,998,570 

134,554 

35.686 

Lewistown . Sentinel  ... 

..(e) 

9,202,942 

672,308 

8,088,472 

442,162 

Sunday  edition.  (S) 

804,958 

37,240 

736,470 

29,554 

1,694 

(Legal  included  in  local) 

Total . (eS) 

3,173,184 

236,656 

2,735,040 

164,108 

37,380 

Lock  Haven  Express. . . . 

..(e) 

5,075,177 

552,487 

4,173,960 

285,379 

62,947 

Shawnee  . . 

,  .News-Star _ (m) 

4,449,816 

423,346 

3,170,734 

808,850 

46,886 

McKeesport  News . 

..(e)  15,039,696 

963,599 

12,176,287 

1.826,696 

73,114 

Sunday  edition.  (S) 

1,929,116 

95.270 

1,640,226 

192,724 

896 

Meadville .  .Tribune _ 

.  .(m) 

7,515,242 

735,455 

5,393,633 

1,236,081 

150,073 

Total . (ms) 

6,378,932 

518.616 

4,810.960 

1.001,574 

47,782 

Milton . Standard  . . . 

..(e) 

3,277,814 

343,455 

2,665,134 

248.706 

20,419 

Stillwater 

.  .News-Press.,  .(e) 

3,088,659 

322,581 

2,179,520 

567,063 

19,425 

Mor.essen.  .Independent. 

..(e) 

5,110,286 

455,521 

4,321,565 

309,848 

23,352 

1,151,836 

37,401 

945,868 

166.642 

1,995 

Mononga- 

Total . (eS) 

4,240,495 

359,982 

3,125,388 

733,705 

21,420 

hela . Republican  . 

..(e) 

2,210,222 

335,216 

1,459,731 

415.  375 

Wewoka. . . 

.  .Times .  (e) 

1,914,346 

205,114 

1,521,388 

108.346 

69,398 

New  Ken- 

(Legal  included  in  classified) 

Albany . Democrat- 

Herald. ...  (e)  5,079,340 

Ashland. ..  .Tidings. . (e)  2,543,772 

Bend . Bulletin . (e)  3,760,421 

Coos  Bay- 

No.  Bend. Times . (e)  6,147,974 

Corvallis .  .Gazette-Times(e)  5,517,176 
Eugene _ Segister-Guard(e)  13,884,038 


3,540,712 

1,649,200 

2,407,116 

3,752,154 

3,746,540 

8,796,970 


1,336.398 

952,994 

3,454,990 


Sunday  edition.(S)  3,599,750 

148,638 

2,470,762 

973,742 

Total . 

.  (eS)  17,483,788 

1,609,006 

11,267,732 

4,428,732 

Grants  PassCourier  . , . 

..(e)  4,557,758 

651,896 

2,856,812 

942,480 

KUmath  x  Herald  & 

Falls , ! . .  News  . . . . 

..(e)  7,979,055 

1,056,223 

5,621,994 

1,208,172 

La  Grande  .Observer. . . 

..(e)  2,576,467 

458,776 

1,592,801 

433,687 

McMinnville.  News- 

Register 

..(e)  3,000,396 

446,194 

1,793,302 

728,924 

Medford  . .  .Mail  Tribune  .(eS)  9,254,875 

1,133,594 

7,015,792 

964,152 

Oregon  ^  Enterprise- 

City . Courier . . 

..(m)  3,273,780 

648,329 

1,637,013 

786,149 

Pendleton . .  East  Oregonian(e)  4,733 ,589 

843,283 

2,978,003 

842,765 

Roseburg  . .  News- Re  vie  w.  (e)  7,137,438 

908,782 

4,904,326 

1,115,366 

Salem _ Statesman . . 

..(m)  9,895,583 

1,197,987 

6,665,998 

1,980,726 

Capital  Journal(e)  11,481,418 

1,292,557 

8,181,140 

1,962,731 

Statesman . . 

..(S)  1,730,117 

91,809 

1,254,079 

383,796 

Total . 

(meS)  23,107,118 

2,582,353 

16,101,217 

4,327,253 

The  Dalles  Chronicle.. 

,.(cS)  4,698,706 

726,600 

3,145,268 

763,378 

PFNNSYLVANIA 

Allentown.  .Call . 

...(m)  16,158,590 

2,125,676 

11,138,778 

2,733.556 

Chronicle  . , 

...(e)  19,499,228 

2,209,22^ 

14,524,720 

2,701,389 

Call-Chrunicle(S)  4.610.200 

233,100 

3,836,714 

539.672 

Total . 

.(meS)  40.268.018 

4,568,004 

29,500,212 

5.974.626 

Altoona . . .  .Mirror _ 

...(e)  11,572,106 

1,508,542 

8,272,775 

1,729.476 

Tribune. . . 

...(m)  3,876,168 

317,620 

2,851,436 

707,112 

(Legal  included  in  classified) 

Ambridge.  .Citizen _ 

...(e)  4,395,902 

438,550 

3,592,239 

839,  550 

Beaver. _ Beaver  Valley 

Times  . 

...(e)  8,756,076 

668,500 

•  6,471,136 

1,428,168 

Beaver  .  News- 

Falls '  Tribune. 

...(e)  10,631,320 

699.300 

8,433,964 

1,404,116 

Bedford - Gazette  . . . 

...(m)  2.434,539 

401,654 

1,757,140 

235.366 

Bethlehem  .Globe-Times,  .le)  12.802.902 

1,529,892 

9,161,390 

1.995,910 

Bradford. .  .Era . 

...(m)  6,350,123 

522,370 

5,056,409 

716,154 

Bristol  . . .  .Courier . . . 

...(e)  838,480 

57,113 

660,051 

138,649 

699.300  8,433,964  1,404,116  93.940 

401,654  1,757,140  235.366  40,379 

1,529,892  9,161,390  1,995.910  115,710 

522,370  5,056,409  716,154  55,190 

57,113  660,051  138,649  2.667 

(Sold  In  combination  with  Levittown  Times.) 


Butler . Eagle . 


(e) 

3,072,314 

391,930 

2,376,598 

'243,516 

60,270 

.(e) 

10,009,066 

890,390 

7,228,984 

1,789,977 

99,715 

.(e) 

2,526,545 

457,485 

1  682,916 

152,124 

34,020 

.(e) 

6.424,992 

545,978 

5,379,608 

454,040 

45,366 

.(e) 

4,262,104 

3,632,594 

629,510 

.(e) 

12,771,570 

1,032,568 

8,378,342 

3,153,794 

206,766 

.(e) 

6,522,544 

469,868 

5,359,354 

603,022 

90,300 

.(e) 

6,487,950 

368,956 

5,445,454 

673,540 

Columbia  ..News . (e)  2,542,979 


ConnellsvilleCourier . (e) 

Corry  ....  Journal . (e) 

Danville  . ,  News . (m) 

ElwoodCity  Ledger . (e) 

Gettysburg- Times . (e) 

Greens-  .  .  Review  and 

burg .  Tribune. ..  (me) 

Greenville.  Record- Argus. (e) 

Hanover. . .  .Sun . (e) 

Homestead.  Messenger. . . .  (e) 

Huntingdon  News . (e) 

Indiana  . . .  .Gazette . (e) 

Jeannette .  .News-Dispatch(e) 
Johnstown.  .Tribune- Dem¬ 
ocrat  . (d) 

Kittanning  Simpson's  Lea¬ 
der-Times.  .(e) 
Lancaster.  .Intelligencer- 

Journal  li  New 

Era . (me) 

News . (S) 

Total . (meS) 

Lansdale. ,  .North  Penn 

Reporter . . .  (e) 

Latrobe. . .  .Bulletin . (e) 

Lebanon  . .  .News . (e) 

Sunday  edition.  (S) 
Total . (eS) 


5,889.014 

3,712,044 

2,752,484 

4,695,894 

4,817,918 

9,307,634 

6,076,984 

8,127,042 

3,734,155 

5,299,235 

7,097,841 

4,714,956 

13,079,577 

5,440,736 


13,196,974 

2,685,714 

15,882,688 


(Legal  Included  in  classified) 
357,759  1,869,700  305,520 

(Legal  included  in  classified) 


479,852 

4,817,228 

525,630 

66,304 

284,466 

3,129,560 

265,426 

32,592 

383,236 

2,177,224 

144,452 

34,678 

448,224 

3,758,524 

450,058 

39.088 

569,296 

3,840,844 

359,884 

48,006 

717,360 

7,664,426 

849.338 

76,412 

419,673 

5,046,125 

567,364 

43,822 

532,994 

6,754,412 

793,324 

46,312 

259.632 

3,040,215 

388,710 

45,598 

519,420 

4,552,996 

169,474 

57,345 

581,790 

6.024,676 

444,668 

46,707 

344,974 

3,643,853 

707,571 

18,558 

1,565,718 

9,573,487 

1,836,044 

104,328 

630,588 

4,283,503 

416,829 

109,816 

2,332,845 

7,821,677 

2,959,506 

82,948 

164,798 

1,791,768 

728,980 

168 

2,497,643 

9,613,445 

3,688,486 

83,114 

547.289 

4,325,704 

795,546 

64,151 

500.975 

4,743,774 

695,951 

51,254 

993,412 

7,392,910 

971,278 

87,402 

8,694 

385,812 

93,730 

1,002,106 

7,778,722 

1,065,008 

87.402 

sington  .  .Dispatch . (e)  6,717,032  660,332 

Norristown. Times-Herald.(e)  9,743,844  1,284,360 

Oil  City. ..  .Derrick . (m)  6,062,641  690,935 

Blizzard . (e)  5,385,687  691,959 

Total . (me)  1 1 ,448 ,328  1 ,382 ,894 

Phoenix- 

ville . Republican  (e)  3,871,582  622,678 


5,222,623 

6,764,912 

4,441,530 

3,927,922 

8,369,452 


805,134 

1,578,401 

877,915 

716.805 

1,594,720 


(Legal  Included  In  classified) 


Pottstown.. Mercury . (m)  10,396,568  904,442  7,618,856  1,808,436 

Pottsville .  .Republican  , .  (e)  7,434,567  923,307  5,791,695  668,136 

Punxsutaw- 

ney . Spirit . (e)  3,569,042  345,444  2,756,822  441,488 

St.  Mary's. Press . (e)  2,117,620  303,667  1,651,618  122,823 

Shamokin .  .News-Dispatch(e)  5,398,484  598,234  4,296,012  467,754 

Sharon . Herald . (e)  12,690,904  1,027,880  9,314,452  2,273,978 

Shenandoah.  Herald . (e)  4,047,246  485,454  3,192,672  328,818 

Somerset  ..American  ....(m)  4,117,186  437,139  3,095,352  493,622 

StroudsburgRecord . (m)  5,006,512  571,942  3,459,666  892,206 

Sanbury. . .  .Item . (e)  7,472,696  754,516  6,296,850  1(79,036 

Tamaqua. .  .Courier . (e)  3,718,470  478,422  2,995,720  244,328 

(Legal  included  in  local) 

Tarentum .  .Valley  News ..  (e)  9,435,267  396,189  6,868,494  2,044,962 

Towanda...Review . (m)  2,557,674  359,540  1,762,698  436,436 

(Legal  included  In  classified) 

Tyrone  ...  .Herald . (e)  2,529,142  368,760  2,020,634  121,142 

Uniontown.  .Herald  b 

Standard ..  (me)  7,631,554  842,520  5,583,319  1,146,068 

(Morning  and  evening  sold  in  combination) 

Vandergrift  News . (e)  2,317,266  362,508  1,801,226  107,702 

Warren _ Times-Mirror.fe)  6,188,781  698,712  5,056,293  337,065 

Washington. Observer  &  Re- 


WaynesboroRecord-Herald(e)  5,160,169  475,993  4,128,579  510,055 

Waynesburg 

Democrat-Mcssenger(m)  1.984.604  431,184  1,318,300  185,860 

West  Chester  Local  News,  .(e)  7,039,912  639,011  4,342,744  2,058,157 

(Legal  included  in  classified) 

Williamsport  Sun-Gazette,  (e)  9,864,918  1,118,418  7,410,480  1,336,020 


382,508 

1,801,226 

107,702 

25,830 

698,712 

5,056,293 

337,065 

96,711 

1,168,076 

13,327,188 

2,176,314 

145,404 

475,993 

4,128,579 

510,055 

45,542 

431,184 

1,318,300 

185,860 

49.260 

639,011 

4,342,744 

2,058,157 

York . Dispatch . (e)  15,269,415  1,330,009 

Gazette&Duily(m)  6,861,190  689,108 


(Legal  included  in  local) 

1,330,009  12,290,978  1,285,756 

689,108  4,722,718  1,449,364 

(Legal  included  in  classified) 


Newport  . . 

.News . 

(e) 

7,457,520 

754.556 

5,964,204 

738,766 

(Legal  included  in  local) 

Westerly  . 

.  Sun . 

..(e) 

3.628.341 

370.552 

2,973,757 

284.032 

Sunday  edition  (S) 

632.590 

40.701 

540.900 

50.988 

Total 

(eS) 

4,260.931 

411,253 

3.514,658 

335,020 

West  Warwick  Pawtuxet 

Valley  Times 

(c) 

3.035.828 

•  250,571 

2.659,049 

83,769 

Woonsocket  Call . 

.(e) 

8,078.863 

1,150,855 

6.394.452 

533,556 

(Legal  included  in  local) 


SOUTH  CAROLINA 


.Independent. 

..(m)  5.513,580 

713,780 

3.581,475 

1,165,441 

52,88< 

Mail . 

..(e)  6,984,833 

839,741 

4,647,228 

1,494,154 

3,71(  ! 

Independent. 

..(S)  1,484,165 

135,961 

1,010,159 

328,713 

9,331  1 

Total . (meS)  13,982,576 

1,689,482 

9,238,862 

2,988,308 

65,924  1 

.News& 
Courier . . 

..(m)  9,326,453 

2,029,671 

5,289,230 

1,944,732 

•  1 

62,821  1 

Post . 

..  (e)  12.921,956 

2,316,901 

8,449,525 

2,097,527 

58,00: 

News  & 
Courier. 

..(S)  4.369,522 

295,353 

3,465,590 

597.513 

11,06'  ! 

Total . (meS)  26,617,931 

4,641,925 

17,204,345 

4,639,772 

131,88; 

.News. . 

.(niS)  6,289,116 

943,501 

4,650,745 

694,870 

Greenville  .News . (m)10,! 

Piedmont  ....(e)  13,' 

News . (S)  3,! 

Total . (meS)28,l 

Greenwood. Index- Journal,  (e)  4,! 
Orangeburg  Times  li 

Democrat,  .(m)  3,1 
Sunday  edition  .(S) 

Total . (mS)  4,' 

Rock  Hill  Herald . (e)  5,1 

Spartanbu  rg 

Herald  L  Journal  . .  (meS)  8,' 
Sumter. . . .  Item . (e)  5,: 


Reporter ...  (e)  5,732,690  547.289  4,325,704  795,546  64,151  Rock  Hill  Herald . (e) 

Latrobe - Bulletin . (e)  5,991,954  500,975  4,743,774  695,951  51,254  Spartanburg 

Lebanon ..  .News . (e)  9,445,002  993,412  7,392,910  971,278  87,402  Herald  li  Journal  ..  (meS 

Sunday  edition.  (S)  488,236  8,694  385,812  93,730  ......  Sumter. ...  Item . (e) 

Total . (eS)  9,933,238  1,002,106  7,778,722  1,065,008  87.402 

(Sunday  paper  stopped  publication  June  1,  1955)  Union . Times . (e)  2,432,232 

»«  Locsl  Incluled  In  national,  1»;»1  In  classiried. 

editor  &  PUBLISHER  for  April  7,  1956 


(Legal  included  in  classified) 
1,616,835  6,850,365  2,511,245 

1,797,074  9,267,894  2,508,555 

276,993  2,633,584  601,455 

3,690,902  18,751,843  5,621,255 

481,274  3,745,840  245,378 

1,043,623  2,488,976  384,993 

17,101  645,099  69,650 

1,060,724  3,134,075  454,643 

618,856  4,500,258  690,382 

391,236  6,752,970  1,497,076 

569,429  4,638,760  655,424 

(Legal  included  in  classified) 
187,500  2,244,732  128,100 


SOUTH  DAKOTA 


TEXAS  -  Conttnuad 


Pub'  Total 

Duplay 

Clout' 

City  Popar 

liihed  Linage 

Notional 

Local 

Hod 

Ugal 

Aberdeen. .  Anierican-News(e)  4,312,112 

758,898 

2,794,162 

580,062 

172,340 

Sunday  edition. 1,812,706 

121,968 

1,415,148 

274,022 

Total . 

(eS)  6,124,818 

880,866 

4,209,310 

854,084 

172,340 

Huron . HuroniteA 

Plainsman 

..(e)  5,101,981 

576,313 

3,634,813 

746,263 

144,592 

Lead-  Call-Pioneer 

Deadwood.  Times . . . . 

.  (e)  2,381,092 

316,794 

1,675,338 

303,940 

83,020 

Madison  . .  .Leader . 

..(e)  1,943,040 

380,214 

1,300,720 

149,126 

112,980 

Mitchell  . .  .Republic  ... 

..(e)  5,028,562 

658,994 

3,219,930 

1,057,350 

92,288 

Rapid  City.  .Journal  _ _ 

..(e)  6,294,968 

928,256 

4,200,336 

1,074,276 

92,120 

Sunday  edition.  (S)  1 ,883 ,560 

145,320 

1,447,978 

290,206 

56 

Total . 

(eS)  8,178,548 

1,073,576 

5,648,314 

1,364,482 

92,176 

Sioux  Falls .  Argus-Leader.(e)  8,693,592 

1,447,052 

4,963,028 

2,033,010 

250,502 

Sunday  edition.  (S)  3,174,927 

248,829 

2,433,270 

492,828 

ToUl . 

.(eS)  11,868,519 

1,695,881 

7,396,298 

2,525,838 

250,502 

Watertown  .PublicOpinion.  (e)  4,553,602 

638,460 

3,290,973 

506,430 

117,739 

Yankton  Press  &  Dakotan(e)  3 ,477 ,880 

485,884 

2,421,230 

493,990 

76,776 

TENNESSEE 

Chattanooga  Times . 

(m)  10,188,090 

1,998,712 

6,151,570 

2,037,808 

News-Free 

Press . . . . 

(e)  14,478,209 

1,796,632 

10,704,939 

1,976,638. 

Times . 

(S)  4,178,597 

514,839 

3,160,662 

503,096 

ToUl . 

(meS)28,844,896 

4,310,183 

20,017,171 

4,517,542 

Clarksville _ Leaf- 

(Legal  Included  in  cUssified) 

Chronicle. 

.  (e)  4,618,555 

546,473 

4,072,082 

(Local  includes  classified  and  legal) 

Cleveland ....  Banner. . . 

(e)  3,345,020 

342,454 

2,522,632 

441,840 

38,094 

Columbia  ....  Herald. . . 

(e)  3,672,881 

441,206 

2,712,251 

477,183 

42,241 

Dyersburg  . . .  State- 

Gazette . . . 

(e)  2,907,870 

544,208 

2,021,502 

299,852 

42,308 

Ellzabethton. .  Star . 

(e)  2,091,096 

280,147 

1,508,304 

234,395 

68,250 

Sunday  Edition .... 

(S)  965,986 

23,023 

846,272 

95,095 

1,596 

Total . 

(eS)  3,057,082 

303,170 

2,354,576 

329,490 

69,8i46 

Jackson . Sun . 

(eS)  8,729,266 

925,019 

6,565,531 

1,181,993 

56,723 

Johnson  City .  Press- 

Chronicle . 

(me)  5,859,994 

735,287 

4,539,220 

574,686 

10,801 

Sunday  Edition. . . . 

(S)  2,596,783 

175,686 

2,051,371 

364,966 

4,760 

Total . 

(meS)  8,456,777 

910,973 

6,590,591 

939,652 

15,561 

Maryville-Alcoa.  Times 

(e)  4,899,748 

287,364 

4,335,576 

276,808 

(Legal  Included  in  cUssified) 

Oak  Ridge. .  Oak  Ridger 

(e)  4,086,629 

372,807 

3,011,736 

702,086 

(Legal  Included  in  cUssified) 

Shelbyville  .Times- 

Gazette. . . . 

(e)  2,125,659 

257,555 

1,672,832 

165,200 

30,072 

Union  City.  .Messenger  • 

(e)  2,457,546 

343,406 

1,967,210 

117,460 

29,470 

TEXAS 

Abilene. . . .  Reporter- 

News. . . . 

(m)  8,877,288 

1,182,384 

S.682.838 

2,011,548 

518 

Reporter- 

News _ 

(e)  8,848,238 

1,209,782 

5,608,386 

2,004,688 

25,382 

Sunday  Edition .... 

(S)  3,875,340 

178,878 

3,000,410 

695,198 

854 

ToUl . 

(meS)21, 600,866 

2,571,044 

14,291,634 

4,711,434 

26,754 

Alice . Echo . 

(eS)  2,781,584 

412,087 

2,164,231 

199,219 

6,047 

Anurillo . .  News . 

(m)  11,233,824 

2,019,332 

6,390,986 

2,823,506 

Globe . 

(e)  12,095,216 

2,019,402 

7,252,224 

2,823,590 

Sunday  edition .... 

(S)  4,431,252 

450,338 

3,193,330 

787,584 

'  ToUl . 

(meS)  27,760,292 

4,489,072 

16,836,540 

6,434,680 

' 

(Legal  included  in  local) 

'Athens. . . .  Review . . . . 

(e)  1,967,812 

372,106 

1,427,104 

168,602 

1 

(Legal  included  in  cUssified) 

‘Austin _ American. . 

(m)  13,873,384 

1,767,374 

9,361,282 

2,744,728 

^  Statesman  . 

(e)  13,730,864 

1,772,218 

9,247,966 

2,710,680 

American. . 

(S)  4,711,028 

359,982 

3,411,170 

939,876 

ToUl . 

(meS)32,315,276 

3,899,574 

22,020,418 

6,395,284 

(Legal  included  in  cUssified) 

'Baytown , .  Sun . 

(e)  6,335,637 

612,248 

4,967,795 

755,594 

(Legal  included  in  cUssified) 

Beaumont.  Enterprise 

(m)  12,282,771 

1,934,133 

8,023,393 

2,313,559 

11,686 

Journal. . . 

(e)  12,271,474 

1,933,980 

8,012,079 

2,314,550 

10,865 

Enterprise 

(S)  3,217,336 

301,445 

2,341,729 

571,790 

2,372 

ToUl . 

(meS)27,771,581 

4,169,558 

18,377,201 

5,199,899 

24,923 

Big  Spring.  Herald  . . . 

(e)  5,199,558 

701,736 

3,155,880 

1,325,450 

16,492 

Sunday  edition . . . 

(S)  2,259,166 

141.330 

1,739,570 

378,070 

196 

>  ToUl . 

(eS)  7,458,724 

843,066 

4,895,450 

1,703,520 

16,688 

Brownwood.  Bulletin. . . 

(e)  4,342,153 

443,786 

3,359,167 

529,200 

i  . 

(Legal  included  in  cUssified) 

Bryan . Eagle . 

(eS)  6,399,498 

833,938 

5,107,200 

458,360 

1  ; 

(Legal  included  in  classified) 

1  bhildress  .  Index . 

(e)  1,865,364 

168,602 

1,492,736 

201,508 

2,518 

1  Sunday  edition . . . 

(S)  613,160 

56,196 

497,574 

58,556 

834 

‘  ToUl . 

(eS)  2,478,524 

224,798 

1,990,310 

260,064 

3,352 

,rorpus  Christi.  Caller. 

(m)  16,368,730 

2,075,514 

10,570,448 

3,704,022 

18,746 

Times... 

(e)  16,084,614 

2,074,604 

10,276,084 

3.675.560 

58,366 

Caller-Times  (g)  4,544,316 

301,140 

3,386,824 

855,610 

742 

ToUl . 

(meS)36,997,660 

4,451,258 

24,233,356 

8,235,192 

77,854 

Jalhart _ Texan  . . . 

(e)  2,237,328 

306,672 

1,460,438 

449,428 

20,790 

,>enison . . .  Herald . . 

(e)  4,338,362 

519,778 

3,070,214 

739,088 

9,184 

,  Sunday  edition  . 

(S)  1,573,944 

103,804 

1,234,576 

231,574 

4,088 

1  ToUl _ 

(eS)  5,912,306 

623,582 

4,304,790 

970,662 

13,272 

Penion _ Record- 

Chronicle 

(e)  3,852,464 

494,424 

2,745,820 

601,888 

10,332 

,  Sunday  edition. 

(S)  1,675,996 

66,920 

1,450,176 

154,630 

4,270 

,  ToUl _ 

(eS)  5,528,460 

561.344 

4,195,996 

756,518 

14,602 

Cdinburg. .  Review. 

(eS)  2,063,208 

318,080 

1,501,654 

214,704 

28,770 

rj-eeport. .  Facts 

1  Review. . 

(e)  820,000 

140,000 

534,000 

104,000 

42,000 

Pub-  Total 

Oisploy  . 

Clout- 

City  Paper 

lUhod  Lino9a 

National 

Locol 

Hod 

Legal  | 

Wie 

Galveston .  News  . . 

(m)  9,486,576 

1,330,882 

6,032,570 

2,123,124 

i 

Tribune 

(e)  10,222,054 

1,327,645 

6,767,340 

2,127,069 

.  1 

News . . 

(S)  2,375,331 

219,922 

1,701,922 

453,487 

...  -  1 

ToUl. . . 

(iDeS)22,083,961 

2,878,449 

14,501,832 

4,703,680 

1 

(Legal  Included  in  cUssified) 

1 

Gonzales. ..  Inquirer. . . 

..  (e)  4,018,415 

301,101 

3,489,086 

224,224 

4.(>04  ] 

Greenville.  Banner.... 

..  (e)  2,675,862 

378,098 

1,518,104 

779,660 

.  1 

T  na 

Sunday  edition. . . . 

..  (S)  1,174,670 

46,620 

267,372 

191,248 

.  j 

ToUl . 

..  (eS)  3,850,532 

424,718 

1,785,476 

970,908 

.  ' 

(Legal  included  in  classified) 

1 

*  Herald . . . . 

.  (mS)  3,596,100 

370,442 

2,788,842 

416,875 

19,941 

Hillsboro. .  Mirror. . . . 

.  (eS)  1,609,510 

300,664 

1,216,740 

90,314 

1,792  1 

Jacksonville.  Progress 

.  (eS)  3,211,771 

384,443 

2,564,716 

262,612 

(Legal  Included  in  classified) 

Kerrville. .  Times . 

.  (eS)  2,438,851 

368,045 

2,002,602 

68,204 

(Legal  included  in  cUssified) 

Killeen. . . .  Herald . . . . 

(e)  1,344,000 

94,992 

1,047,408 

201,600 

Bat 

(Legal  included  In  cUssified) 

1 

Kilgore . . .  News- 

Bet 

Herald. . . . 

(eS)  5,315,107 

740,145 

3,907,474 

662,617 

4,871  ‘ 

Lamesa...  Reporter. 

(e)  2,573,858 

452,186 

1,701,672 

420,000 

Bra 

(Legal  included  in  cUssified) 

1 

Laredo  . . .  Times. . . . 

(e)  3,718,890 

545,048 

2,635,640 

528,724 

9,478  1 

Dui 

Sunday  edition . . . 

(S)  1,309,854 

117,684 

1,071,686 

120,218 

266 

ToUl . 

(eS)  5,028,744 

662,732 

3,707,326 

648,942 

9,744 

Lubbock . .  Avalanche 

(m)  16,635,668 

1,648,738 

10,025,078 

4,931,038 

30,814 

Journal. . . 

(e)  15,533,518 

1,602,622 

9,806,664 

4,096,204 

28,028 

Sunday  edition . . . 

(S)  6,066,144 

388,612 

4,566,240 

1,068,144 

43,148 

ToUl . 

(meS)38,235,330 

3,639,972 

24,397,982 

10,095,386 

101,990 

Lufkin _  News . 

(eS)  4,828,829 

729,546 

3,725,945 

359,590 

13,748 

Marshall  .  News- 

Messenger . 

(e)  4,553,787 

613,236 

3,350,214 

578,522 

11,816 

Sunday  edition. . . 

(S)  2,514,978 

155,516 

2,094,960 

262,472 

2,030 

ToUl . 

(eS)  7,068,765 

768,752 

5,445,174 

840,994 

13,846 

MexU. . . .  News. . . . 

(e)  1,530,032 

254,193 

1,138,863 

136,976 

Sunday  edition . . 

(S)  362,236 

29,401 

302,987 

29,848 

ToUl . 

(eS)  1,892,268 

283,594 

1,441,850 

166,824 

MidUnd. .  Reporter- 

Telegram 

(eS)  10,726,940 

1,129,618 

7,194,320 

2,371,194 

31,808 

Palestine.  Herald- 

Press. . . 

(e)  2,803,682 

353,584 

1,989,918 

460,180 

Sunday  edition. . 

(S)  933,842 

101,570 

731,570 

100,702 

ToUl . 

(eS)  3,737,524 

455,154 

2,721,488 

560,882 

(Legal  Included  in  cUssified) 

Pampa...  News.... 

(eS)  4,496,702 

484,120 

3,509,590 

479,500 

18,214 

Paris. . . .  News. . . . 

(eS)  5,388,880 

530,208 

4,090,688 

759,318 

8,666 

PUinview.  Herald . . 

(e)  4,603,130 

518.826 

3,826,172 

218,400 

Sunday  edition. . 

(S)  1,619,800 

53,200 

1,562,652 

43,680 

ToUl _ 

(eS)  6,222,930 

572,026 

5,388,824 

262,080 

(Legal  included  In  cUssified) 

Port  Arthur. News. . 

(eS)  13,292,188 

1,410,346 

9,697,842 

2,184,000 

(Legal  Included  in  cUssified) 

San  Angelo.  Standard- 

Times. . 

(m)  8,392,230 

1,066,590 

5,454,808 

1,865,752 

5,082 

Lyi 

SUndard. 

(e)  8,255,212 

1,068,046 

5,332,922 

1,819,468 

34,776 

SUndard- 

Times. . 

(S)  3,627,204 

316,274 

2,806,384 

504,028 

518 

Total . 

(meS)20,274,646 

2,450,910 

13,594,112 

4,189,248 

40,376 

Ne 

Sherman. . .  Democrat 

(e)  4,850,930 

592,620 

3,540,936 

717,374 

Sunday  edition. . 

(S)  1,707,930 

154,350 

1,383,410 

170,170 

ToUl.... 

(eS)  6,558,860 

746,970 

4,924,346 

887,544 

(Legal  included  in  local) 

Pe 

Snyder _ News... 

(e)  2,838,640 

478,492 

1,825,502 

527,114 

7,668 

Sunday  edition. 

(S)  1,625,134 

71,974 

1,331,260 

212,772 

8,274 

ToUl _ 

(eS)  4,463,774 

550,466 

3,156,782 

739,886 

16,142 

Sweetwaten  Reporter 

(e)  3,969,560 

509,698 

2,955,162 

504,700 

Sunday  edition. . 

(S)  1,181,808 

95.828 

985,054 

100,926 

Pu 

ToUl _ 

(eS)  5,151,368 

605,526 

3,940,216 

605,626 

(Legal  included  in  cUssified) 

Taylor _ Press.. 

(e)  1,883,252 

266,644 

1,387,736 

214,872 

Sunday  edition. 

(S)  712,418 

46,396 

612,262 

67,760 

Ra 

ToUl... 

(eS)  2,595,670 

313,040 

1,999,998 

282,632 

(Legal  included  in  cUssified) 

Sta 

Temple  . . .  Telegram 

(m)  5,851,524 

619,556 

4,087,944 

1,144,024 

•  ••IT- 

Sunday  edition. . 

(S)  1,934,436 

143,528 

1,565,480 

225,428 

ToUl.... 

(mS)  7,785,960 

763,084 

5,653,424 

1.369,452 

(Legal  included  in  cUssified) 

Sit 

Terrell . . .  Tribune. 

(e)  2,397,628 

485,928 

1,666,432 

245,268 

Sunday  edition. 

(S)  478,798 

97,186 

333,286 

48,326 

Sul 

ToUl. . . . 

(eS)  2,876,426 

583,114 

1,999,718 

293,594 

(Legal  Included  in  classified) 

Wa 

Texas  City.  .Sun. . . . 

(eS)  4,849,096 

261,097 

3,733,103 

854,896 

Tyler. .  .*«  Courier- 

Wi 

Times  & 

Telegram 

(meS)10,733,604 

1,203,258 

7,838,684 

1,691,662 

(Legal  included  in  classified) 

Vernon .  Record 

(eS)  4,844,080 

492,324 

3,920,000 

431,756 

Ab 

Victoria . .  Advocate 

(m)  5,526,766 

738,808 

3,539,102 

1,248,856 

Sunday  edition. . 

(S)  2,082,780 

38,584 

1,715,714 

328,482 

An 

ToUl.... 

(mS)  7,609,546 

777,392 

5,254,816 

1.577,338 

(Legal  included  in  cUssified) 

Waco . News- 

i-  Be 

Tribune. . 

(m)  }0,062,276 

1,175,286 

6,443,738 

2,443.252 

Times- 

Herald. . 

(e)  10,212,034 

1,174,418 

6,588,624 

2.448,992 

Tribune- 

‘  Ce 

Herald. . 

(S)  3,693,998 

288,890 

2,827,174 

577,934 

ToUl _ 

(meS)23,968,308 

2.638,594 

15,859,536 

5,470,178 

El] 

(Legal  included  in  cUssified) 
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City  toft 

Total 

lldiod  UnoQO 

Dllploy 

NoHonol  Local 

Legal 

Wichita  Falls.  Record- 
News 

(m)  9.977,156 

1,143,758  6,827,646 

2,005,752 

Times . . 

(e)  9.988,664 

1,150,590  6,830,208 

2,007,866 

Times.. 

(S)  4,479,118 

323,120  3,477,656 

678,342 

ToUl _  (meS)24,444,938 

2,617,468  17,135,510 

4.691,960 

>04 

Logan . Herald- 

Journal. . . 

(Legal  included  in  classified) 

UTAH 

(eS)  4,233,194  804,020  2,852,458  531,944 

44,772 

...  1 
HI 

Ogden  ....  Standard- 
Examiner.  . 

(e)  9,300,130 

1,499,288  5,885,229 

1,807,470 

108,143 

Sunday  edition. . . . 

(S)  2,113,860 

189,210  1,483,419 

432,544 

8,687 

792  1 

ToUl . 

(eS)  11,413,990 

1,688,498  7,368,648 

2,240,014 

116,830 

1 

Provo . Herald .... 

(eS)  7,141,610 

1,251,446  4,687,634 

1,169,084 

73,696 

Barre . Times.... 

VEHMONT 

(e)  3,937,958  625,218  3,063,555 

249,185 

Bennington.  Banner  . . . 

(e)  3,475,570 

(Legal  included  in  classified) 

536,018  2,653,351  286,202 

B71  j 

Brattleboro  Reformer . 

(e)  4,450,278 

(Legal  included  in  local) 
568,498  3,589,124 

292,656 

478  i 
266 

Burlington .  Free  Press 

(m)  8,854,057 

(Legal  included  in  local) 
2,037,163  5,620,588 

1,196,305 

Montpelier.  Argus. . . . 

(Legal  and  readers  Included  in  classified) 
(e)  2,099,818  488,796  1,496,978  97,013 

17,031 

744 

Newport. . .  Express. . 

(e)  2,663,557 

421,752  2,056,337 

165,260 

20,208 

814 

Rutland  . . .  Herald. . . 

(m)  6,997,971 

1,139,723  4,541,469 

1,316,779 

028 

148 

990 

St.  Johnsbury. Caledonian- 

Record  (e)  4. 267.543 

(Legal  included  in  classified) 

561,974  2,510,725  1,148,672 

46,172 

748 

816 

030 

1  Bristol. ...  Herald- 

1  Courier . 

VIRGINIA 

(m)  6,464,220  780,976  4,749,724 

925,876 

7,644 

846 

Virginia- 
Tennessean. . 

(e)  6,464,220 

780,976  4,749,724 

925,876 

7,644 

Herald- 
Courier.  . . . 

(S)  1,980,426 

88,998  1,528,492 

361 ,396 

1,540 

,808 

Total . 

(meS)14,908,866 

1,650,950  11,027,940 

2,213,148 

16,828 

Charlottesville  Progress  (e)  7,759,718 

749,701  6,014,974 

968,247 

28,796 

Clifton  Forge  Review . . 

(e)  1,834,395 

278,873  1,383,326 

144,161 

28,318 

Covington. .  Virginian. . 

(e)  3,751,341 

437,041  3,150,928 

163,372 

Danville...  Register  .. 

(m)  5,726,588 

(Legal  Included  in  classified) 
1,215,158  3,921,106  561,988 

28,336 

,214 

Bee . 

(e)  8,458,996 

1,330,252  6,366,836 

719,726 

42,182 

Register  . . 

(S)  2,827,244 

140,350  2,512,146 

160,510 

14,238 

,666 

Total . 

(meS)17,012,828 

2,685,760  12,800,088 

1,442,224 

84,756 

Fredericks¬ 
burg.  . .  Free  Lance' 
SUr. . . . 

(e)  6,646,026 

784,512  5,465.562 

349,514 

46,589 

Harrisonburg  News- 

Record  . . 

(m)  5,410,580 

461,013  4,389,935 

290,462 

60,065 

.lopewell. .  .News . 

(e)  3,719,072 

1,105,104  .  2,234,946 

353,962 

25.060 

,082 

Lynchburg.  News . 

(mS)ll, 007,024 

1,308.888  8,519,560 

1,178,576 

1,778 

Advance. . 

(e)  10.784,018 

1,269,744  8,495,998 

1,018,276 

Total . 

(meS)21,791,042 

2.578,632  17,015,558 

2,196,852 

518 

1,376 

Newport  News  Press. 

(m)  9,202,438 

(Legal  included  in  local) 
1,963,220  4,577,216 

2,578,380 

83,622 

Times- 
Herald. . . 

(e)  11.066.538 

1,981,126  6,601.014 

2,452,366 

32,032 

Press  . . . 

(S)  3,634,442 

534,170  2,631,174 

455,238 

13,860 

Total . 

(meS)23 .903,418 

4,478,516  13,809,404 

5,485.984 

129,514 

7,868 

Petersburg  Progress - 
Index. . 

(e)  7.990,920 

1,155,826  5,503,008 

1,332.086 

i,274 

Sunday  edition . . 

(S)  2,513.322 

213.920  2,057,230 

242.172 

1,142 

Total . 

(eS) 10.504,242 

1,369,746  7,560,238 

1,574,258 

Pulaski. . . .  Southwest 
Times. . 

(e)  2,148,650 

(Legal  included  in  classified) 

368,032  1,561,490  211.386 

7,742 

Sunday  edition  . . 

(S)  712.992 

27,678  61,758 

70,042 

3.514 

Total . 

(eS)  2,861,642 

395,710  2,173,248 

281,428 

11,256 

Radford . . .  News- 

Journal.  . . 

(e)  2,288,678 

331,100  1,630,062 

318,500 

9,016 

Staunton. . .  News- 

Leader.  . . 

(mS)  5,903,714 

680,556  4,742.132 

440,350 

40,670 

Leader . . 

(e)  5.903,714 

680,556  4,742,132 

440,350 

40,670 

Total . 

(meS)ll,807,428 

1,361,112  9,584,264 

880,700 

81.350 

Strasburg. .  Northern 
Virginia  Daily 

(m)  2,967,482 

364,070  2,399,950 

200,116 

3,346 

Suffolk ....  News- 
Herald.  . 

(e)  3,509,069 

576,300  2,288,038 

602,091 

42,640 

Waynesboro  News- 
Virginian. 

(e)  5,458,048 

466,900  4.620,122 

340.906 

30,120 

Winchester  Star. . . . 

(e)  5,286,313 

829,542  4,283,356 

173,415 

Aberdeen. .  World. . 

Anacortes.  American- 
Bulletin. . 

Bellingham  Herald. . . . 

WASHINGTON 

(e)  6,661,144  979,811  4,720,919  960,414 

(Legal  included  in  local) 

(e)  1,579,460  333,200  1,079,960  166,300 

(Legal  included  in  classified) 

(e)  7,370,104  983,430  4,829,496  1,462.944 

94,234 

Sunday  edition  . . . 

(S)  1,788,612 

134,176  1,269.842 

383,754 

840 

Total . 

(eS)  9,158,716 

1,117,606  6,099.338 

1,846,698 

95,074 

Bremerton.  Sun . 

(e)  9.868,054 

1,067,122  6,660,808 

2,056,670 

83,454 

Centralia-  Chehalis 

Chronicle. 

(e)  5,496,722 

802,690  3,722,376 

903,476 

68,180 

Ellensburg ,  Record. . . 

(e)  2.863,434 

518,140  1,742,132 

550,970 

52,192 

Everett. . . .  Herald  . . . 

(e)  12,262,391 

1,087,576  8,560,357 

2,453,080 

161,378 
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Pub*  Total 

iiibod  Linogo 

DIsploy 

Noflonol  Locol 

Closst- 

n«d 

Legal 

Longview . .  News . 

Moses  Lake  Columbia 

(e)  8,739,411 

998,801 

6,032,394 

1,589,076 

11$,140 

Basin  Herald 

(e)  3,278,884 

434,784 

2,108,624 

674,604 

60,872 

(Dally  since  March  28,  1955) 

Mount  Vernon  Herald . 
Pasco . Columbia 

(e)  3,615,136 

597,534 

2,459,534 

525,742 

32,326 

Basin  News 
Tri-City 

(m)  4,853,212 

611,156 

3,085,376 

1,109,836 

46,844 

Herald. . 

(e)  6,919,640 

1,188,152 

4,592,077 

1,035,853 

103,558 

Sunday  edition . . 

(S)  1,592,871 

89,747 

1,208,690 

288,253 

6,181 

Total . 

(eS)  8,512,511 

1,277,899 

5,800,767 

1,324,106 

109,739 

Port  Angeles  News  . . 
Vancouver  Columbian 

(e)  5,053,096 

608,418 

3,748,822 

631,078 

84,778 

b  Sun. . 

(e)  8,176,486 

835,191 

5,335,225 

1,872,164 

133,906 

Walla  Walla  Union- 

Bulletin  . 
Sunday  edition. . 
Total . 

(e)  6,157,247 
(S)  2,143,596 
(eS)  8,300,843 

1,126,487 

194,130 

1,320,617 

4,076,912 

1,624,112 

5,701,024 

903,315 

325,354 

1,228,669 

50,533 

50,533 

Wenatchee  World  . . . . , 

...(e)  7,005,502 

775,047 

5,195,050 

952,007 

83,398 

WEST  VIRGINIA 

Clarksburg  Exponent. 

(m)  6,926,584 

982,576 

4,677,309 

1,178,534 

88,165 

Telegram 

Exponent- 

(e)  7,069,380 

982,131 

4,711,583 

1,286,726 

88,940 

Telegram 

(S)  2,287,148 

144,973 

1,745,688 

395,220 

1,267 

Total . 

(meS)16,283,112 

2,109,680 

11,134,580 

2,860,480 

178,372 

Fairmont Times. . . 

(mS)  7,854,084 

'781,914 

6,574,092 

413,168 

84,910 

West 

Virginian. . 

(e)  5,616,226 

717,066 

4,580,198 

271,306 

47,656 

ToUl . 

(meS)13,470.310 

1,498,980 

11,154,290 

684,474 

132,566 

Hinton....  News.... 
Huntington.  Herald- 

(e)  2,054,556 

271,838 

1,633,562 

134,456 

14,700 

Dispatch. . 

(m)  13,087,161 

1,765,269 

9,172,312 

2,055,879 

103,701 

Advertiser 

Herald- 

(e)  13,003,922 

1,767,293 

9,120,382 

2,018,214 

98,033 

Advertiser. 

(S)  4,502,223 

773,755 

3,268,352 

456,116 

4.000 

ToUl . 

(meS)30.593.306 

4.306,317 

21,561,046 

4,530,209 

205,734 

Martinsburg  Journal. . 

(e)  5,693,506 

645,659 

4,740,778 

276,570 

30,499 

Parkersburg  News. . . . 

(m)  7,603,176 

949,494 

5,968,788 

592,060 

92,834 

Sentinel. . . 

(e)  8,660,778 

950,250 

7,005,600 

590,856 

114,072 

News . 

(S)  2.454,326 

59,052 

2,272,998 

121,982 

294 

ToUl . 

(meS)18.718.280 

1,958,796 

15,247,386 

1,304,898 

207,200 

Point  Pleasant  Register 

(e)  1,652,112 

254,954 

1,239,028 

97,748 

60,382 

Weirton. ..  Times.... 

(e)  6,912,262 

487,634 

6,226,976 

197,652 

(Legal  included  in  classified) 

Welch . News  .... 

(e)  5.038,306 

464.660 

4,392,486 

97,748 

83,412 

Wellsburg  Herald . . . 

(e)  2,010,360 

703,515 

1,213,500 

93,245 

(Legal  included  in  cUsslfled) 

Wheeling..  Intelligencer  (m)  10,346,416 

1,361,825 

7,848,141 

1,084,783 

51,667 

News- 

Register. . . 

(e)  10,002,648 

1,381,805 

7,611,982 

916,132 

92,729 

News- 
Register. . . 

(S)  4,710,882 

379,812 

4,041.905 

389,165 

ToUl . 

(meS)25,059.946 

3.023,442 

19,502,028 

2,390,080 

144,396 

Williamson  News . 

(e)  4,965,464 

531,902 

4,143,454 

226,968 

63,140 

WISCONSIN 

Antigo. ...  Journal... 
Appleton. .  Post- 

(e)  5,055,442 

607,978 

3,957,800 

396,382 

93,282 

Crescent  . . 

(e)  16,529,898 

1,272,474 

12,293,190 

2,752,974 

211,260 

Ashland  . .  Press _ 

(e)  2,985,388 

329,245 

2,415,098 

181,027 

60,018 

Beaver  Dam  Citizen. . 
Chippewa  Falls  Herald- 

(e)  3,668,504 

537,000 

2,715,804 

379,330 

36,400 

Telegram  (e)  4,074,574 

461,342 

2,873,734 

840,224 

99,274 

Eau  Claire  Leader  & 

Telegram. . 

(me)  7,147,042 

.  933,576 

4,862,494 

1,152,060 

198,912 

Fort  Atkinson  Jefferson 

County  Union  (e)  2,201,934 

280,672 

1,524,782 

350,980 

45,500 

Green  Bay.  .Press- 

Gazette. . . . 

(e)  16.011,478 

1,602,552 

11,965,394 

2,177,924 

265,608 

Janesville.  .Gazette  . . . 

(e)  8,484,114 

834,378 

5,709,977 

1,849.085 

90,674 

La  Crosse  .Tribune . . . 

(e)  8,144,206 

947,730 

5,783.064 

1,274,980 

138,432 

Sunday  edition.... 

(S)  2.061,066 

156,982 

1^92,496 

511,392 

196 

ToUl . 

(eS)  10,205,272 

1,104,712 

7,175,560 

1,786,372 

138,628 

Madison. . .  Wisconsin 

State  Journal 

(m)  12,505,122 

2,035,754 

7,140,413 

2,915,136 

413,81S 

CapiUl  Times  (e)  12.183,045 

2,038,687 

7,113,134 

2,915,136 

116,08( 

Wisconsin 

SUte  Journal 

(S)  4,520,355 

265,398 

3,626,917 

627,872 

168 

ToUl . 

(meS)29.208,522 

4,339,839 

17,880,464 

6,458,144 

530,075 

Marinette. ,  Eagle-SUr 
Marshfield.  News- 

(e)  5,224,016 

446,138 

4,037,684 

645,022 

95,172 

Herald. . . 

(e)  4,728,430 

404,362 

3,497,844 

743,246 

82,978 

Merrill. . . .  Herald. . . 

(e)  2,606,968 

341 ,880 

1,871,478 

354,830 

38,780 

Monroe. . .  .Times . . . 
Neenah-Menasha 

(e)  2,590,924 

369,985 

1,716,099 

430,514 

74,326 

Twin  City 

News-Record  (e)  2,489,578 

291,410 

1,831,060 

224,364 

142,744 

Oshkosh. ..  Northwestern  (e)  9,709,490 

1.008,000 

7,048,958 

1,472,982 

179,550 

PorUge . . .  Register- 

Democrat. . 

(e)  2,707,908 

353,136 

1,940,022 

370,916 

43,834 

Racine.  .  .  Journal-Tlmes(e)  11,850,197 

1,149,741 

8,263,976 

2,399,409 

370.071 

Bulletin. . . 

(S)  1,941,477 

47,431 

1,588,454 

305,592 

ToUl . 

(eS)  13,791,674 

1,197,172 

9,852,430 

2,705,001 

370,07: 

Rhinelander  News .... 

(e)  3,017,926 

365,900 

2,245,736 

340,795 

85,49! 

Shawano . . . Leader . . . 

(e)  2,194.500 

298,578 

1,605,170 

241,010 

49,74; 

Sheboygan  .  Press. . . . 

(e)  12,288,738 

879,830 

9,474,024 

1,698,970 

235,91- 

Stevens  Point  Journal 

(e)  4,178,893 

538,585 

2,693,726 

835,646 

110,931 

Superior. . .  Telegram 

(e)  6,946,212 

770,070 

4,923,422 

1,104,866 

147,85- 

Watertown .  Times. . . 

(e)  3,982,748 

409,318 

2,575,398 

454,958 

32,42- 

Waukesha. .  Freeman 

(e)  5,726,518 

636,496 

3,768,184 

1,095,766 

226,07; 

! 


I 


1 


! 


63 


WISCONSIN  -  CgntlmMd 


city 

Pap«r 

Pub-  Total 

liihed  Linoge 

Dliploy 

NoHonol  Locol 

Ugal 

Wausau. . . 

.  Record- 
Herald.  . . 

(e)  10,552,948 

862,470 

7,685,825 

1,553,398 

122,605 

Wisconsin 
Rapids. . . . 

.  Tribune . . 

(e)  5,169,794 

497,728 

3,697,176 

892,920 

81,970 

Casper . . . 

Star . 

WYOMING 

(m)  3,351,866  897,022 

1,842,386 

596,862 

15,596 

Tribune- 
Herald  . . 

(e)  5,564,902 

897,484 

3,582,936 

876,610 

207,872 

Sunday  edition. . . 

(S)  1,343,622 

108,934 

930,692 

263,060 

40,936 

Total . 

(meS)10,260,390 

1,903,440 

6,356,014 

1,736,532 

264,404 

Laramie. . 

.  Bulletin  . 

(m)  2,842,651 

486,003 

1,939,378 

387,590 

29,680 

Republican- 

Boomerang 

(e)  2,824,283 

487,081 

1,901,340 

369,215 

66,647 

Total . 

(me)  5,666,934 

973,084 

3,840,718 

756,805 

96,327 

Rawlins. . 

.  Times. . . . 

(m)  2,453,962 

333,802 

1,767,472 

241,528 

111,160 

Sheridan . 

.  Press _ 

(e)  3,639,364 

580,560 

2,648,216 

235,679 

174,909 

Worland  . 

.  Northern  Wyo. 

News. .  (m)  2,288,468 

360,430 

1,676,822 

190,568 

60,648 

U.S.  NEWSPAPERS  MEASURED  BY  ADVERTISING 
LINAGE  SERVICE-15  CITIES. 


Pasadena _ Independent. . .  (m)  11,620,645 

Sunday  edition  (S)  3,418,893 
Total . (mS)15,039,538 


672,432  5,676,798  5,207,629 
80,403  1,492,245  1,834,649 
752,835  7,169,043  7,042,278 


DOMINION  OF  CANADA 

ALBUTA 

Cltv  Potwr  Oliploy  CM- 

^  ^  ^  ilitwd  Linage  National  Local  Hod  Lot 

Calgary . Albertan . (m)  5,586,222  1,342,326  2,663,167  1,580,729  .... 

(Legal  Included  In  classified 

Herald . (e)  17,349,897  4,OV7,125  8,765,070  4,438,413  12 

Edmonton  ....Journal . (e)  18,338,599  4,040,609  9,274,608  4,772,066  25 

Lethbridge ...  Herald . (e)  7,077,831  1,599,389  4,463,740  935,550  7 

Medicine  Bat .  News . (e)  4,958,054  1,105,623  3,317,169  535,282 

MITISH  COLUMBIa‘^8‘"  Included  In  clas.ifl.d) 

Nanaimo . Free  Press ...  (e)  5,364,076  837,340  3,547,329  979,407 


Nelson . News. 


(m)  3,120,503 


Prince  RuperLNews . (e)  1,993,089 

TraU . Times . (e)  3,039,858 

Vancouver  . . .  Herald . (m)  4,601,736 

Province . (e)  18,255,851 

Sun . (e)  26,421,976 

Victoria . Colonist . (m)  9,598,796 

Times . (e)  11,574,472 

Colonist . (S)  2,215,832 

Total . (meS)  23,389,100 


837,340  3,547,329  979,407  . 

(Legal  Included  In  classified) 

911,835  1,705,816  502,852  . 

(Legal  Included  In  classified) 

575,434  1,197,681  219,974  . 

(Legal  Included  In  classified) 

837,429  1,870,981  318,223  13,225 

1,574,752  2,202,744  824,240  . 

(Legal  includmi  In  local) 

4,478,930  8,533,919  5,182,366  60,636 

5,991,482  11,156,110  9,174,214  100,170 

(Includes  linage  In  Weekend  Magazine) 
2,556,526  3,984,472  3,012,100  45,698 

2,709,084  5,537,539  3,287,844  40,005 

158,410  1,160,612  884,352  12,458 

5,424,020  10,682,623  7,184,296  98,161 


AugusU . Chronicle*  ...  (m)  10,232,918  1,606,802  6,362,995  2,185,967 

Sunday  edition  (S)  3,342,969  839,582  1,866,830  634,464 

ToUl . (mS)13,575,887  2,446,384  8,229,825  2,820,431 

(*Sold  in  combination  with  Herald  evening) 


Hammond. . . 

, .  Times _ 

...  (e)  14.049,050 

1,225,102 

9,958,443 

2,751,727 

113,778 

Sunday  edition  (S)  4,808,681 

185,834 

3,859,277 

762,595 

975 

Total .... 

...  (es)  18,857,731 

1,410,936 

13,817,720 

3,514,322 

114,753 

LOUISIANA 

Monroe  . . . . 

.  .World*  . . . 

...  (m)  8.196,534 

1,459,630 

4,839,630 

1,897,085 

189 

Sunday  edition  (S)  2,781.045 

168,853 

2,016,052 

595,534 

606 

ToUl . 

...  (mS)10,977,579 

1,628,483 

6,855,682 

2,492,619 

795 

('Sold  in  combination  with  News-Star  evening) 
MASSACHUStnS 

'  Haverhill . Gazette . (e)  7,065,842  859,149  4,587,996  1,556,358  62,339 

Lawrence.  ..Tribune? . (c)  11,293,121  1,353,613  8,094,636  1,783,278  61,594 

I  (*Sold  in  combination  with  Eagle  morning) 

Lynn  - Item . (c)  7,653,633  765,206  5,525,340  1,294,994  68,093 

I  NEW  JEHSEY 

I  Paterson.  ..Call . (m)  10.940,681  892,709  5.920,064  3,981,686  146,222 

,  News . (e)  13,530,139  1,929,148  8,386,231  3,035,431  179,329 

I  ^  NEW  YORK 

I  Jamestown. .. Post-Journal. .(e)  11,843,604  1,247,695  7,886,860  2,570,013  139,036 


Scranton . Tribune . (m)  6,497,755  1,084,844  4,631,084  692,929 

Scrantonian  . .  (S)  4,481,127  1.039,295  3,240,752  187,860 

Total . (mS)10,978.882  2,124,139  7,871,836  880,789 

iWIlkes-Barre.  Record . (m)  8,948,815  2,411,845  5,366,909  L093,210 

1  Times-Leader  (e)  13,225,620  2,463,835  9,600,421  L095,159 

Independent  ...(S)  5,357,028  412,587  4,516,850  398,541 

SOUTH  CAROLINA 

:olumbia - SUte . (m)  11,408,772  2,157,500  6,036,446  3,016,780 

Sunday  edition  (S)  5,452,212  681,018  3,688,919  1,047,724 

i  Total . (mS)  16,81)0,984  2,838,518  9,725,365  4,064,504 

Record . (e)  10,382,414  2,475,325  4,852,988  2,978,935 


I  WEST  VIRGINIA 

^uefield . Telegraph*. ...  (m)  5,458,577  1,174,886  3,114, 

'  Sunday  edition  (S)  2,018,527  345,131  1,318, 

i.  Total . (mS)  7,477,104  1,520,017  4,432, 

('Sold  in  combination  with 

tharleston. ..  Gazette . (m)  11,943,987  2,296,545  6,761, 

Sunday  edition  (S)  3,802,063  617,285  2,602 

f  ToUl . (tnS)15,746,050  2,913,8.30  9,363 

Mall . (e)  10,240,337  1,403,740  6,263 

Sunday  edition  (S)  3,849,033  888,583  2,511 

ToUl . .  (eS)  14,089,370  2,292,323  8,775 


,611  1,114,159 
.028  350,744 

,639  1,464,903 
Sunset  New8(e)) 
,524  2,666,114 
.470  578,000 

.994  3,244,114 
,147  2,340,074 
,973  445,997 

,120  2,786,071 


Brandon . Sun . (e)  4,485,830  1,019,333  3,120,788  345,709  . 

(Legal  included  In  classified) 

Portage  La 

Prairie ....  Graphic . (e)  2,053,538  406,627  1,543,011  103,900  . 

(Legal  Included  In  local) 

Winnipeg . Pree  Press ..,  (e)  19,419,603  4,048,057  8,942,173  6,429,373  . 

Tribune . (e)  14,874,945  3,317,873  7,340,754  4,064,292  152,036 

NEW  WUNSWICK 

Fredericton ..  Gleaner . (e)  4,207,390  1,219,241  2,607,312  380,837  . 

(Legal  Included  in  national  and  local) 

Moncton . L'Evangellne.  .(m)  1,979,638  501,773  1,401,422  58,443  18,000 

NEWFOUNDLAND 


cond  De  Lac  Commonwealth 

:  Reporter. ..  (e)  8,468,390  898,104  6,362,722  1,026,907  180,657 


Comer  Brook  .Western  SUr. .  (e)  3,528,000  705,000  2,435,128  417,872 

St.  John's....  Herald . (S)  829,000  650,000  100,000  79,000 

Telegram . (e)  9,575,706  2,171,974  6,473,040  930,692 

(Legal  included  in  classified) 


New  Glasgow .  News . (e)  3,950,361  755,443  2,829,618  365,300 

Sydney . Post -Record ..  (e)  9,364,484  1,897,615  7,666,869  775,980 

(Legal  Included  In  classified) 

ONTARIO 

Belleville ....  OnUrlo  Intel¬ 
ligencer . (e)  6,814,262  1,423,100  4,431,028  960,134 

(Legal  Included  In  classified) 

BranUord _ Expositor . (e)  9,960,426  1,712,648  6,793,486  1,454,292 

Brockvllie  . . .  Recorder  It 

Times . (e)  3,976,294  998,304  2,667,775  349,220 

(Legal  included  in  local) 

Chatham . News . (e)  8,571)512  1,463,224  5,658,730  1,449,658 

(Legal  included  in  local) 

Cornwall . Standard- 

,  Freeholder.,  (e)  6,615,168  1,335,378  4,474,038  805,758 

(Legal  included  in  classified) 

Fort  William.  Tlmea-Journal.(e)  10,081,060  1,556,054  7,469,532  1,055,474 

(Lepl  included  in  local) 

Galt . Reporter . /e)  9,059,049  1,135,896  6,763,020  1,160,124 

(Legal  included  in  local) 

Guelph . Mercury . le)  9,070,740  1,425,247  6,229,590  1,415,903 

(Legal  Included  in  local) 

Hamilton . SpecUtor . .(e)  24,418,358  3,971,696  14,623,501  5,823,071 

(Legal  Included  in  classified) 

Kingston . Whig-Standard  (e)  9,297,537  1,888,605  6,017,048  1,390,984 

(Legal  Included  in  classified) 

Kirkland  Lake.Northern  News.(e)  3,710,743  877,982  2,365,818  466,943 

(Legal  Included  in  classified) 

Kitchener....  Record . (e)  12,721,287  2,228,248  8,669,297  1,823,742 

(Legal  Included  in  local) 

London . Free  Press. .  (me)  17,008,018  3,536,925 \ 9,483, 460  3,987,633 

(Legal  Included  in  local) 

Niagara  Falls.  Review .  (e)  8,739,626  1,393,715  6,698,451  647,460 

(Legal  Included  In  classified) 

North  Bay  .,.  Nugget . (e)  7,022,379  1,400,986  4,726,845  894,548 

ILecal  Included  in  classified) 

Orillia _ Packet  ft  Times  (e)  3,277,571  705,370  1,885,047  687,154 

(Legal  Included  in  classified) 

Oshawa . Times-Gazette.(e)  7,779,142  1,307,620  5,127,129  1,344,393 

(Legal  included  in  classified) 

OtUwa . Citizen . (e)  17,958,559  4,448,008*  9,245,037  4,191,314 

('Includes  Weekend  linage) 


LINAGE  REPORTS  FROM  175  CITIES  ARE  PUBLISHED  EACH  MONTH  IN  EDITOR  &  PUBLISHER 


EDITOR  ac  PUBLISHER  for  April  7,  1956 


1,000 


K 


city  fcptr 

Ottawa .  Journal.. 

(Continued) 

Le  Droit. 


ONTARIO  •  Continued 
Rub*  Total  Diiploy 


jidied  Linage 


NoHonol 


Locol 


legal 


Owen  Sound  . .  Sun-Times. . 


Peterborough.  Examiner. 


(e)  16,081,267  3,295,960  9,229,667  3,555,640 
(Legal  Included  la  classified) 

(e)  8,349,790  1,961,977  4,696,338  1,691,475 

(Legal  included  in  classified! 

(e)  5,051,620  1,054,522  3,623,186  373,912 

(Legal  Included  In  local) 

(e)  9,478,776  1,834,395  6,304,539  1,349,842 

(Legal  included  In  classified) 

Port  Arthur.. News- Chronicle  (e)  9,627,770  1,624,233  6,806,127  1,197,410 

(Legal  included  In  local) 

Port  Hope. ...  Guide . (e)  2,075,064  347,727  1,522,263  205.075 

(Legal  included  in  classified) 

•t.  Catharines.. utandard . (e)  15,334,100  1,749,787  12,644,354  879,649 

Si. Thomas.  .Times  Journal.,  (e)  7,208,818  1,351,747  4,804,773  1,052,298 

(Legal  included  in  classified) 

■suit  8te. 

■urls . SUr . (e)  8,863,602  1,590,442  6,480,348  791,812 

(Legal  included  in  classified) 

Stratford....  Beacon  Herald  (e)  5,333,178  1,077,562  3,394,199  883,817 

Sudbury . Star . (e)  9,862,314  1,941,522  6,647,243  1,273,549 

(Legal  included  in  classified) 

Timmins . Press . (e)  5,809,668  1,168,089  3,708.988  932,591 


1936 


Mill’s  Stock 
Value  Rises: 
$3.79  to  $66 


amounted  to  $8,629,128.  During^ 
that  period  the  mill  payroll  (ad¬ 
ministrative  excepted)  increased 
from  $1,872,230  to  $4,063,689. 

Production  employes  in  1955 
averaged  43.4  hours  per  week 
with  weekly  wages  averaging 
$89.89.  Fringe  benefits,  payroll 
Net  worth  of  the  common  insurance  and  taxes,  group  iii- 
stock  of  Southland  Paper  Mills,  f'^^nnce  and  pensions,  other  al- 
Inc.  has  risen  from  $3.79  in  lowances  and  regular  earnings 


77,600 


amount  to  an  average  company 
cost  of  $2.35  per  hour.  Average 
annual  earnings  are  approxi¬ 
mately  $5,000. 


1946  to  $66.45  in  1955— a  1650% 
increase. 

The  Lufkin,  Tex.  company’s 
17th  annual  report  shows  an  in¬ 
crease  in  net  worth  of  more  • 

l%0  Midwest 

Newsprint  tonnage  repre-  Newsprint  Study 
sented  85%  of  Southland’s  total 


Wsiiiad .  Tribune . (■)  8,796,541  1,181,546  6,260,897  1,354,098  .  shipments  in  1955 — amounting 


Windsor . Star. 


(Legal  included  in  classified) 


Chicago 

.\t  the  end  of  March,  302 


(Legal  Included  in  local) 
Woodstock  SenUneI-Review..(e)  6,733,146  1,021,244  4,802,490  909.412 

PRINCE  EDWARD  ISLAND 

Charlottetown.  Guardian . (m)  5,310,210  1,193,. 648  3,733,870  382,692 

(Legal  included  in  classified) 


.  (e)  16,189,313  3,667,922  9,776,679  2,744,712  .  $16,365,463;  sales  of  Other  daily  newspapers  were  partici- 

products  totaled  $4,371,575.  Pro-  pating  in  the  12-state  Midwest 
duction  and  shipments  of  news-  Newsprint  Survey,  sponsored 
print  exceeded  1954  figures  by  by  Inland  Daily  Press  Associa- 
almost  2,000  tons,  said  Presi-  tion  in  cooperation  with  the 
dent  E.  L.  Kurth.  Construction  University  of  Wisconsin, 
and  installation  of  new  ma-  These  papers  have  contribut- 
chinery— underway  during  the  ed  $20,159.11  and  11  of  the  12 
entire  past  year — is  nearing  cooperating  newsprint  manufac- 
completion,  and  the  Company  turers  have  provided  an  addi- 
hopes  to  make  newsprint  on  the  tional  $15,871.15  to  finance  the 
third  machine  during  July.  The  project  being  conducted  by  Don- 
cost  of  adding  the  third  ma-  aid  Knight  of  the  University’s 
chine,  previously  estimated  at  Bureau  of  Business  Research 
$15  million,  is  expected  to  be  and  Ralph  Nafziger,  director  of 
approximately  $16'/4  million,  the  School  of  Journalism. 


Granby. ... 

. . .  La  Voix  de 

L'est . 

.  (e) 

2,969,014 

769,440 

2.199,574 

Montreal . . 

. . .  Herald . 

.(e) 

3,231,554 

544,913 

2,478,441 

Le  Devoir . . . 

•  (m) 

2,717.360 

851,036 

1,720,657 

(Legal  Included  to  classined) 

Le  Petit 

Journal . . . . 

..(S) 

2,201,066 

906,510 

1,294,556 

Quebec . . . . 

. . .  Chronicle- 

Telegraph. , 

..(e) 

4,261.523 

1,319,053 

2,524,325 

(Legal  Included  in  local) 

L*  Action 

Cathollque. 

..(e) 

5,664,575 

1,353.725 

3,364,605 

(Legal  included  in  local) 

L'Evenement 

Journal . . . 

.(m) 

7,098,271 

3,367,029 

3,424,355 

Le  Solell  ... 

..(e)  12,470,420 

3,367,029 

7,612,920 

Saguenay  edition. . 

1,971,124 

84.059* 

1,887,065 

Totals . 

21,539,815 

6.818,117  12,924,340 

208.200  210,150 
145.667  . 


418,145 


945,245 


306,887 


Shsrbrooke  . 


(*Tbe. Saguenay  edlUon  includes  also  all  naUonal  ad¬ 
vertisements  published  in  the  two  other  ediUons,  I.e. 
morning  and  evening. ) 

Record . (e)  4.709,257  1,620,635  2,791,814  296,808  . 

(Legal  Included  in  classified) 

La  Tribune... (e)  7,007,324  1,893,523  4,500.913  612,888  . 

(Le^  Included  in  classified) 

Three  Rivers.  Le  Nouvelllste  (e)  7,386,589  1, '851 ,965  4,796,524  738,100  . 

(Legal  Included  In  local) 


The  No.  2  newsprint  machine 
began  operation  in  April  1948. 

The  demand  for  Southland’s 
products  in  1955  was  far 
greater  than  publisher  cus- 


The  12  cooperating  newsprint 
suppliers  are  Abitibi,  Anglo-Ca¬ 
nadian,  Bowaters  Southern, 
Consolidated,  Great  Lakes, 
Great  Northern,  International, 


894,798 

675,117 


SASKATCHEWAN 

Moose  Jaw..,  Times-Herald  (e)  6,217,154  1,235,901  4,086,455 

Prince  Albert. Herald . ..(e)  4,358,313  967,797  2,715,399 

(Total  Includes  Weekend  linage) 

Regina . Leader-Post  (e)  12,645,696  2,868,219  7,057,462  2,720,015 

(Legal  Included  in  local) 

8askatoon . Star-PhoenIx. .  (cl  10.524.818  2,687,531  6,011,441  1,730,562 


2  Proposed  Papers 
Are  Still  Indefinite 

Portland,  Ore. 

Initial  publication  dates  of  * 

two  proposed  West  Coast  daily  New  Moming  Daily 

Limits  Circulation 

Lovington,  N.M 


tomers  and  the  company  had  an-  M  &  0,  Price  Bros.,  Richmond, 
ticipated.  Mr.  Kurth  states  that  St.  Lawrence  and  Spruce  Falls, 
newsprint  demand  was  and  is  « 

“terrific”  and  will  continue  to  wa  ««  nv 

be  so.  With  a  70,000  ton  pro-  Coosa  River  MilPs 
duction  increase  annually  due  New  Sales  Manager 
to  start  in  July,  another  prof-  ^  vicepresident, 

itable  year  is  expected. 

$8.5  Million  Net  Income 
Net  income  for  1955  before 
tax  amounted  to  $8,522,567, 
compared  with  $8,014,717  in 

,  .  .  j  TXT  ij  1954,  but  profit  on  newsprint  Kimberly-Clark  Corpora- 

land  m  the  projected  World  ^2.04  less  per  ton  than  for  ti®".  was  transferred  to  Coosa 


95,284 


Coosa  River  Newsprint  Com¬ 
pany,  announces  the  appoint¬ 
ment  of  M.  L.  Hunt  as  sales 
manager. 

Mr.  Hunt,  formerly  associated 


paper,  said  that  publication  the  year  1954  due  to  increased  River’s  personnel  department 

March  ^  material  costs  during  when  the  latter  company  was 

16,  has  been  advanced  to  Aug.  1.  organized. 

cost  to  the  company  of  produc-  S.  B.  Pinkerton  of  Coosa’s 
ing  newsprint  and  board  has  sales  department  is  being  trans- 
advanced  more  than  $10  per  ton  ferred  to  Kimberly-Clark  sales 
since  1951.  Net  income  after  department. 

The  Lovington  Lewder  is  be-  * 

coming  a  morning  daily,  the  Ij’tu  wo  oqo  747  Slamis  al  $126  a  Ton 

second  in  New  Mexico.  $3,899,747  in  1954.  Francisco 

_  _  r _ _ _  The  Leader  is  the  oldest  Over  a  period  of  nine  years,  rRANcisco 

the  C008  Bay  Times,  who  an-  paper  in  Lea  County,  estab-  1946  through  1955,  Southland’s  West  Tacorna  Newsprint  Co. 

bounced  plans  for  the  two  lished  in  1909.  It  is  also  the  production  of  newsprint  in-  has  advised  its  47  newspaper 

dailies  some  months  ago,  said  oldest  established  business  in  creased  from  48,969  to  138,722  stockholders  that  the  price  will 

he  cannot  now  set  a  date  for  Lea  County.  tons;  net  sales  from  $7,608,638  remain  at  $126  a  ton.  Full  con- 

the  starting  of  the  Oakland  pub-  Circulation  will  be  held  just  to  $20,737,038,  and  net  earnings  tract  demands  were  met  in  1955 
lication,  originally  scheduled  for  under  4,000  in  order  to  avoid  from  $1,140,846  to  $4,217,567.  and  January  shipments  exceeded 
May  1.  coming  under  the  wage  and  hour  Capital  expenditures  for  plant  quotas  by  8%.  Further  increases 

Mrs.  Nan  Wood  Honeyman,  regulations,  Mrs.  Agnes  K.  and  timberlands  were  $1,788,-  in  shipments  are  expected  soon, 
Mr.  Sackett’s  associate  in  Port-  Head,  publisher,  said.  778  in  1946  and  in  1955  with  speed-up  of  production. 
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and  an  Oakland  daily  tabloid, 
as  yet  unnamed,  became  more 
indefinite  as  the  March  starting 
date  passed  without  announce¬ 
ment. 

Sheldon  Sackett,  publisher  of 
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Society  News  Plays 
Essential  Role  in  Paper 

By  Frances  W.  Cordell 

Society  Editor,  El  Dorado  (Ark.)  News-Times 


She  was  as  self-possessed  a 
bride-to-be  as  I  have  ever  met. 
The  mechanics  of  a  wedding 
were  serious  business  to  her  and 
she  had  them  well  in  hand  — 
all  worked  out  on  paper  with 
mathematical  precision. 

Here  the  minister  was  to 
stand.  There,  the  groomsmen 
and  so  on.  She  spoke  of  the 
procession  of  bridesmaids. 
“With  the  swelling  notes  of 
Lohengrin,”  she  said,  “in  comes 
the  bride.  You  see,  it  all  works 
up  to  the  bride.  She  is  the 
climax!” 

“Then,”  she  added  less  dra¬ 
matically,  “comes  the  groom. 
He  is  the  anti-climax!” 

While  the  uninitiated  may  re¬ 
gard  the  society  section  of  a 
newspaper  as  its  anti-climax, 
they  are  in  gross  error,  for  this 
department  is  just  as  essential 
to  a  well  rounded  paper  as  a 
bridegroom  to  a  wedding. 

Makes  Friends,  Scrapbooks 

Its  columns  make  more 
friends  and  its  type  fills  more 
scrapbooks  than  all  the  other 
departments  of  the  paper  com¬ 
bined  —  including  the  sports 
section  and  the  front  page. 

Also,  it  can  make  more  ene¬ 
mies  and  lose  more  subscribers 
if  not  handled  with  sympathy 
and  integrity. 

Here  the  vital  statistics  are 
very  vital. 

A  smart  editor  once  told  me 
of  his  abortive  attempt  to  pub¬ 
lish  a  newspaper  without  a  so¬ 
cial  column. 

“It  wasn't  long,”  he  said  rue¬ 
fully,  “before  we  had  a  full- 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 
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scale  society  department.  It  just 
didn’t  work  the  other  way.” 

If  you  don’t  appreciate  the 
society  department,  your  adver¬ 
tisers  do.  It  may  surprise  you 
to  discover  how  many  request 
space  in  that  section  when  the 
news  is  presented  accurately 
and  interestingly. 

But  with  experienced  news¬ 
papermen  and  women,  it  is 
hardly  necessary  to  dwell  on 
the  importance  of  accuracy  or 
the  desirability  of  a  readable, 
entertaining  style.  Those  re¬ 
quirements  are  fundamental. 

Fiction  Editor 

Perhaps  thei’e  are  some  who 
will  agree  with  the  author, 
Philip  Wylie,  who,  as  a  society 
guest  columnist  on  the  Miami 
Herald,  wrote,  “The  society  edi¬ 
tor  has  the  toughest  job  on  a 
newspaper  because  she  must 
write  fiction  about  a  world 
that  does  not  exist.” 

While  admitting  that  much 
society  —  in  a  news  sense  —  is 
trivia,  I  deny  that  it  is  all  fic¬ 
tion.  And  some  of  the  most  ab¬ 
solute  trivia  with  which  I  have 
dealt  has,  through  its  contacts, 
led  to  important  straight  news 
scoops  and  fascinating  features. 

A  case  in  point  is  a  story  still 
developing,  which  could  have  in- 
teinational  ramifications.  The 
tip  came  from  a  dowager  whose 
usual  run  of  news  is  a  new 
grandbaby  or  Christmas  visi¬ 
tors. 

But,  back  to  the  fundamentals 
of  Society  news  reporting — In 
our  columns  virtually  every¬ 
thing  in  which  our  neighbors 
and  we  are  interested  is  grist 


II  you  havo  Internafional  butlnatt 
interests  associated  with  publishing, 
printing,  advertising  or  commarcial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 
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Annual  Subscription  to  U.  S.  |3J0, 
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for  our  mill — births,  honors,  any  regular  column  is  apt  to 
graduations,  clubs,  engage-  prove.  But,  when  a  research 
ments,  marriages,  travelers,  chemist  calls  to  tell  me  there 
church  groups,  tea  parties,  is  such  a  thing  as  bottled  sun- 
luncheons,  dinners,  dances  in  shine  and  that  he  never  fails 
every  age  group.  to  read  “the'  large  type  on 

Strangely,  in  this  broad  field  Sunday”  (These  remarks  are 
a  society  editor  is  apt  to  en-  set  double  column,  10-point) ;  a 
counter  her  greatest  difficulties  business  man  goes  out  of  his 
in  the  blessed  sacrament  of  way  to  discuss  the  tax  situs- 
marriage.  tion  with  me;  the  local  radio 

Mine  came  early  when  a  lino-  stations  pick  up  the  gauntlet  I 
type  operator  tapped  an  t  in-  have  flung  down  and  conduct 
stead  of  an  o  and  “The  bride’s  programs  on  the  subject;  the  re- 
hlind  beauty  was  enhanced  by  quest  comes  “to  put  it  in  that 
her  gown  ...”  column  you  write  on  Sunday. 

So,  I  threw  away  my  adjec-  That  is  one  thing  everybody 
tives.  reads,”  I  know  it  is  adding  to 

Next,  I  was  almost  made  roster  of  those  who  read 
party  to  a  lawsuit  for  an-  society. 

nouncing  a  marriage  that  never  addition  of  a  Scan-a- 

materialized.  This  gave  birth  to  graver  to  our  mechanical  equip- 
a  rigid  regulation  requiring  all  has  aided  n^terially  in 

engagements  and  weddings  in  dressing  up  the  section,  although) 
writing  and  signed  by  a  respon-  means  extra  work  with  a 

sible  party.  camera  since  I  am  my  own 

Then,  recently  and  in  my  Photographer.  It  has  made  it 
column,  one  of  the  season’s  most  Possible  not  to  have  to  rely 
glamorous  brides  was  married  entirely  upon  weddings,  cyrent 
to  the  husband  of  her  tea-party  f  .  half-a-century  old,  to 
hostess  brighten  the  pages.  For  in- 

It  is' hard  to  win  over  type-  ^^an^e,  for  Mothers  Day  I  may 
setters  and  proofreaders.  They  photograph  the  twins  in  our 
don’t  have  to  meet  the  public  ‘"V"  >"°thers. 

with  an  apology.  .f  Py  ^ 

my  desk  unsolicited,  as  is  to  be 

Printed  Forms  expected,  the  livest  news  is  the 

As  the  society  editor  and  sole  result  of  personal  contact  and 
reporter  of  social  news  for  two  many  telephone  calls, 
daily  papers  (one  published  Skip  Some 

seven  mornings  a  week  and  the  I  make  no  attempt  to  attend 

other,  six  afternoons)  I  must,  all  the  weddings  to  which  I  am 
of  necessity,  employ  many  labor  invited.  That  would  be  impos- 
saving  devices.  One  of  the  most  sible  and  would  keep  the  copy 
satisfactory  and  one  now  in  flowing  for  two  daily  papers, 
rather  general  use  is  the  printed  But  I  do  try  to  put  in  an  ap- 
wedding  form.  One  of  these  pearance  at  major  functions,  if 
forms  goes  to  each  prospective  for  no  other  reason  than  to  keep 
bride  ■with  instructions  as  to  the  my  fences  mended, 
date  of  its  return  properly  Society  in  a  news  sense  is 
filled  out  and  signed.  The  bride-  repetitious  business — the  same 
to-be  is  asked  also  to  submit  a  old  story  but  different  charac- 
list  of  'the  entertainments  plan-  ters.  To  these  characters, 
ned  in  her  honor.  I  follow  though,  it  is  ever  new.  So,  it 
through  on  these  by  calling  the  is  the  responsibility  of  a  good 
individual  hostesses.  society  editor  to  make  its  pre- 

At  the  beginning  of  each  sentation  fresh  enough  to  ap- 
club  season  I  mail  instinictions  peal  to  the  public  generally,  as 
in  the  preparation  and  reporting  well  as  to  the  persons  about 
of  news  to  the  heads  of  the  whom  she  writes, 
various  organizations  with  If  she  is  enterprising  enough, 

which  I  deal.  Since  I  count  these  she  may  make  her  columns  at- 
groups  at  upward  of  120,  in-  tractive  to  both  men  and  women, 
eluding  at  least  20  publicity-  Like  one  of  our  prayer  groups, 
minded  garden  clubs,  the  ef-  whose  reporter  insisted  upon  re- 
ficacy  of  this  practice  is  ap-  ferring  to  it  as  “interdenomina- 
parent.  tional  and  non-sectarian.” 

Because  I,  myself,  became  When  called  on  her  use  of 
bored  with  the  sameness  of  the  adjectives  and  told,  “Interdeno- 
news  I  handle,  I  began  writing  minational  is  sufficient.  You 
a  lead  story  for  Sunday,  which  don’t  need  non-sectarian,”  she 
may  or  may  not  bear  any  re-  responded  vehemently,  “Yes, 
lation  to  the  remainder  of  the  you  do.  It  is  for  both  men  and 
section.  It  is  usually  whatever  women.” 

strikes  my  fancy — from  tea  to  Using  her  definition  of  the 
taxes.  Sometimes,  I  think  it  is  word,  I  try  to  make  society  non- 
a  bear  I  have  by  the  tail,  as  sectarian  too. 
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H.  C.  Long  Retires; 
Canada  Publisher 

Lethbridge,  Alta. 

Harold  G.  Long,  publisher  of 
the  Lethbridge  Herald,  retired 
April  1. 

Hugh  P.  Buchanan,  editor  of 
the  Herald  and  president  of 
Lethbridge  Herald  Co.  Ltd.,  has 
assumed  the  position  of  pub¬ 
lisher  while  retaining  his  pres¬ 
ent  position.  Mr.  Buchanan  is 
the  son  of  the  late  Senator  W. 
A.  Buchanan,  founder  of  the 
paper. 

Mr.  Long,  born  in  Huron 
County,  Ontario,  came  west  in 
1905  and  attended  Regina  Nor¬ 
mal  College.  Upon  graduation, 
he  came  to  Alberta  to  teach  but 
after  five  years  as  school  teach¬ 
er  and  working  at  other  jobs, 
turned  to  newspaper  work.  He 
became  the  Herald’s  only  re¬ 
porter  March  11,  1911;  publish¬ 
er  July  11,  1954. 


PITTSBURGH'S  50-year  newspaper  club;  Left  to  right,  seated — Errett  Smith,  Gilbert  Remley,  William  Walker, 
Max  Henrici,  James  M.  Miller,  L.  C.  Macpherson;  Standing — Ira  Smith,  A.  F.  Hofscher,  Bart  Link,  Robert 

Crawford,  and  John  Thomas. 


^Oldest  Copy  Boy’ 

I  Pittsburgh,  Pa. 

i  Members  of  the  Post-Ga- 
I  zette  editorial  staff  are 
I  shown  here  bidding  a  fond 
I  farewell  to  James  Joseph 
I  Reilly,  their  candidate  for 
I  the  title  of  “oldest  copy  boy 
I  in  the  United  States,”  on 
I  the  occasion  of  his  retire- 
I  ment. 

I  For  more  than  45  year.s, 

I  he  had  been  filling  pastepots 
I  and  handing  out  copy  paper 
I  and  pencils  to  Pittsburgh 
I  newspapermen.  He  was 
I  also  Pittsburgh’s  most-photo- 
I  graphed  copy  boy.  Because 
I  of  his  size — four  feet  high 
I  and  85  pounds — his  picture 
I  appeared  many  times  in 
I  local  newspapers  with  ce- 
I  lebrities. 

I  Also  because  of  his  size, 

^ . JllllillllllllllUllllllllilllllllllllllllllllllllH 


in  the  News  j 

Jimmy  lived  a  “white  lie”  J 
for  years.  A  legend  had  J 
developed  that  he  had  been  S 
a  jockey  and  that  his  leg  g 
deformity  was  the  result  of  | 
an  accident  at  a  track.  The  S 
story,  which  started  50  years  m 
ago,  was  untrue,  but  Jimmy  | 
only  admitted  that  to  his  B 
closest  friends.  | 

Born  in  1881,  Jimmy  m 
worked  at  various  errand  | 
jobs  until  192.‘5,  when  he  J 
joined  the  Post-Gazette.  | 
When  he  announced  his  re-  J 
tirement,  Post-Gazette  staff-  S 
ers  took  up  a  collection,  and  g 
bought  him  a  new  suit,  over-  g 
coat  and  various  other  gifts.  J 
Shown  here  making  the  pre-  p 
sentation  of  a  radio  to  Jim-  = 
my  (in  vest)  is  City  Editor  = 
Joseph  Shuman  (in  tweed  g 
suit)  as  other  staffers  watch.  B 


11  50 -Yr.  Men 
Honored  by  Club 

Pittsburgh,  Pa. 

Eleven  newsmen  with  50 
years  or  more  continuous  ser¬ 
vice  on  Pittsburgh  newspapers 
were  honored  by  the  Pittsburgh 
Press  Club  at  a  “Charter  Day” 
dinner.  More  than  100  members 
of  the  Press  Club  attended  the 
affair. 

Royal  Daniel,  former  manag¬ 
ing  editor  of  the  Sun-Telegraph 
and  now  executive  director  for 
Pittsburgh’s  bicentennial  anni¬ 
versary  in  1958,  was  toastmas¬ 
ter. 

Seven  of  the  11  oldtimers  are 
Post-Gazette  employes,  three 
are  with  the  Sun-Telegraph  and 
one  is  associated  with  the  Pitts¬ 
burgh  Press. 

The  group  consists  of  the  fol¬ 
lowing: 

Bert  Link,  a  Press  cartoon¬ 
ist  for  53  years;  Max  Henrici, 
Sun-Telegraph  columnist;  Er¬ 
rett  Smith,  Sun-Telegraph  re¬ 
ligious  editor,  and  Robert  Craw¬ 
ford,  S-T  make-up  editor. 

From  the  Post-Gazette  are 
John  Thomas,  city  hall  repor¬ 
ter;  L.  C.  (Jake)  Macpherson, 
news  editor;  Gilbert  Remley, 
executive  sports  editor;  A.  F. 
Hofscher,  a  police  reporter;  Ira 
Smith,  court  reporter;  James 
M.  Miller  and  William  Walker, 
copy  readers. 

• 

Twelve-Ton  Edition 

Logan,  Utah 

The  Herald  Journal  con¬ 
sumed  about  12  tons  of  news¬ 
print  in  a  134-page,  13-section 
Cache  Valley  Centennial  Edi¬ 
tion,  March  25. 


Friends  Honor 
Sports  Editor 

Tulsa,  Okla. 

B.  A.  Bridgewater,  veteran 
sports  editor  of  the  Tulsa 
World,  found  out  this  week 
how  popular  he  is. 

As  reporter 
Jack  Kelley  said 
in  a  World 
story :  “B.  A. 

Bridge  water, 
who  went  to 
work  for  the 
Tulsa  World  35 
years  ago  for 
$27.50  a  week, 
must  have  con¬ 
sidered  himself 
the  richest  man 
in  the  world  Sunday  afternoon 
as  300  of  his  friends  and  as¬ 
sociates  paid  tribute  to  him  ...” 

The  party  started  out  as  a 
little  get-together  of  his  former 
associates.  But  as  word  of  it 
spread,  so  did  the  guest  list. 
Among  these  on  hand  were 
many  celebrities  from  the 
sports  field. 

The  sports  editor  received  a 
1956  DeSoto,  a  television  set 
(from  the  World  Publishing 
Co.),  a  bronze  plaque  with  his 
“Telling  the  World”  column 
head  at  the  top,  and  a  scrap¬ 
book  of  messages  from  friends. 

Mr.  Bridgewater,  who  was 
born  in  Tennessee  in  1894, 
came  to  Oklahoma  in  1911  and 
began  his  newspaper  career  as 
a  reporter  on  the  Daily  Oklaho¬ 
man.  In  1912,  he  switched  to  the 
Tulsa  Democrat  (now  the  Tulsa 
Tribune)  but  returned  to  the 
Oklahoma  City  Times  in  1915 
where  he  went  into  sports  for 
the  first  time.  He  came  to  the 
Tulsa  World  in  1916. 


Bridgewater 
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7  Canadian  Newsmen 
Receive  $400  Awards 


Toronto 

Seven  Canadian  newspaper¬ 
men  were  named  as  winners  of 
the  seventh  annual  National 
Newspaper  Awards  for  work 
done  in  1955.  Each  receives 
$400  and  a  certificate. 

The  winners : 

Editorial  writing — C.  M.  Fell- 
man,  North  Bay  (Ont.)  Nug¬ 
get. 

Spot  news  reporting — Dick 
Snell,  Calgary  Herald. 

Feature  writing  —  Frank 
Lowe,  Montreal  Star. 

Staff  corresponding — I.  Nor¬ 
man  Smith,  Ottawa  Journal. 

Spot  news  photography  — 
Roger  St.  Jean,  Montreal  La 
Preese. 

Feature  news  photography — 
Jack  Marshall,  Toronto  Star. 

Cartooning — Merle  L.  (Ting) 
Tingley,  London  Free  Press. 

Editorial  Writing 

The  award  to  Mort  Fellman 
was  made  on  a  series  of  10 
editorials  on  water  fluoridation 
about  the  time  of  a  plebiscite 
Dec.  12,  1955.  The  medical  and 
dental  professions  acknowledge 
that  the  editorial  campaign  was 
the  telling  factor  on  voting  day 
when  fluoridation  was  ap¬ 
proved. 

Two  other  writers  were  men¬ 
tioned  by  the  judges — E.  A. 
Collard  of  the  Montreal  Ga¬ 
zette,  and  Peter  Mclintock  of 
the  Winnipeg  Free  Press. 

Spot  News  Reporting 

Dick  Snell’s  award  was  for 
his  May  11  story  reporting  that 
at  least  11  members  of  the 
Alberta  legislature  might  have 
disqualified  themselves  by  deal¬ 


ings  with  provincial  govern¬ 
ment  treasury  branches.  As  a 
result.  Premier  Manning  called 
an  election. 

High  in  the  judging  were 
Montreal  Gazette  stories  by 
Bruce'  Croll  on  the  Nov.  12 
Nicolet  landslide  and  Douglas 
J.  Roche’s  Toronto  Telegram 
story  uncovering  facts  behind 
the  announced  withdrawal  from 
public  life  of  James  S.  Demp¬ 
sey. 

Other  entries  highly  regarded 
by  the  judges  were  Eric  Gei¬ 
ger’s  stories  in  the  Toronto 
Star  last  October  on  Czech 
spying  on  new  Canadians;  Fred 
McClement’s  Star  coverage  of 
the  London  plane  crash  in  Jan¬ 
uary,  and  Phyllis  Griffiths’ 
coverage  for  the  Toronto  Tele¬ 
gram  of  differences  between  the 
Dionne  Quintuplets  and  their 
parents. 

Feature  Writing 

Frank  Lowe,  now  on  the  staff 
of  Weekend  Magazine,  won  the 
feature-writing  award  for  his 
November  stories  in  the  Mon¬ 
treal  Star  on  the  U.  S.  Strate¬ 
gic  Air  Command.  The  judges 
described  his  work  as  “a  classic 
example  of  the  essential  ele¬ 
ments  which  go  to  make  up  a 
feature  story — a  gripping  sub¬ 
ject,  thorough  research,  person¬ 
al  initiative  and  a  high  stand¬ 
ard  of  writing.” 

Staff  Corresponding 

I.  Norman  Smith,  associate 
editor  of  the  Ottawa  Journal, 
won  his  award  for  three  stories 
arising  out  of  his  trip  to  Aus¬ 
tralia  and  New  Zealand  to  at¬ 
tend  the  Commonwealth  Press 
Union  meeting. 
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Photography 

Roger  St.  Jean  of  La  Presse 
made  a  shot  of  an  episode  in¬ 
volving  President  Clarence 
Campbell  of  the  National  Hoc¬ 
key  League  and  a  young  fan 
during  the  “Richard  Riot”  in 
Montreal  March  17,  1955. 

Considered  highly  were'  a 
photograph  by  W.  J.  Dennett 
of  the  Vancouver  Sun,  showing 
Detective  Len  Cuthbert  after  a 
suicide  attempt;  and  an  entry 
by  Jack  Judges  of  the  Toronto 
Telegram  showing  Marilyn  Bell, 
the  swimmer,  looking  at  her 
coach  Gus  Ryder  after  he  col¬ 
lapsed. 

Jack  Marshall  of  the  Toronto 
Star  won  the  feature  award 
with  a  photograph  of  a  group 
of  ducks  stopping  rush-hour 
Toronto  traffic. 

Cartooning 

“Ting”  of  the  London  Free 
Press  made  what  the  judges 
called  his  “consistently  clear 
and  forceful  comments  on  af¬ 
fairs.”  His  Jan.  29  cartoon  was 
chosen  as  a  typical  example. 
Published  during  the  Ford 
strike  negotiations,  it  shows  a 
cigar-smoking  American  labor 
boss  reaching  across  the  border 
to  make  the  next  move  in  a 
close  checker  game  between 
meditating  Canadian  labor  and 
management. 

• 

Employes’  Children 
Given  Scholarships 

De:s  Moines,  Iowa 

Nine  winners  of  college 
scholarship  awards  offered  by 
the  Des  Moines  Register  and 
Tribune  Company  to  sons  and 
daughters  of  employes  were  an¬ 
nounced  recently. 

Each  award  includes  full  tui¬ 
tion,  Activity  fee,  if  any,  and 
fess  charged  for  course  or  study 
undertaken,  also  a  $300  cash 
award  to  each  student  which 
may  be  used  for  books,  travel 
and  toward  subsistence. 

The  winners:  Richard  J.  Hel- 
lie,  son  of  Ole  Hellie,  Register 
copy  reader;  Mary  Patricia  Mc¬ 
Call,  daughter  of  Robert  Mc¬ 
Call,  Tribune  reporter;  Judith 
Brunk,  daughter  of  Charlotte 
Brunk,  assistant  editor  of  Pic¬ 
ture  magazine;  Michael  Gart¬ 
ner,  son  of  Carl  D.  Gartner, 
editor  of  Picture  magazine; 
Gwendolyn  Owens,  daughter  of 
Herbert  Owens,  Tribune  colum¬ 
nist’s;  Peter  Prugh,  son  of  Har¬ 
ry  Prugh,  assistant  business 
manager;  and  Douglas  Pritch¬ 
ard,  son  of  John  P.  Pritchard, 
assistant  foreman  of  the  com¬ 
posing  room,  commercial  de¬ 
partment. 


Women’s  Editor  | 

Cops  Seven  Awards  j 

Topeka,  Kas.  ' 

Mrs.  Eulalia  Guise,  of  the 
Marysville  (Kas.)  Advocate, 
president  of  the  Kansas  Press 
Women,  has  announced  winners 
in  the  1955  KPW  writing  con¬ 
test. 

Eleven  judges  rated  the  2(Hi 
entries  and  Constance  Van  Mat-  | 
ta,  editor  of  the  Topeka  Daily  l 
Capital’s  Sunday  Women’s  sec-  j 
tion,  was  high  winner  with  four  j! 
firsts,  two  seconds  and  one  ( 
third.  Mrs.  Marie  Engleman,  { 
Hill  City  Times,  won  three  ' 
firsts,  two  seconds  and  three 
thirds.  Others  who  won  five  or  i 
more  awards  are  Mrs.  Ruth  j: 
Lewis,  Herington  Advertiser-  j 
Times;  Mrs.  Lois  Smith,  Ot-  II 
tawa  Herald;  and  Mrs.  Ruth  r 
Love,  Lawrence  Journal-World. 

• 

Headliners’  Award 
For  Gene  Symonds 

Atlantic  City,  N.J. 

A  posthumous  award  for 
valor  will  be  presented  here 
April  7  at  the  23rd  annual  Na< 
tional  Headliner  Club  awards 
ceremony. 

The  valor  award  for  h'efljfisiii 
in  the  line  of  duty  will  go  to 
Gene  Symonds,  Southeast  Asia 
manager  of  United  Press  who 
was  killed  by  a  mob  in  Singa¬ 
pore,  May  13,  1955,  while  cover¬ 
ing  a  bus  strike  riot. 

• 

Press  Club  Honors 
Jimmy  Kilgallen 

Indianapolis 

James  L.  Kilgallen,  who  has 
been  an  International  News 
Service  “front  page”  reporter 
for  34  years,  is  to  receive  the 
first  annual  Front  Page  Award 
of  the  Indianapolis  Press  Club 
April  7.  The  veteran  INS  re¬ 
porter  formerly  lived  in  Indi¬ 
anapolis. 

Irving  Liebowitz,  president  of 
the  Press  Club,  said  the  organi¬ 
zation  felt  that  “no  brighter 
example  of  the  reporter’s  craft 
could  be  found  than  in  Jim  Kil¬ 
gallen.” 

• 

Traveling  Travel  Ed 

Chicago 

Mrs.  Lucia  Lewis,  travel  edi¬ 
tor  of  the  Chicago  Daily  Newt, 
recently  received  a  “100,000- 
Mile  Club”  plaque  with  thre* 
stars  from  United  Air  Lines. 
The  stars  signify  she  has  log¬ 
ged  more  than  400,000  miles  on 
scheduled  airlines. 
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King  Features  Offers 
BeekeFs  Bridge  Adviee 


B.  Jay  Becker,  one  of  the 
world’s  leading  bridge  experts, 
has  been  signed  by  King  Fea¬ 
tures  Syndicate  to  take  over 
the  bridge  column  of  the  late 
Josephine  Culbertson. 

Mr.  Becker  is  the  winner  of 
.“10  national  and  world  touma- 
ments.  He  is  regarded  as  one 
of  the  most  exact,  scientific 
players  in  the  game  today,  and 
is  noted  as  a  monument  of  im¬ 
perturbability. 

The  new  column  will  bow  in 
April  23.  Seven  releases  a  week 
will  be  furnished  in  full  mat 
I  form. 

In  the  invitational  Masters’ 
Individual  Championship,  Mr. 
Becker  has  a  record  unmatched 
in  the  bridge  world.  He  has 
won  the  event  twice  and  placed 
second  four  times. 

He  played  his  first  game  of 
contract  bridge  in  1932  and  won 
his  first  national  championship 
that  year.  Recent  victories  in¬ 
clude:  World  Championship, 
1952  (against  Italy),  and  1953 
I  (against  Sweden);  National 
Open  Team  of  Four,  1954  and 
I  1955,  and  National  Knockout 
Team  of  Four  for  the  Vander- 
I  bilt  Trophy,  1955  and  1956. 

I  He  is  president  of  the  Card 
•  School,  a  member  of  the  Na- 
I  ,  tional  Laws  Commission,  which 
I  ■■  publishes  the  laws  of  contract 
!  ]  bridge,  and  secretary  of  the 


Regency  Bridge  Club.  He  also 
lectures  extensively. 

APIS  Section  Aimed 
At  Young  Homemakers 

AP  Newsfeatures’  annual 
“Book  for  Brides”  promotion 
this  year  includes  a  four-page 
department  “for  the  young 
homemaker.” 

Samples  have  just  been 
mailed  to  all  Associated  Press 
members.  Mats  and  prints  are 
ready  for  distribution  to  sub¬ 
scribers. 

It  is  estimated,  APN  reports, 
that  150,000  young  couples  will 
be  married  this  year  and  will 
spend  nearly  half  a  billion  dol¬ 
lars  setting  up  housekeeping — 
an  operation  that  will  affect 
practically  every  business  in 
the  country. 

That’s  why  it  has  great  hopes 
for  the  section,  the  second  of 
five  being  distributed  by  APN 
this  year.  The  others  are  “Mod¬ 
ernizing  Your  Home,”  already 
out,  “Back  To  School,”  “Christ¬ 
mas”  and  “Automobiles.” 

Frank  Tripp* s  Column 
Drops  Weekly  Deadline 

The  April  8  release  will  be 
Frank  Tripp’s  last  regular 
weekly  column.  The  Gannett 
Newspapers  executive  has  de¬ 


Carbon  cop^. .. 

You’ll  find  her  double  in  any  office  anywhere . . . 
the  career  gal  never  known  to  be  late  (on  payday) 
...never  misses  an  opportunity  (to  mix  up  the 
phone  calls  or  boy  friends)  ...and  who  wants  to 
be  as  nice  as  a  nice  gal  can  be  (and  still  get  ahead)  . . . 


1 1  Loll^ 

'  by  Pete  Hansen  puts  comedy  back  in  the  comics ...  packs  a  flock 
(  of  fun  and  hilarious  howls  with  the  team  of  Mr.  Quimby,  his 
'  son  Jr.,  Hamlet,  Venus,  Sammy  Softsoap,  Granny  and  Pepper. 

^  Popular  with  both  sexes  and  all  ages,  Lolly  gives  readers  a  laugh 
..  and  a  lift— and  lifts  circulation!  For  proofs  and  prices,  phone, 

I  •  wire,  or  write  Mollie  Slott,  Manager. . . 


Chieaff9  'Fribun^^Xew 
Sfindieate,  ine. 


cided  a  weekly  deadline  makes 
too  many  inroads  into  his 
crowded  schedule. 

Mr.  Tripp  will  continue  to 
write  for  General  Features 
Corp.,  but  not  “on  a  dead-sure 
weekly  basis.”  GFC  will  distri¬ 
bute  the  columns  as  received 
and  will  revise  the  price 
charged  proportionately. 

^AISA  to  Syndicate 
^Right  to  Know* 

North  American  Newspa¬ 
per  Alliance  will  syndicate 
Kent  Cooper’s  new  book, 
“The  Right  to  Know,”  be¬ 
ginning  April  16.  The  book 
by  the  former  general  man¬ 
ager  of  the  Associated  Press 
will  be  treated  in  12  instal¬ 
ments. 

Official  release  date  for  the 
book  from  the  publisher, 
Farrar,  Straus  &  Cudahy,  is 
April  23  in  spite  of  an  in¬ 
advertent  prior  release  of  a 
review  by  E&P  in  its  issue  of 
March  31. 

Fashion  Consultant 

Mr.s.  Sara  Pennoyer,  who  re¬ 
signed  recently  as  advertising 
consultant  to  Saks  Fifth  Ave¬ 
nue  and  its  branch  stores  and 
is  now  with  the  Tailored  Wo¬ 
man,  has  been  appointed  con¬ 
sultant  for  Spadea  Newspaper 
Syndicate  and  Spadea’s  Ameri¬ 
can  and  International  Designer 
Patterns. 

Sullivan  Story 

The  Chicago  Tribune-New 
York  News  Syndicate  reported 
this  week  it  is  offering  for 
syndication  the  “Ed  Sullivan 
Story,”  written  by  Mr.  Sullivan. 
The  Broadway  columnist-TV 
i  emcee  tells  his  story — in  18,000 
words — from  early  youth  to  the 
1  present. 

• 

Guild  in  D.  C. 

Washington 
The  American  Newspaper 
Guild  is  situated  in  new  offices 
in  the  building  of  the  Interna¬ 
tional  Union  of  Electrical  Work¬ 
ers.  Charles  A.  Perlik,  ANG 
secretary-treasurer,  said  the 
guild  moved  from  New  York 
“to  be  closer  to  the  labor  move¬ 
ment.” 

• 

Cuniniins  With  AP 

George  Cummins,  formerly 
with  King  Features  Syndicate, 
has  joined  the  Associated  Press 
■  headquarters  staff  to  handle 
promotion  and  public  relations. 


Lou  Allwell  Dies; 
INS  Sales  Mgr. 

Louis  Allwell,  54,  sales  man¬ 
ager  of  International  News 
Service,  died  of  leukemia  March 
29  at  Memorial  Hospital,  New 
York  City. 

Mr.  Allwell  had  been  super¬ 
intendent  of  INS  bureaus  for 
more  than  25  years  prior  to 
his  appointment  several  years 
ago  as  sales  manager  and  di¬ 
rector  of  special  services. 

He  joined  INS  in  1926  as 
secretary  to  Barry  Faris,  as¬ 
sociate  general  manager  and 
editor-in-chief,  and  soon  became 
the  first  INS  superintendent  of 
bureaus. 

In  that  capacity  Mr.  Allwell 
was  largely  responsible  for  the 
establishment  of  the  nationwide 
network  of  INS  bureaus.  As 
bureau  supervisor,  he  also  di¬ 
rected  personnel  relations  and 
served  as  chief  management 
negotiator  in  dealing  with  the 
American  Newspaper  Guild  and 
the  Commercial  Telegraphers 
Union. 

• 

Guild,  UP  Accept 
Arbitration  Award 

The  American  Newspaper 
Guild  and  the  United  Press 
have  announced  acceptance  of 
a  salary  increase  awarded  by 
Aaron  Horvitz,  impartial  arbi¬ 
trator,  to  UP  employes  covered 
by  Guild  contract. 

The  general  and  minimum 
increases  ranged  from  $2  to 
$2.50  per  week.  The  award  was 
made  under  a  one-year  reopen¬ 
ing  provision  of  a  contract 
which  runs  until  March  15, 
1957.  Increases  are  retroactive 
to  March  1,  1956. 

Mr.  Horvitz  was  impartial 
chairman  of  a  five-man  board. 
The  two  guild  members  joined 
with  him  in  the  award.  The 
United  Press  members  dis¬ 
sented. 

The  award  also  upgraded  six 
bureaus  into  a  higher  top  mini¬ 
mum  salary  group.  Salt  Lake 
City,  Memphis,  Louisville,  Lan¬ 
sing,  Sacramento  and  New  Or¬ 
leans  were  moved  from  Group 
III  to  Group  11. 

• 

Parade  Names  Counsel 

Gardner-Morris  Associates. 
New  York  City  public  relations 
counsel,  have  been  retained  by 
Parade  magazine  to  handle 
special  editorial  promotion 
projects  for  radio,  television, 
and  wire  service  media. 
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.  Panel- of  Week  Morning  Paper 
Conducted  As 
1  Sun.  Feature 


up.”  The  problem  for  a  trained  Pinklev  Completes 
interviewer  was  to  lead  on  ~ 


{Continued  from  page  11) 


Small  wonder,  said  the  re¬ 
search  teams,  that  the  women 
interviewed  said  they  read  news¬ 
paper  ads  with  anticipation. 
Advertisingr  Is  Wanted 
Motivation  research,  says  the 
book,  confirmed  that  newspaper 
advertising  is  wanted — and  it 
is  studied.  It  is  part  of  the 
whole  picture  of  why  people 
buy  a  newspaper. 

as  i  gether  to  discuss  a  timely  prob-  “Newspaper  advertising,”  the 
'  lem  of  wide  interest  "endows  the  reader 

^ith  the  pleasure  of  armchair 
nri  Subjects  range  from  sports  .  «  i.  -ii. 

Z  :  to  higher  education.  Typical  dis-  shopping.  It  offers  contact  with 


li- 


Baltimore 
For  the  past  nine  months,  the 
Baltimore  Sunday  American 
has  presented  “The  Panel  of 
the  Week.” 

It  is,  as  the  name  suggests, 
a  panel  made  up  of  top  com¬ 
munity  figures,  gathered  to- 


cussions  have  been  held  on  the 
following  topics:  “Traffic  Safe¬ 
ty,”  “Juvenile  Delinquency,” 
“The  Orioles,”  “Can  Johnny 
Read?”  and  the  proposed  site  of 
a  new  jail. 

On  the  last  named  subject, 
the  Sunday  American  developed, 
during  the  discussion,  that  a 
site  had  already  been  agreed  on. 
Thus,  the  newspaper  was  able 
to  print  an  exclusive  news  story, 
in  addition  to  its  panel  that 
week. 

Various  staff  members  of  the 
„a  Newa-Poat  and  Sunday  Ameri- 

r  can  act  as  moderators,  depend- 

irfl  upon  knowledge  of  subjects, 
and  “beats”  covered. 

The  highlights  of  the  discus¬ 
sion  are  printed  each  week,  in 
the  local  section  of  the  Ameri¬ 
can.  “The  “panel,” — which  also 


rell 

the 

ide 

As 

di- 

and 

lent 

the 

and 

hers 


subject  until  he  talked  freely 
about  his  feelings. 

Sometimes  this  required  sev¬ 
eral  hours  of  adroit  guidance. 
In  the  end,  each  subject  was 
persuaded  to  reveal  thoughts 
he  probably  would  hesitate  to 
conhde  to  a  friend. 

In  cases  of  long-time  sub¬ 
scribers,  the  questioning  had  to 
dig  back  through  years  of  habit 
to  find  true  motives. 

During  the  interview,  the  re¬ 
search  specialist  noted  the  en¬ 
vironment  and  other  factors 
which  would  give  clues  to  the 
person’s  makeup.  Each  subject 
was  asked  to  comment  on  such 
popular  myths  as:  “Advertisers 
control  the  paper  .  .  .  news¬ 
paper  men  are  heavy  drinkers.” 

As  a  further  check  on  emo¬ 
tional  reactions,  the  person  was 
given  a  list  of  words  and 
phrases,  then  asked  to  state 
the  first  thing  that  came  to  his 
mind  when  he  heard  each. 


Tour  of  Far  East 

Los  Angeles 
Virgil  Pinkley,  editor  and 
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goods  and  services  without  the 
risk  of  being  physically  in¬ 
volved.  In  scanning  newspaper 
ads,  the  reader  escapes  the  bur¬ 
den  of  saying  ‘no’.  At  the  same 
time  he  enjoys  freely  the  feel¬ 
ing  of  ‘just  looking’.” 

Although  men  wish  to  dis¬ 
count  the  influence  of  advertis¬ 
ing-in-general  more  than  do 
women,  the  research  made  it 
clear  that  men  do  read  the  ads. 

However,  most  advertising  is 
addressed  to  women,  and  men  Amusement  Space 
are  frustrated  by  the  obvious 
indifference  to  their  desires. 

“Newspapers  may  be  one  of 
the  few  remaining  industries 
not  preoccupied  with  pleasing 
women,”  the  report  concludes. 

Interest  Patterns 
In  the  men’s  interest  pattern, 


publisher  of  the  Mirror-Newa, 
has  returned  from  a  30,000-mile 
tour  of  the  Far  East  during 
which  he  interviewed  key  per¬ 
sonalities  of  that  area  for  a 
series  of  dispatches  to  his 
newspaper.  The  stories  were  dis¬ 
tributed  by  the  Chicago  Daily 
News  Foreign  Service. 

During  his  four-week  trip, 
Mr.  Pinkley  was  house  gfuest  of 
Philipine  President  Magsaysay 
and  Sir  Alexander  Grantham, 
governor  general  of  Hong  Kong. 
He  also  renewed  his  acquaint¬ 
ance  with  Generalissimo  and 
Madame  Chiang  Kai-shek. 


Lawn  Clinic 

Indianapolis 
Experts  on  grasses  were  fea¬ 
tured  speakers  at  the  fourth  an¬ 
nual  Indianapolia  News  lawn 
clinic  March  16. 


New  ME  Increases 


Boston 

Hal  Clancy,  executive  editor 
of  the  Boaton  Traveler,  has  been 
named  managing  editor,  suc¬ 
ceeding  William  G.  Gavin,  who 
retired. 

Mr.  Clancy,  who  went  to  the 
Traveler  from  the  United  Press 
and  rose  from  reporter  to  fea¬ 
ture  writer  to  city  editor  to  ex¬ 
ecutive  editor,  is  planning  sever¬ 
al  changes  in  makeup  and  staff 
organization. 

A  new  position  of  feature  edi- 


sports  bated  90%,  jokes  and 
includes  a  six-column  picture  of  cartoons  63%,  editorials  55% 
the  panelists — take  up  about  and  comics  51%.  The  interest 
two-thirds  of  a  page.  pattern  for  women,  not  consid- 

The  panel  gathers  in  the  ering  news  itself,  ran  as  fol- 
^  large  conference  room  of  the  lows:  department  store  adver- 

i  Hearst  newspaper,  and  discus-  tising  78%,  home  improvement  been  created  on  the 

I  ses  the  subject  in  an  informal  articles  71%,  medical  advice  ar-  '  ’ 

I  fashion.  The  discussion  is  tides  61%  and  psychological 

I  “taped”  by  Radio  Station  problems  and  advice  51%. 

1  WBAL,  and  broadcast  on  the  Among  all  readers  the  second 

!  Sunday  it  appears  in  the  news-  front  page  rated  70%  “very  in- 


._J 

“No  Peekin’  ....  but 
I’m  a  LOCAL  NEWS  LAD 


staff,  the  drama,  theatre  and  I  ||ict  thp  QPHpf” 
amusement  space  has  been  in- 1 

creased,  and  training  classes  for  |  ‘^Tomorrow  morning  I’ll  be 
new  reporters  are  being  held. 


jartUl  i 

board  1  same  time,  the  discus- 

*  sion  also  is  taped  on  a  wire 
recording  machine  belonging  to 
the  Sunday  American.  Thus,  the 
reporter  who  acts  as  modera¬ 
tor  can  transcribe,  and  edit  the 
discussion  later.  He  also  is  freed 
from  taking  long  notes. 
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Plant  Burned  Out 

Kingwood,  W.  Va. 


teresting,”  followed  by  sports 
60%,  editorials  50%,  Washing¬ 
ton  columnists  43%  and  down 
to  insurance  to  subscribers  13%. 

Dr.  Gardner,  who  had  won 
attention  with  product  studies 
for  the  Chicago  Tribune,  di¬ 
rected  that  300  readers  be  in¬ 
cluded  in  the  Detroit  testing — 
twice  the  number  deemed  neces¬ 
sary  for  a  project  of  this  type. 

Yes-No  Problem 
Dr.  Gardner  said  the  Detroit 


One  of  the  biggest  expansions ' 
will  be  the  amusement  section,  i 
which  Mr.  Clancy  said,  will  be ! 
doubled. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


dressed  in  my  best  bib  and 
tucker  and  on  the  way  to 
Sunday  School.  My  parents 
are  sure  proud  of  me,  as  a 
spic  and  span  product  of  my 
home  town. 


The  weekly  Preaton  County  study  presented  one  major  prob- 
J^mal,  which  has  been  pub-  lem.  Readers  had  become  used 
jllished  here  for  90  years,  was  to  the  traditional  yes-no  survey 
]  burned  out  by  a  fire  which  gut-  so  important  to  circulation  de¬ 
led  part  of  the  two-story  plant,  partments. 

Hie  owner  and  editor,  J.  Rich-  “In  brief  question  periods,  a 
»rd  Whitesell,  was  in  Charleston  person  tends  to  give  rational- 
attending  a  legislative  commit-  ized  and  socially-acceptable  an- 
tee  meeting  at  the  time  of  the  swers  to  ‘why’  queries,”  he 
bltze.  stated.  This  leads  to  “covering 


B^The  Advertising 
Checking  Bureau  is 
the  “clearing  house” 
for  newspaper  check¬ 
ing  copies.  Over  1600 
newspapers  in  the 
United  States  use  this 
service. 


“Mebbe  I'll  top  my  class,  too. 
In  which  case.  I’ll  be  in  our 
local  newspaper.  Mom  and 
Pop  watch  such  items  with 
an  eagle  eye,  and  strut  a  bit. 
Natural  enough,  I  suppose.” 


•LOCALntwt  DAILIBS 

— Ba$ic  Advertising  Medium” 


Service  Offices  •Rnim  •CNIUC8 
•  COIIMMS  •  MiMnis 
•  SM  FlUCUCI 


THE  ADVIRTISING 
CHECKING  RUREAU,  INC. 
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PHOTOGKAPHEFIS’  CRUSADE 


Judge  Says  Canon  35 
Fails  Test  of  Legality 

By  James  L.  Collings 

Chandler,  Ariz.  tion  of  them  to  other  branches 
Otto  Moore,  associate  justice  of  the  press;  and  in  respect  for 
of  the  Colorado  Supreme  Court  his  ability  and  accuracy  as  a 
who  was  promoter,  matchmaker  reporter.” 

and  referee  in  his  state’s  TKO  Others  receiving  citations 
of  Canon  35,  delivered  further  were  Station  KAKE-TV,  Wichi- 
body  blows  this  week  to  press  ta,  Kansas;  Raymond  Carlson, 
photography’s  most  unpopular  Arizona  Highways  Magazine; 
judicial  restraint.  Russell  V.  Hamm,  Chicago  Trib- 

The  canon  which  restricts  uve ;  Morris  Berm&n,  Pittsburgh 
courtroom  picture-taking,  “can-  Sun-Telegraph;  Charles  Cooper, 
not  be  sustained  on  a  factual  Herald-Sun  papers,  Durham, 
basis  and  when  put  to  the  final  N.  C.;  William  C.  Chaplis,  As- 
test  of  constitutionality  it  will  sociated  Press,  Boston;  Wayne 
not  survive,”  the  homespun  Bell,  Minneapolis  Star  &  Trib- 
judge  told  350  persons  at  the  une;  Don  Padilla,  WCCO-TV, 
National  Press  Photographers  Minneapolis;  Lonnie  Wilson, 
Association  meeting  here  April  Oakland  (Calif.)  Tribune;  Gor- 
2-6.  don  Peters,  San  Francisco 

Justice  Moore  and  Secretary  Chronicle;  Fred  Mazzula,  Den- 
of  the  Interior  Douglas  McKay  ver  attorney;  Roy  Bash,  De- 
vvere  the  speakers  at  the  as-  troit  Times;  and  David  McLane, 
sociation’s  eleventh  annual  f^ew  York  Daily  News. 


i 

'FISHERMEN  RESCUED'— This  picture  showing  volunteers  rescuing  f 
the  crew  of  an  ice-crippled  tuq  won  the  spot  newspicture  prize  ot  i 
the  Headliner  Club  competition  for  W.  L  Smith  of  the  London  (Ont.|  ! 
Free  Press.  Bill  Smith  started  out  as  an  engraver  seven  years  ago,  i 
learned  the  art  of  photography  in  the  shop,  began  covering  assign-  j 
ments  four  years  ago. 
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Sprague  Awards  dinner,  April 

3. 

3  Sprague  Awards 

There  were  three  Joseph  A. 
Sprague  Memorial  Awards  pre¬ 
sented.  They  went  to  Joseph  A. 
Bennetti,  Sacramento  (Calif.) 
Union;  Justice  Moore;  and  Dr. 
Thomas  S.  Curtis,  color  expert, 
Los  Angeles.  The  Sprague 
Award  is  the  highest  honor  be¬ 
stowed  by  the  association.  It  is 
given  in  recognition  of  leader¬ 
ship,  achievement  and  service. 

Fellowship  recipients  were 
Arthur  L.  Witman,  NPPA  pres¬ 
ident,  St.  Louis  (Mo.)  Post 
Dispatch;  Howard  Hammersley 
Jr.,  Roaujke  (Va.)  Times  and 
World-News;  and  Lester  A. 
Linck,  St.  Louis  Post-Dispatch. 

Edgar  A.  Timm,  Wausau 
(Wis.)  Record  Herald,  won  a 
merit  certificate. 

Wilfred  L.  D’Aquin  New 
Orleans  (La.)  Times-Picayune, 
received  the  Joseph  Costa 
award. 

Citation  for  E&P 

A  citation  to  Robert  U.  Brown, 
editor  of  Editor  &  Publisher, 
read  as  follows : 

“In  gratitude  for  the  time  and 
effort  he  has  expended  on  be¬ 
half  of  the  fight  for  freedom  of 
the  press  photographer,  in  the 
NPPA’s  campaign  for  recogni¬ 
tion  of  the  rightful  status  of 
photojournalism  as  a  communi¬ 
cations  media;  for  the  under¬ 
standing  he  has  of  our  problems 
and  for  his  unbiased  presenta- 
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Witman  Re-elected 

Mr.  Witman  was  re-elected 
NPPA  president.  Mr.  Cooper 
was  named  secretary,  and  Nel¬ 
son  H.  Tiffany  of  the  Los  An¬ 
geles  Mirror-News  was  made 
treasurer. 

The  photographers  should 
keep  up  the  attack  on  Canon  35, 
Justice  Moore  said,  reminding 
them  that  one  of  their  basic 
rights  not  only  as  newspaper¬ 
men  but  as  citizens  is  to  pro¬ 
test  against  oppressive  and  un¬ 
reasonable  restraints  upon  free¬ 
dom  of  action. 

“I  say,”  he  continued,  “that 
the  leadership  of  the  American 
Bar  Association  is  wrong  in  in¬ 
sisting  on  Canon  35  only  ‘in  pro¬ 
portion  to  the  importance  of  the 
facts  which  they  misconceive’ 
and  that  if  the  press  photogra¬ 
phers  were  to  ‘remain  quiet’ 
while  the  bench  and  bar  remain 
under  that  misconception  it 
would  evidence  ‘a  lethargy’ 
which  could  well  be  the  fore¬ 
runner  of  death  to  freedom  of 
the  press.” 

Fair  and  Courageous 

The  judge  was  paraphrasing 
Thomas  Jefferson,  who  once 
said:  “The  people  cannot  be  all, 
and  always,  well  informed.  The 
part  which  is  wrong  will  be  dis¬ 
contented  in  proportion  to  the 
impoi-tance  of  the  facts  which 
they  misconceive.  If  they  remain 
quiet  under  such  misconception 
it  is  a  lethargy,  the  forerunner 


of  death  to  the  public  liberty.” 

NPPA,  the  judge  said,  has  a 
right  to  be  proud  of  its  “fair” 
and  “courageous”  fight  in  seek¬ 
ing  equality  for  news  dissemi¬ 
nation. 

“Just  so  long  as  your  leader¬ 
ship  continues  to  advocate  your 
program  with  courage  and  pa¬ 
tience,”  he  added,  “the  pertinent 
facts  will  become  more  and 
more  apparent,  and,  notwith¬ 
standing  the  strength  and  power 
of  the  opposing  forces,  justice 
will  be  done.” 

Competent,  Serious 

Secretary  McKay  compli¬ 
mented  the  cameramen  on 
changing  the  public  image  of  a 
photographer  as  a  “cigar- 
chewing,  disheveled  sensation- 
seeker. 

“Today,”  he  said,  “most  know 
him  as  a  competent  craftsman, 
seriously  engaged  in  the  im¬ 
portant  business  of  providing 
the  public  with  the  picture 
worth  the  traditional  10,000 
words. 

“I  am  familiar  with  the  fight 
that  has  been  carried  on  by  this 
association  to  open  the  courts 
to  news  photographers.  I  believe 
it  is  a  fight  in  a  worthy  cause. 
I  am  not  a  lawyer  and  the  law 
has  not  been  my  field  in  public 
affairs,  but  I  endorse  those  ef¬ 
forts  which  are  constantly  being 
made  by  the  press  to  increase 
the  information  available  to  the 
public  on  matters  of  public  busi¬ 
ness.” 

EDITOR  8C  P 


Earlier,  V.  M.  Newton  Jr., 
managing  editor  of  the  Tampa 
(Fla.)  Tribune,  said  “there  b 
no  sure-fire  guarantee  on  the 
horizon  that  we  in  the  free 
American  press  will  score  a 
complete  ultimate  victory  for 
the  free  American  people,”  in 
ending  government  secrecy. 

The  federal  government,  more 
strongly  centralized  than  ever, 
“seeks  constantly  and  arrogant¬ 
ly  to  separate  itself  from  the 
people,”  he  declared. 

“We  can  no  more  have  a  little 
secret  government  than  we  can  j 
have  a  little  freedom,  a  little 
justice  or  a  little  morality,”  Mr. 
Newton  said.  t 

“All  newsmen  must  fight  for  | 
the  principle  of  freedom  of  in-  \ 
foimation,  be  it  the  written  or 
vocal  word  or  the  picture  from 
your  news  camera.” 

Great  Pictures  ^ 

When  the  New  York  Press! 
Photographers  Association  holds 
its  20th  annual  photo  exhibition 
at  New  York  City’s  new  coli¬ 
seum,  April  28-May  6,  visitors 
will  get  an  added  treat. 

Every  important  news  event 
will  be  represented,  starting 
with  the  late  Bill  Wamecke’i 
picture  of  the'  shooting  of 
Mayor  Gaynor  in  1910,  inclnd- 
ing  the  Hindenburg  disaste' 
and  ending  with  a  shot  of 
President  Eisenhower  greeting 
Sir  Anthony  Eden  during  his 
recent  visit  to  this  country. 

UBLISHER  for  April  7,  195' 
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In  Isaacs’  Indictment 
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ted — those  who  seek  a  substitute  Classified  Display  rates  were 
for  the  recognition  and  leader-  quoted  as  follows:  23%  ($4.48 
ship  they  have  been  unable  to  vs  $3.64) ;  14%  ($4.48  vs 

attain  in  open  professional  com-  $3.92) ;  40%  (this  percentage 
petition.  furnished  instead  of  rates) ; 

“The  Guild  is  merely  one  60%  ($4.90  vs  $3.05). 

.  .1.  .  -4  side  of  the  coin.  The  other  The  final  group,  over  100,- 

Madison,  is.  when  ®  P^y  ^rtere  I®  epitomized  by  the  OOO  circulation,  with  62  news- 

Newspaper  personnel  has  im-  P  American  Newspaper  Publishers  papers  reporting,  shows  16  or 

proved  greatly  over  the  last  30  Stultifying  Influence  Association,  a  group  of  gallants  26%  with  higher  rates  for 

years  but  no  thanks  for  this  is  which  meets  once  a  year  at  the  Classified  Display  than  HOP 

due  to  either  the  ANPA  or  the  Broun  would  think  of  the  Waldorf-Astoria  to  bemoan  the  Display;  23  or  37%  with  ROP 

Guild  concept  of  journalism,  guess _  newsprint  and  to  damn  rates  higher  and  23  or  37% 

Norman  E.  Isaacs  declared  in  ^nd  I  underline  that  it  is  merely  all  labor  organizations.  with  Classified  Display  and 

an  address  here  March  28.  man’s  opinion _ is  that  he  Like  the  Guild,  the  ANPA  ROP  rates  the  same.  Two  of 

The  managing  editor  of  the  be  appalled  by  the  type  frequent  opportunities  these  newspapers  reported  their 

Louisville  (Ky.)  Times,  speak-  leadership  which  has  made  raise  the  standards  of  jour-  rate  differential.  One  25%  (this 
ing  to  a  Sigma  Delta  Chi  grid-  merely  a  trade  union  and  but  it  has  ducked  away  percentage  furnished  instead  of 

iron  dinner  audience  at  the  Uni-  H^praded  romnetence  time  and  again  because  ANPA  rates)  and  the  other  25%  ($8.40 

versity  of  Wisconsin,  lumped  Too  *Siy  insEeT*^it  ‘s  fundamentally  dedicated  to  vs  $6.72). 

the  American  Newspaper  Guild  been  a  stultifying  influence  the  proposition  that  profits  have  Tq  summarize— of  the  230 
I  and  the  American  Newspaper  y^^b  shop  stewards  patrolling  to  be  maintained  even  at  the  newspapers  reporting  accept- 

1  Publishers  Association  in  his  ^be  precincts  to  make  certain  expense  of  responsible  perform-  ance  of  Classified  Display,  53% 

I  indictment  for  failure  to  raise  ^bat  no  newspaperman  is  work-  ^^ee.  charge  higher  rates  for  Classi- 

'  the  standards  of  journalism.  njore  than  his  work  shift  newspapering  in  figd  Display  than  ROP  Display; 

“If  all  newspapering  in  Amer-  j  have  known  of  instances  where  America  were  based  on  just  17%  y^jtb  ROP  rates  higher  and 
ica  were  based  on  just  these  y^yng  oa  tbeir  own  time,  two  national  orgamza-  30%  with  Classified  Display  and 

two  national  organizations,”  he  writing  letters  home,  have  been  tions,  journalisrn  would  indeed  rqp  rates  the  same, 

said,  “journalism  would  indeed  ordered  out  of  the  office  by  ^®,  ®  calling.  ,  The  majority  of  the  192 

by  a  sorry  calling.  these  overzealous  shop  stewards  Happily,  however,  that  isn  t  newspapers  reporting,  that  do 

Credit  to  Others  on  the  grounds  it  looked  bad  *^"®  o®se. 

He  gave  credit  to  a  “great  ^e  around  after  their  time 
body  of  responsible  journalism” 

in  between  these  two  fringes  “Worse  still,  I  have  been  con¬ 
fer  improving  the  business  and  founded  by  the  Guild’s  posture 

he  mentioned  especially  the  of  defense  of  almost  every 

American  Society  of  Newspaper  Guildsman  whether  he  be  right  Times  editorial  staff  of  the  colleagues  that  Classified  rates 
Editors  and  the  Associated  or  wrong.  Even  in  instances  Madison  Union  Labor  News  should  be  the  highest  in  the 
Press  Managing  Editors’  Associ-  involving  outright  bribes,  the  walked  out  of  the  Sigma  Delta  newspaper, 
ation  for  the  benefits  that  come  Guild  has  been  unwise  enough  Chi  dinner  during  Norman 

from  constant  self-criticism.  ^o  make  issues  of  dismissals.  Isaacs’  attack  on  the  Newspaper  2,  "'^^hout  a  survey  of  news- 
Mr.  Isaacs  singled  out  Sigma  What  standards  can  possibly  ex-  Guild.  papers  the  percentage  of 

Delta  Chi  as  an  organization  in  situations  of  this  kind  ?  Three  who  left  were  members  charging  a  higher  rate 

having  a  great  potential  for  Organization  Needed  ^^®  Madison  Newspaper  9)^®^.*^®*^  Display,  than  for 

good  but  he  aimed  a  barb  at  its  „  ,  ,  Guild.  They  included  Reporters  Display  would  only  be  a 

faults  of  false  membership.  The  .  * ®^’  all  my  strong  feel-  John  Hunter,  Calvin  Erickson  ^®as.  I  would  say  that  it  is 

society,  he  said,  denies  member-  ^  concede  that  and  Kaz  Oshiki.  Cedric  Parker,  common  practice  for  Clas- 

ship  to  men  in  journalism  be-  there  are  newspaper  situations  who  left  the  speakers’  table  to  a'h®^!  Display  to  be  billed  at  a 
cause  they  are  on  the  business  country  where  worker  follow  them  out,  was  a  charter  higher  rate  in  fact  ordinary 

side,  while  admitting  others  who  organization  is  needed  where  member  of  the  Guild  and  an  Classified  rates  are  usually 
have  deserted  journalism  to  be  ^"®  Poblmhers  are  so  benighted  active  member  until  his  pro-  "higher  per  inch  than  Retail, 
press  agents  or  lobbyists.  so  blind  to  modem  condi-  motion  in  1948  to  the  post  of  The  charge  is  very  justifiable 

“The  lists  in  some  cities,”  ^ newspaper  em-  cRy  editor.  Richard  Huffman,  since  Classified  is  worth  more 

said  Mr,  Isaacs,  referring  to  Ployccs  have  no  other  resort.  t^e  fifth  to  leave,  is  a  member  than  ROP — after  all  a  Classi- 

professional  chapters,  “are  “Unhappily  for  its  own  cause,  of  the  Typographical  Union  and  fied  ad  is  sought  by  people  who 
clogged  with  the  names  of  utter  these  are  the  situations  which  edits  Madison’s  only  labor  pub-  want,  whereas  the  ROP  ad  has 
phonies.”  the  Guild  seems  to  neglect.  Too  lication.  to  seek  it’s  readership.  In  all 

frequently,  it  centers  its  atten-  The  departure  of  the  five  was  means  of  advertising,  (except 
Jo  Security  Approach  tjon  on  newspapers  where  no  featured  in  front-page  stories  Classified)  the  bulk  of  the  cost 

The  burden  of  the  editor’s  Guild  is  needed — where  owner-  of  both  the  non-Guild  morning  is  made  up  of  attention  com- 

'  caustic  theme  was  that  too  many  ship  is  both  enlightened  and  Wisconsin  State  Journal  and  the  pelling  devices  (ROP-space, 

I  of  the  newcomers  to  newspaper  intelligent,  where  working  con-  evening  Guild-organized  Capital  cuts,  layout,  type,  borders — TV 

I  work  approach  it  with  a  view  ditions  are  excellent,  where  Times  on  the  following  day.  and  radio  time,  talent,  extras 
of  job  security  rather  than  in  progress  is  being  made.  No 


not  accept  Classified  Display 
but  do  accept  Display  in  Clas¬ 
sified,  charge  a  higher  line  rate 
than  that  charged  for  ROP 
Madison,  Wis.  Display.  It  is  my  opinion  and 
Four  members  of  the  Capital  that  of  a  great  number  of  my 


5  Stage  Walkout 
During  Guild  Attack 


a  spirit  of  opportunity  for  pub-  wonder  the  Guild  has  made  no 
lie  service.  substantial  advance  in  member- 

Speaking  of  the  Guild,  Mr.  ship  these  past  10  years — and 
Isaacs  said:  it  is  not  likely  to  make  any 

“I  am  not  anti-Guild  as  such,  great  progress  so  long  as  it 
I  think  it  has  contributed  great-  considers  itself  a  trade  union 
ly  to  the  working  newspaper-  organization  dedicated  to  a 


Q  and  A 

(Continued  from  page  7) 


The  fourth  group,  50,000  to  ROP)  rate  is  justified. 
100,000  circulation,  with  52 


etc.)  Only  in  Classified  do  you, 
as  an  advertiser,  have  the 
reader  attention  merely  by  hav¬ 
ing  your  ad  in  the  Classified 
section.  With  such  preferred 
position  a  much  higher  (than 


man.  leveling  process — where  all  men  newspapers  reporting,  shows  29  Q  The  subject  of  Classified 

“The  Guild  came  into  being  earn  the  same,  regardless  of  or  56%  with  higher  rates  for  *  rates  is  a  very  interesting 
because  of  the  blindness  and  ability,  where  the  same  type  Classified  Display  than  ROP  and  provocative  one.  Some  day 

the  economic  stupidities  of  of  grievances  exist  as  in  an  auto  Display;  4  or  8%  with  ROP  publishers  will  realize  the  for- 

newspaper  owners.  It  was  the  factory.  Guild  leadership  has  rates  higher  and  19  or  36%  tunes  being  lost  because  of  the 

inevitable  development  of  a  too  often  been  the  haven  of  the  with  Classified  Display  and  lack  of  imagination  and  acumen 

fantastic  imbalance — of  a  period  incompetent  and  of  the  frustra-  ROP  rates  the  same.  Higher  in  designing  their  rate  cards. 
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Hearst  Co. 

Ad  Revenues 
Set  Record 

Los  Angeles 

A  new  all-time  record  adver¬ 
tising  revenue  enabled  Hearst 
Consolidated  Publications,  Inc. 
to  attain  a  $2,639,000  net  income 
for  1955,  the  best  since  1951. 

The  net  contrasts  with  a 
$340,000  loss  in  1954,  according 
to  the  report  issued  for  the 
directors  by  J.  D.  Gortatowsky, 
chairman,  anrl  Morgan  Howard, 
treasurer. 

The  record  advertising  reve¬ 
nue  total  of  $119,468,913  showed 
an  increase  of  $14,676,676.  Cir- 


50,000-Daily 

(Continued  ft'om  pa^f/c  9) 

come  categories  I'egistered  in¬ 
creases  with  national  advertis¬ 
ing  showing  the  largest  gain. 
But  all  expense  items  also 
showed  gains  with  the  exception 
of  advertising  and  editorial  de¬ 
partments  which  showed  minor 
decreases. 

E&P’s  “50,000  circulation 
daily”  published  307  issues  last 
year,  the  same  number  as  in 
1945.  However,  it  printed  10,- 
878  pages  last  year,  an  average 
of  35.43  per  issue,  compared 
with  7,191  pages,  or  an  average 
of  23.4  in  1945.  It  published 
10,471  pages  in  1954. 

The  number  of  columns 


Local  advertising  last  year 
produced  65.05%  of  the  ad  re¬ 
venue,  49.24%  of  total  ad  costs, 
and  68.05%  of  the  ad  inches. 
This  amounted  to  764,090 
inches  at  $1.76  revenue  per  inch 
and  an  8%  cost  of  securing.  In 
1954  local  advertising  accounted 
for  66.69%  of  the  revenue, 
48.9%  of  advertising  expense, 
and  69.17%  of  advertising  in¬ 
ches.  This  provided  revenue  per 
inch  of  $1.76  at  8.3%  cost  of 
securing.  In  1945  revenue  per 
inch  for  local  was  $1.26  and 
cost  of  securing  was  7.56%. 

National  Advertising 

National  advertising  last  year 
provided  18.71%  of  advertising 
revenue  at  23.25%  of  advertis¬ 
ing  cost  and  produced  14.12% 
of  advertising  inches.  This  was 


man  hour  was  2.17  plates.  Cost  j 
per  unit  in  1954  was  $1.45  and  I 
production  per  man  hour  was  f 
2.21  plates.  Eleven  years  ago 
the  cost  per  plate  was  $.70  and 
production  per  man  hour  was 
2.47. 

In  the  photo-engraving  de¬ 
partment  there  were  447,239 
square  inches  of  engravings 
produced  at  a  cost  per  unit  of 
$.07.  Out  of  7,884  hours  worked 
in  the  department,  production 
per  man  hour  was  56.73  units. 

In  1954  the  cost  per  unit  was 
the  same  and  production  per 
man  hour  was  57.82  units.  In 
1945,  the  cost  per  unit  was  $.05 
with  production  per  man  hour 
at  47.59  units. 

The  paper  and  ink  costs  per 
1,000  eight-page  papers  was 
$6.98  last  year;  it  was  $7.19  the 


culation  revenue  dipped  $289,198 
but  other  operating  revenues 
increased  $2,241,537. 

Total  operating  revenues 
passed  $200,000,000  for  the  first 
time,  scoring  a  net  gain  of 
$16,629,015  for  a  $207,556,414 
total.  The  profit  before  federal 
taxes  on  income  was  $5,451,589. 

On  the  expense  side,  the  added 
volume  of  advertising  was  de¬ 
scribed  as  primarily  responsible 
for  the  $4,759,555  increase  in 
the  cost  of  newsprint  and  ink. 
Other  operating  expenses  ad¬ 
vanced  $6,103,049  “due  mainly 
to  increases  in  labor  scales.” 

The  report  points  out  that 
“various  items  of  circulation, 
press  franchises,  reference  li¬ 
braries,  and  goodwill  of  Hearst 
Consolidated  Publications,  Inc., 
and  Hearst  Publishing  Co.,  Inc., 
aggregating  respectively  the 
amounts  of  $4,000,c00  and 
$57,518,896,  were  removed  from 
the  books.” 

This  action  “was  not  designed 
and  should  not  be  interpreted 
as  a  valuation  of  these  items” 
as  the  elimination  was  in  accord 
with  present  day  accounting 
practices,  the  report  saitl.  As  a 
result  the  assets  total  is  shown 
as  $103,695,161  against  the  pre¬ 
vious  report’s  $160,982,581. 

• 

Turiiblad  Leaving  AP, 
Euiison  ill  S.  F.  Post 

San  Francisco 

Harold  Turnblad,  chief  of  the 
Associated  Press  bureau  here, 
is  retiring  after  33  years  with 
AP.  He  will  be  succeeded  next 
week  by  Robert  Eunson  of  the 
Tokyo  bureau. 

Mr.  Turnblad  will  continue 
with  AP  until  September  when 
he  will  announce  his  plans  for 
a  new  undertaking  in  the  news¬ 
paper  field.  He  has  been  in 
charge  of  the  San  Francisco 
bureau  17  years  and  directed 
war  coverage  in  the  Pacific  area. 
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printed  in  the  final  edition  were 
87,024  in  1955,  83,768  in  1954, 
and  57,528  in  1945. 

$36.37  Per  1,000 

In  1955,  this  newspaper  had 
a  press  run  of  58,538— net  paid 
was  57,107  per  day.  Returns 
were  706  and  unpaid  copies 
725.  In  1954  net  paid  was  56,- 
621  and  total  press  run  was 
59,495.  At  that  time  returns 
were  1,507  and  unpaid  copies 
1,367.  In  1945,  net  paid  was  49,- 
845  with  press  run  of  50,989. 

Revenue  per  1,000  copies  last 
year  was  $36.37.  In  1954  it  was 
$36.44.  And  in  1945  it  was 
$26.02 

Paper  and  ink  costs  per  1,000 
copies  last  year  was  $32.06.  In 
1954  it  was  $29.49  and  in  1945 
it  was  $10.27. 

In  1945  the  advertising- 
editorial  ratio  was  51 to 
48*/^%.  By  1955  this  had 
changed  to  58.82%  advertising, 
40.61%  editorial,  and  .57%  pro¬ 
motion.  With  an  increase  of 
3.71%  in  total  inches  of  space 
in  1955,  the  newspaper  pub¬ 
lished  1,909,089  inches  in  ‘55 
and  1,840,707  in  ‘54.  This  com¬ 
pares  with  1,216,217  inches  in 
1945.  Last  year  paid  advertising 
accounted  for  1,122,838  inches 
of  space,  reading  matter  occu¬ 
pied  775,299  inches,  and  promo¬ 
tion  10,952  inches. 

Last  year  total  advertising 
produced  revenue  of  $2,067,956 
at  a  departmental  cost  of  $219,- 
355  producing  1,122,838  inches 
at  $1.84  per  inch  and  10.6%  cost 
of  securing.  In  1954  advertising 
produced  revenue  of  $1,979,769 
at  a  departmental  cost  of  $223,- 
444  producing  1,084,218  inches 
at  $1.83  per  inch  and  11.3% 
cost  of  securing.  In  1945  there 
was  total  ad  revenue  of  $851,- 
750  with  departmental  cost  of 
$91,986  producing  620,271  inches 
at  $1.27  per  inch  and  10.8%  cost 
of  securing. 


158,536  inches  at  $2.44  per  inch 
and  13.2%  cost  of  securing.  In 
1954,  national  produced  17.35% 
of  the  ad  revenue  at  24.27%  of 
the  ad  cost,  and  provided 
13.21%  of  the  ad  inches.  This 
was  143,186  inches  at  $2.40  per 
inch  and  15.8%  cost  of  securing. 
In  1945  national  revenue  per 
inch  was  $1.82  and  cost  of  se¬ 
curing  16.53%. 

Classified  advertising  last 
year  provided  16.24%  of  adver¬ 
tising  revenue  at  27.51%  of  ad¬ 
vertising  cost  and  produced 
17.83%  of  the  ad  inches.  This 
was  200,212  inches  at  $1.68  per 
inch  at  17.9%  cost  of  securing. 
In  1954  classified  produced 
15.96%  of  the  ad  revenue  at 
26.83%  of  the  ad  expense,  and 
provided  17.62%  of  the  ad 
inches.  This  was  191,115  inches 
at  $1.65  revenue  per  inch  at  a 
cost  of  securing  of  18.9%.  In 
1945  classified  revenue  per  inch 
was  $1.40  and  cost  of  securing 
was  15.26%. 

The  press  room  produced  81,- 
509,000  ( eight-page  papers  at  a 
cost  per  unit  of  $.77.  There  were 
20,769  man  hours  in  production 
with  production  per  man  hour 
at  3.92  units.  This  compares 
with  unit  cost  of  $.74  in  1954 
and  $.49  in  1945.  Production  per 
man  hour  in  1954  was  3.90  units 
while  in  1945  it  was  3.52  units. 

In  the  composing  room  there 
were  97,423  columns  of  type  set 
at  a  cost  of  $5.58  per  column. 
Out  of  176,843  hours,  produc¬ 
tion  per  man  hour  was  .55 
columns.  The  year  before  cost 
per  column  was  $5.52  and  pro¬ 
duction  per  man  hour  was  .54 
columns.  In  1945  cost  per  col¬ 
umn  was  $2.69  and  production 
per  man  hour  was  .56  columns. 

$1.53  Per  Plate 

In  the  stereotype  department 
there  were  39,412  plates  cast  at 
a  cost  of  $1.53  per  plate.  Out  of 
18,139  hours,  production  per 

EDITOR  &  P 


year  before  and  $3.43  back  in 
1945. 

There  were  36,485  columns  of 
reading  matter  produced  by  the 
editorial  department  last  year 
at  a  cost  of  $9.37  per  column. 
In  1954  there  were  35,265  col¬ 
umns  produced  at  a  cost  per 
column  of  $9.82.  In  1945  there 
were  27,903  columns  produced 
at  a  cost  per  column  of  $5.49. 

(The  ratio  of  ink  to  news¬ 
print  costs  in  the  above  figures 
is  roughly  1  to  50.) 

• 

Wire  Story  Length 
Shown  in  UP  Poll 

Results  of  a  poll  on  the 
length  of  wire  stories  used 
around  the  country  were  re¬ 
ported  this  week  by  Harry 
Ferguson,  executive  editor  of 
the  United  Press. 

The  tabulation  showed: 

Average  page-one  tophead 
wire  story — Morning  papers, 
545  words;  evening,  415. 

Average  inside  tophead  wire 
story  —  Morning,  379  words; 
evening,  338  words. 

Average  on  banner  line  wire 
story  —  Morning,  685  words; 
evening,  541  words. 

• 

Pupils’  Gilendar  Art 
Viewed  hy  Thousands 

Milwaukee 

More  than  700  drawings  and 
paintings  by  pupils  of  junior 
and  senior  high  school  age,  en¬ 
tered  the  12th  art  calendar 
competition  of  the  Milwaukee 
Journal,  were  displayed  in  a 
gallery  of  the  Journal  annex 
for  two  weeks,  and  attracted 
thousands  of  visitors.  More  than 
1,500  entries  were  submitted. 

Six  of  the  paintings  will  be 
reproduced  in  color  and  30  in 
black  and  white  in  the  Jour¬ 
nal’s  1957  calendar.  The  com¬ 
petition  started  in  1945. 
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Pay  Reopener 
Talks  Extend 
Guild  Pact 

Utica,  N.Y. 
Wage  reopening  negotiations 
in  the  middle  of  a  two-year  con¬ 
tract  between  the  Newspaper 
Guild  of  Utica  and  the  Utica 
Observer-Dispatch,  Inc.,  result¬ 
ed  in  the  extension  of  the  con¬ 
tract  for  one  year  after  the 
parties  agreed  to  reopen  other 
parts  of  the  contract  for  ne¬ 
gotiations. 

The  original  two-year  con¬ 
tract,  scheduled  to  expire  Nov. 
6,  1956,  will  now  continue  un¬ 
til  Nov.  6,  1957,  with  the 
changes  agreed  upon  in  the  re¬ 
opened  negotiations. 

Reopening  on  wages  only  last 
Nov.  6,  at  the  first  anniversary 
of  the  contract,  the  newspaper 
offered  a  wage  scale  with  pay 
increases  ranging  up  to  $3  a 
week  for  top  classifications. 
When  this  offer  was  turned 
down  by  the  Guild,  the  Ob¬ 
server-Dispatch  made  an  alter¬ 
nate  two-year  wage  offer  of  $4 
a  week  for  the  first  year  and 
J2.50  for  the  second.  That  offer 
was  contingent  on  extension  of 
the  full  contract  another  two 
years  for  a  total  of  three  years’ 
duration. 

The  Guild  agreed  to  consider 
the  two-year  offer  if  the  Ob¬ 
server-Dispatch  would  reopen 
three  clauses  in  the  existing 
contract  for  renegotiation.  These 
clauses  dealt  with  work  of  em¬ 
ployes  in  classifications  higher 
than  those  for  which  they  were 
on  the  payroll,  the  exception  of 
some  editors  from  the  37  %- 
hour  week  prevailing  and  a 
leave  of  absence  clause.  The 
only  one  changed  in  the  ulti¬ 
mate  agreement  was  the  first 
of  these  clauses. 

The  new  contract  provides 
first-year  raises  up  to  $5  a 
week  for  some  of  the  appren¬ 
tice  classifications  under  that 
of  journeymen,  and  $2.50  in¬ 
creases  for  all  classifications  in 
the  second  year. 

The  increases  raise  the  top 
*cale  to  $101  a  week  this  year 
and  $103.50  beginning  Nov.  6, 
1956. 


Up  from  10c  to  15c 

White  Plains,  N.Y. 

The  newsstand  price  of  the 
Herald  of  Weetcheater,  a  slick 
paper  weekly,  is  being  raised 
from  10c  to  15c  and  the  mail 
subscription  price  from  $.3.95 
to  $5  per  year. 


Bud  Colegrove 
Exec.  Editor 
On  S.F.  News 


CoUgrov* 


CRUSADER — A  Philadelphia  Bulletin  carrier,  Henry  Harrison,  pre¬ 
sents  a  replica  of  Berlin's  Freedom  Bell  to  Mrs.  Eisenhower.  The 
First  Lady  handed  him  a  check  for  $333.56,  representing  contributions 
of  the  White  House  staff  for  the  1956  Crusade  for  Freedom.  Crusade 
President  William  A.  Greene  stands  by.  Some  60,000  boys  from  155 
newspapers  are  participating  in  the  Crusade  fund  collection,  a  proj¬ 
ect  originated  by  the  Bulletin. 


Ad  Limitation 
Cited  in  Suit 

Omaha,  Neb. 

An  agreement  to  limit  adver¬ 
tising  in  the  Omaha  World  Her¬ 
ald  was  one  of  the  allegations 
of  conspiracy  in  a  Sherman 
Anti-Trust  Act  action  brought 
by  the  Federal  Government 
against  three  theatre  corpora¬ 
tions. 

The  firms  operate  drive-in 
theatres  in  and  around  Omaha. 
They  are  the  Central  States 
Theatre  Corporation,  Des 
Moines,  Iowa;  Center  Drive-in 
Theatre  Company,  Lincoln, 
Neb.,  and  the  Midwest  Drive-in 
Theatre  Company. 

Beginning  about  Feb.  4,  1955, 
and  continuing  up  to  the  time 
of  the  suit’s  filing,  the  petition 
declared,  the  firms  engaged  in 
a  combination  and  conspiracy 
to  fix,  establish  and  maintain 
maximum  dollar  amounts  for 
the  newspaper  advertising  to  be 
expended. 

This,  it  declared,  resulted  in 
the  “volume  of  theatre  adver¬ 
tising  purchased  by  the  defend¬ 
ants  from  newspapers  circulat¬ 
ing  in  interstate  commerce”  to 
be  “substantially  lessened.” 

• 

Mail  Rate  Hiked 

Roanoke,  Va. 

The  Roanoke  Times  and 
World-News  are  increasing  the 
mail  subscription  price  from 
$15  to  $18  a  year  for  morning- 
Sunday  or  evening-Sunday,  and 
from  $12  to  $14  a  year  for 
weekday  editions  only. 


AP  Bureau  Chief 
Expelled  By  Soviets 

Richard  K.  O’Malley,  .Asso¬ 
ciated  Press  chief  of  bureau  in 
Moscow,  was  assigned  tempo¬ 
rarily  to  London  this  week  fol¬ 
lowing  his  expulsion  from  the 
So\’iet  Union  on  charges  of  “il¬ 
legal  currency  tran.sactions.” 

Mr.  O’Malley  was  summoned 
to  the  press  department  of  the 
Soviet  Foreign  Office  March  28 
and  given  seven  days  to  leave 
the  country. 

In  New  York  Frank  J.  Star- 
zel,  general  manager  of  the  As¬ 
sociated  Press,  commented: 

“We  are  confident  that 
O’Malley  did  not  engage  in  any 
financial  transactions  except 
those  which  are  considered  rou¬ 
tine  in  Moscow  and  frequently 
cannot  be  avoided  by  the  for¬ 
eign  resident  He  is  an  excep¬ 
tionally  able  and  grifted  reporter. 
I  think  it  is  a  loss  for  the 
Soviet,  which  presumably  is  in¬ 
terested  in  accurate  and  com¬ 
petent  reporting  of  its  news.” 


Prices  Going  Up 

More  and  more  daily  news¬ 
papers  have  higher  circulation 
rates,  according  to  survey  by 
American  Newspaper  Publishers 
Association  just  completed. 
The  6,  7  and  10c  newspapers  in¬ 
creased  in  1956  to  282  while  5c 
newspapers  decreased:  In  1951 
there  were  1,594  5c  newspapers; 
in  1956  the  number  was  1,422. 
There  is  only  one  daily  now 
selling  for  2c  and  17  for  3c. 


San  Francisco 
Appointment  of  Albert  M. 
(Bud)  Colegrove  as  executive 
editor  of  the  San  Francisco 
News  was  an¬ 
nounced  this 
week  by  Frank 
R.  Ford,  editor. 

Mr.  Colegrove, 

38,  has  been 
with  Scripps- 
Howard  since 
his  graduation 
from  the  Uni¬ 
versity  of  Cali¬ 
fornia  in  19.39, 
with  the  exception  of  six  years 
spent  in  military  service. 

He  began  his  career  as  a  re¬ 
porter  on  the  San  Diego 
(Calif.)  Siin,  moved  to  the  El 
Paso  (Tex.)  Herald-Post,  later 
joined  the  staff  of  the  Houston 
(Tex.)  Press,  where  he  became 
city  editor  and  then  moved  to 
the  Enansville  (Ind.)  Press,  as 
news  editor. 

For  the  last  four  years,  he 
has  been  on  the  Washington 
staff  of  Scripps-Howard  News¬ 
paper  Alliance.  His  series  on 
“Gimmicks”  in  health  insurance, 
published  in  1954  in  the 
Scripps  -  Howard  Newspapers, 
led  to  action  by  government  and 
private  agencies  that  corrected 
inequities  in  many  policies. 

Mr.  Ford  said  Mr.  Colegrove 
will  have  direct  supervision  over 
all  the  news  gathered  and  pub¬ 
lished  by  the  paper. 

• 

Wight  Color  Photo 
Of  Tornado  Scene 

Oklahoma  City 

A  first  for  Oklahoma  came 
with  the  publication  of  a  four- 
column  color  photo  on  page  one 
of  the  Oklahoma  City  Times, 
April  3. 

The  “first”  was  a  first  color 
photo  made  at  night  at  the 
scene  of  devastation  of  a  tor¬ 
nado  near  Drumright.  Richard 
Cobb’s  process  color  was  com¬ 
pleted  in  time  for  the  first  edi¬ 
tion  of  the  Times  which  rolls 
at  10:20  a.m. 

• 

Seeking  More  Capital 

Muskogee,  Okla. 

Friends  and  stockholders  of 
the  Mtiskogee  Morning  News, 
established  last  November,  are 
seeking  to  raise  additional  capi¬ 
tal  of  $50,000  through  the  sale 
of  notes.  The  paper  has  been 
in  financial  difficulties. 


7,  1956 


EDITOR  8C  PUBLISHER  for  April  7,  1956 


75 


f 


Y 


I  ' 
i  ’ 


i 

I 

f 

I 

i  I 


I 


Daniel  Is  Honored 


In  Trumans 

The  1955  Overseas  Press  Club 
award  for  best  press  reporting 
from  abroad  was  presented  to 
Clifton  Daniel,  AVw  York 
Times,  at  the  17th  annual 
awards  dinner  April  .‘5  at  the 
Sheraton-Astor  Hotel. 

Accompanying  Mr.  Daniel  at 
the  dinner  was  Miss  Margaret 
Truman,  to  whom  he  will  be 
married  later  this  month.  The 
speaker  was  his  future  father- 
in-law,  former  President  Hairy 
S.  Tniman,  who  praised  foreign 
correspondents  for  their  report¬ 
ing  to  the  American  people  on 
foreign  affairs  and  denounced 
the  Eisenhower  Administration 
for  its  reporting  in  the  same 
international  field.  Mrs.  Tru¬ 
man  was  a  guest  on  the  dais. 

Louis  P.  Lochner,  president  of 
the  club,  said  the  voting  was 
completed  before  Mr.  Daniel’s 
engagement  was  announced  and 
the  award  was  not  intended  as 
a  wedding  present. 

Polk  Award 

The  George  Polk  Memorial 
Award  went  posthumously  to 
Gene  Symonds  of  the  Unite<l 
Press  Associations,  who  was 
killed  in  Singapore  last  year 
while  covering  Communist  riots. 
The  Polk  Award,  in  addition  to 
the  club’s  plaque,  includes  $500 
given  by  CBS. 

The  first  winner  of  the  Robert 
Capa  Award,  established  last 
year,  was  Howard  Sochurek  of 
Life,  “for  superlative  photog¬ 
raphy  requiring  exceptional 
courage  and  enterprise  abroad.” 
Mr.  Sochurek  was  honored  for 
his  work  in  Indo-China,  where 
Mr.  Capa,  also  a  Life  photog¬ 
rapher,  was  killed.  The  award 
is  a  gold  medal  with  the  head 
of  Mr.  Capa  sculptured  upon  it. 

Other  Winners 

Other  winners  were: 

David  Schoenbrun,  CBS,  best 
radio  reporting  from  abroad. 

Henri  Cartier-Bresson,  Mag¬ 
num,  best  photographic  report¬ 
ing  from  abroad. 

Edward  R.  Murrow,  CBS,  best 
television  reporting  of  foreign 
affairs. 

John  Daly,  ABC,  best  report¬ 
ing  in  the  U.  S.  of  UN  on 
world  affairs. 

Theodore  H.  White,  Colliers, 
best  magazine  reporting  of 
foreign  events. 

Walter  Lippmann,  New  York 
Herald  Tribune,  best  press  in¬ 
terpretation  of  foreign  affairs. 

Eric  Sevareid,  CBS,  best  radio 
interpretation  of  foreign  affairs. 

In  opening  his  address,  Mr. 


Presence 

Truman  remarked  that  he  was 
about  to  get  a  foreign  corres¬ 
pondent  into  the  family  and  that 
he  himself  may^  scribble  some 
when  he  goes  on  a  tour  of 
Europe  next  month. 

In  one  of  his  early  morning 
walks  in  New  York,  he  was 
asked  what  he  thought  about 
having  a  newspaperman  for  a 
son-in-law.  His  reply: 

“Fine.  He’s  a  working  news¬ 
paperman.  There’s  a  difference 
between  them  and  editors,  pub¬ 
lishers  and  columnists.  When 
they  get  personal,  I  don’t  like 
it.” 

Hard  Role 

“The  role  of  the  foreign  cor¬ 
respondent  is  a  difficult  one,” 
asserted  Mr.  Truman.  “In  the 
first  place,  he  must  be  able  to 
understand  what  is  going  on  in 
a  most  complicated  world — and 
that  is  not  easy.  Second,  he 
must  be  able  to  explain  and 
interpret  this  to  an  all  too  in¬ 
different  public — and  that  part 
of  the  job  is  more  difficult  still. 

“I’m  sure  that  I  don’t  need 
to  persuade  this  audience  that 
a  successful  foreign  correspond¬ 
ent  needs  to  be  a  most  gifted 
person.  But  I  just  want  to  let 
you  know  that  I  agree  with 
you  about  it. 

“Today,  the  foreign  corres¬ 
pondents’  job  has  taken  on  a 
great  deal  of  added  importance 
because  it  is  the  only  source 
from  which  the  American  people 
can  get  the  truth  about  what 
is  going  on  in  our  nation’s 
external  affairs.” 

After  denouncing  Eisenhower 
foreign  policies  as  minimizing 
the  Communist  peril  to  the 
world,  Mr.  Truman  declared: 

“I  read  the  stories  that  come 
from  our  foreign  correspond¬ 
ents.  The  things  that  you  are 
writing  are  so  different  from 
things  that  the  administration 
is  telling  us  that  both  cannot 
be  right.  As  between  the  Ad¬ 
ministration  and  you,  I  have 
made  my  choice.  I  may  be 
accused  of  irresponsibility,  but 
I  believe  you.” 

Mr.  Truman  concluded: 

“The  fantasies  of  the  Secre¬ 
tary  of  State  make  it  all  the 
more  necessary  for  others  to 
see  things  through.  This  im¬ 
poses  a  special  responsibility 
on  the  Americans  who  write 
about  foreigpi  affairs  in  this 
year  of  our  Lord,  1956.  You  are 
the  main  reliance  for  getting 
the  truth  through  to  the  Amer¬ 
ican  people  and  building  support 
for  a  sensible  foreign  policy.” 


FANCY  MEETING  YOU  HEREI— John  B.  Kennedy,  left,  publither  of 
the  Sioux  Fells  (S.D.)  Argut-Leader,  and  Joseph  B.  Bidder,  publisher 
of  the  San  Jose  (Calif.)  Mercury  and  News,  were  participants  in  the 
Asian  Conference  of  the  International  Press  Institute  in  Tokyo.  Measures 
(such  as  lower  cable  rates  and  currency  help)  for  greater  flow  el 
news  among  Asian  countries  were  topmost  in  discussion. 


Shop  Talk 


tions  is  ‘cold  war’  or  a  program 
to  be  condemned.” 

*  e  * 


(Continued  from  page  84) 


and  w'orked  tirelessly  for  three 
years  to  get  it  organized.  He 
ser\’ed  as  its  first  chairman  of 
the  executive  committee.  I  PI 
can  be  truly  called  his  “baby.” 
If  anyone  should  be  miffed  by 
Mr.  William’s  words,  he  should 
be.  .And  he  was!  He  wrote  to 
Mr.  Williams: 

“First,  as  to  ‘.American  pres¬ 
sures.’  From  the  days  of  the 
genesis  of  the  Institute,  the 
Americans  involved — the  foun¬ 
dations  as  well  as  the  editors — 
were  deeply  concerned  that 
this  should  not  be  considered 
an  American  enterprise.  Thev 
succeeded,  as  the  record  will 
show,  in  so  doing.  I  know  that 
in  certain  quarters,  definitely 
anti-American,  there  were  at¬ 
tempts  to  prove  otherwise,  but 
any  sych  assertions  were  belied 
by  the  facts. 

“Second,  as  to  ‘bias’  toward 
‘American  models.’  At  no  time 
did  any  .American  editor  active 
in  the  Institute  even  suggest 
that  the  .American  newspaper 
(what  American  newspaper,  for 
example?)  should  be  a  ‘model’ 
for  newspapers  abroad.  I  felt 
then,  as  I  feel  now,  that  each 
country  presents  its  own  prob¬ 
lems  and  so  requires  its  own 
particular  form  of  press. 

“Third,  as  for  the  ‘danger’ 
that  the  Institute  would  be¬ 
come  ‘.simply  another  instru¬ 
ment  of  the  cold  war.’  That 
charge  is  refuted  bv  the  his¬ 
tory  of  the  first  three  years. 
In  that  period  the  major  effort 
was  made  to  carry  out  the  flow 
of  the  news  concept.  I  do  not 
believe  you  will  contend  that 
the  betterment  of  exchanges  of 
true  information  among  na¬ 


Mr.  Markel  said  a  lot  more. 
But,  strangely,  in  spite  of  a 
letter  from  Mr.  Williams  in 
which  he  said  he  was  asking 
the  editor  of  the  publication  to 
publish  Mr.  Markel’s  letter,  it 
has  not  appeared.  Instead,  a 
letter  from  Eljas  Erkko,  editor 
of  Helsingin  Sanomat  of  Hel¬ 
sinki,  Finland,  who  is  also 
chairman  of  the  I  PI  board,  was 
used.  Mr.  Erkko  was  one  of  the 
founders  of  IPI  and  toured  the 
U.  S.  with  a  group  to  explore 
the  project  with  other  editors 
in  those  formative  years.  He 
wrote  to  Mr.  Williams: 

“I  can  say  that  there  has 
never  been  any  pressure,  ide¬ 
ological  or  otherwise,  from  our 
American  members.  The  idea  of 
the  Institute  came  from  the  U. 
S.  where  editors  have  for  many 
years  organized  themselves  to 
improve  professional  standards 
and  defend  their  freedom.  It 
was  through  the  generosity  of 
American  editors  and  of  th« 
Foundations  that  we  were  able 
to  found  the  Institute,  but  our 
policy  has  all  along  been  made 
by  an  executive  board  composed 
of  editors  from  15  countries  in¬ 
cluding  the  U.  S.” 

Mr.  Erkko  also  wrote  “IPI 
has  chosen  no  particular  press 
as  a  model,  but  only  the  best 
practice  wherever  it  is  to  be 
found.” 

We  supposed  it  is  only  na¬ 
tural  that  some  people  in  other 
countries  should  suspect  the 
motives  of  Americans  who  give 
so  freely  of  their  time  and  ef¬ 
fort  in  organizing  something 
that  brings  them  no  direct  bene 
fit.  It  is  difficult  for  them  to 
comprehend  the  vision  and  gen¬ 
erosity  motivating  the  U.  S.  pio’i 
neers  in  these  movements. 
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Gayle  Talbot,  54, 
Sports  Writer 

Tampa,  Fla. 

Gayle  Talbot,  54,  Associated 
Press  sports  reporter  and  col¬ 
umnist,  died  here  March  29  of 
a  heart  attack. 

Mr.  Talbot  be¬ 
gan  writing  the 
“Sports  Round¬ 
up”  for  AP  in 
1952.  For  24 
years  before 
that  he  had  cov¬ 
ered  sports  and 
general  news  in 
the  United 
States  and 
Talbot  abroad  for  the 
news  service.  His  work  included 
coverage  of  two  world  Olympics 

A  member  of  a  Texas  news¬ 
paper  family,  Mr.  Talbot  worked 
on  weeklies  and  on  the  San 
Antonio  Light  before  joining 
AP  in  Dallas  in  1928. 

*  *  a 

Gkorge  Francls  Nolan,  71, 
former  feature  writer  for  the 
Buffalo  (N.Y.)  Courier,  the 
Associated  Press,  the  Boston 
(Mass.)  Transcript  and  New 
York  City  newspapers,  April  5. 

a  *  a 

Granbkrry  Dickson,  65,  vet¬ 
eran  Carolina  newsman  and 
former  religion  editor  of  the 
the  Charlotte  (N.C.)  Observer, 
March  2H. 

a  a  a 

Mario  Cortese,  49,  columnist 
for  the  San  Leandro  (Calif.) 
Daily  Xeu's,  March  2.‘1. 

a  a  a 

Henry  V.  King,  7.3,  racing 
editor  of  the  old  Neto  York 
Sun  and  former  New  York 
World  staffer,  March  30. 

a  a  a 


Harold  C.  Nye,  71,  a  copy 
editor  of  the  Worcester  (Mass.) 
Telegram  for  31  years  and  be¬ 
fore  that  assistant  managing 
editor  of  the  Providence  (R.I.) 
News  and  Associated  Press 
night  editor  in  Albany,  N.  Y., 
April  3. 

a  a  a 

Norine  Foley,  49,  former 
feature  writer  and  columnist 
for  the  Chicago  (Ill.)  Daily 
News  and  the  Chicago  Ameri¬ 
can,  April  1. 

a  a  a 

John  Jo.seph  Motzko,  62,  co¬ 
founder  of  the  Vallejo  (Calif.) 
Times-Herald  and  for  18  years 
publisher  of  the  Hayward 
(Calif.)  Journal,  March  22. 
a  a  a 

Charles  Hopkins,  62,  former 
managing  editor  of  the  Musko¬ 
gee  (Okla.)  Times-Democrat 
and  assistant  editor  of  the 
Kansas  City  (Mo.)  Star,  March 


William  C.  Mason,  71,  New 
York  City  newspaper  reporter 
for  nearly  fifty  years  and  a 
memlier  of  the  Neiv  York  World 
and  New  York  Sun  staffs  when 
the  papers  suspended  publica¬ 
tion,  March  31. 

a  a  a 

Arthur  Lyon  Malkenson, 
74,  former  publisher  of  the  New 
York  Jewish  Morning  Journal, 
March  25. 

a  a  a 

Harry  Bolig,  66,  wire  room 
chief  of  the  New  York  News 
since  1940  and  a  member  of 
the  paper’s  staff  for  .36  years, 
March  29. 

a  a  a 

Harry  Lang,  .59,  Los  Angeles 
(Calif.)  Examiner  columnist 
and  40-year  veteran  of  metro¬ 
politan  newspapers  from  coast 
to  coast.  April  1. 


Grace  Kelly 

(Continued  from  page  13) 

representatives  first  class  state¬ 
rooms  but  had  to  assign  report¬ 
ers  and  photographers  to  cabin 
class,  four  to  a  room.  Several 
reporters  chose  to  fly  to  Monaco 
for  the  wedding. 

Press  representatives  sailing 
on  the  Constitution  were: 

Mr.  and  Mrs.  Cleveland  Am- 
ory.  Ladies  Home  Journal;  Miss 
Angela  Burke,  Toronto  (Ont.) 
Daily  Star;  Mrs.  Molly  Callum, 
journalist;  Walter  Carone,  Paris 
Match;  Miss  Christiane  Chat¬ 
eau,  France  Soir;  Richard 
Cheatham,  Diplomat  Magazine; 
Louis  Cioffi,  CBS;  George  C. 
Dorsch,  Baltimore  (Md.)  Sun; 
Miss  Eloise  English,  NBC;  Ed¬ 
mond  C.  Grady  of  Philadelphia, 
INS  photographer,  and  Mrs. 
Grady;  Mrs.  Joyce  W.  Gun, 
reporter  -  photographer,  Schwit- 
zer  Illustrated  Zeitung;  Russ 
Harris,  Detroit  (Mich.)  News 
and  NANA;  Bob  Hecox,  NBC- 
TV  cameraman;  Spencer  Holst, 
Toledo  (Ohio)  Blade  and  Pitts- 
burgh  (Pa.)  Post-Gazette;  Dick 
Kilian,  London  Daily  Express; 
Carl  Larsen,  Chicago  (Ill.)  Stin- 
Times;  Miss  Cynthia  Lowry, 
Associated  Press;  Mrs.  Jinx 


Falkenberg  McCrary,  NBC  and 
Newsday;  John  Rooney,  Asso¬ 
ciated  Press;  Joe  Schuppe, 
United  Press;  Miss  Eliza^th 
Toomey,  United  Press;  Donald 
Zee,  London  Daily  Mirror. 

The  principality  of  Monaco  • 
opened  a  press  center  Wednes¬ 
day  for  the  first  influx  of  news¬ 
men.  An  impressive  row  of 
Monacan  beauties  sat  behind  a 
line  of  information  desks  in 
the  converted  schoolhouse  where 
robed  monks  usually  shuffle, 
teaching  Monacan  youngsters, 
according  to  a  United  Piess 
description. 

“Upstairs  in  the  center  is  a 
large  editorial  room  equipped 
with  typewriters,”  the  UP  re¬ 
port  advised.  The  editorial 
room  gives  into  another  room 
built  around  a  circular  bar 
weighted  with  brimming  bottles 
of  Scotland’s  most  nourishing 
export.” 

• 

Bowuter  Strike  Ends 

Production  resumed  April  2 
at  the  Bowater  Pulp  and  Paper 
Mill  in  Newfoundland  following 
a  six-day  strike  that  caused  a 
loss  of  about  6,000  tons  of 
output.  Union  and  company 
officials  did  not  announce  the 
terms  of  the  settlement. 
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Newspaper  Brokers 


MAY  BROTHERS,  Binghamton,  N.  Y, 
Eatablished  1914.  Newspapers  bought 
and  sold  without  publicity. 


SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  S132,  Greensboro,  N.  C. 


ANNOUNCEMENTS 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
44C  Ocean  Avenue,  Brooklyn,  N.  Y, 


Paitl  L,  Boris,  40,  for  20 
yea  I  S  a  member  of  the  news 
staff  of  the  Minneapolis  (Minn.) 
Star,  March  23. 


*  *  e 

Edward  A.  Olsen,  31,  re¬ 
porter  for  the  Denver  (Colo.) 
Post,  March  22. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspaiiers. 

10150  Culver  Blvd.,  Culver  City,  Cal. 

IT'S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i>ersonal  contact 
selling. 

I.EN  FEIGHNER  AGENCY 
Box  192 _ Mt^Pleasant._MiclK 

CONITDENTIAL  INh’ORMATION 
Daily  Newspui>er  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 

HAPPY  PUBLISHERS 
OUR  first  consideration  is  to  place 
prospective  publishers  in  California 
and  Arizima  fields  where  they  will  be 
both  successful  and  happy.  Our  record 
attests  to  the  success  of  this  aim. 

J.  R.  GABBERT 

.1937  Orange  St.  Riverside,  Calif. 

iett  SOUND  Investments  in  selected 
Publication  Proiierties.  Stypes,  Roun¬ 
tree  &  C/O.,  625  Market  St.,  San 

Francisco  5,  California. 

MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  9t.,  Sioux  City,  Iowa 


Publications  For  Sale 


COLORADO  EXCLUSIVE  WEEKLY. 
f20.(H)0  gross*  class,  in  the  hills,  re¬ 
quires  tlO.OOO  down.  Bailey-Krehbiel, 
Box  396.  Salina,  Kansas. 

WEEKLIES  DAIUES 
We  offer  an  outstanding  group  of 
papers  for  qualifying  buyers.  Why 
not  get  our  latest  list.  No  charge  or 
obligation. 

JACK  L.  STOLL  &  ASSOCIATES 
4958  Melrose  A ve.  Los  Angeles  29,  CaL 

IX)W'  DOWN  Payment  handies 
weekly  in  Minnesota  town  of  1250. 
Groming  $12,000  plus,  can  gross 
$20,000.  Bbicellent  for  printer-editor. 
Write  fully  to  The  DIAL  Agency.  640 
W.  Willis,  Detroit  1,  Mich. 
FLO^RIDA“bPTORfUNrTY  —  Weekly 
(Thursday)  Shopper.  Established  four 
years.  Grossing  SO  to  35  thousand. 
Under  proper  operation  can  be 
doubled.  Poor  health  of  owner  prompts 
sale.  Sacrifice  to  first  offer  $10,000 
cash.  Box  1426,  Editor  A  Publisher. 
“  ■  SOUTH  OF  MEMPHIS 

Exclusive  county-seat  weekly  (boom¬ 
ing  town  of  6,000)  grossing  about 
$50,000  and  with  extreme  growth 
possibilities.  An  exciting  property  for 
a  hustler:  please  write  fully!  DIAL 
Agency,  640  W.  Willis,  Detroit  1.  Mich. 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  •  Radio  Brokers 


WASHINGTON,  D.  C 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  1-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Trihnno  Tower 
Dclawars  T-2755-( 


SAN  FRANCISCO 
William  T.  Stubblefield 
W.  R.  Twining 
111  Sutter  St. 
Exbrook  2-5671-3 
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Publications  For  Sale 

READY  TO  GO  DAILY  IN 
MIDWEST  CITY  OF  90.000 

THIS  weekly  shoppinK  paper,  a 
money  maker  for  nearly  20  yean,  is 
ready  for  the  daily  field.  Operates  in 
own  plant  and  buildinK,  printing  other 
weeklies  and  periodicals  under  con¬ 
tract.  Eight  typesetting  machines,  64 
page  press  capacity. 

MERCHANT'S  and  public's  acceptance 
unusually  good.  Growing  industrial 
community  near  large  city  in  Chart 
Area  6.  Plant  is  modern  and  up-to- 
date  in  every  respect,  including  new 
pony  autoplate.  One  daily  competitor. 

GROSSING  over  1600,000  annually. 
Good  reason  for  offering.  Wonderful 
opportunity  for  publisher  experienced 
in  daily  field.  Invites  thorough  exam-  I 
ination  by  principals  interested. 

Box  1627, 

Editor  &  Publisher  | 

_  I 

EXCLUSIVE  deep  South  county  week-  I 
ly  grossing  over  $69,000.00.  Publica¬ 
tion,  job  work,  office  supplies  all  un¬ 
opposed.  Pric^  at  $48,000.00  with 
terms.  Reason  for  selling;  want  to 
buy  larger  publication.  Box  1221,  Edi¬ 
tor  &  Publisher. 

MID-SOUTH  16  to  20-page  prize-win¬ 
ning  weekly  in  prosperous  college 
town,  only  paper  in  growing  county. 
Absentee  owner  will  sell  all  or  part  to 
financially  able  newspaperman  seeking 
choice  opportunity.  Confidential.  Own- 

er.  Box  ^27,  JMitor  &  Publisher.  _ 

NEW  jersey’ WEEKLY,  easy  New 
York  commuting,  no  plant.  Good  earn¬ 
ings.  $15,000  down.  Box  1405,  Editor 
&  Publisher. 


Publications  Wanted 


ACTIVE  list  of  buyers  wants  dailies, 
weeklies  over  South,  Southwest. 
Highly  confidential.  NEWSPAPER 
SERVICE  COMPANY,  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta,  Georgia. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  timet  9  45«  per  line  each 
insertion;  3  timet  9  50$;  2  9  55$; 
1  9  6^.  Add  15$  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  90$  per  line  each  insertion; 
3  times  9  95«;  2  times  9  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  iS# 
for  Box  Service. 


DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Editor  &  Publisher 

1700  nmes  Tower,  N.  Y.  36.  H.  Y. 
Phone  BRyant  9-3052 


ANNOUNCEMENTS 


Publications  Wanted 


AD  AGENCY  Exec  wants  weekly 
2600  circulation  up  or  share  amall 
daily  Chart  Areas  3,  4.  Will  be  in 
New  York  April  23-26.  Box  1501,  Edi¬ 
tor  &  Publisher. 


EXPERIENCED  young  newspaper 
business  executive  seeks  equity,  part-  | 
nership  or  ownership  of  small,  grow¬ 
ing  operation.  Chart  Area  I  or  II.  I 
Preference  in  that  order.  Box  1104, 
Eiditor  A  Publisher. 


Motional  Advertising  Space 


AMAZING  suburban  business  I 
Test  it  in  Sanders  ABC  3 
_ Geneseo,  N.  Y. _ 

Do  you  want  ADS  from  GERMANY? 
Advertise  your  paper  in  DER  LEIT- 
FADEN,  the  German  "Ayers”.  Low 
rates.  Business  Publications,  P.O.  Box 
164,  Mamaroneck,  N.Y. 


NEWSPAPER  SERVICES 


Consultants 

GOT  PROBLEMS? 

Let  Us  Help  You  Lick  Them. 

J.  J.  HARRINGTON  ASSOCIATES 
New8pa|>er  Consultants 
441  Lexington  Ave.  N.  Y.  17,  N.  Y. 


Newspaper  Appraisers 


NEWSPAPER  CONSULTANT 
WANT  TO  CUT  composing  room  costs 
and  win  National  Typography  awards 
at  same  time?  Nationally  known  con¬ 
sultant  can  show  you  how.  Available 
for  two  weeks'  study  in  your  plant  in 
June,  July  or  August.  Fee  dependent 
on  circulation  and  changes  needed. 
Reply  Box  1814,  Editor  &  Publisher. 


Syndicates  •  Features 


TRAVEL.  foreign  and  domestic 
column,  aids  advertising.  Top  writer. 
Sample,  Louise  Hubbard,  8701  Con- 
necticut  Ave.,  Washington,  D.  C. 
REAL  ESTATE  pages  need  column 
"Little  Journeys  to  Great  Homes." 
Sample ;  Louise  Hubbard,  8701  Conn. 
Av..  N.  W.,  Wash.,  D.  C. 


Press  Engineers 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
ANT)  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 


SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

661  W.  22nd  St..  New  York  11.  N.  Y. 
Phone  ORegon  6-7760 _ 

Dearborn  Machinery  Movers  Co. 

DISMANTUNG 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 
Phone:  BYwater  7584 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers.  Erectors,  Repairs. 
Maintenance,  Erection  all  types  of 
presses  Coast  to  Coast 
Tel.  8-4164  976  N.  (Thurch  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 


Composing  Room 


REID  V  belt  motor  drive  for  Lino¬ 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  81  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid.  William  Reid  Co., 
2271  Clybourn,  Chicago  14,  Ill. 


MACHINERY  and  SUPPUES  I 


Ink  Fountains 


WHY  MORE  NEWSPAPERS 
ARE  USING 

CAPCO 

PORTABLE  INK  FOUNTAINS 
FOR 

R  O  P  COLOR. 

IMPROVED  "Capco" 
PORTABLE  INK  FOUNTAIN 

★  INCREASES  PRODUemON  — 
affords  pressroom  savings  up 
to  76%. 

•k  SAVES  TIME  OF  PRESSMAN 
— no  costly  installations. 

i(  CAN  BE  USED  ON  NEW  OR 
OLD  EQUIPMENT. 

•  •  •  TRIED 

PROVEN,  and 

GUARANTEED. 

Weight  .  .  .  App.  80  lbs. 

Over  700  in  use  In  over 
200  newspapers. 

Write  today  for  literature. 

CAPITAL  TOOL  & 
MANUFACTURING  CO. 

5000  Calvert  Road 
College  Park,  Maryland 

Phone  UNIon  4-7677 


Composing  Room 


COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intertype  Magazines. 
Also  side  Auxiliary.  Midwest  Matrix 
Mart,  683  Plymouth  0>urt,  Chicago  6, 
111^ _ 

FOR  SaLe — Model  32  Linotype,  used 
very  little  and  equal  to  a  new  ma¬ 
chine.  Micro-Therm  electric  pot, 
geared  Linotype  motor,  four  molds, 
including  two-letter  display ;  four 
main  and  four  auxiliary  magazines ; 
four  fonts  mats.  Can  be  seen  in 
operation.  Present  price  of  equipment 
about  $17,600.  ^st  offer  above 
$11,000  gets  it.  Dr.  H.  E.  Williams, 
Southern  College,  Walnut  Ridge, 
Arkansas.  Phone  620-JI 


THE  NATION'S  Newspaper  Forma 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles — $76.60  to  $88.60.  Write 
for  literature.  L.  &  B.  Sales  (Com¬ 
pany,  P.  O.  Box  660,  Elkin,  North 
Carolina  —  World’s  Largest  Manu¬ 
facturer  of  Newspaper  Form  Trucks. 


FOR  SALE  —  Blue  Streak  Model  6 
Linotype,  Serial  No.  65688,  with  TTS 
operating  unit.  Mats,  space  bands,  gas 
pot,  monomelt,  4-pocket  mold  disc, 
U.A.  mold,  110-ac  motor.  In  opera¬ 
tion  daily.  As  is  and  where  it  is. 
Orval  C.  Silfies,  News-Tribune  (Com¬ 
pany,  Jefferson  City,  Missouri. 


Newsprint 

USED  Newsprint  rewlnder  for  sale. 
May  be  seen  In  operation.  Capital  Tool 
&  Manufacturing  Ck>.,  6000  Calvert 

Road,  College  Park.  Maryland. 


MACHINERY  and  SUPPUES 


Newsprint 


MANY  NEWSPAPERS 
AND 

PUBLISHING  COMPANIES 
ALL  OVER  the  Country 
ore  receiving  their 
SHIPMENTS  OF  NEWSPRINT 

REGULARLY . 

From 

BUNGE  PULP 
&  PAPER  CO. 

STANDARD  WHITE  Tonnage. 
From  Carload  Lots  Up 
Large,  Half,  3/4  and  Smaller  rolls. 
Suitable  Diameters. 

Why  Not  Consult  us  NOW 
for  your  future  newsprint  needs? 

Bunge  Pulp  &  Paper  Co. 

45  W.  46  St..  New  York,  N.  Y. 
Phone:  JU.  2-4830;  JU.  2-4174 

WE’LL  BE  HAPPY  TO  MEET  YOU 
AND  DISCUSS  YOUR  NEWSPRINT 
PROBLEMS  DURING  YOUR  VISIT 
TO  THE  A.N.P.A.  CONVENTION. 


CANADIAN  NEWSPRINT  standard 
32  lb.  IbJA'  16"  16%"  17"  18)4* 

22%"  24"  81"  82"  83"  34"  rolls.  Also 
European  newsprint  any  size  rolls  for 
April,  May,  June  delivery. 

BROCKMAN  PAPER  CO. 

(WE  WILL  be  at  the  WALDORF 
ASTORIA  during  the  A.  N.  P.  A. 
Convention.  You  are  cordially  invited 
to  visit  us.) 

666  Westchester  Ave.,  N.  Y.  66,  N.  Y. 
MOtt  Haven  6-6022  Est.  1930 


YOU  ARE  INVITED 
TO  VISIT  US 
At  Our  Suite 
in  the 

Waldorf  Astoria  Hotel 
During  The 
AN  PA  Convention 

Newsprint  Available 
Through  1956 
in 

Substantial  Quantities. 

BURLINGTON 
PULP  &  PAPER  CO..  INC. 

ISO  East  35th  St. 

New  York  16.  N.Y. 

Murray  Hill  5-8564 


BEHRENS  SALES  CO. 

Newsprint  Specialists 
16>4— 16— 16H— 17— 17V4— 81 
34—46—60—6 1—62—64—66 
Rolls,  Sheets  —  Your  size. 
BEHRENS  SALES  CX). 

427  2nd  Ave  NYC.  NY  MU  6-696* 
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MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

yesesprint 

Newsprint 

PUBUSHERS 
PLEASE  NOTE!! 


MACHINERY  and  SUPPLIES 

NewBprint 

I  Produce  Your  Own 

I  NEWSPRINT 

j  Write  Technopulp,  Inc. 

Pulp  and  Paper  Mill  Consultants 
I  Upper  Montclair,  N.  J. 

NEWSPRINT— ROLLS  ONLY  1 

I  INQUIRIES  INVITED 

j  CANADA  PAPER  CORP. 

400  Madison  Ave.,  NYC.  PL  9-3200 


Looking  For  Newsprint?! 
We  Have  What  You  Need!! 


SCANDINAVIAN,  AUSTRIAN  AND 
DOMESTIC 
NEWSPRINT 
ALL  SIZES 
BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.Y, _ MU  >-6960 

STANDARD  NEWSPRINT  ROLLB. 
Inquiries  invited.  AL  4-8728  N.Y.C. 
Box  216,  Editor  &  Publisher, 


Spot  Cars  of  Standard  Newsprint  Rolls 

All  Sizes  for  Immediate  Delivery 
at 

Attractive  Prices 

Deferred  Deliveries  also  available 


Press  Room 


16-32  PAGE 
HOE 

2  Unit  Press 

COMPLETE  WITH: 

PAGE  EXILDER 
22%”  Cutoff 

HEAVY  DUTY  SCOTT  Mat  Rollers 
with  New  AC  Controls. 

All  Stereotype  Machinery 
Chases,  Etc. 


STANDARD  CANADIAN— 32  lb.  NEWSPRINT 

In  any  size  rolls  and  diameter  required. 

— Made  up  to  order  by  our  Mills — 

Shipments  up  to  1.000  tons  monthly 
beginning  APRIL.  1956  at  Attractive  prices. 


ALL  DRIVES  TO  SUIT  BUYER'S 
PURPOSES.  WE  WILL  INSTALL 
AND  GUARANTEE  ANYWHERE  IN 
U.S.A.  OR  BOX  AND  DEUVER  TO 
PIERS  FXJR  FOREIGN  SHIPMENT. 

Immediate  Delivery 

UPECO,  INC. 

420  Valleybrook  Ave. 

Lyndhurst,  N.  J. 

Phone  GEneva  8-3744 


STANDARD  EUROPEAN— 32  lb.  NEWSPRINT 

In  any  size  rolls  and  diameter  required. 

(Made  up  to  order  by  our  mills  in  Europe). 
Shipments  up  to  2.000  tons 
monthly  beginning  April.  1956 


16  &  20-PAGE  TUBULAR 

Haa  vacuum  Stereo  Equipment 
Now  available  complete 

GEORGE  C.  OXFORD 
BOX  903  BOISE.  IDAHO 


AT  MOST  COMPETITIVE  PRICES 

You  are  cordially  invited  to  visit  us  at  our  suite  in  the 
Waldorf-Astoria  Hotel  during  the  A.  N.  P.  A.  Conven¬ 
tion.  We  will  be  glad  to  discuss  your  newsprint  problems 
with  you. 


HOE  COLOR  PRESS 

FOR  Comics  &  Circulars 
21Vii”  cutoff;  plates 
30”  WIDE  web  2  plates  wide 
GE  MOTOR  drive  AC 
STEREOTYPE  machinery 

John  Griffiths  Co.,  Inc. 

416  Lexington  Ave.  N.  Y.  17,  NY 


We  have  been  helpful  to  many  publishers 
and  guarantee  100%  performance. 

ST.  STEPHEN  PAPER  CO. 

150  East  35th  Street,  New  York  16,  N.  Y. 


Phone  MUrray  Hill  5-6446 

• - • 


64  PAGE  tabloid  duplex,  4  units 
1  PR.  FOLDERS,  straight-run,  two 
color  cylinder  AC  drive,  normal  speed 
30.000,  22%  ”  cut-off 
GOSS,  5  units  80  iiage  tabloid 
STRAIGHT-RUN,  one  reverse  cylinder 
AC  drive,  normal  siieed  30,000  22% ” 
cut-off 

ONE  PONY  H.  D.  4  yrs  for  sale  with 
one  of  the  above. 

Apply  to: 

General  Machine  Works  Ltd. 

911  St.  George  St. 

I  Montreal  1.  Quebec 

1  _ Canada  _ 

I  MODEL  6  Little  Giant  12  x  18  eylin- 
I  der  press.  Good  operating  condition, 
I  price  81,300.00  on  our  floor.  Several 
!  Job  stones,  cheap.  Standard  Publishing 
;  Co..  Bardstown.  Kentucky. 


MACHINERY  and  SUPPLIES 


Press  Room 


SIX 

GOSS  UNITS 
2  PAIR  FOLDERS 
22  3/4"  SHEET  CUT 

Cline  Reels — 2  Drive 
EXCEPTIONAL  CONDITION 
AVAILABLE  NOW 

CLOSE  INSPECTION  INVITED 
IN  NEW  YORK  AREA. 

Further  Particulars 
Upon  Request 

HENRY  DAVIS 
ASSOCIATES 

69-10  Yellowstone  Blvd. 
Forest  Hills  75,  N.  Y. 
Phone  ILIinois  9-5945  or 
TWining  7-7381 

GOSS  12  PAGE  3-UNITS 

Straight  line,  semi  cylindrical.  Has 
color  complement.  22% ”  cut  off  with 
Stereo. 

HUDSON  MACHINERY  CO. 

8  Spruce  St.,  N.Y.  WO.  2-1266 

GOSS  8-UNIT  PRESS 

Has  color  cylinder*  four  color  work, 
23^**  cut-olT,  available  now. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


TWO  UNIT  HOE 

Complete  with  all  electrical  and 
stereotype  equipment.  47  stereotyiw 
chases.  23  9/16”  cut-off.  David  Black¬ 
er,  South  Omaha  Sun,  802  Brandeis 
Theater  Building,  Omaha,  Nebraska. 

USED  PRESSES 

Rotary  &  Flatbed 

Investing  in  used  printing  equipment 
is  very  important  to  the  publisher  in 
this  maricet.  Therefore  it  is  wise  to 
investigate  thoroughly  before  making 
a  decision,  and  to  study  your  needs 
with  the  help  of  the  men  who  know 
the  presses  Iwst. 

Because  so  many  plants  are  continu¬ 
ously  installing  new  Goss  presses  and 
stereotype  equipment,  we  usually  have 
a  list  of  the  best  available  used  equip¬ 
ment. 

We  invite  your  correspondence,  in  the 
hope  of  helping  you  obtain  the  best 
press  for  your  ne^s  and  also  the  best 
value  for  your  money. 

GOSS  PRINTING  PRESS  CO. 

6001  West  Slst  Street,  Chicago  60,  III. 
Phone  Bishop  2-3800 


HOE  Singlewidth  folder  with  upper  | 
former  and  extra  fine  quarter-page-  I 
folder.  George  C.  Oxford,  Box  908, 
Boise.  Idaho. _  ! 

SCOTT  16  page  singlewidth  press,  old  i 
but  rebuilt  recently,  with  new  AC 
motordriva.  See  it  producing  beauti¬ 
ful  color  circulars  near  New  York. 
&>mplete  stereo.  Stanley  Roes  Corp.,  ; 
136  Front  St.,  New  York.  Telephone  ' 
WH.  3-6882  or  WO.  6-3400. 
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PretM  Room 

PRESS  MOTOR  DRIVES  of  26,  40. 
60.  76,  100  and  160  H.P.  AC.  Two  76 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  Georae 
C.  Oxford,  Box  003,  ^ise,  Idaho. 


Attention 
Publishers ! ! 


EXPANDING  ? ....  or 

Just  Replacing 

You’ll  Find  Whaf  You  Need  Here: 


PRESS  ROOM 

24  PAGE  GOSS  Dekatube;  new  in  1952; 
A.C.  Drive;  Stereo. 

24  PAGE  DUPLEX  Tubular;  2  to  1;  A.C. 
Drive;  Stereo. 

16  PAGE  DUPLEX  Tubular;  2  to  1;  A.C. 
Drive;  Stereo. 

8  PAGE  GOSS  Comet  Flat  Bed 
8  UNIT  DUPLEX  Super  Production; 
"N”  Type;  23,’,",  2  Pair  Folders; 
A.C.  Drive. 

4  UNIT  DUPLEX.  Akron  Type;  2II/2", 
1  Pair  Folders;  A.C.  Drive. 

15  UNITS  GOSS  High  Speed;  23,*,";  3 
Pair  Folders;  Roll  Arm  Brackets. 

32  PAGE  HOE  Simplex.  Singlewidth; 
22%";  '/2  &  !4  Folder;  A.C.  Drives; 
Stereo. 

4  UNIT  SCOTT;  Multi  type;  22%";  A.C. 
Drive. 

2  UNIT  HOE;  End  Feed;  22%";  A.C. 
Drive.  Stereo. 

16—32  PAGE  GOSS  Straightline;  23^«"; 
A.C.  Drive;  Stereo. 

24  UNITS  HOE;  Steel  Cylinders;  Roller 
Bearings;  Reels.  Tensions,  Pasters; 
22%";  Double  Folders. 


PRESS  ROOM 

4  HIGH  SPEED  HOE  Vertical  Units; 
22%";  Perfect  Condition;  Hoc  Reels, 
Tensions,  Pasters;  200  H.P.  A.  C. 
Drive. 

6  SCOTT  High  Speed  Multi  Type  Units. 
22%";  Detroit,  Mich. 


STEREOTYPE 


8  TON  Gas;  Kemp  with  controls 
8  TON  Electric;  GE  with  controls 
2  PAIR  Wood  Junior  Autoplates;  22%" 
2  WOOD  Autoshavers;  22%" 

1  WOOD  Autoshaver;  23^" 

60  STEEL  Chases 
1  GOSS  Flat  Saw  and  Trimmer 

COMPOSING  ROOM 

LINOTYPES— ALL  MODELS 
INTERTYPES— ALL  MODELS 
AD  Makeup  Frames 
STEEL  Furniture 
8  Cabinet  Model  Hammond  Saws 


fFanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  NY  17  OXford  7-4590 

LUDLOV^ MACHINE.  MaU.  Sticks. 
Cabinet,  Quote  Seriai  and  Price.  Ban¬ 
ner,  McKenzie,  Tenn. 

TELETYPE  Reperforator  and  Trans¬ 
mitter  units  with  ail  accessories.  Con¬ 
tact  Generai  Manager,  Daily  Sun, 
Yuma,  Arizona. 

WANTED:  8-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th,  Kan¬ 
sas  City  5,  Mo.  _  ' 

LUDLOWS  or  ElroOs  regardless  of  1 
condition  or  age.  Highest  cash  price. 
Also  surplus  composing  room  equip¬ 
ment.  MIDWEST  MATRIX  MART.  I 
633  Plymouth  Ct.,  Chicago  6,  Illinois.  ' 

WR  9-3238^  _ _ i 

WANTED:  good  used  or  rebuilt  or! 
reconditioned  Ludhiw  for  small  Daily  ! 
newspaper.  Jas.  H.  Skewes  &  Associ-  | 
ales.  Meridian,  Mississippi.  i 

WANTED:  Pollard-Ailing  equipment  | 
of  all  kinds.  I.et  us  know  what  you 
have.  Box  1413,  Editor  &  Publisher.  | 
NEED  70  INCH  newsprint  rolis  for 
Centennial  Edition.  Will  buy  up  to 
10  rolls.  Wire  Collect:  Daily  Telegram, 
Columbus.  Nebraska. 


HELP  WANTED 


Circulation 


CLEVER  YOUNG  WRITER  wanted 
for  the  circulation  promotion  division 
of  the  Toronto  Daily  Star  and  Star 
Weekly.  Must  have  aptitude  for  plan¬ 
ning  and  producing  effective  display 
advertisements,  radio  or  TV’  com¬ 
mercials.  subscription  campaigns,  car¬ 
rier  and  dealer  publications,  etc.  Pi-e- 
vious  writing  experience  and  some 
knowledge  of  layout  and  typography 
are  essential. 

GOOD  STARTING  SALARY  and 
conditions  of  employment.  Also  ex¬ 
cellent  opportunity  for  advancement. 

GIVE  AGE,  EDUCATION,  experience, 
and  any  special  qualifications.  If  ix>s> 
sible,  please  submit  a  few  samples  of 
previously  published  work.  These  will, 
if  desired,  be  returned. 

Address 

Circulation  Manaqer, 

THE  TORONTO  STAR. 

80  King  St.  W.. 

Toronto,  Ontario,  Canada. 

SUPERVISOR  HOME  DEI.IVERy'. 
Full  charge  city  territory.  Must  be 
enthusiastic  and  promotion  minded. 
Mail  complete  information  including 
salary  requirements  to  Box  1432,  Edi¬ 
tor  &  Publisher. 


Our  Inventory  is  quite  large.  We  want  to  liquidate  the 
equipment  listed.  This  is  an  opportunity  for  Publishers  to 
acquire  desirable  e(|uipment  at  greatly  reduced  prices  — 
for  immediate  delivery. 

You  Are  Cordially  Invited  to  Visit  Our  Netv  Offices 

BEN  SHULMAN  ASSOCIATES.  INC. 

60  East  42nd  Street  New  York  17,  N.  Y. 

(Opposite  Grand  Central  Station) 

PllO.NE  OXFORD  7-4590 

•  •  •  •  • 

For  Presses  and  Equipment  of  Every  Size 
and  Description  Contact  us  at  Anytime. 


rods  regardless  of  i  TOP  FLIGHT 

Highest  cash  price.  CIRCULATION 

>osin8r  room  equip- 

MATRIX  MART.  I  GO  GETTER 

Chicago  6,  Illinois.  ‘ 

- i  200,000  daily  field 

used  or  rebuilt  or  , 

>w  for  small  Daily  !  Chart  area  2 

.  Skewes  &  Associ-  | 

lississippi. _  i  A  man  of  proven  ability 

d-AIling  equipment  |  w-anted  to  spearhead 

us  know  w'hat  you  itiis  paper  s  expanding 

Fxlitor  &  Publisher.  circulation  efforts. 

- - ,,  -y-  This  IS  no  ny  by  nipht 

f"'"  I  opening  but  a  real 

'■  .^rv  1  opiHirtunity  if  you  meet 

ect:  Daily  Telegram.  ,  “the  challenge, 

ca.  I 

z==ss=^=s  ,  SALARY  OPEN 

_ help  wanted _ I  1441 

_ Administrative^ _  '  Eilitor  &  Publisher _ 

MAN  OR  WOMAN  to  write  news,  mII  j  Classified  Advertising 

ads  and  take  initiative  in  managing  I  _ i _ - 

top  county  seat  weekly,  part  of  group  |  CLASSIFIED  SALESMAN.  South- 
good  weeklies.  Give  experience,  start-  |  eastern  Washington  Daily.  17.000  plus 
ing  salary  expected.  Paper  104  yrs.  circulation  expanding  department.  Op- 
old.  8000  circulation.  Population  3,600.  portunity  for  beginner  seeking  to 
This  job  can  lead  to  better  one  with  improve  self.  Prefer  man  under  30, 
main  organization.  What  can  you  do  g|„t,  creative,  energetic.  Send  lettw 
for  how  much?  Jenkins  Publishing  „f  „.,p|icati„n  to  Box  1422,  Editor  * 
Co.,  Mascoutah._Illinois. _ _ _  publisher 

PUBUSHERS'  REPRE.SENTATIVE  _ i _ _ 

seeks  ekperienced  man  to  establish  n:._f 

and  manage  Atlanta  office.  Give  full  Utsplar  Adverttsing 

Re^lv%i"'eL“nfidence“'‘V^^  COMBINATION  newspaper,  in  ov« 

*  pXr  hf!?  *  60,000  population.  Southern  city  will 

&  t  ubiisher.  employ  top  flight  salesman.  Must  have 

,  .  requisites  record  for  doing  a  complete 

Litrculatton  with  variety  of  accounts.  Give  fnB 

OSPANIZATION  WITH,.  S’"4u ’is.hT.rt 

openings  for  men  with  sound  back-  152.5.  Editor  A  Pu^sl^ _ 

I  ground  and  know-how  of  mail  and  ^  UNUSUAL  OPPORTUNITY  for  younf 
I  carrier.  Excellent  advancement  possi-  .  man.  27  to  82,  with  several  years 
bilities.  A.  V.  Lund.  Dixon  Evening  |  experience  and  proven  ability  in  selling 

Telegraph.  Dixon,  Illiimis. _  _  ,nd  creating  effective  retail  advertising, 

BRANCH  MANAGER  ready  to  move  ;  to  join  outsUnding  sUff  on  leading 
up  to  Supervisor  and  beyond  in  six  |  southern  New  _  England  Newspaper, 
day  morning  newspaper.  List  your  Possibly  advertising  major  in  Jo^ 
experience,  salary  exiiected  and  sell  i  rialism  School  or  College.  pMsioiy 
yourself  in  first  letter.  This  is  an  op-  i  department  store  adN^rtising- 

portunity  for  a  man  who  wants  a  '  merchandising  experience  Excellmt 
future.  Box  1431.  Editor  &  Publisher.  1  working  condition,  with  congenU 

-  -  - -  ^ — .  Staffs  p<»rTnan«‘ncy,  opportunity  to  grow 

COMPETENT  CIRCULATOR  seeking  and  progress.  Our  men  know  of 
advancement.  Overall  experienced  man  this  ad.  Give  full  information,  ez- 
(Southern  preferred!  with  promotion  !  perience,  personal  data  in  first  letter, 
b.-ickground  to  round  out  'top  notch’  Write  in  confidence  to  Box  1200,  Editor 
department  of  over  100,000.  Perman-  &  Publisher. 

ency  and  security  assured.  Starting  - — 

I  compensation  to  |I36,  plus  car  allow-  ADVERTISING  MANAGER 

I  ance,  future  commensurate  with  ability  FOR  14,600  6-day  daily  in  progressiva 
I  to  produce  results.  ‘Top  spot’  avail-  fast-growing  city  Chart  Area  6.  Do- 
;  able.  Job  requires  an  aggressive,  sire  man  30  to  45  to  direct  hard-hitting 
I  amiable  personality,  physically  fit.  staff.  Top  salary  and  incentive  for 
I  under  45.  Send  resume  to  Box  1416,  right  man.  Write  Box  1300,  Editor  4 
I  Editor  &  Publisher.  Publisher. 
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HELP  WANTED 


Display  Advertising 


ADVERTISING  PROMOTION  MAN¬ 
AGER  WANTED:  unusual  opportunity 
for  advertising  man  with  sales  ideas — 
energy  and  sales  ability.  Ne^  ex¬ 
perienced  man  to  work  with  two  daily 
newspapers  with  9000  and  8000  circu¬ 
lation.  Salary  and  commission  and 
unusual  future  for  producer.  Tell  all 
In  first  letter.  Give  background  and 
references.  Daily  Journal,  New  Ulm. 
Minnesota. _ 

CLOSE  TO  Los  Angeles  —  growing 
five-paper  weekly  combination  (soon 
semi-weekly),  ne^s  honest,  aggressive 
display  ad  man  S6  to  60,  able  to  sell 
and  service  both  large  and  small 
merchants.  Pleasant  family  location 
and  climate ;  close  to  mountains,  desert, 
seashore.  Write  in  full  to  Charles 
Shelton,  Publisher ;  Azusa  Herald ; 
Azusa,  California. 


EXCELLENT  POSITION  OPEN 
FOR  AN  AMBITIOUS 

TOP 

ADVERTISING  SALESMAN 

POSITION  open  due  to  promotion  of 
s  member  of  the  staff.  T^e  man  we 
seek  should  thoroughly  understand  re¬ 
tailing  and  be  able  to  work  closely 
with  business  firms,  planning  adver¬ 
tising  budgets  accoHing  to  sales  op¬ 
portunities  month  by  month.  We  do 
not  run  "specials”.  He  should  be  able 
to  write  excellent  selling  copy  and 
make  attractive  layouts. 

THIS  newspaper  is  a  highly  progres¬ 
sive  morning  and  evening  combination 
of  over  100.000  circulation  in  one  of 
the  fastest  growing  metroirolitan  areas 
of  the  southeast.  A  beautiful  city  in 
which  you  and  your  family  would  en¬ 
joy  living,  ideal  climate,  pleasant 
working  conditions,  6  day  week. 

THIS  is  a  top-notch  job  at  consider¬ 
ably  above  average  pay  where  results 
are  well  rewarded. 

AIRMAIL  complete  details  including 
age,  education,  also  personal  informa¬ 
tion,  experience  and  present  salary  to 
Box  1346,  Editor  &  Publisher. 

EXPERIENCED  ADMAN  for  solicita¬ 
tion  and  layout  on  large  weekly  paper 
In  Chart  Area  8  near  Washington. 
Man  under  86  who  is  interested  in 
siding  editorial  work  preferred.  Good 
salary  and  pleasant  working  conditions 
in  growing  county.  Box  1801,  Editor  & 
Publisher. _ 

EXPERIENCED  ADMAN  for  solicita¬ 
tion.  Must  be  capable  of  making  good 
layouts  and  ability  to  sell.  Write 
stating  salary  expected,  age.  Florence 
Morning  News,  Florence,  So.  Carolina. 

SHALL  DAILY  in  heart  of  Rockies 
best  scenic,  hunting  and  fishing  coun¬ 
try  needs  hard-working  ad  man.  Con¬ 
sider  trainee.  All  details  first  letter, 
please,  including  salary  needed.  Box 
'816.  Editor  t  Publisher. _ 

EXPERIENCED  AD  SALESMAN 
wanted  for  permanent  position  on 
fast  growing  (10,000  plus  circulation) 
Texas  daily  in  highly  industrialized 
Petro-Chemical  area.  Must  have  lay¬ 
out  and  copy  ability.  Excellent  work¬ 
ing  conditions.  Paid  vacations,  com¬ 
pany  benefits.  Write  full  details  first 
letter.  Wayne  Lanham  Advertising 
manager,  ^rger  News  Herald.  Borger, 
Texas. 

GOOD  OPPORTUNITY  FOR  YOUNG 
Man  in  retail  advertising  on  16,600 
daily  in  growing  Idaho  community. 
Vacation,  insurance,  hospital  and  sur¬ 
gical  benefits.  Write  complete  details 
to  Advertising  Manager.  The  Poet- 
Register,  Idaho  Falls,  Idaho. 

retail  advertising  manager 

to  head  hard-hitting  12  man  staff  in 
40.000  daily  and  Sunday  newspai>er 
•erving  exclusive  field  in  seif  contained 
market  not  close  to  larger  city— Chart 
Area  6 — Rapidly  expanding  industrially. 
Ideal  location  and  connection  to  really 
jive  and  work  and  prosper.  If  you 
know  you  have  the  knowledge,  per- 
■onality  and  push,  we  want  to  see 
you  soon.  Top  salary,  plus.  Write 
Box  1400,  Editor  A  Publisher. 


HELP  WANTED 


Display  Advertising 


SEEKING  YOUNG  MAN,  college  grad¬ 
uate,  advertising  nukjor  who  desires 
opportunity  to  further  learn  news¬ 
paper  advertising  in  comprehensive 
training  program  of  northern  New 
Engiand  daily,  80,000  class.  Wonder¬ 
ful  opportunity  to  break  in  with  ex¬ 
cellent  training  for  future  in  adver¬ 
tising  or  business  end.  College  marks 
considered.  Write  Box  1421,  Editor  A 
Publisher. _ 

DISPLAY  ADVERTISING 
SOLICITOR 

EXPERIENCED  in  layout  and  copy 
for  established  territory  on  fast  jrrow- 
ing  northern  New  Jersey  S-day  daily. 
Copy  and  layout  department  services 
available  to  aid  staff  men. 

Prevailing  weekly  salary  plus  work¬ 
able  bonus  incentive  plan. 

Apply  Lfeon  Kondell 
Retail  Advertising  Manager 

THE  HERALD-NEWS 

Passaic,  N.J.  Phone  PRescott  7-6000 

LARGE  WEEKITy.  chart  area  2, 
needs  ad  manager-salesman  willing 
to  work  and  grow  with  paper.  One- 
man  department  requires  part-time  re¬ 
porting  and  camera  work.  Give  ex¬ 
perience,  education,  salary  needs, 
references.  Box  1444,  Editor  A  Pub¬ 
lisher. 


ATTENTION  BEGINNING 
REPORTERS : 

You  CAN  break  into  newspaper  work  I 
We  have  found  job*  for  dozens  of 
young  people  with  very  little  or  no 
newspaper  experience.  Salaries  from 
160  to  $76  weekly.  Positions  are  avail¬ 
able  throughout  the  country.  Many 
open  now.  Send  resume  and  request 
application  forms.  Birch  Personnel, 
69  E.  Madison  St.,  Chicago  2,  III. 

NEWS  EDITOR.  Sports  Editor  and 
Reporter  —  photographer  jobs  open  on 
Chart  Area  6  evening  daily  in  small 
college  city.  Ideal  living  conditions. 
Opportupities  for  advancement.  Write 
fully  qualifications  and  salary  require¬ 
ments.  Airmail.  Box  1328,  Editor  A 
Publisher. 

SOUTHERN  a.m.  Daily  has  opening 
for  reporter-advertising  man  for  ta^ 
loid  published  each  week.  Most  have 
camera  experience  and  auto.  Wonder¬ 
ful  opportunity  with  old-established 
newspaper.  Address  Box  1218,  Editor 

A  Publisher. _ 

WIRE  EDITOR  for  small  town,  14,0<)0 
population,  chart  area  6.  Only  native 
of  same  area  considered.  Write  for 
interview  appointment  at  location.  In¬ 
clude  data,  salary  expected,  when 
available.  Any  age  will  receive  con¬ 
sideration  if  qualified.  Box  1220, 

Editor  A  Publisher. _ 

EDITORIAL  WRITER,  or  learned 
young  man  wishing  a  career  in  edi¬ 
torial  writing  for  a  leading  Pacific 
Coast  morning  Republican  newspaper. 
Apply  Box  1226,  Editor  A  Publisher. 
NEWSMAN  UNDER  40  with  more 
than  6  years  general  news  experience 
for  rural  coverage  on  medium  sized 
Florida  daily.  Box  1411,  Editor  A 

Publisher. _ 

REPORTER — for  general  news  cover¬ 
age.  Must  have  several  years  experi¬ 
ence.  Northern  Ohio  top  notch  daily. 
Growing  community  of  80.000.  Very 
COMPLETE  resume  and  salary  ex¬ 
pected.  Write  Box  1288,  Editor  A 

Publisher. _ 

THERE  WILL  BE  a  permanent  spot 
as  an  associate  editor  on  the  Re¬ 
view-Times  staff,  Fostoria.  Ohio,  start¬ 
ing  soon.  Want  competent,  capable, 
congenial,  sober  young  married  re¬ 
turnee  for  city  desk,  sports  ability,  as 
well  as  headline  knack,  city  council  and 
court  coverage,  photography  and  dark¬ 
room  knowledge.  Good  solid  man  gets 
$75  per  week  to  start.  Additional  com¬ 
pensation.  life  insurance,  etc.,  when 
earned.  Write,  in  your  own  handwrit¬ 
ing,  Publisher,  E.  M.  Hopkins,  with 
pleasant  working  conditions.  Give 
references,  availability,  and  housing 
desired. 


HELP  WANTED 


Editorial 


GENERAL  REPORTER  about  Hay  1 
for  small  town  daily  with  opportunity 
for  varied  experience.  Durango  (Colo- 

rado)  Herald-News. _ 

NATIONAL  WEEKLY  business  trade 
news  magazine  has  openings  in  its 
Chicago  office  for  editorial  men.  Should 
be  capable  of  handling  rewrite,  re¬ 
porting,  some  production.  This  is  a 
fine  opportunity  for  an  aggressive 
young  man.  Write,  giving  full  back¬ 
ground  to:  Box  1228,  Editor  A  Pub- 
lisher. _ 

SOCIETY  EDITORS— Birch  can  often 
be  of  assistance  to  the  woman  who 
really  desires  newspaper  work  and  will 
relocate.  BIRCH  PERSONNEL.  69  E. 

Madison  St.,  Chicago  2,  Illinois. _ 

COLLEGE  GRAD  seeking  start  in 
newspaper  work  sought  by  expanding 
organization  in  Chart  Area  1.  Give 
full  background,  references  in  first 
letter.  Box  1803,  Blditor  A  Publisher. 
COMPETENT,  stable  deskman  for 
growing  Ifi.OOO-circulation  paper  in 
Chart  Area  1.  Give  full  background, 
references  in  first  letter.  Box  1302, 
Editor  A  Publisher. 

CUB  REPORTERS — If  you  really  want 
to  break  into  newspaper  work  and  are 
willing  to  relocate,  let  us  help  you. 
BIRCH  PERSONNEL.  69  E.  Madison 

St.,  Chicago  2,  Illinois. _ 

TOPFLIGHT  morning  paper  in  100,000 
city  Chart  Area  9  wants  reporter  with 
police  run  experience  who  is  able  and 
willing  to  handle  other  news.  Pay 
baaed  on  experience.  Insurance,  vaca¬ 
tions,  pension.  Write  background  fully. 
Box  1528,  Editor  A  Publisher. 

WE  HAVE  NEED  of  one  reporter 
and  one  copy  reader  on  a  Metropolitan 
morning  newspaper  in  chart  area  10. 
Prefer  applicants  under  36.  Only 
those  giving  full  details  of  education, 
employment,  experience  and  back¬ 
ground  will  be  considered.  Reply  to 
Box  1412,  Editor  A  Pubiisher. 
REPORTERS  —  The  young  man  or 
woman  who  wishes  to  move  from  a 
weekly  to  a  daily,  or  from  a  small 
daily  to  a  larger  daily  should  let  Birch 
help.  BIRCH  PERSONNEL.  69  E. 
Madison  St.,  Chicago  2,  Illinois. 
EXPERIENCED  DESKMAN~me^iiL 
sized  New  England  daily.  Must  be 
painstaking  Editor  and  imaginative 
head  writer.  Good  conditions,  ^x  911, 

Editor  A  Publisher. _ 

REIPORireR  for  top  notch  afternoon 
daily,  college  town.  Chart  Area  9.  $76 
or  tetter  to  good  man.  Prefer  J-School 
training  and/or  exi)erience  In  small 
or  medium  sized  city,  midwest  or  mid¬ 
south.  Give  all  details  background, 
experience,  references,  personal  habits. 
Box  1386.  Editor  A  Publisher. 
REPORTER-REWRITE  MAN  to  grow 
with  Southern  New  England  paper. 
Stability  wanted.  Give  full  background, 
references  in  first  letter.  Box  1804, 

Editor  A  Publisher. _ 

TEACHING  assistantship  for  man  in 
reporting  or  copy  editing,  small  state 
university ;  grad  study  available  in 
non-journalism  fields.  Address  Box 
1317,  Editor  A  Publisher. 

TWO  EXPERIENCliD  REPORTERS 
to  enlarge  staff.  Write  stating  experi¬ 
ence,  salary  exitected.  Five  days. 
Florence  Morning  News,  Florence, 

South  Carolina. _ 

YOUNG  MAN  wanted  for  sports  and 
general  reporting.  BIxperience  neces¬ 
sary.  Glasgow  Daily  Times,  Glasgow, 
Kentucky. 

YOUNG  WOMAN  for  general  report¬ 
ing  and  to  help  society  criitor  on  chart 
area  11  daily.  Will  consider  upcoming 
journalism  graduates  ns  well  as  ex¬ 
perienced  reporters.  Box  1318,  Editor 
A  Publisher. 

FIELD  EDITOR 

FULL-TIME  field  editor  for  southern 
territory  of  national  distribution  maga¬ 
zine.  Primary  job;  finding,  planning, 
writing  and  photographing  feature 
articles  describing  and  analyzing  retail 
operations.  $6,500  year.  Send  complete 
resume.  Box  PE  620,  221  W.  41  St., 
N.  Y.  86.  N.  Y. 

NEWSMAN  FOR  DESK  JOB.  6:80 
a.m.  start,  Monday  to  Friday.  Name 
references.  Salary  needs.  The  Robe- 
sonian,  Lumterton,  North  Carolina. 


HELP  WAISTED 


AM  DAILY  of  17,000  wants  general 
reporter  starting  June  4.  Give  age, 
experience  and  salary  expected.  Mis- 
soulian,  Missoula,  Montana. 

EDITOR— TRADE  PAPER  EDITOR, 
top  book.  Give  Complete  resume  first 
letter.  Box  1440,  Editor  A  Publisher. 
EXPANDING  Chart  Area  6  publication 
in  100,000  class  wants  sports  writer, 
desk  men  and  reporters.  Box  1486, 
Editor  A  Publisher. _ 

NEWS  DIRECTOR — Top  engineering 
college  metropolitan  New  York  needs 
young  writer-reporter  with  two-three 
years  newspaper  experience  to  make 
campus  his  newsteat.  Must  be  able 
handle  news,  develop  features  for  news¬ 
papers  and  other  media.  Need  Mlf- 
starter  to  assume  full  responsibility 
and  build  own  operation.  Literal  va¬ 
cation,  other  benefits.  Good  opportunity 
for  growth  in  rapidly  expanding  field 
of  college  public  relations.  Resume 
with  first  letter,  please.  Box  1420, 

Editor  A  Publisher^ _ 

$90  IF  TOPNOTCH.  B'eatures,  news 
stories,  editing.  Young,  male,  married. 
Big  weekly.  Chart  Area  2.  Box  1408, 

Editor  A  Publisher.  _ 

REPORTER  WANTED  by  top  Con¬ 
necticut  Newspaper.  Second  raters 
will  be  unhappy  at  this  job.  We  need 
imaginative,  aggressive  young  man 
with  some  experience.  Box  1428,  Editor 

A  Publisher. _ 

REPORTER,  male  or  female,  for  staff 
of  our  3  active  weeklies.  Some  ex¬ 
perience.  car  required.  Manville,  New 

Jersey,  News.  _ _ _ 

SPORTS,  wire  editor,  small  town  daily. 
Single  man  preferred.  Box  1484, 
Editor  A  Publisher. 

TOP  SPOT^IN"  NEW^SROOM,  6.000 
circulation  daily.  Chart  Area  6.  Chal¬ 
lenging  opportunity  for  younger  man 
capable  taking  complete  charge.  Must 
I  be  strong  on  local  and  photo  coverage, 

I  write  sound  editorials,  able  to  train 
I  and  direct  staff.  Job  should  appeal 
’  particularly  to  man  now  stymied  and 
I  willing  to  work  hard  to  advance  to 
fuil  representation  of  paper  on  editor- 
I  iai  side.  Write  fuliy,  enclose  references, 

I  samples.  Box  1442,  Editor  A  Publisher. 

'  W^ANTED — Experienced  man  to  work 
*  in  editorial  d*’partment  of  morning 
j  daily  newspaper.  Must  be  typist, 

I  familiar  with  headwriting,  makeup, 

;  rewrite  and  reporting.  Please  address 
replies  to  The  Editor,  The  Post-Star, 
Glens  Falls,  New  York,  stating  fuD 
name,  address,  telephone  number,  edu¬ 
cation,  experience  and  references. 
YOUNG  man”" or  WOMAN  to  handle 
TTS  wire  and  front  page  makeup  on 
12,000  circulation  daily.  J-Grad  in 
area  with  some  knowiedge  and  experi¬ 
ence  on  wire  preferred  but  will  con¬ 
sider  others  with  suitable  interest  and 
'education.  Give  background,  references 
and  salary  requirements  in  letter. 
E.  A.  Elliott.  Union-Sun  and  Journal, 

Lockport,  New  _Yo^. _ 

WANTED — Young  man  who  has  the 
ability  to  take  a  hand  in  all  editorial 
operations  of  weekly  trade  journal. 
Exi>erience  helpful,  not  necessary.  Good 
salary,  want ‘man  from  Chicago  area. 
Write  folly  to:  Box  1229,  Editor  A 

Publisher.  _ _ _ 

WIDE  AWAKE  DESK  MAN  for  sixty 
thousand  plus  daily  in  Alabama’s 
Capitol  city.  B'ive  day  week  with 
Benefits.  Drinkers  and  drifters  need 
not  apply.  Send  past  experience  and 
references.  Willing  to  train  ambitions 
young  journalism  school  graduate.  Con¬ 
tact  Gerry  I.<^.  care  of  the  Advertiser, 

Montgomery,  Alabama. _ _ 

REPORTER  for  general  assignment 
work  in  permanent  position.  Midwest 
background  preferred.  Some  experi¬ 
ence  desirable  or  journalism  school 
background.  Excellent  working  condi¬ 
tions.  Write  in  detail  to  Managsr, 
Pharos  Tribune,  Logansport,  Indiana. 
YOUNG  MAN  as  reporter-photogra¬ 
pher  and  feature  writer  on  Connecti¬ 
cut  afternoon  daily,  9000  Circulation- 
Minimum  one  years’  newspaper  ex¬ 
perience.  Good  opportunity  for  ad¬ 
vancement  for  person  with  ability  and 
integrity.  State  salary  range.  Job 
benefits  include  paid  vacation,  sick 
leave  and  life  insurance.  Write  Box 
1445,  Editor  A  Publisher,  including 
,  references. 
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Inttructors 


HELP  WANTED 


SITUATIONS  WANTED 


Promotion — Public  Relationt 


AdminUtrative 


SITUATIONS  WANTED 

Circulation 


I 


I 

I 

I 

( 


r 


LARGE  JOURNAUSM  SCHOOL 
needs  man  to  teach  copyreading,  edit¬ 
ing,  work  with  news  side  of  student 
daily,  beginning  June  or  September : 
daily  paper  copyreading  exi)erience  es¬ 
sential  ;  M.A.  desirable ;  can  do  grad¬ 
uate  work ;  probably  one  year  only. 
Write  Box  1821.  Editor  &  Publisher. 

LARGE  JOURNALISM  SCHOOL  needs 
man  to  teach  copyreading,  editing, 
work  with  news  side  of  student  daily, 
beginning  June  to  September;  daily 
paper  ropy  reading  experience  essential; 
M.  A.  desirable ;  can  do  graduate 
work;  probably  one  year  only.  Write 
Box  1232,  Editor  &  Publisher. 


Mechanical 


—WE  WANT— 

A  MAN 

Widely  Experienced  in  the 
MECHANICAL 
PRODUCTION 

OF  NEWSPAPERS  —  who  has  the 
ability  to  write  interestingly  about  New 
Processes  —  New  Techniques  —  New 
Inventions  for  a  Publication  of  wide 
national  distribution. 

WRITE  CONFIDENTIALLY  TO 
Box  1500,  Editor  &  Publisher 
re :  experience  —  references  —  salary 
e.xpected  and  such  other  facts  as  you 
think  of  interest.  Interview  may  be 
arranged  for  Waldorf,  Monday,  Tues- 
day  or  Wednesday  of  ANPA  Week. _ 

WANTED  —  Engraver  for  one  man 
plant.  $2.30  per  hour.  Phone  or  wire 
E.  L.  Ingvalson,  Rapid  City  Daily 
Journal,  Rapid  City.  South  Dakota. 


Promotion — Public  Relations 


4A  Advertising 
Agency  Seeks 

PUBLIC 

RELATIONS 

EXECUTIVE 

If  you  aie  qualified  to  set  up  and 
manage  a  new  public  relations  affili¬ 
ate  for  VanSant-Dugdale-  and  are  in-  I 
terested  in  the  opportunity — write  us. 
Tell  enough  about  your  P.R.  experi¬ 
ence  and  accomplishments  to  justify 
interview.  Indicate  salary  require¬ 
ments. 

V.D.&C.  is  a  4A  advertising  agency 
of  long  standing  and  high  reputation. 
Clients  include  many  industry  leaders. 
'55  volume  7  million  plus,  double  6 
years  ago.  We’re  prepared  to  prove 
we  offer  good  position,  opiiortunity, 
security  for  right  man.  Address  Ex¬ 
ecutive  Vice  President,  VanSant-Dug¬ 
dale.  l.'i  E.  Fayette,  Baltimore  2, 
Maryland. 


PROMOTION  DEPARTMENT  of  chart 
area  6  seven  day  daily  of  70,000  . 
circulation  needs  second  man  capable  | 
of  doubling  as  editor  of  prize-winning  > 
slick  paper  employe  publication.  The  1 
person  we  ne^  knows  advertising,  ! 
circulation,  research,  general  promotion 
but  is  heavy  on  editorial  experience  ! 
or  training.  Prefer  36  years  of  age  I 
or  under.  Future  good,  best  fringe 
benefits,  growing  organization.  State  | 
salary  requirements,  availability,  draft  ' 
status  and  past  experience  in  first  I 
letter.  Box  1222,  Editor  A  Publisher. 
PROMOTION  MAN  with  one  or  two 
years  promotion  or  news-side  experi¬ 
ence  to  do  editorial-circulation  pro¬ 
motion.  Send  resume  to  A.  C.  Young- 
berg.  Promotion  Director.  Chicago 
Daily  News,  Chicago,  Ill. 
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REPORTER,  23-30  with  degree  in 
journalism  and  minimum  of  18-months 
on  newspaiier,  for  place  with  future 
as  news-feature  writer  for  papers  snd 
trade  magazines  in  Public  Relations 
Department  of  large  and  expanding 
Chart  2  Area  metal  manufacturer. 
Send  resume  and  salary  requirements 
to  Box  1329.  Editor  &  Publisher. 


PUBLIC 

RELATIONS 

Important  opening  in  Public  Relations 
Department  of  major  home  furnishings 
manufacturer  with  diversified  activities. 
Primary  duties  include  Press  relations 
and  product  publicity.  Creative  skill 
and  newspaper  background  essential. 
Mid-town  location.  Please  state  salary 
requirements  with  resume.  Box  PE 
631,  221  W.  41  St.,  N.  Y.  C..  N.  Y. 


Free  Lance 


SELL  YOUR  feature  material  to  the  I 
huge  house  organ  field.  3,000  house  ! 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea-  I 
tures.  Free  information.  Gebbie  Press  I 
Services.  161  W.  48  St.,  N.Y.C.,  N.Y.  j 


_ Salesmen _ i 

EXCELLENT  SAL£S  territories  are  I 
now  available  in  our  business.  If  you 
have  experience  in  the  fields  of  ad¬ 
vertising,  newspaper  or  radio  and 
would  like  to  sell  in  a  position  where 
the  rewards  are  high,  please  contact 
Mr.  Cliff  Parker,  General  Sales  Man¬ 
ager,  Alexander  Film  Company, 
Colorado  Springs,  Colorado.  Phone 
MElrose  3-1771. 


WANTED:  Experienced  sales¬ 
man  in  representative  field  to 
solicit  newspaper  and  magazine 
accounts.  Confidential.  Write 
Box  1433,  Editor  &  Publisher. 


WRITERS  SERVICES 

Manuscripts 


I  MANUSCRIPTS  WANTED  of  booklet 
1  length  —  1600  to  3000  words  —  by 
1  booklet  publisher.  Write  for  informa- 
j  tion,  Box  Clayton — St.  Louis  6, 

'  Missouri. 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  . .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  payoff. 

PROGRESS  rated  through  w^tten 
.  examination  on  each  lesson.  Free  per- 
I  sonal  guidance  by  classified  specialists. 

!  JOIN  staffers  of  141  distinguished 
■  newspapers  who  have  found  a  better 
'  future  in  classified  advertising  with 
:  this  program. 

j  ENROLL  TODAY  I  Full  20-week  course 
(including  i>ersonal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 

A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florida 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


PAGE  COSTS  HIGH? 

General  manager.  Production  manager 
with  realistic  grasp  of  economic  facts 
of  life  seeks  demanding  job  on  medium 
daily.  Know  how  to  stay  on  top  ot 
sch^ule  at  rock-bottom  page  cost. 
Intimate  knowledge  latest  production 
equipment  and  techniques.  Age  39. 
Available  soon.  Chart  Area  11  or  12. 
Box  1618,  Editor  &  Publisher. _ 

Owner  or  Publisher 

UNLOAD  your  problems  on  executive 
knowing  business  from  Mechanical  De¬ 
partments  up  .  .  . 

CONVERTED  $260,000  annual  loser. 
Improved  content,  typography,  produc¬ 
tion.  Cut  costs,  increased  circulation, 
advertising,  etc.  Handle  labor,  public 
relations,  promotion. 

26  YEARS’  executive  cxi>erience.  Was 
Backstop  to  top  chain  General  Man¬ 
ager.  Successfully  operated  as  Pub¬ 
lisher,  Assistant  Publisher,  General 
Manager.  Consultant,  USA,  Europe. 
UNIVERSITY  Graduate,  business  ad¬ 
ministration  and  journalism.  Refer¬ 
ences  best.  Salary  modest.  Available  | 
short  notice.  BOX  1617,  EDITOR  &  j 
PUBLISHER.  j 

PUBLISHER^ASSISTANT,  production 
manager,  mechanical  superintendent. 
Experienced  production,  purchasing,  | 
labor  negotiations — administration,  per-  ; 
sonnel.  Available  New  York  interview. 

Box  1613,  Editor  &  Publisher. _ 

AO  MANAGER,  brought  up  on  a 
newspaper,  desires  position  where 
ability  will  lead  to  future  management 
for  retired  owner.  I’m  young,  (31)  .  . 
just  right  to  begin  relieving  the  load 
for  the  publisher  who  wants  a  little 
time  off.  Write  Box  1340,  Editor  & 
Publisher. 


Artists — Cartoonists 


TWENTY  YEARS  Newspaper  Experi¬ 
ence — Sports  Specialty  but  can  do 
Editorial — Spot  and  Gags — Desirous  of 
locating  in  Eastern  Seaboard  State. 
Box  1602,  Editor  &  Publisher. 


Circulation 


AGE  27,  six  years  experience  in  all 
phases  of  circulation  work.  Was  as¬ 
sistant  Manager,  am  now  Promotion 
Manager  on  30,000  circulation.  Wants 
managership  of  newspaper  about  same 
size.  College  graduate,  family  man, 
like  to  locate  in  Chart  Areas  2,  3,  4 
or  6.  Resume  on  request.  Box  1526, 

Editor  It  Publisher. _ 

CIRCULATION  MANAGER,  Ten  yean 
on  present  job.  Making  change  this 
summer,  good  record.  Active  church 
and  service  club  worker.  Believe  there 
is  no  substitute  for  work.  Will  work  I 
for  salary  but  prefen  salary  and  com¬ 
mission  <or  stnight  commiuion.  Mar¬ 
ried  and  one  child  in  school.  Chart 
Area  9,  10,  11,  or  12.  Box  1124, 
Editor  &  Publisher.  I 


CIRCULATION  MANAGER,  16  yean 
experience  Morning,  evening  and  Sun¬ 
day.  Promotion  minded  and  cost  con¬ 
scious.  Young,  aggressive  and  am¬ 
bitious  with  succesful  background  on 
previous  positions.  Family  man.  Will 
furnish  references  and  resume  of  past 
experience  on  request.  Prefer  Chart 
Area  3,  4,  6  and  9.  Box  1401,  Editor 
A  Publisher. _ 

CIRCULATION  MANAGER  now  em¬ 
ployed  would  like  to  relocate  Chart 
Area  3  or  4.  Good  record,  12  years 
experience  all  kinds  of  circulation  and 
promotion.  Prefer  daily  in  small  town- 
approximately  20,000.  Cost  conscious 
and  good  organizer.  Box  1403,  Editor 
&  Publisher. 


Classified  Advertising 

CLASSIFIED  MANAGER— Thoroughly 
experienced  in  all  phases  of  classified. 
Outstanding  record  in  developing  linage 
and  revenue.  Best  of  references.  South 
or  Southwest  preferred.  Box  1419, 
Editor  A  Publisher. 


Display  Advertising 

ADVERTISING  MANAGER-Salesman. 
Industrious,  with  imagination  and  abiF 
ity.  Thoroughly  experienced  in  adver¬ 
tising,  and  promotion.  Family  man, 
mid-forties.  Box  1610.  Editor  A  Pub¬ 
lisher. 


JOB  WITH  A  FUTURE— 10  years 
experience,  13-60,000  circulation,  38, 
family,  now  carrying  top  accounts. 
Advertising  Manager  or  Assistant 
Available  for  Interview.  Box  1611, 
Editor  A  Publisher.  _  _ 


PROMOTION  OR  ADVERTISING 
MANAGER,  or  Assistant.  Aggressive 
young  executive,  4  years  metropolitai 
daily  A  farm  paper,  and  6  years 
industrial  background,  seeks  opportu¬ 
nity  with  sizable  publication.  Now 
directing  $500,000  industry  budget.  Ad¬ 
vertising  degree.  $10,000.  Box  1618, 
Editor  A  Publisher. _ 

SALESMAN  for  SALE 
Five  years  experience  on  large  Eastern 
dailies,  copy  and  layout,  married,  B.S., 
Chart  Areas  1,  2,  8,  4.  Box  1614, 
Editor  A  Publisher. _ _ 

ADVERTISING  MAN  AVAILABLE. 
Excellent  references.  Matured  and  sub¬ 
stantial  sales  experience  with  proven 
record  of  work  i>ertormance,  good  knowl¬ 
edge  of  copy  and  layout  on  weekly 
newspaper,  trade  journals,  etc.  in  both 
hot  print  and  offset  processes.  Write 
Box  2425,  Greensboro,  North  Carolina. 
Prefer  North  Carolina  or  Virginia. 


AD  EXECUTIVE.  10  years  small  daily, 
4  years  commercial  retail,  seeks  per¬ 
manent  spot  newspaper,  store,  industry, 
warm  oceanside  climate.  Copy,  layout. 
Graphic,  Scanagraver.  34,  family,  now 
employed.  $6,600.  Write  Box  1417, 
Editor  A  Publisher. 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


STEADY,  conseientioua  ad  manasar 
■eeka  position  on  daily  in  Midwest.  6  | 
years  exi>erienee,  J.  School  sraduate,  ■ 
family,  age  81.  Interested  in  perman-  | 
ent  position.  Can  show  crood.  steady 
gains.  Write  Box  1841.  Editor  A  Pul^  I 

iisher. _  | 

SPECIAL  EDITION  man  now  finish¬ 
ing  Golden  Jubilee.  Available  after  I 
May  15.  Commission.  References.  Box 
1415.  Editor  &  Publisher. 


Editorial 


ABLE  to  make  most  of  dull  subjects.  | 
general  reporter,  digger,  6  years  dailies, 
religion,  retail  news  features,  some  i 
photography,  radio  newscaster,  now  I 
weekly  ^itor.  Want  spot  on  good 
daily,  radio.  TV  newsroom.  State  | 
salary  range,  convention  rendezvous.  ' 
Box  1515,  Editor  A  Publisher. 

INTERNATIONAL  AFFAIRS  —  For¬ 
eign  correspondent,  Europe,  United 
Nations.  Mid-SO’s.  Exi>erience:  news-  | 
paper,  radio,  magazine,  public  relations. 
High  academic  standing,  languages,  I 
bat  referenca.  Would  go  anywhere  j 
for  right  opi>ortunity.  Box  1624,  | 
Editor  A  Publisher. _  j 

COMPETENT  REPOBTER-4  years  All- 
Around  experience,  anxious  to  join 
medium,  large  daily.  Young,  degree. 
Box  1606,  Editor  A  Publisher. _ 

MANAGING  EDITOR  job  on  small 
daily  sought  by  86,000  daily  department 
had.  6  years  top  dak.  reporting 
background.  Makeup  srizard.  Executive 
experience.  Litt.B  in  Journalism,  MA. 
28,  married,  eye  on  Chart  Aras  6, 
T,  8,  10,  11,  12.  Box  1504,  Editor 

A  Publisher. _ _ 

NEWSMAN — Now  working  in  New 
York  City  seeks  move  back  West,  Chart 
Aras  10  or  12.  4  yars  experience 

fature  writer,  reporter,  copyrader. 

2  yars  public  relations.  Marri^,  83, 
Vet.  Box  1 620,_  Editor  A  Publisher. 
NEWS  REPORTER,  knows  Photog¬ 
raphy,  for  Daily  wiUi  50,000  or  more 
circulation.  B.A.,  24,  single,  veteran, 
some  exi>erience.  Box  1503,  Editor  A 

Publisher. _ 

NOTED  newspaperman,  specialist  in 
fields  of  art,  thatre,  book,  music  and 
film  criticism  and  fatura,  busy 
winters  in  Florida,  wishes  post  for 
summer  in  New  England  where  talents 
an  be  fully  employed.  Write  3006 

San  Rafael _ Street,  Tampa,  Florida. 

RADIO  EDITOR-BROADCASTER  18 
yars.  12  years  leading  net  afliliate. 
Could  had  active  newsroom.  Wat 
coast  preferred.  Box  1509,  Editor  A 

Publisher. _ 

SPORTS  EDITOR  on  medium  daily 
wants  to  join  staff  of  larger  paper. 
Ste  yars  experience,  27,  married, 
available  in  May.  Box  1606,  Editor 

A  Publisher. _ 

SPORTS.  Reporting,  makeup,  copy¬ 
reading,  headline  writing,  fatura, 
some  camera.  Seek  permanent  spot 
on  paper  over  26,000  circulation.  Cover 
ail  sports.  12  yars  experience.  Age 
IT,  married.  Prefer  Ohio,  borderline 
statg.  Box  1607,  Editor  A  Publisher. 

SUNDAY  EDITOR 

Now  employed  in  managerial  news¬ 
paper  position.  Earning  $10,000  yearly. 
Experience  directing  full  Sunday  sec¬ 
tions  gained  on  two  of  America’s 
rratat  dailia.  Will  praent  ampla 
showing  imaginative  layout,  skillful 
use  of  photos,  sound  fature  develop- 
nat.  strong  supervision  for  distinc¬ 
tive  hadlina  and  captions.  Thirteen- 
yar  newspaperman.  Box  1508,  Editor 
A  Publisher, 


AWARD  WINNING  editor  with  busi- 
nea  know-how  saks  lifetime  job  med¬ 
ium  daily;  now  in  metropolitan  field. 
Twenty  yean  experience,  42,  family ; 
conservative:  $7,500  yar  needed.  Box 
1120,  Editor  A  Publisher. 

EDITOR.  MANAGING  EDITOR  —  | 
$26,000  man  marked  down  to  $16,000 
if  be  finds  the  right  place.  Box  1186, 
Editor  A  Publisher. _ 

EXPERIENCED  news-aports,  reporter- 
editor:  now  writes  Mecken-sharp,  iH'l^ 
human  column,  wants  cbance  pn  med¬ 
ium  or  large  daily  that  an  use  column. 
Box  1186,  Editor  A  PublUher. 

GOOD  REPORTING  or  editing  pat 
in  permanent  loation  sought  by  city 
editor  of  small  daily.  Can  handle 
amera.  Married,  own  ar,  excellent 
referenca.  Prefer  Chart  Ara  2  or  6, 
but  will  consider  any  good  paition. 
Box  1114,  Editor  A  Publisher. 


Editorial 


SPORTS  EDITOR  —  WRITER,  Not 
afraid  to  work.  Good  habits.  Ta 
years  experiena.  No  fly  by  night  .  ,  . 
therefon  daire  clan  city  and  re¬ 
spected  newspaper.  Box  1203,  Editor 
A  Publisher. 


ASSISTANT  COPYDESK  chief  metro¬ 
politan  paper  desires  change.  Prefer 
South.  News  executive  or  semi-execu¬ 
tive.  Box  1206.  Editor  A  Publisher. 


A  BYLINE 
OF  DISTINCTION 


NEWSMAN :  Fast,  veratiie  writer, 
handy  at  headwriting  and  eopyreading, 
bat  and  happiest  on  humor  and  fea- 
tura.  Sober,  famiiy  man,  college  grad. 
English  major.  Now  rewriteman  on 
daily  in  Chart  Area  9,  11  years  on 
big  dailia.  Sak  congeniai  spot  in 
Chart  Area  8.  9  or  10  after  June  1. 
Box  1833,  Editor  A  Publisher. 


EDITOR,  exiwrienced  and  apable, 
saks  opportunity  to  manage  daily 
newspaper.  Age  32.  Excellent  health. 
Currently  night  editor  of  paper  with 
circulation  of  200,000.  Previotuly  news 
editor  and  sports  editor  of  metropoli¬ 
tan  papers  and  eorrapondent  for  wire 
servia.  University  degra.  Wife  and 
two  children.  Please  address  Blditor  A 
Publisher,  Box  1311,  Editor  A  Pub¬ 
lisher. 


ONE  MAN  EDITORIAL  PAGE 
Outstanding  editorial  writer  on  im¬ 
portant  large  city  daily  wants  change 
to  “one  man  page"  in  smailer. 
pleaant  city  or  town.  Strong  news¬ 
paper  experience :  university  education. 
Conservative.  Sampla.  References. 
Box  1326.  Editor  A  Publisher. 


Nationally  known  sports  writer,  whose  | 
work  is  set  apart  by  its  distinctive  i 
apprach,  reportorial  thoroughneu  and  ' 
excellent  writing,  saks  place  as  Sports  1 
Editor,  columnist  or  top  staff  member.  I 


Twenty  yars  experience  with  major 
newspapers  and  prea  usociation.  Na¬ 
tionally  recognized  for  outstanding 
fra  lance  magazine  work.  Experienced 
as  Radio  and  Television  commentator. 


Young  enough  to  have  ambition  and 
sound  idas,  yet  mature  enough  to 
bring  you  solid  background,  demon- 
stated  ability  and  thorough  under¬ 
standing  of  departmental  problems. 


Referenca  from  outstanding  exau- 
I  tiva,  which  welcome  with  pride  your 
invatigation. 

! 

Now  employed  on  400,000  plus  daily. 
Box  1206,  Editor  A  Publisher. 


RESEARCHER  AND  WRITER— Four 
years  research  analyst  and  reporter 
government  agency.  Advertising  and 
^itorial  experiena.  Box  1334,  Editor 
A  Pubiisher. 


REPORTER,  columnist  100,000  plus 
daily  saks  challenging  job  with  hard¬ 
hitting  newspaper.  Married,  28.  fonner 
editor  of  small  daily.  Top  references. 
Box  1216,  Editor  A  Publisher. 


REPORTER  wants  liberel,  indepen¬ 
dent,  raponsible  daily.  No  blaklists, 
sacred  cows  in  news.  Wakly  experi¬ 
ence,  vet,  J-Grad,  Chart  Area  2,  6,  7. 
Box  1289,  Editor  A  Publisher. 


REPORTER  on  Watern  18,000  daily 
■aks  job  on  larger  Watern  daily. 
Age  26,  2*4  yars  experience.  Box 

151 2.  Editor  A  Publisher. _ 

SUPERIOR  Newsman,  wakly,  daily 
experience,  MA,  to  had  news  staff 
V  as  publisher’s  aide.  Box  1522,  Editor 

*  Publisher. _ _ _ 

truly  able  dakman,  83,  with  de- 
na,  thorough  experience  on  all  bats, 
wsks,  wants  ral  opportunity  in  U.S. 
w  abroad.  Box  1623,  Editor  A 

PublUher. _ 

TOP  WRITER  Visiting  Scandinavia 
Sommer  ’66  Represent  Paper,  or  firm. 
Box  1619,  Editor  A  Publisher. 


EDITOR-CORRESPONDENT.  Estab- 
I  lished  Europe  —  6  years  Wuhington, 

I  2  yeare  London  Experiena.  Specialist 
'  Politics,  Economies,  FInana,  Businea, 
Aviation,  Scienca,  Atomic  Energy, 
Elatrogravitics ;  in  New  York  saking 
part  time  aaignments  continuing  edi¬ 
torial  representation  in  Europe.  I^fer- 
'  enca  supplied.  Box  1346,  Editor  A 
Publisher, 

I  - - 

EDITOR-REPORTER,  top  notch,  83, 
desires  job  with  nationai  magazine,  or 
I  major  bouse  organ ;  7  years  we^iy 
'  and  feature  writing  experiena ;  wveral 
I  books  under  belt ;  Ivy  League  BA. 

I  Greduate  degra.  Box  1342,  ^itor  A 
Publisher. 

:  MANAGING  EDITOR  nationally-known 
:  mid-west  small  daily  pat  10  yare 
now  saking  iarger  field ;  administra¬ 
tive  post  preferred.  Experience  inciuda 
back  shop  and  all  editorial  jobs.  In- 
quiria  welcome.  Box  1348,  Editor  A 
Publisher. 


SPORTS  WRITER-EDITOR.  6  years 
small  daily  field.  Daira  job  on  larger 
paper.  Knows  makeup,  wire  apy, 
column,  camera.  Single,  32,  vet.  Top 
worker.  Box  Editor  A  Publisher. 

AUTOMOTIVE 

Experienced  writer.  European  and  USA 
background  available  as  automotive 
editor  for  column,  or  trade  publication, 
also  willing  to  write  for  syndicate. 
This  column  will  get  more  raders 
and  more  advertisers.  Will  be  geared 
to  type  of  audience.  Box  1424,  Editor 

A  Publisher^ _  _  _ 

cdPYDESKT~EX"PERIEI^D  WOM¬ 
AN,  any  area,  permanent  post  wanted. 

Box  1443,  Editor  A  Publisher. _ 

CALIFORNIA  or  Southwat  location 
wanted  by  competent  woman,  25. 
J-Grad.  Assistant  editor  trade  journal 
2  yars,  general  assignment  small  daily 
1  yar.  Use  Camera,  do  featiira.  Box 
1404,  Editor  A  Publisher. 


SITUATIONS  WANTED 
Editorial 

EDITOR-MANAGER  of  western  busi¬ 
ness  pubiication  interated  in  editorial 
position  in  San  Francisco  region. 
Newspaper  background.  Full  details  on 
request.  Box  1436,  Editor  A  Publisher. 


WEST-GERMANY  .  .  . 

WRITER  -  REPORTER  available  for 
assignment  or  fra  lance  arrangement, 
American,  praently  here,  spaks  Ger¬ 
man  without  accent.  Box  1423,  Editor 
A  Publisher.  _ 

WRITING  POST  IN  ITALY  Young, 
native-born  American,  some  public  re¬ 
lations  and  newspaper  experience.  Can 
use  pras  camera.  Work  for  modat 
salary  for  insight  into  Italian  culture. 
Fair  knowledge  of  Italian.  Box  1418, 
Editor  A  Publisher. _ 

EDITORIAL  WRITER  saks  editorial 
page  spot.  Do  other  jobs  a  well  but 
not  instad.  Good  referenas.  Mar¬ 
ried,  34.  5  years  one  man  page.  Box 
1425,  Editor  A  PubliMier. 


Mechanical 


FOREMAN,  mahanical  superintendent 
experienced  in  all  phasa  of  newspaper 
operation.  Composing,  stereotype  and 
pras  room.  Capable  of  harmonious 
leadership.  Union  or  open  shop.  Ex¬ 
cellent  raord.  references.  Box  1621, 
Editor  A  Publisher. 


PROOFREADER 
Experienced  woman. 

Box  1338,  Editor  A  Publisher 


Photography 


NEWS  PHOTOGRAPHER,  Veteran. 
Single,  16  years  in  New  York  area: 
police  beat,  news,  features,  etc.  Wish 
to  relocate  with  a  prograsive  news¬ 
paper  or  organization  in  either  the 
States  or  elawhere.  Own  equipment 
and  car.  Will  travel.  Box  1837,  Editor 
A  Publisher. 


Promotion — Public  Relations 


COMPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  scraned  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  spaial  dak  to  fill 
newspaper  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon,  Mid- 
Town  Personnel  Agency,  180  W.  42  St., 

New  York.  N.  Y. _ 

COPYDESK.  any  dak,  rewrite,  swing. 
A  pro  for  spot  that  needs  one.  Chart 
Aras  1,  2.  11.  Box  1439,  Editor  A 

Publisher. _ 

EXPERIENCED  reporter-photographer, 
24,  single,  draft  fra.  wisha  to  re¬ 
locate  in  Chart  Aras  6,  2,  3.  4. 
Worked  all  bats,  sports,  wire  dak. 
Box  1437,  Editor  A  Publisher. 


MAN — 87.  Experienced  in  public  rela¬ 
tions  (promotional  writing  and  speak¬ 
ing)  ;  industrial  publications  (writer, 
editor,  photographer  and  offia  man¬ 
ager)  :  presently  program  manager  for 
profeuional  fund  raising.  Journalism 
degra.  S!ak  permanent  employment. 
Prefer  West  Coast  but  will  consider 
elsewhere.  Asking  $600.  Box  1806,  Edi¬ 
tor  A  Publisher _ _ 

EXCEPTIONAL  worker.  16  years  solid 
experience  two  firms,  wants  oppor¬ 
tunity  in  industrial  public  relations 
or  large  newspaper.  Copy  editor,  edi¬ 
torial  and  verse  writer,  hads,  makeup, 
familiar  TV,  radio  techniqua.  $7,000- 
$9,000  cla.ss.  Can  handle  men.  Family. 
37.  veteran.  If  you  sak  a  raponsible 
person  write  Box  1406,  Editor  A 
Publisher. _ _ 

'  PUBLIC  RELATIONS 

;  CITY  EDITOR  metropolitan  daily. 

I  B.A.,  31,  saks  position  with  reliable 

I  firm,  industry.  Offers  idas,  contacts, 
editorial  know  how.  Minimum  $10,000. 
Box  1407,  Editor  A  Publisher. _ 


MANAGING  EDITOR  of  well-known 
a.m.  dally  with  80.000  circuiation  saks 
larger  field.  Conservative  GOP,  15 
yars’  experience,  listed  in  Who’s  Who. 
Praent  salary  is  $14,000.  Box  1409. 
Editor  A  Publisher. 


NOW  EDUCATIONAL  DIRECTOR  or 
state  agency.  Familiar  with  radio-TV, 
news  and  fature  writing,  speah- 
making  and  editorial  resarch.  Master’s 
degra  in  journalism.  Age  31.  Saking 
public  relations  work  in  an  industrial 
or  institutional  setting.  Box  1402. 
Editor  A  Publisher. 


Salesmen 


REPORTER,  working ;  knowhow ;  left 
eye  bad :  rady ;  pay  own  way ;  city 
hall,  courts,  matings :  no  camera.s : 
Box  1480.  Editor  A  Publisher. 


FAIRFIELD  COUNTY,  Connaticut. 
resident,  woman  daira  to  sell  locally 
for  well-atablished  firm,  experienced. 
Referenca  and  ideas  exchang^.  Write 
Box  1429.  Editor  A  Publisher. 


SUMMER  JOB.  Graduate  student, 
Missouri  J-School.  BA-English.  Colum¬ 
bia  University.  Newspaper  or  maga¬ 
zine  :  report,  city  or  sports :  rewrite : 
copy.  Experience  3  years  coilege  paper, 
1  year  small  daily.  Prefer  New  York 
area,  consider  anywhere.  Available 
June  1.  Box  1410,  Editor  A  Pubiisher, 


VETERAN  with  editing  experience 
I  and  two  degrea  saks  general  Reporting 
j  Spot  on  medium-sized  Daily,  Chart 
i  Area  2.  Box  1438,  Editor  A  Publisher. 


EUROPEAN 

SALES  REPRESENTATIVE. 
American,  30,  raiding  Paris,  3%  yan 
distribution  and  sala  leading  U.  S. 
overseas  publication.  Knowledge  18 
European  and  Mid-East  countria.  Saks 
full  time  repraentation  1  or  more 
publications.  interating  enough  to 
lave  praent  position  to  stay  In 
Europe  or  return  to  U.  S.  Box  1414, 
Editor  A  Publisher,  will  forward.  Ex¬ 
pat  2  wwk  delay  for  reply. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

American  newspapermen 
have  been  great  organizers  and 
joiners  of  professional  associa¬ 
tions  and  groups  for  many 
years.  We  doubt  there  is  any 
industry  so  well  organized  on 
local,  state,  regional  and  na¬ 
tional  lines. 

For  instance,  there  are  na¬ 
tional  associations  of  editors, 
publishers,  advertising  execu¬ 
tives,  promotion  managers,  pho¬ 
tographers,  credit  managers, 
personnel  executives,  circula¬ 
tion  managers,  classified  ad 
managers,  mechanical  chiefs, 
real  estate  editors,  education 
editors,  science  editors,  manag¬ 
ing  e(htors,  and  maybe  a  few 
others — in  addition,  there  are 
some  important  regional  groups 
of  publishers  and  admen — and, 
on  top  of  that,  almost  every 
state  has  its  own  organizations 
in  many  of  these  categories. 

It  wasn’t  until  after  World 
War  II  that  U.S.  newspaper¬ 
men  started  to  turn  their 
thoughts  and  talents  towards 
sharing  their  organizational 
penchant  with  newspapermen 
in  other  countries.  There  was 
an  effort  in  the  ’20s  to  organ¬ 
ize  a  World’s  Press  Conference 
but  after  a  few  meetings — 1921 
in  Hawaii,  1926  in  Geneva, 
Switzerland,  and  1930  in  Mexico 
City — it  was  abandoned.  In  the 
meantime  a  Pan  American 
Press  Congress  was  held  in 
Washington  in  1926,  but  that 
was  as  far  as  that  effort  went. 

In  the  late  ’40s  some  in¬ 
terest  was  maintained  by  U.S. 
newspapermen  in  the  Inter- 
American  Press  Association 
first  organized  in  1943.  In  1950 
this  was  completely  reorgan¬ 
ized  and  is  now  a  potent  factor 
in  this  hemisphere  with  about 
400  members  from  Chile  to 
Canada.  Forty  out  of  45  mem¬ 
bers  of  its  board  of  directors 
are  expected  to  meet  for  their 
semi-annual  meeting  in  Ber¬ 
muda  this  weekend. 

At  about  that  time  the  Amer¬ 
ican  Newspaper  Guild  took  an 
interest  in  the  International 
Organization  of  Journalists  but 
soon  abandoned  it  because  of 
its  control  by  Communists  and 
its  dedication  to  that  ideology. 

Americans  began  to  show  an 
interest  in  other  groups  being 
organized  overseas,  such  as  the 
International  Federation  of  Edi¬ 
tors  and  Publishers  (FIEJ). 

However,  the  only  truly  world 
wide  organization,  excluding 
Iron  Curtain  countries,  is  the 
International  Press  Institute 


which  was  organized  under  the 
leadership  of  U.S.  editors  in 
1951  after  three  years  of  effort. 
It  was  launched  with  funds 
from  two  large  foundations, 
but  it  now  has  about  7(K)  mem¬ 
bers  all  over  the  world  and  is 
in  the  process  of  becoming  self- 
sustaining. 

*  •  « 

Because  of  the  pride  with 
which  many  U.S.  newspapermen 
view  their  accomplishments  in 
this  field  of  international  pro¬ 
fessional  organization  for  mu¬ 
tual  benefit  and  improvement, 
it  is  rather  insulting  to  them 
that  someone  should  attach  an 
ulterior  motive  to  their  in¬ 
terests  in  this  direction. 

In  its  Jan.  21  issue,  The 
New  Statesman  and  Nation, 
published  in  London,  carried  its 
“Fleet  Street  Notebook’’  by 
Francis  Williams  in  which  he 
made  some  unfortunately  un¬ 
true  remarks  about  the  forma¬ 
tive  period  of  IPI.  He  paid 
tribute  to  some  of  the  work  of 
IPI,  such  as  its  “Flow  of  the 
News”  and  “Government  Pres¬ 
sures  on  the  Press”  reports, 
but  stated: 

“The  Institute  was  financed 
in  the  first  place  by  grants 
from  the  Ford  and  Rockefeller 
Foundations  and  because  of 
other  American  pressures  it 
seemed  in  some  danger  of  be¬ 
coming  simply  another  instru¬ 
ment  of  the  cold  war.  It  had 
a  strong  bias  towards  explain¬ 
ing  to  most  of  the  press  of  the 
Continent  and  as  much  of  the 
rest  of  the  world  as  could  be 
roped  in  how  much  better  news¬ 
papers  would  be  if  they  learnt 
from  American  models.  For¬ 
tunately  the  various  national 
boards  of  editors,  which  soon 
came  into  existence,  including 
those  in  the  Asian  countries 
which  some  of  the  early  Ameri¬ 
can  sponsors  had  regarded  as 
ready-made  pupils,  thought 
otherwise.  As  a  result  the  In¬ 
stitute  has  gone  a  good  way 
towards  doing  what  many 
thought  impossible:  it  has 
created  an  international  organi¬ 
zation  of  editors  genuinely  con¬ 
cerned  to  improve  professional 
standards  and  defend  press 
freedom  with  no  ulterior  mo¬ 
tives  other  than  a  belief  in  the 
importance  of  responsible  and 
independent  newspapers.” 

Lester  Markel,  Sunday  editor 
of  the  New  York  Times,  con¬ 
ceived  the  original  idea  for  IPI 
(Continued  on  page  76) 


EDITOR  &  PUBLISHER  CALENDAR 

April  8 — Oklahoma  Pra$$  Association  News  Clinic,  Biltmora  Hol»l 
Oklahoma  City,  Okla. 

April  8-10 — Interstate  Circulation  Managers  Convention,  Willai^ 
Hotel,  Washington,  D.  C. 

April  12-13— Pennsylvania  Society  of  Newspaper  Editors  Seminw, 
Nittany  Lion  Inn,  University  Park,  Pa. 

April  12-14— Short  Course  in  Photo-Journalism,  University  ol 
Kansas,  Lawrence,  Kas. 

April  14 — Indiana  Republican  Editorial  Association,  annual  Spring 
meeting,  Claypool  Hotel,  Indianapolis. 

April  15-17 — Ohio  Circulation  Managers  Association,  Spring 
meeting,  Mayflower  Hotel,  Akron,  Ohio. 

April  15-17 — Northern  States  Circulation  Managers  Association 
meeting,  Lowry  Hotel,  St.  Paul,  Minn. 

April  17 — Commonwealth  Press  Union,  Canadian  Section,  annusi 
meeting.  Royal  York  Hotel,  Toronto. 

April  18— Canadian  Press,  annual  mieeting.  Royal  York  Hotol, 
Toronto. 

April  19-20— Audit  Bureau  of  Circulations,  board  of  directon 
meeting.  New  York  City. 

April  19-21— American  Society  of  Newspaper  Editors,  annuil 
meeting,  Hotel  Statler,  Washington,  D.  C. 

April  20— Now  Jersey  Press  Association,  circulation  clinic, 
Rutgers  University,  New  Brunswick,  N.  J. 

April  20-21 — Michigan  Press  Photography  Conference,  Kellogq 
Center,  Michigan  State  University,  Lansing,  Mich. 

April  23— Associated  Press,  annual  membership  meeting.  Star¬ 
light  Roof,  Waldorf-Astoria,  Now  York. 

April  23-26 — American  Newspaper  Publishers  Association,  70^ 
annual  convention,  Waldorf-Astoria  Hotel.  New  York  City. 

April  24 — National  Cartoonists  Society,  lOth  annisersary  award 
dinner,  Biltmore  Hotel,  New  York. 

April  26-28 — American  Association  of  Advertising  Agencies,  38lli 
annual  meeting,  Greenbrier  Hotel,  White  Sulphur  Springs,  W.  Va. 

April  27 — Institute  of  Newspaper  Operations,  Inc,,  annual  moat¬ 
ing,  Waldorf-Astoria  Hotel,  New  York  City. 

April  29-May  5— Journalism  Week,  University  of  Missouri,  Coluie 
bia.  Mo. 

April  29-May  I— Institute  of  Newspaper  Controllers  and  Finanei 
Officers,  national  spring  conference.  Hotel  Roosevelt,  Na« 
Orleans,  La. 

April  30-May  2nd— New  York  State  Circulation  Managers  As¬ 
sociation,  Spring  mooting,  Statler  Hilton  Hotel,  Buffalo,  N.  Y. 

May  3-4— International  Advertising  Association,  eighth  annusl 
convention.  Hotel  Plaza,  Now  York. 

May  3-5 — Greater  Weeklies  Associates,  National  Spring  Confar 
once.  Hotel  Governor  Clinton,  New  York,  N.  Y. 

May  3-5— Pacific  Northwest  Newspaper  Advertising  Executivu 
Association,  annual  meeting,  Harrison  Hot  Springs,  B.  C. 

May  7-1 1— American  Press  Institute  seminar  for  Newspapel 
Design,  Makeup  and  Typography,  Columbia  University,  New  Y^ 

May  11-12  — Idaho  Allied  Dailies.  Inc.,  spring  meeting,  Lewis  andl 
Clark  Hotel,  Lewiston,  Idaho. 

May  12-13 — Illinois  Daily  Newspaper  Markets,  annual  meeting, 
LaSalle  Hotel,  Chicago. 

May  13-14— Ohio  Select  List  meeting.  Hotel  Cleveland,  Cleve 
land,  Ohio. 

May  13-1^— National  Newspaper  Promotion  Association  conveo- 
tion.  Hotel  Cleveland,  Cleveland,  O. 

May  I  5— Mid-Atlantic  Circulation  Managers  Association,  sprin^l 
meeting,  Goldsboro  Hotel,  Goldsboro,  N,  C. 


iiiLfii  KfinDfe 
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FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701 K  Street,  N,  W.,  WaeUington,  D,C» 
Lincoln  Building , , .  New  York,  N,  Y* 
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Let  a  Linotype  Comet  Give  YOU 

Top  Performance  Like  This  . 


"Ue  needed  a  filled  the  bill." 

the  Comet  has  oe  ^  ^  „t,lER.  Mechanical  superintendent 

KmSTc" 

any,a.c  uD  30  mlnutes 

tiWe've  °ou/new  Comets" 

...thanhs  to  ou  jOERMINO,  Business  Manager 

Herald  Sun  Papers 

Durham,  North  Carolina 


PRODUCTION  MAN'S  DREAM -“We  don’t  baby  our  Comet.” 
says  L.  D.  Hepler  of  the  Post-Advocate.  “We’ve  been  running 
our  tape-operated  Comet  at  12  lines  a  minute  ever  since  it 
was  installed.  Even  with  the  Comet’s  high-speed  operation, 
we’ve  found  very  little  wear.” 


SPEED  TO  MEET  DEADLINES— D.  J.  Germino  of  the  Herald- 
Sun  Papers  checks  a  hot-off -the-press  copy  of  his  paper.  The 
fast  production  pace  set  by  a  Comet  makes  deadlines  easier 
to  meet.  Features  like  the  steep  70"  magazine  angle,  short 
matrix  drop,  and  gearless  assembler  drive  help  keep  Mr. 
Germino’s  production  humming. 


Take  a  tip  from  publishers,  machinists,  printers  and  operators -men  who 
have  seen  and  tested  the  Comet’s  performance.  All  acclaim  the  Comet  as 
the  fastest,  most  practical  straight  matter  machine  ever  built.  Its  un¬ 
matched  simplicity  of  design  provides  more  accessibility  and  reduces  main¬ 
tenance  time.  In  either  manual  or  tape  operation,  it  just  can’t  be  topped. 

Get  acquainted  with  this  Linotype  profit-maker.  Call  or  write  your  Lino¬ 
type  agency  for  a  demonstration  and  full  particulars. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  T  • 

Set  in  Linotype  Corona  and  membert  of  the  Spartan  family 


LINOTYPE 


Ag«nci««:  Atlanta,  Boitan,  Chicago,  Clvveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP 

Printed  in  U.S.A. 


THROUGH 


RESEARCH 


11th  Annual  Awards  Section 

Friday,  May  4th 


A  SALUTE 


to  the  men  and  women— who  are 
building  and  protecting 
Texas*  part  of  the  nation* s  greatest 
assets . . .  Soil  and  Water  Reserves 


Sponsored  for  11  Years  by  the 

FORT  WORTH  PRESS 

Co-Sponsors: 

Texas  Electric  Service  Co.  Santa  Fe  Ry.  Sy$tem  Lines  Soil  Conservation  Soc.  of  America 

Fort  Worth  Clearing  House  Assn.  State  National  Bank  of  El  Paso  Missouri-Kansas-Texas  Ry. 

Humble  Oil  &  Refining  Co.  Well  Machinery  &  Supply  Co.  Boswell  Dairies 

Traders  Oil  Mill,  Inc.  Lone  Star  Gas  Co.  Waples-Platter  Co. 

Western  Cotton  Oil  Co.  Interstate  Theaters  Knights  of  the  Round  Table 

Wildlife  Management  Institute  Anderson,  Clayton  &  Co.,  Inc.  The  El  Paso  Herald-Post 

Fort  Worth  and  Denver  Ry.  Fort  Worth  Lions  Club  East  Texas  Agricultural  Council 

Assn,  of  Texas  Soil  Conservation  District  Supervisors 


SCRIPPS-HOWARD  NEWSPAPERS 


NiW  YORK.WwM-r*hsram  S  Tfw  Sun 
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